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‘52 Cigaret Ad Costs | 
Averaged 3c a Carton 


AA Study Shows Wide Variation in Ad Costs, 
But Over-All Costs Are at Surprisingly Low Levels 


Cuicaco, July 10—On the aver- 
age, it took three and nine-one 
hundredths cents of advertising in 
magazines, newspapers and net- 
work radio and TV last year to 
sell a carton of cigarets to Ameri- 
cans—less than a third of a cent 
per package. 

Cigaret makers altogether in- 


| 


are reported. About 99% of this | 
cigaret’s advertising in 1952 went 
into TV spots, for which individu- 
al expenditures are not reported. 
Kent’s high figure, of course, re- 
flects the cost of introducing a_| 
new brand early in the year. 

Among the top four brands in| 
1952 sales, ad costs were fairly | 


vested $60,480,577 in advertising in| close together, but even among 
these media in 1952—no small in- | these four a difference of as much | 
vestment—but they sold a con- as 50% was indicated. Camel led) 
siderable number of cigarets, too the parade, and increased its sales, 
—1,956,000,000 cartons of them,/| with an ad cost of 2.5¢ per carton. 
to be exact. Lucky Strike did better, with an 
For individual brands, the ad- ad cost of only 2.2¢ per carton, but 
vertising cost varied all over the | lost some ground during the year. 
lot. Lowest of all was Raleigh, Chesterfield sales cost 3¢ per car- 
with a cost of three one-thou- | ton, whereas Pall Mall continued 
andths of a cent per carton. High- to do extraordinarily well with a 
est was Kent, with a cost of 28¢ cost of only 2¢ per carton. 
per carton. | 


| = These figures were obtained by 
2 Both figures require some ex-| comparing national sales figures 
planation. Raleigh is reported to| supplied by Walter E. Knight for 
have spent almost $1,200,000 for Business Week’s annual roundup 
advertising in 1952, but only $1,- on cigaret sales (AA, Dec, 29, ’52) 
425 was in the media for which and advertising expenditures pub- 
aadvertisers’ expenditure figures (Continued on Page 64) 


‘Biggest Farm Machinery Ad Will 
Herald Harvester's Fast-Hitch Line 


‘insert appearing in August issues 
of 30 state and regional farm pa- 
pers, plus a full-color page in five 
national farm publications, plus 
|spot radio announcements over 94 


Giant Producer Moves 
to Consolidate Position 
with 77 New Products 


LIFE SIZE—This 72x42” self-standing dis- 
play in color is being used by Palm Beach 


Co., Cincinnati, for its Jimmy Demaret 
slacks. W. L. Stensgaard & Associates de- 
signed and produced it. 


Jones Hopes to Get 
Burke, Hayes Back 


into His Lawsuit 


New York, July 10—Duane 
Jones, who has won two court tests 
to date in his “conspiracy” suit 
but who has seen the original list 
of 12 defendants whittled down to 
eight, is now engaged in a tug-cf- 
war intended to get two former de- 
fendants back into the legal arena. 

Mr. Jones recently filed a no- 
tice of cross-appeal, which would 
bring Frank G. Burke Jr., v.p. and 
treasurer of Manhattan Soap Co., 
and Robert Hayes, former Jones 
Co. president and now v.p. at 
Doherty, Clifford, Steers & Shen- 
field, back into the case. 

Mr. Burke and Mr. Hayes, who 
were represented at the jury trial 
last fall and at the appeal this 


OF MARKETING 


FTC Changes Policy... 


Voluntary Agreement by Wildroot 
Suffices in Price Discrimination Case 


\N. J. Judge Says 
‘McGuire Act Can't 
Affect Non-Signer 


NeEwarRK, July 8—The McGuire 
Act can’t be used to compel re- 
|tailers engaged in interstate com- 
merce of non-essential goods to 
abide by a manufacturer’s fair 
trade price schedule under the 
New Jersey Fair Trade Act when 
there has been no contract or 
agreement made, a state superior 
court judge ruled yesterday. 

Judge Walter J. Freund conse- 
quently refused to grant Lionel 
Corp., Irvington, N. J., an injunc- 
tion against S. Klein of Newark’s 
selling its toy electric trains below 
fair trade price. Grayson-Robin- 
son Stores Inc. of California op- 
erates the chain of S. Klein de- 
partment stores. 

The judge cited a U. S. Supreme 
Court decision of May, 1951, that 
price fixing is only valid through 
contracts or agreements. 


s He said the New Jersey law ap- 
plies to intrastate commerce only 
and does not affect this case, since 
both parties are engaged in inter- 
state commerce. 

In handing down his decision, 
the judge said that the McGuire 
Act is “ineffective” in regard to 
the state law. But he made it clear 
that there is no question of the 
constitutionality of the state law in 
this instance. 
| He said that compulsory sub- 


‘jection to price adherence is ille- 


Cuicaco, July 9—International 
Harvester Co., beset the last few 
years by materials shortages, labor | 
difficulties and the sniping of, 
smaller companies which have in-| 
troduced innovations in farm) 
equipment, is out to regain undis-| 
puted leadership in the farm) 
equipment field. 

To do the job, IH is calling into 
play three potent sales weapons: _ 
e 1. A line of 77 “new” farm ma-| 
chines “developed in 770 days—_ 
one every ten days during the past | 
two years.” Most exciting of the. 
new devices is the Farmall Fast- | 
Hitch—a new and revolutionary | 
system of coupling tractors and 
machines which has been adapt- 
ed to the Farmall Super C tractor 
line—and 23 new Fast-Hitch ma- 
chines. 

e 2. The biggest and most inten-| 
sive promotional and advertising 
campaign in the company’s histo- 
ry. 

e 3. A dealer organization thor- 
oughly sold on the company’s poli- 
cy and line, through a huge dealer 
sales meeting program which by 
the end of next week will have 
resulted in almost 95% of the com- 
pany’s 5,350 general line dealers 
coming to Chicago to see Harvest- 
er’s “parade of progress” in person. 


s Highlighting the big sales drive, 
which gets under way July 20, is 
“the world’s biggest farm machin- 
ery ad”—a four-color, eight-page 


| the Federal Communications Com- 


| stations in the same community. 
‘Another 13 went to individuals 


farm belt radio stations, plus ex- 
hibits at 10 state fairs, plus a host 
of promotional and advertising 
material for dealer use. 

The entire program is being re- 
vealed to the dealer organization 
in a series of meetings at Interna- 


(Continued on Page 80) 


Persons with Radio 
Interests Awarded 
80% of TV Permits 


WASHINGTON, July 9—More than 
80% of the TV permits issued by 


mission during the past year went 
to applicants who had substantial 
interests in radio. 

Of 374 commercial construction 
permits, 251 went to applicants 
who were operating AM or FM 


who had AM or FM stations in 
other communities and 39 went to 
applicants who were majority or 


spring by Neil P. Cullom—who gal and that “only those who have 
also represented all other defen- | contracted or agreed, expressly or 
dants—have now retained the law impliedly, or who have otherwise 
firm of McNutt & Nash. McNutt is| voluntarily consented to be bound, 
Paul V. McNutt, former high com-| may be held to price observance.” 


missioner of the Philippines. James | 


Freehill of McNutt & Nash is 
handling the Burke-Hayes inter- 
ests. 


Whether Mr. Burke and Mr.) 


“Competition, whether desirable 
or not,” he added, “must be lawful, 
as is clearly indicated by the many 
‘laws which give redress where it 
is unlawful. Suppression of com- 


minority stockholders in radio sta- 
tions. Only 73, or 19.5% of the to-| 
tal, went to applicants with no AM 
or FM interests. 

Of the 108 pre-freeze stations, 
all but eight are held by individ-| 
uals with AM or FM interests in) 
the same or other communities. 
The other eight (7.4%) are oper- 


ated by non-radio people. 


Hayes again join the defendants 
(Continued on Page 4) 


petition is incompatible with the 
(Continued on Page 8) 


Last Minute News Flashes 


Libby, McNeill & Libby Canned Salmon to BBDO 


Cuicaco, July 10—Effective immediately, the Chicago office of Bat- 
ten, Barton, Durstine & Osborn will handle all advertising for the 
canned salmon division of Libby, McNeill & Libby. Promotion of the 
division has been inactive for some time. BBDO currently handles Lib- 
by’s frozen foods. 


Green Giant Will Introduce New Process Corn 


Le Sueur, Minn., July 10—Green Giant Co. will break promotion on 
its New Process Corn, reportedly the first basic improvement in canned 
corn manufacture in 25 years, with a color spread in Life Sept. 18. This 
will be followed by color spreads in This Week Magazine, Oct. 4, and 


the November Ladies’ Home Journal, plus spreads in a still undeter-| 


mined number of Sunday newspaper ad supplements through the re- 
mainder of 1953. Life, This Week, LHJ and Better Homes & Gardens 


will also carry full pages on Green Giant brand peas, Mexicorn and 
cream style corn. Leo Burnett Co. is the agency. 


Guenther, Brown Adds Mendel Luggage Account 


CINCINNATI, July 10—Mendel-Drucker Inc., maker of Mendel lug- 
gage, has appointed Guenther, Brown & Berne here as its agency. A 
record campaign will use newspapers and magazines, chiefly. 


(Additional News Flashes on Page 81) 


WASHINGTON, July 9—In a sharp 
break with past policy, the Fed- 
| eral Trade Commission announced 
today that it is dropping a com- 
'plaint that charged Wildroot Co., 
| Buffalo, with discrimination in of- 
fering advertising allowances to 
druggists who promoted its hair 
preparations. 

An opinion by Chairman Ed- 
ward F. Howrey said the com- 
plaint had been dropped because 
Wildroot abandoned the practice 
and agreed to abide by the trade 
practice code which FTC has is- 
sued for the cosmetic and toilet 
goods industry. 

“Everything that can be accom- 
plished by a cease and desist order 
has already been accomplished by 
cooperative effort,” Chairman 
Howrey declared. It was the first 
legal opinion issued by FTC’s new 
chairman. 


® His opinion, supported by Com- 
missioners Lowell Mason and Al- 
bert Carretta, meant that hereafter 
the commission will permit settle- 
ment of price discrimination cases 
on the voluntary agreement basis, 
long available for less serious types 
of offenses. 

In the past, the commission has 
drawn a distinction between cases 
involving “unfair trade practices,” 
such as false advertising, and cases 
involving anti-trust offenses, such 
as price discrimination. 

While it has encouraged non- 
litigated settlement of the unfair 
trade practice type of case, the 
commission contended price dis- 
crimination cases imply a moral 
stigma. Commissioners James 
Mead and Stephen Spingarn, who 


(Continued on Page 77) 


Summerfield to Ask 
Postal Rate Boost 


in House Monday 


WASHINGTON, July 10—An ad- 
ministration drive to ram through 
/a general postal rate increase gets 
under way Monday when Post- 
master General Arthur Summer- 
field appears before the House post 
office committee. 

The decision to hear Mr. Sum- 
merfield was announced this 
morning by Rep. Ed Rees (R., 
Kan.), who said he was acting at 
the request of the House leader- 
ship. Spokesmen for groups inter- 
ested in postal rates will be heard 
at subsequent hearings. 

The administration’s program 
for a $240,000,000 rate increase 
had been gathering dust since for- 
warded to Congress in mid-June, 
and there had been speculation 
that Congress preferred to post- 
pone rate legislation until Repub- 
licans have had an opportunity 
| to reorganize the department. 

In the interim, however, Post- 
master General Summerfield has 
taken his case to President Eisen- 
hower, and has warned the House 
leadership that postal finance can- 


(Continued on Page 81) 
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Edward Howrey 


Lowell Mason 


James Mead — 


Stephen Spingarn 


Albert Carretta 


Set Up To Protect Business Men, 
FTC Also Looks out For Consumers 


The 38-Year-Old ‘Independent’ Agency’s Four 
Bureaus Now Enforce Many Different Statutes 


By Stanley E. Cohen 


WASHINGTON, July 9—There’s a common misconception that the Fed- 
eral Trade Commission was established to look out for the consumer. 

Nothing could be further from the truth. The Federal Trade Com- 
mission was set up to administer a set of laws which govern the rela- 


tionship of business men with each 


other. 


Even in its regulation of false advertising, the commission’s original 
interest was to protect business men from the damage that results 
when competitors outdo each other in the use of misleading puffery. 

FTC had already been operating for 23 years before Congress de- 
cided that a portion of its job should be to protect consumers in special 
situations. In recent years, Congress has passed laws which specify that 
the commission shall be the consumer’s champion in the regulation 
of drug, food and cosmetic advertising, and in wool and fur labeling. 


# FTC is what is known as “an independent agency.” It has some of 


the attributes of a legislative body, 
it has the authority of the execu- 
tive, and it performs judicial func- 
tions, too. 


When it was created in 1914, it 
was something of an experiment in 
the art of government. 

It came into being because Con- 
gress recognized that the law of 
the market place is a fluid force 
subject to constant modification. 

By 1913, the commerce commit- 
tees of Congress had discovered 
that the Sherman Anti-Trust Law 
was getting a variety of interpre- 
tations, depending on the economic 
viewpoint of the court which hap- 


pened to be sitting in an anti-trust 
case. 


@ Since the Congress could not 
legislate rapidly enough to meet 
the variety of anti-trust problems 
that were turning up, there was al- 
most universal agreement that 
President Woodrow Wilson was on 
the right track when he proposed 
the creation of an independent 
agency which would interpret and 
administer the laws. 

When it sat down to close the 
gaps in the anti-trust laws, Con- 

(Continued on Page 46) 


Now It's Official: 
Men Buy Perfume in 
Christmas Gift Hunt 


New York, July 7—A recently 
completed survey—A Study Among 
Toiletry Buyers to Determine the 
Influence of Men in the Purchase 
of Perfume for Women—by A. S. 
Bennett-Cy Chaikin Inc. for Es- 
quire reveals the male of the spe- 
cies buys a much greater share of 
the perfume sold at Christmas 
than during the rest of the year. 

At Christmas men_ purchase 
more than 40% of the perfume 
sold, according to 63% of the buy- 
ers queried. Only 23% of the toi- 
letry buyers reported that men 
bought over 40% of their year- 
round sales. 


Reaching the male market is 


considered of primary importance §) 


by 70% of the buyers, with no less 
than 27% considering this ap- 
proach of “moderate importance.” 


a The study also received replies 


from 132 store buyers in leading 
department and drug stores, of 
which 27% expected perfume 
sales to be “appreciably greater” 
this year than last year. Another 
68% anticipate 1953 sales to be 
“about the same” as 1952. 

Special occasion perfume sales, 
according to buyers, are broken 
down as follows: Christmas, 63%; 
Mother’s Day, 14%; Easter, 8%; 
Valentine’s Day, 8%, and al 
others, 7%. 


Magazines most effective in in- 


ferred by 60% of those replying; 
Life, 42%; The Saturday Evening 
Post, 25%; Time, 21%, and The 
New Yorker, 14%. 


Conover-Mast Appoints Two 


Conover-Mast Publications, New 
York, has appointed Ray Richards 
assistant publisher of Purchasing. 
Hugh Robinson, formerly associ- 
ated with Urner-Barry Co., pub- 
lisher, has joined the sales staff 
of Purchasing. 


To Moran & Hedekin 

The People-Sentinel, Barnwell, 
S. C., has named Moran & Hede- 
kin, New York, to represent it na- 
tionally. 


lL SUPREME—A realistic lithograph of a silver 


| tray forms the backdrop for this counter 
| display for dealers selling American Dis- 
tilling Co.'s straight Bourbon Supreme. 


fluencing perfume sales, according jockson, Hoerr, Peterson & Hall, Peoria, 


to the survey, are Esquire, pre-| 


Ill, is the agency. 


You Get $1,000 It 
You Guess NBC-TV’s 
New Trade Ad Drive 


New York, July 9—National 
Broadcasting Co. is bidding for 
peak reader interest—where it 
counts—for its current trade ad- 
vertising campaign. 

The come-on: a contest for em- 
ployes of advertising agencies and 
manufacturers’ advertising and 
merchandising departments. Top 
award will be the winner’s choice 
of $1,000 worth of RCA products. 

NBC has just started a hard-hit- 
ting drive for its television net- 
work. The first two claims for 
NBC-TV were leadership in (1) 
network coverage (number of sta- 
tions) and (2) homes delivered. 


s In ensuing weeks other ads will 
list new points of “NBC leader- 
ship.” The contestants are asked to 
write down the points they think 
NBC will feature during the re- 
maining 10 ads. Identical words 
are not necessary as long as the 
subject matter is clearly identified. 
The entry blank for the contest 
suggests that the campaign will 
cover leadership in “accepted 
measures, including such things as 
audience, sales, ratings, programs.” 

To let the eligible people know 
about the competition, NBC has 
mailed brochures to agencies and 
advertisers. Entries must be on of- 
ficial entry blanks, which can be 
secured from NBC. Postmark 
deadline is before midnight, July 
19. Winners will be announced in 
September. 

Anybody who lists the 10 lead- 
ership points in correct sequence 
can have his choice of $1,000 worth 
of RCA merchandise; everybody 
who gets all the 10 points, in what- 
ever order, will win a 21” RCA TV 
set. 


U.S. Steel Promotes Olsen 


Canute R. Olsen, since 1952 man- 
ager of the market development 
division of U.S. Steel Corp., Chi- 
cago, has been promoted to man- 
ager of the general sales staff of 
| the company’s supply division. Mr. 
‘Olsen has been acting general 
| sales staff manager since May 1. 


New York, July 8—Set off by 
the Life-Politz study, the “apples 
and oranges” argument is in full 
swing (AA, June 15). 

Latest voice heard is that of Ed- 
ward F. Lethen Jr., director of 
sales extension for CBS Radio, 
who allows as how “apples and 
oranges are both fruit” and “radio 
advertising and magazine adver- 
tising are both advertising.” 

This being the case, he said in 
a recent sales letter, “Costs of ap- 
ples and oranges may be compared 
in terms of cost-per-bushel or per 
pound. Radio and magazine adver- 
tising may be compared in terms 
of cost-per-impression.” 


es With the stage thus set, Mr. 
Lethen proceeded with his com- 
parisons: “In 1946 (before TV) 
the average cost per thousand ad- 
noters in eight leading magazines 
(b&w) was $1.83. Average cost per 
thousand CBS Radio nighttime 
listeners was $2.05—22¢ more. This 
includes time and talent costs for 
three commercial-minute impres- 
sions. Today the radio cost is up 
very little to $2.11, but magazine 
cost has gone up sharply to $3.06. 
Today, CBS Radio is 95¢ cheaper.” 

Mr. Lethen emphasized that 
these figures pitted three “full 
commercial minutes” against a 
“mere ad-noting in magazines,” 
while “many leading radio-TV ad- 
vertisers and agencies consider 
single commercial-minute impres- 
sions to be more comparable to ad- 
notings.” He said this comparison 
would bring Columbia nighttime 
audience costs down to about one- 
quarter of magazine audience 
costs. 


e Mr. Lethen’s magazine figures 
were based on ads rated as “noted” 
by Starch for Collier’s, Good 
Housekeeping, Ladies’ Home Jour- 
nal, Life, Look, McCall’s, The Sat- 
urday Evening Post, and Woman’s 
Home Companion. The cost figure 
quoted by Mr. Lethen is an aver- 
age for a full-page ad in the eight 
major consumer magazines; cost 
per thousand for 1946 was com- 
pared with 1953 estimates based on 
1952 studies. 

The radio estimate was based on 
January-April Nielsen averages 
for 30-minute evening shows pro- 
jected to U. S. radio homes with 
listeners per home estimated at 
2.3. 


CAN’T EQUATE TREES 
WITH ORANGES: KAROL 

New York, July 9—John Karol, 
CBS Radio v.p. in charge of sales, 
today joined in the media hassle 
and chided Life for comparing a 
whole apple tree (the entire issue 
of a magazine) with a single or- 
ange (a single broadcast) in its 
recent Politz audience study. 

If printed media and broadcast- 
ing are to be compared, Mr. Karol 
| said, four other “more logical and 
realistic’ comparisons should be 
made: 


1. One radio network with one 


Argentine Outdoor Poster Exec Explains 
‘Materials Problems; Claims Lead for Size 


door. advertising methods in this 
country is being conducted by the 
\president of the Outdoor Adver- 
|tising Assn. of Argentina. 

| “Shortage of materials used in 
the United States with an inade- 
quate supply of electricity has 
hampered our work in Argentina,” 
said Mr. Aguiles de Michelli, who, 
with his wife, is taking a four 
months tour via rented car. 

“But,” he continued, “we make 
up in size and in use of genuine art 
what we lack in materials. For in- 
stance, many 
to four stories high, and very ef- 


} 
| MiaMI, July 9—A study of out- 


| fective, although no illumination 
| is possible in Buenos Aires before 
/10 at night.” 


= Mr. de Michelli is president of 
| Eureka of Buenos Aires, one of the 
‘largest outdoor companies in his 
/country. He employs a staff of 160 
| Persons to carry out every phase 
|of poster advertising from the con- 
| ception of the idea to the actual 
Lemwm, of paper on the outdoor 
Posters. 


“One item we are very short of 


south of the border,” Mr. de Mi- 


posters are three! chelli admitted, “is good paper that 


| won't yellow.” 


Advertising. Age, July 13, 1953 


| CBS Oranges Cost Less Than ‘Life’ Apples, 
‘Network's Lethen Says in Rebuttal to Politz 


/magazine—“CBS Radio has a 
_single-week audience of 62,840,000 
listeners.” (Standard Audience 
Measurement Study circulation 
figure multiplied by number of 
/persons per household.) “Life has 
‘a single issue audience of 26,450,- 
(000 readers.” (Politz study find- 
| ings.) 


ws 2. One radio network with one 
magazine for a four-week period— 
“CBS Radio has a four-week cum- 
ulative audience of 77,700,000 list- 
eners.” (Nielsen, February-March, 
1952.) “Life has a four-issue cum- 
ulative audience of 52,550,000 
readers.” (Politz study.) 

3. Average minute commercial 
on one nighttime program with 
an average full-page magazine 
ad—“CBS Radio gives its average 
advertiser 5,076,000 listeners on an 
average audience basis.” (Nielsen 
average-minute commercial audi- 
ence and Pulse multi-market au- 
dience composition, January- 
March, 1953.) “Life gives its aver- 
age advertiser 1,666,000 on a read- 
most basis.” (Politz study and 
Starch “read-most”’ data.) 


a 4. Time spent with one radio 
network and one magazine—‘‘Peo- 
ple 10 years and over in the U. S. 
spend an average of 181 minutes a 
week with CBS Radio.” (Nielsen 
and multi-market Pulse). “People 
10 years and over in the U. S. 
spend an average of 17 minutes per 
issue with Life.” (National maga- 
zine readership survey of Crowell- 
Collier Publishing Co., 1952, ap- 
plied against the Politz figure for 
the per cent of total U. S. popula- 
tion living in homes where average 
copy of Life is read.) 

Mr. Karol set forth his version 
of network radio versus the week- 
ly picture magazine in a letter, 
with four pages of source refer- 
ences, mailed to agencies, sponsors 
and CBS prospects. 


Ekco Gives Dealers 
Special Offers To 
Get Orders Earlier 


Cuicaco, July 8—Ekco Products 
Co., housewares manufacturer, is 
mapping a double-barreled cam- 
paign to sell traditional Christmas 
gifts in fall. 

Dealers have waited until late 
fall to place orders because con- 
sumers usually buy Ekco products 
in late November and December 
for Christmas giving, John G. 
Brooks, v.p. in charge of house- 
wares sales, said. But he believes 
that housewares can also be sold 
in fall. 

Accordingly, a consumer cam- 
paign to stimulate earlier sales 
will break in mid-September. Ty- 
ing in with this, another campaign 
will be aimed at dealers, to round 
out inventories before the con- 
sumer drive gets under way. 


s Five assortments will be offered 
to dealers who order before the 
end of August. The packages will 
include Ekco’s best selling items. 
One item, or a group of smaller 
items, will be thrown in free— 
added incentive for the retailer. 
The deals will increase the dealer 
profit from 5% to 7% above the 
normal margin of about 33%. 

The consumer campaign will use 
magazine spreads, but the budget 
has not been set and media have 
not been selected. 

Dancer-Fitzgerald-Sample, Chi- 
cago, is the agency. 


‘Miss Muller Joins Disney 

_ Florence Muller, formerly mer- 
|chandise director for “Stop the 
| Music” for Louis G. Cowan Inc., 
|has been named to handle radio- 
/TV promotion for the character 
| merchandising division of Walter 
| Disney Productions, New York. 
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British Admen 
Cautious About 
TV Commercials 


Government Explains | 
Five Basic Principles | 
It Expects to Follow | 


LONDON, ENGLAND, July 8—Brit-| 
ish advertisers, unable to use radio 


10K AT TAs DOUBLE ete 


E 


You can een SMELL these Feshest KOSHER 


ee 


as a medium since 1927 when the 
British Broadcasting Corp. was 
established as a monopoly, are 
quite anxious not to offend public 
taste with television advertising. 

The British government within 
the past year has indicated it might 
allow commercial television in 
competition with the BBC. The ac- 
tual question will probably come 
up for debate before Parliament 
late next fall or early winter. 
Meanwhile, government officials 
indicated last week that the intro- 
duction of commercial television 


into the island will also entail 
some form of censorship. 

The reaction of the British ad- 
men—chiefly executives of the 
large department stores—is that 
some system should be established 
which will not offend the British 
public and destroy good will. 


® The solution which seems most 
acceptable is that commercial tel- 
evision stations should create the 
programs and sell advertisers spots 
between the main programs. This 
would follow the pattern already 
established here by advertising in 
movie houses. 

Such advertising, limited to per- 
haps two-minute periods at most, 
would consist of straight plugging 
of merchandise, demonstration or 
short films. Still screen advertis- 
ing similar to theater safety cur- 
tain advertising is also seen as a 
possibility by this group of adver- 
tising men. Exceptions would be 
fashion parades and similar events, 
where the advertising itself could 
be presented with decorum. 

The essence of this view, 
summed up by a key retail execu- 
tive in an off-the-record statement 
was this: “In newspaper or mag- 
azine advertising, the reader is not 
forced to read the advertisements. 
They occupy space _ segregated 
from the editorial matter, and suc- 
cessful journals maintain careful 
balance between the two. In TV 
any approach that savored of forc- 


Contest Finds How 
Employes Believe | 
Firm Spends Money | 


HONOLULU, July 7—At a cost of 
$18.75, Kaiwiki Sugar Co. has | 
completed a survey of employes’ | 
opinion of how the company 
spends its money and whether they 
read the firm’s annual report. 

Sunny Kim, industrial editor of. 
“Ka Leo O Ookala,” employe pub- 


lication of Kaiwiki Sugar, wanted will be banned and the time allo-| let 


to find out how much information | 
in previous financial reports had. 
been retained by the workers. He) 
devised a guessing game, with a| 
$25 U.S. savings bond as the prize 
for the closest estimate of how 
many cents out of each dollar of 
1952 income went for each of eight 
major expenses. 

More than 100 employes submit- 
ted entry blanks printed in the 
publication. Results of the contest 
show that previous years’ presen- 
tations of how the company spent! 
its money were effective, Mr. Kim 
said, and averages of guesses were 
“remarkably close’ to actual 1952 
expenditures. A bonus result of 
the contest was more employe in- 
terest in the sugar company’s an- 
nual report, he added. 
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THE ULTIMATE?—This full page in four colors may easily be the ultimate in ad gim- 
micks up to now. Four colors, 3-D (via the reader's hand mirror) and the actual 
scent of dill in the ink should have brought Lang’s new Kosher Pickles right smack 
into the consciousness of Washingtonians. The ad’ appeared in the Washington 
Times-Herald July 2. It was placed by Buddemeier Co., Baltimore, Lang’s agency. 


ing viewers to read, or see, or hear 
the advertisement would offend 
public taste.” 


a The government has promised a 
documentary statement of official 
policy in the autumn, to be pub- 
lished as a “White Paper.” Parlia- 
mentary debate would precede any 
official action to introduce TV in 
competition with BBC. 

Earl de la Warr, Postmaster Gen- 
eral, who plays the same relative 


‘McDonough Steel 
Pegs Ad Theme to 
Worldwide Demand 


OAKLAND, July 7—A half globe 
showing the western hemisphere 
is featured in the opening of a Mc- 
Donough Steel Co. ad series to 
demonstrate worldwide use of the 
company’s products. 

The first ad in the campaign 


‘Unique’ Mogul Agency Is Full of 
‘Warmth,’ ‘Mystery,’ Its Head Says 


New York, July 8—It’s just that| are substantially above the norm. 
Mogul’s wild about Wildman—and | We have more people on an ac- 
the achievements of the “unique”|count per dollar of billing than 
Mogul agency. anyone else. Right now we're 

That’s about the only explana-| working on a terrific pension deal 
tion for the practically unprece-|—but I can’t say anything more 
dented luncheon tossed at Toots; about that now. 

Shor’s today by Emil Mogul Co. in| “We're not in business to make 
honor of Nat C. Wildman, who re-| lots of money,” Mr. Mogul con- 
cently joined as v.p., general man-| fided. “We want to give our cus- 
ager and partner. Mr. Wildman | tomers the best service available. .. 
was senior v.p. of Joseph Katz Co.| “We've been in business 13 years 


till a couple of weeks ago. 

Clients, media guys, press people 
and just plain friends—who im- 
bibed cocktails and ate roast beef 
—listened raptly as Mr. Mogul in- 
troduced his agency wheels and as 


Mogul Co., 


a The Mogul agency, in the presi- 
dent’s estimation, is unique. 
“Though I’m a tough son of a ----, 
and I demand a high level of per- 
formance, I like to think that 


he took “a minute” to tell about) 


and now I want to introduce our 
first ten-year man. A man I like 
to think of as a creation in my own 
image...A man who's at the very 
/top on the creative side. Myron A. 
Mahler, v.p. and copy chief.” (Ap- 
plause for Mr. Mahler.) 


s “We started with two clients,” 
resumed Mr. Mogul. “A third came 
in soon after. And today we still 
have two of those three clients. In 
1945, Charles Rothschild (now ex- 
ecutive v.p.) brought three ac- 


} 


everyone is loyal to me. No execu- | counts to us, worth $125,000. And 
tive personnel have left or been) we Still have them. That year we 
fired in five years. We have the) billed $600,000. We had five ac- 
most liberal profit-sharing setup| counts and 11 employes. In 1953 
in the agency field. Our salaries | (Continued on Page 79) 


role to British radio and television | broke in Monday’s issue of the Wall 
as the FCC in the U. S., gave the, Street Journal in two columns by 
House of Lords five basic princi-|ten inches. It will be repeated in 


ples for commercial television. | varying sizes in July issues of En- 


They are: 

1. No monopoly. The number of 
stations under one ownership will 
be limited. 

2. Only a few stations, with low 
power and range, will be permitted 
at first. 

3. A supervisory body will in- 
spect all broadcast material and 
scripts in advance. It will have 
power to order changes and to 
withdraw a station’s license if it 
disobeys the order. 

4. The station, not the advertis- 
er, will be held responsible for all 
material broadcast. 

5. Advertising of some products 


cated to advertising limited. 


Cottee Group Names Dexter 


| gineering News-Record, Western 
|Industry and Western Packaging 
| News. 

Subsequent advertising, to ap- 
pear in these books and various 
other business papers, will be 
aimed directly at the particular 
trade covered by each magazine. 


Pictures of machinery or other 
steel products made by McDon- 
ough will be featured to carry 


through the initial theme that the 
company is offering “A Steel Fab- 
ricating Service Designed to Your 
| Requirements.” 

The campaign will be supported 
by direct mailings of a new book- 
containing photographs of 
equipment. 
| McDonough’s agency is Alfred 
'Pettler Advertising, San Francisco. 


Edwin B. Dexter, retired Navy) 


admiral, has been named director 
of public relations for the Pan- 
American Coffee Bureau, New 
York. Mrs. Ellen Saltonstall has 
been promoted to director of con- 
sumer services in charge of food 
publicity and educational projects. 
John Burns has been advanced to 
director of advertising and sales 
promotion. 


Bakelite Promotes Benedito 


John D. Benedito, with the com- 
pany since 1935, has been pro- 
moted to assistant general sales 
manager of Bakelite Co., a division 
of Union Carbide & Carbon Corp., 
New York. 


Media Research Heads Elect 


A. Edward Miller, director of re- 
search for Life, has been elected 
president of the Media Research 
Directors Assn. Harry H 
research director of This Week 
Magazine, has been elected secre- 
tary-treasurer. 


‘Mademoiselle’ Names Henry 
Peggy Henry, formerly fashion 

coordinator at Rothschild Young 

Quinlan, Minneapolis, has 


Gould, 


BAB Plans Study 
of Merchandising 
Practice in Radio 


New York, July 9—There are 
skeptics who hint that all broad- 
casters talk about merchandising 
but few do anything about it. 

If the Broadcast Advertising Bu- 
reau goes through wtih its intended 
national study on the subject, the 
industry may find out whether or 
not this paraphrase of Mark Twain 
fits the situation. 

BAB’s proposal for an over-all 
investigation of the ofttimes con- 
fused merchandising question 
came to light last week when Wil- 
liam B. Ryan, president of the bu- 
reau, mentioned the project more 
or less incidentally—during a pa- 
nel discussion at a meeting of the 
Georgia Assn. of Broadcasters in 
Atlanta. 


8s At that time, Mr. Ryan ad- 
vised the radio station operators 
“to resist the temptation of setting 
a fixed percentage of an adver- 
tiser’s expenditure on their sta- 
tions as a sum which they would 
be willing to spend in merchandis- 
ing that advertiser’s product—at 
least until after BAB has con- 
ducted its planned national study 
on the entire merchandising ques- 
tion.” 

Some broadcasters consider the 


“just another form of rate cutting.” 
During the Georgia discussion 


been HENRY DORFF has been elected v.p. in 


setting of such a percentage as 


broadcasters to keep in mind that 
they were selling radio broadcast- 
ing and not merchandising. He 
added: “Be sure that any such 
gratuitous effort on your part al- 
ways promotes your own station 
and/or programs at the same 
time.” 


s BAB’s plan, as explained by 
John F. Hardesty, director of lo- 
cal promotion, calls for a survey 
of radio stations throughout the 
country to determine the mer- 
chandising lures they are holding 
out to national and local sponsors. 
The subject is expected to come 
up when the bureau’s executive 
committee meets here July 23. Be- 
fore the survey is undertaken, the 
details of the proposal will be dis- 
cussed with BAB’s promotion and 
research committee, which has a 
scheduled meeting in September. 

BAB is aiming at a factual re- 
port showing just how much and 
what kind of merchandising sta- 
tions are doing. They also hope to 
find out how the various stations 
define the term. The data will be 
compiled by market size, station 
size, etc., with the activities item- 
ized. It is expected that the data 
will be collected by an outside re- 
search organization through a mail 
questionnaire; stations may sign 
the questionnaires or not, as they 
wish. 


Buckley to Continental Can 


C. H. Buckley, formerly with 
Pepsi-Cola Bottling Co., New 
Haven, Conn., and Pepsi-Cola 
Hartford Bottlers Inc., has been 
appointed products sales manager 
for beer and carbonated beverage 
containers for Continental Can Co., 


Glenn C. Jackson, managing di-| 
rector of WAGA, Atlanta, warned 


|New York. 


| 


_L. A. Soap Co. Boosts Tormey 


| William J. Tormey, sales mana- 

ger, Los Angeles Soap Co., Los 
Angeles, has been promoted to v.p., 
and director of sales and advertis- 
ing. In his new capacity, Mr. Tor- 
mey will supervise all sales, ad- 
vertising, and sales promotion. He 
has been with the company for the 
past 17 years. 


| Joins Olian Advertising Co. 
Patricia Mansfield, formerly di- 
rector of advertising and sales 
promotion for Prince-Gardner Co., 
St. Louis maker of billfolds, has 
joined Olian Advertising Co., St. 
Louis, as fashion coordinator. 


WNBK Appoints Dallman 


Bill Dallman, formerly in mer- 


named midwestern editor of Ma- charge of advertising for Gruen Watch Co., chandising with WLW, Cincinnati 


demoiselle. She replaces 


Nancy Cincinnati. Before joining the company 18 


Crosley station, has been named 


Leigh Dering, who is retiring to months ago, he was with Alfred J. Silber-/ to head merchandising for WNBK, 


private life. 


stein-Bert Goldsmith, New York agency. 


‘Cleveland NBC outlet. 
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Jones Hopes to Get 
Burke, Hayes Back 
into His Law Suit 


(Continued from Page 1) 


is a question to be settled by the 
court of appeals, highest bench in 
this state, which is getting the 
whole “conspiracy” action in Oc- 
tober. 

The complaint against Mr. 
Burke and Mr. Hayes was dis- 
missed by the appellate division 
of the New York County supreme 
court, which voted three-to-two 
to affirm a jury verdict that 
awarded $300,167 to Mr. Jones. By 
its decision, the appellate division 
found the following had unlawful- 
ly conspired to ruin the Jones 
agency: Joseph Scheideler, Joseph 
Beck, Paul Werner, Philip Brooks, 
Eugene Hulshizer, Lawrence Hub- 
bard, Robert Hughes and the firm 
of Scheideler, Beck & Werner. 

Two other defendants originally 
cited by Mr. Jones, Donald Gill, 
now with Geyer Advertising, and 


Manhattan Soap Co., were exoner- | 
rated by the jury and no longer. 
figure in the suit. 


s Meanwhile, the court of appeals | 
is expected to decide early next | 
week whether the present eight’ 
defendants will continue their 
bond of $150,000 (plus 51% of 
SB&W stock in escrow) against 
the $300,000 judgment. Lawyers 
representing Mr. Jones want the 
bond raised to $300,000. 


Kaufman Adds Associates 


Following a reorganization, four 
staff members have been made 
associates in Henry J. Kaufman & 
Associates, Washington agency. 
They are Eugene T. Hoover Jr., 
art director; Theodore D. Mandei- 
stom, copy chief; Robert S. Maur- 
er, TV director, and Alfred H. 
Adelson, client service director. 


Donnelley Consolidates Offices 


Reuben H. Donnelley.Corp. has 
closed its San Francisco offices, 
consolidating with its Los Angeles 
offices. Stan Stanislaus, San Fran- 
cisco manager, will serve northern 


Two Minds with 
a Single Thought 


Sharp-eyed AA reader Bill 
Foster of Hicks & Greist, 
New York, read The Crea- 
tive Man’s piece on sweet, 
saccharine and sentimental 
ads, usually featuring young- 
sters, which appeared in the 
June 15 issue. He noticed 
particularly that Hardware 
Mutuals was one of the ad- 
vertisers spanked gently for 
using this device. 

Ten pages further back— 
in the same issue—Bill no- 
ticed a want ad... “Oppor- 
tunity for a young, creative 
advertising man...with a 
flair for clear, forceful copy.” 

The advertiser? Hardware 
Mutuals. 


California accounts from the Los 
Angeles office, which will be lo- 
cated at 727 Venice Blvd. 


You'll make more sales 


when you give your customers the ben- 
efits of Switzer research — the never- 
ending research that has made Switzer 
DAY-GLO® Daylight Fluorescent 


Colors “The Brightest Colors in the 


World”. 


Your customers will make more sales 
more easily, too, when you add the 


stop-"em and sell-’em power of Switzer 


more easily 


plays, direct 


Step up sales 


ers, too! Ask 


DAY-GLO Daylight Fluorescent Col- 


ors to their billboards, transit ads, dis- 


mail, packaging, posters 


and other promotion materials. 


for you and your custom- 


for Switzer DAY-GLO— 


the Daylight Fluorescent Colors that 


are up to four times as bright, visible 
four times as far, as the brightest of 


ordinary colors. 


Write for the new Switzer DAY-GLO Color Card. It’s packed with sales suggestions! 


SWITZER BROTHERS, 


INC. 


4732 ST. CLAIR AVE., CLEVELAND 3, OHIO 


In Canada: Standard Sales Company, 4097 Madison Ave., Montreal 28, Quebec 
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Highlights of the Week’s News 


A check of the leading cigaret companies by AA shows that cigaret ad 
costs varied a great deal last year 


In the latest developments on the fair trade law question, a New Jersey 
superior court judge has ruled that the McGuire Act does not bind 
retailers in interstate commerce to comply with state fair trade 
laws 


Latest criticism of the Politz study for Life comes from CBS, which 
says you shouldn’t equate “oranges with applies,” but if you do, 
maybe radio doesn’t come off so badly 


A new BAB study of merchandising, announced this week, will seek 
to find out just what radio stations are offering in the way of mer- 
chandising plans to advertisers 


Three panel members—an advertiser, a chain store and an agency—ran 
through some of the complexities of tie-in advertising at an Ameri- 
can Home luncheon for admen 

Increased paper products consumption and rising costs are foreseen for 
1953 in a survey by Arnold Bernhard & Co. ................ Page 16 

Tonic water is helping jack up the sales for gin, rum and vodka, 
True finds in its annual check of the liquor trade 

Gevaert Ltd., Canadian camera maker, found that it could compete 
with the big advertisers by making an ingenious use of its public 
relations 

J. B. Beaird Co. got around the production and distribution problems 
of printing a house organ by making it a newspaper ad ....Page 52 

Brand names are becoming more popular, John Falkner Arndt & Co.’s 
fifth annual study shows. It also hints that some manufacturers’ 
brand names are so well associated by consumers with allied prod- 


ucts that they have a ready-made field waiting ............ Page 63 
REGULAR FEATURES 

Advertising Market Place ....72 | Merchandising Devices ...... 82 
Coming Conventions ......... 59s: Obituaries ............... 74, 81 
Creative Man’s Corner ....... 54 Photographic Review ........ 66 
Separement Sere Gales ...... 37 Production Tips ............. 54 
ee eee ee ee 12 Rough Preefs ............... 12 
Employe Relations ........... 53 Satesenne tn Adverttains 53 
Eye and Ear Dept. ........... . eee se 
Getting Personal ............ 29 This Week in Washington .....78 
Looking at Retail Ads ........ 56 Voice of the Advertiser ...... 68 
Mail Order Clinic ............ 56 You Ought to Know ......... 18 


_ "This is the size we use inthe 
Growing Greensboro Market!" 


_ WANT A BEACH HEAD for Southern sales in the South’s No. 
| 1 State? .. . It’s the Growing Greensboro Market — made up 
| of 700,000 — who comprise 1/6 of North Carolina’s total 
| population, and who ring up 1/5 of the state’s $3-billion total 
es! ... Whether you are selling frozen foods or heating 
overdrives or underwear — you'll learn quickly that 
_ folks in the Growing Greensboro Market are better-than-av- 
| queae Pay r- Wy a rape ay a al Merry) By - put new 
ife into a tire es curve is to use the ' aily salesmen 
| of the GREENSBORO NEWS AND RECORD... - 
| 
| 


‘Only medium with dominant coverage in the Greensboro ABC 
Market, with selling influence in over half of North Carolina! 


GREENSBORO, NORTH CAROLINA ] 


a 
“Represented Nationally by Jann G& Kelley, Inc. wi Y . 
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one newspaper makes 


the big difference between 
whether 


ry oN 
wig 4 


youre... fil | 
our 


ya 


There’s only one way to talk to the 
men in New York’s Quality Market... 
the leaders who mean big business, 
influence much of the nation’s major 
spending! Tell your story in the 
Herald Tribune...the newspaper that 
is New York’s Quality Market—with 
61.2% of its male members in business 
management occupations! The fami- 


lies of these men are an important onic 
market, too—for all kinds of products Am 

at all price levels. Because they have 

more wants and can afford them... New-York Leaders are 


buy more often... buy Five Billion Fe | . 
Dollars BIG! Get all the facts on Herald Tribune 


profitable selling... today! 
readers 


of the male members of the Herald r+) are in Government, work in skilled 
i Tribune audience are in business 3 V/ Small Business and 15 5% and unskilled 
e management occupations. e © the Professions. * labor. 


‘ 77th in a Series 
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Briese Joins Frank Wright 


Donald S. Briese, formerly di- 
rector of television production for 
Cole & Weber, Portland, Ore., has 
joined Frank Wright National 
Corp., San Francisco, as an ac- 
count executive. He will work on 
food product accounts. 


Names Story, Brooks & Finley 


The Dominion News-Post, Mor- 
gantown, W. Va., has appointed 


Story, Brooks & Finley, New York, | 


to represent it nationally. 


When you Remember 


need 


Compiler of NATIONAL 
RECENT BIRTH LISTS EXCLUSIVELY 
BIRTH for over 55 years 


90 Fifth Ave., New York 11 
OR 5-3523 


LISTS 


WM. F. RUPERT 


How and Why o 
Tie-In Drives 
Aired by Panel 


Cuicaco, July 8—Tie-in cam- 


/move goods, but a “mouse trap and 
cheese” promotion will fall flat on 
its face, manufacturer, food store 
‘and ad agency executives agreed 
today. 

Speaking at the American Home 
luncheon for admen were Don 


‘Miller, assistant merchandising 
‘manager, Armour & Co., Irwin 
}Levinson, 


paigns for “ham and eggs” will | 


‘Wrigley Stores Inc., Detroit, and 
Tom Casey, merchandising direc- 
tor, Knox Reeves Advertising, 
Minneapolis, who laid down 
ground rules for related product 
merchandising. 

Pointing out that related mer- 
chandise promotions have ranged 
from successes to flops, Mr. Lev- 
inson said the Detroit supermarket 

chain has adopted this formula: 
1. Promotions must be sensible. 
'A housewife knows that ham and 
eggs go together, but it pays to 
remind her. Conversely, cheese is 
good mouse bait, but it won’t sell 
traps. 

2. Three items is the usual max- 


_imum for one promotion, although | 


there are some exceptions. 


3. Point of sale materials and) 
advertising director, displays must emphasize individ- | 


ual items and price and play up 
impulse buying. 

He advised manufacturers and 
agencies to design point of sale 
material with a minimum of copy. 
He criticized a recent promotion 
in which a window-sign reprint 
of a magazine ad contained copy 
set in eight point type. 

“The shopper doesn’t have time 
to read in the store,” he said. 
“Keep the copy short.” 

Mr. Levinson cited a Wrigley 
promotion of cold meat, cottage 
cheese and relishes around a hot 
weather meal theme. Chain execu- 
tives designed individual displays 
for each store, with the meat and 
cheese in refrigerated cases and 
the non-perishable components on 
shelves behind. 

The promotion increased sales 


a 


IN THE PETROLEUM PROCESSING INDUSTRIES 


Solos are grand in a concert, but to have the petroleum processing 
industries singing the praises of your product, you need 
an arrangement for quartet! 


There’s one arrangement for your advertising which 
reaches all four important areas of this great industrial group. 
It’s called Petroleum Processing; it goes directly, effectively, forcefully to all four groups: 


1. Petroleum refining. 

2. Petrochemical manufacturing. 

3. Natural gasoline recovery. 

4. Lube oil blending and compounding. 


Investment in petrochemical plants grew from $2 billion 


in 1951 to $21% in 1952, anticipates $3 billion 


in 1953! And there’s similar growth in all groups... 


reflected in the reporting, guiding and pacing 
of this growth in Petroleum Processing. 


Ask for your free copy of ‘‘What are the petroleum 


processing industries?’’ Tie-in your advertising 


in Petroleum Processing to take your message to 


the entire quartet of the petroleum 
processing industries. 


LPSLIROMWM She PROC BSSUNIE 


A McGraw-Hill Publication 


Publication office: 
1213 West Third Street 


Cleveland 13, Ohio 
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\of meat 35%, cottage cheese 30% 
and relishes 30%, he said. 


# Armour promotions are sched- 
/uled on a six-months calendar so 
‘that different departments do not 
|plan campaigns at the same time, 
Mr. Miller said. Work on promo- 
tions starts 24 weeks before kick- 
off date on the following schedule: 

Four weeks are allotted to plan- 
ning. Ideas are sifted by Armour 
executives and layouts presented 
to its agency. 

Eight weeks are set aside for 
production of point of sale mate- 
rial. 

The next three weeks are ear- 
marked for shipping sample ma- 
terial to salesmen and outlining 
the promotion to them. 

Two weeks are required for pro- 
cessing orders for display material. 

Two more weeks are used in 
packing and shipping. 

One week is allowed for deliv- 
ery. 

Redistribution of material, espe- 
cally by country salesmen, takes 
the remaining four weeks. 


s Among the major problems a 
manufacturer faces in setting up 
a related product campaign, Mr. 
Miller said, are: 

1. Merchandising ideas. Agencies 
should “plague us with ideas,” he 
emphasized. Difficulties of dis- 
playing refrigerated and non-re- 
frigerated products together limits 
use of some good promotions. 

2. Salesmen must arrange to 
meet salesmen of other products 
in the promotion and together call 
on retailers. “We don’t know the 
selling points of other products.” 

3. Time lag and waste of pro- 
motional material is difficult to 
overcome. He agreed with Mr. 
Levinson that grocers are hesitant 
'to commit themselves so far in ad- 
vance that they don’t know what 
the products will cost. 


| 

= Mr. Casey, however, had doubts 
‘on how far agency responsibility 
‘should extend in merchandising 
| programs. When a promotion con- 
‘centrates on consumer vehicles, 
the agency should handle it, he 
said, but raised the quesion of how 
\far beyond this the agency should 
go. 

_ He listed requirements of a pro- 
‘motion involving participation of 
a product other than that of a cli- 
ent as: 

1. The participant must have 
adequate distribution in the area 
of the promotion. Mr. Casey set 
70% as the lower limit. 

2. The participating product 
must be a recognized brand, ac- 
cepted by the trade, and have a 
high “level ot prestige.” 

3. The participant must have 
adequate funds for an “all out” 
campaign. Today one can’t use a 
spread in one or two magazines 
and let it go at that. 
| 4. The participant must have a 
sales organization which can sell 
‘the idea to retailers. 
| 5. All products in the promotion 
'must have relatively about the 
same rate of turnover. 


FOR HIRE! 
THE TOP SALESMAN 
IN THE DAKOTAS 


No other salesman can match 
our twice-a-month call list of over 
100,000 live farm spenders! 


‘DAKOTA 


FARMER 


Dakotas Own Wace azine 


_ ABERDEEN, SOUTH DAKOTA 
JP. MALONEY, Advertising Manager 
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With audited circulations 
that read like national 
census figures .. . with 
more individual titles 

than all other kinds of 
magazines put together. . . 
with an inside track into 
the hearts and minds 

of their readers . . . comics 
books are firmly established 
as a major publishing force. 
This, coupled with 
remarkably low advertising 
rate-per-thousand 
circulation, makes comics 
books a particularly efficient 
mover of merchandise 

in the mass market . . . as 
our advertisers have 
already learned. We invite 
you to share their 


pleasant experience. 


National 
Comics 
Group 


Represented by 
Richard A. Feldon & Co., Inc. 
205 East 42nd Street 
New York 18, N. Y. 


CHICAGO LOS ANGELES 
SAN FRANCISCO PORTLAND 
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N. J. Judge Says 
McGuire Act Can't 
Affect Non-Signer 


(Continued from Page 1) 
precepts of a free society.” 


ambiguous in that it leaves the is- 
sues unresolved.” 


_ing that Lionel would take the case | state fair trade laws. 
|to the appellate division of the | 
New Jersey supreme court. He issue is clarified by the appellate 
called the judge’s decision “highly | division, the decision will be re- 
versed and found in favor of Lion- 


“It is my opinion that when the 


el Corp.,” he said. 
A spokesman of the American 


. He interpreted the decision as Fair Trade Council in New York 


Lionel Corp. has made it clear meaning that a presiding judge can | told AA that it would issue a state- 
it will appeal the decision. Law- determine whether a product can|ment on the New Jersey case as 
rence Cowan, head of the company, or can’t be fair traded in a state soon as it had studied the judge’s 
today issued a statement announc- in spite of the McGuire Act or decision. 


Using 
THE AD-VER-TIS-ER, 


AD -VER-TIS-ER in Selected Areas! 
FORT WAYNE, 


| There have been a number of 


decisions covering the points raised 
in this case, he said, and most of 
them have stressed that the legisla- 
tive intent was clearly in favor of 
price maintenance by brand manu- 
_facturers. 


KLEIN TO INTENSIFY 
|FAIR TRADE BATTLE 
Newark, July 9—S. Klein on the 
Square is going to be just as much 
|of a Peck’s Bad Boy of fair trade 
(as Schwegmann Bros. Giant Super 
Markets in New Orleans. 

The department store announced 
late yesterday that it will intensi- 


INDIANA I ty its price-cutting wherever pos- 


sible. A. Spencer Allen, managing 


New York units, which are part of 
the Grayson-Robinson Stores 
chain, praised the ruling of state 
superior court Judge Walter J. 
Freund as “a resounding defeat to 
the principle behind non-signer 
enforcement of fixed prices.” 


s Mr. Allen predicted the decision 
will be upheld by higher courts 


and that New York state will fol-| 


low suit by altering its Feld-Craw- 
ford act. Otherwise, Mr. Allen said, 
New York retailers of fair-traded 
items will sustain heavy losses 
when consumers go to New Jersey 
to shop. 

He said that Klein has not signed 


“a single fair trade agreement of 


any kind.” He accused larger man- 
ufacturers of “merely putting up a 
front for their small retail custom- 
ers,” while promoting actively 
cut-rate selling ‘under the table.” 

In response to questions of re- 
porters, Mr. Allen said that Klein 
has consistently had good profit 
experience with its watch and 


aie 


Sa 
4 M4 a7 
\Z/$ 


\ a 


Urine 
Sal 


7 


THEIR FILLING STATION 


WAS A GROCERY 


When Grandpa’s mustache was the third handlebar on a tandem... when Grandma was 


a front seat driver...even then Hires Root Beer was a refreshing pick-up for parched 


palates. X Since 1876 Hires has been slaking thirst and making friends. This product of 


our client, Charles E. Hires Company, is an all-time, oldtime favorite at fountains, dis- 


pensers, and in carry-home cartons. For its lasting pleasure bubbles from a tangy blend of real 


roots, barks and herbs. €X Consistent national advertising is helping a new generation share 


the pleasure of Hires. 


N.W. AYER & SON, INC. 


Philadelphia - NewYork + Chicago - Detroit - San Francisco + Hollywood - Boston - Honolulu 
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household appliance departments, 


director of Klein’s Newark and despite its price-cutting practices. 


‘Some watches nationally adver- 


tised at $92.50, he said, actually 
sell at wholesale for $22. 


# Also voicing an opinion on the 
issue today was John W. Anderson, 
president of the American Fair 
Trade Council. He said that Judge 
Freund’s decision is “ambiguous” 
and that the council is glad Lionel 
is taking an appeal. 

“Klein’s evidently considers 
Judge Freund’s decision a blank 
check to sell any and all products 
at cut prices,” he declared. “Act- 
ually, the decision applies only to 
Lionel products.” 

Several members of the coun- 
cil, Mr. Anderson said, plan to 
shop Klein’s store and will seek 
injunctions immediately if they 
find any of their products being 
sold at cut prices. He declined to 
name the members of the council 
that plan to initiate action against 
Klein. 


e Frank Masterson, assistant to 
Mr. Anderson, told AA that about 


10% of all non-food brand name 
products are fair-traded. About 
50% of all national advertising, he 
said, is paid for by manufacturers 
who fair-trade one or more of 
their products. 

The Bureau of Education on Fair 
Trade issued a statement pointing 
out that on the same day that 
Judge Freund in Newark denied 
an injunction to Lionel against 
Klein, superior court Judge John 
Grimshaw Jr., in Paterson, N. J., 
granted a temporary order to Gen- 
eral Electric Co. restraining J. M. 
Goodwin Inc., Hackensack, from 
selling below GE’s fair trade 
prices. 


a “Opinions by other New Jersey 
superior courts and the New Jer- 
sey state supreme court,” the bu- 
reau says, “take the position that 
the McGuire Act does bind non- 
signing retailers to observe fair 
trade prices in transactions in- 
volving interstate commerce, in 
opposition to Judge Freund’s rul- 
ing.” 

It also points out that the con- 
stitutionality of the McGuire Act 
and of the Louisiana fair trade 
law was upheld last week in a 
two-to-one decision by the U. S. 
circuit court of appeals in the ap- 
peal brought by Schwegmann 
Bros. in the case brought by Eli 
Lilly & Co., pharmaceutical manu- 
facturer, to restrain Schwegmann 
from violating fair trade prices on 
Lilly’s trade-marked products 
(AA, July 6). 
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So far as SUNSET is concerned 


this ts the world | @ 2. — 


THE MAGAZINE OF WESTERN 


LIVING 


gw 
SS Fe. 


® Carden idea... for decks, for 


for lazy gardeners 
® Picnic ideas ¢ P, 


We do not edit Sunset for people in Boston, Atlanta or 
St. Louis. So we do our best to discourage subscriptions 
from outside the West by charging 50% more for such 
subscriptions. And no copies of Sunset are offered on 
Eastern newsstands, 

You see, Sunset’s whole world is the 7 Western states 
and Hawaii. And serving the needs of Western folks is our 
full-time, big-time job. Sunset editors give all their atten- 
tion to thinking about (and living!) just this wonderful 
Western region ... west of the Great Divide. 

This concentration on the West has brought us the most 
enthusiastic group of readers any publication, anywhere, 
ever collected. More than 550,000 fine Western families 


LANE PUBLISHING CO. €4% 
Publishers of SUNseT Macazine and Sunset Books / 
Menlo Park, California 


Advertising Offices: San Francisco, Los Angeles, Seattle, 
New York, Chicago, Detroit, Boston, Atlanta, Tyler ( Texas) 


Sunset’s administrative and main editorial offices 
—at Menlo Park, California—a place to work, of 
course, but also a place to get more enjoyment from 
Western Living. You are cordially invited to visit 
Sunset’s publishing home on any weekday. 


who will hardly plant a seedling, plan a barbecue or take 
a trip without consulting the pages of Sunset. 

Sunset families in every community are the ones who 
seek full enjoyment from Western Living ...the ones who 
recognize most keenly that the West differs from all other 
areas. In this difference you will find the solid reason why 
—if there were no Sunset Magazine it would have to be 
invented! 

For Sunset exists to explore and explain—for Westerners 
exclusively — how the West is different and what to do 
about it. Different in its homes, indoor and outdoor fur- 
nishings, foods and menus. Different in its gardening, 
landscaping. travel and entertaining. 


ortable barbecues 


ALL MONTHLY MAGAZINES — JUNE ISSUES 


ADVERTISING GROWTH 
THAT REFLECTS SUNSET’S 
EDITORIAL SERVICE 


June Sunset was THIRD among 
all monthly magazines in 
pages of advertising 


1950 1951 1952 1953 
Ranking of Sunset = 


June issues over 


last four years SUNSET 


Gain on gain! In first six 
months of 1953, Sunset gained 
more pages of advertising than 
any other monthly magazine! 


Source: Printers’ Ink 
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—Electrical Merchandising 


“I'd like to, Atwood, but | don’t think it would do to call our new hot air 
circulator ‘The Senator.’ ” 


Ball Bats Are for Hitting Balls 


There seems to be a good deal of confusion about the status of base- 
ball, with particular reference to broadcasting and telecasting. 

Not so long ago, the good old welkin rang resoundingly with the 
anguished cries of television broadcasters and eager sponsors, be- 
moaning the un-American and probably subversive attitude of club 
owners who refused to permit unlimited telecasting of their games. 
Imagine! Just because they suspected that gate receipts might be hurt, 
and their concessions (on which most of them make whatever money 
they make) might languish, these selfish club owners were thinking 
of depriving the great American peepul of their God-given rights. 

Now Sen. Edwin C. Johnson of Colorado, who doubles as president 
of the Western League (a baseball-playing outfit), has mounted a 
pure white charger and is riding off madly in quite the opposite di- 
rection. 

He wants Congress to stop piddling around with such non-essen- 
tials as taxes and foreign affairs, and get down to the business. of 
passing legislation which would specifically permit baseball leagues 
to adopt rules which forbid sponsored broadcasts or telecasts by one 
baseball club in the home territory of another without specific per- 
mission from the other club. With great kindness, he specifies that 
such a ban would not apply to the World Series, the All-Star game, 
or to “public service broadcasts without any commercial sponsorship.” 

It seems to us that everybody involved ought to shut up, and per- 
haps go out to the local ball park for a pleasant afternoon. 

We can’t understand why telecasters or telecast sponsors have any 
inalienable rights to force baseball clubs to sell them anything the 
clubs don’t feel like selling. And neither can we understand why the 
Congress of the United States should be asked to pass special legisla- 
tion so that baseball leagues can take action which is illegal if taken 
by any one else. 

Let the broadcasters and the sponsors and the baseball club owners 
—and all the rest of the sports impressarios and promoters—iron out 
their own problems in their own way, we say. And, excuse us please, 
let’s not have any more legislation or any more arm or flag waving 
on this particular issue. 


Explaining the Federal Trade Commission 


This issue of ApverRTISING AGE carries the second of a series of de- 
finitive articles on the Federal Trade Commission, written by Stanley 
E. Cohen, Washington editor. 

No single government agency or department has as much contact 
with, and influence upon marketing and advertising as this relatively 
small independent agency, and this has been particularly true within 
recent years, when FTC cease-&-desist orders against advertisers 
have been so common as to seem almost a rule, rather than an excep- 
tion. 

The current series is designed not to argue the merits or demerits 
of the FTC or the laws which it administers, but to explain what the 
commission is, how it operates, what laws it enforces, and the ap- 
parent trends in the direction of interpretation which present com- 
missioners are taking. 

The appearance of this series, and the recent publication in these 
pages of a series on the operation of the Post Office Department, are 
in themselves a rather interesting indication of the changed position 
of Washington as a center of news and interest to advertising and 
merchandising people. 

When ApvERTISING AGE opened its own editorial office in Washing- 
ton in 1939 it was the first marketing or advertising paper to have 
such an office, and the whole idea was looked upon as a sort of daring 
experiment. But times have definitely changed. 


What They're Saying 


Rising Junior Executives | 
Can Be Told by Their Books 

There is one distinction we can 
draw and it is one of considerable | 
significance for management. For- | 
tune came upon it this way. In the 
course of this survey a special ef- 
fort was made to find clues that 
would distinguish the young ex- 
ecutive who was going places from 
his less successful contemporaries. 
With the help of some corporations 
‘that had people at Park Forest, 
/a number of young men who seem- 
‘ed headed for top management 
were finally spotted. 

The sample is too small for firm 
conclusions; but one denominator 
turned up so often as to suggest a 
pretty good working hypothesis. 
In most cases, the successful junior 
executive was measurably more 
inclined than his contemporaries 
toward what is usually called “cul- 
|ture.’ He had more and better 
books on his bookshelves, more 
and better magazines, and usually 
a good record collection. His tastes 
were by no means so highbrow as 
those of the more culturally in- 
|tense academic and professional 
| people—Strauss and concertos, you | 
might say, rather than Schonberg 
and quartets were the rule. Be- 
tween the successful and the run- 


| of-the-mill junior executive, how- 
‘ever, the difference was so great | 
| that it is fair to conclude that the} 
| “impractical” is more closely re-| 
lated to the attributes of leadership | 
than many business men suspect. | 


—William H. Whyte Jr. in “The Out- 
going Life,” in Fortune. 


Advice to AM & TV Stations 
These are your folks—these 
‘people whose buying of brand 
‘name tooth powder comes down to 
a transaction with the corner 
druggist—and they will pridefully 
‘use your transmitter for a land- 
_mark—just like the water tower or 
‘even the Washington Monument— 
if you’ll just keep it meaning 
“something personal” to them. 
Here are the people to sell first. 
But you won't do it with the reach 
of your signal, the cost of your 
equipment or the labels on your 
records. You’ve got to make your 
‘service conform to the wants and 
| habits of their personal, family and 
| community lives. And you’ve got 
to let them know you're doing it. 
Your station is flirting with pub- 
\lic indifference if it’s just another 


| developments 


station, if it doesn’t have a person- 
ality all its own, if it doesn’t either 
represent the flavor of the com- 
munity as a whole or serve the 
special interests of a substantial 
segment of your population. 


—John H. Smith Jr., manager of pro- 
motion and FM for the National Assn. 
of Radio & Television Broadcasters, 
before the Maryland-D.C. Assn. of 
Radio & Television Broadcasters. 


Imports Not Likely to 
Undermine U. S. Economy 

I cannot see that the business 
men of the U. S. have much to 
fear from the competition of busi- 
ness men in other countries. The 
U. S. economy is strong, its fac- 
tories are efficient, its mines and 
farms are highly productive. Im- 
ports will not likely undermine 
the U. S. economy or drive Amer- 
ican business men to the wall. 

Personally, whenever I hear of 
a demand for a high tariff or other 
form of protection, I suspect there 
has been some failure of market- 
ing ability. From the point of view 
of the individual firm or industry, 
there is always a choice between 
getting out and selling—that is, 
facing the cold wind of competi- 
tion—and coming to government 
to ask for some kind of protection. 


—Douglas Abbott, Canadian Minister 
of Finance, in an address at the sum- 
mer conference of the American Mar- 
keting Assn. in Montreal. 


|How to Determine the PQ 


Some things lend themselves 
better to advertising than others. 
So it is with publicity. Cigarets 
have practically no chance of get- 
ting anywhere publicity-wise. But 


|some products have great publicity 
potential. The PQ of a product or 


company is a term we use to indi- 
cate what chances are to achieve 
favorable publicity. 

Three things in general deter- 
mine the PQ: 1. Is it new? Has it 
news value? 2. Has it to do with 
in the fields of 
health, food, shelter, entertain- 
ment, sports, children or marriage | 
—the basic interests of people? 3. | 
|Is it unique or novel in some way? 

Products which have all three 
have higher PQ than those with 
only one or two. One can quickly 
gauge the publicity feel by apply- 
ing these criteria. 


—S. Richard Stern, president, S. 
Richard Stern Associates, New York, 
in the keynote addess at the national 
convention of Alpha Delta Sigma in 
Daytona Beach. 
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“It has become a popular pas- 
time to exaggerate service lapses 
and ridicule the postal establish- 
ment,” laments Postmaster Gener- 
al Summerfield, of Michigan. 

Followers of the Detroit Tigers 
have to have something to laugh 
at. 

* 

Expense accounts of media 
salesmen aren’t as impressive as 
they: used to be, the statisticians 
report. They may still remember 
the good old days of paper ration- 
ing, when space buyers took them 
to lunch. 

* 

“The customer is always right,” 
except to the manager of a self- 
service establishment, who finds 
too many customers serve them- 
selves and depart without paying. 

a 

“Money,” asserts Gilbert Burck, 
“suffers from an inferiority com- 
plex.” 

In which it differs greatly from 
those who possess it. 

* 


Salmon packers, with $180,000 
to spend, decided to go for public- 
ity rather than advertising. And 
they hope the food editors aren’t 
linage conscious. 

. 

Purchasers of Apex cleaning 
equipment in the Cleveland area 
have acquired cocker spaniel pup- 
pies without extra charge, and 
those who know puppies say the 
cleaning equipment should get a 
good work-out. 

* 

“Things have changed plenty in 
Arkansas,” reports Station KTHS, 
“since Bob Burns introduced the 
bazooka.” 

But probably his uncle Fud is 
just about the same. 

e 

This year’s volume of newspa- 
per classified advertising will 
knock the spots out of previous re- 
cords, predicts W. H. Leopard, new 
president of the national associa- 


tion. 
* 


“Radio men advised to stop 
fighting, start cooperating.” 

Sage counsel of this kind might 
just as well be addressed to other 
media, too. 

. 

The success of Lever Bros.’ pre- 
mium offer of “a pair and a spare” 
of nylon hosiery ought to give 
manufacturers in that field reason 
to wonder why they didn’t think 
up that good merchandising idea 
first. 


* 

Has anybody told Lowell Thom- 
as just how pretty he looks demon- 
/strating Cinerama in full color and 
three dimensions? 

* 

| Believe it or not, says Lincoln 
Clark, women are usually the de- 
|terming factors in the purchase of 


| men’s sport shirts. They may 
| look casual, but they’re not. 
| . 


You steal TV talent if you can, 
says Rodney Erickson, “just as 
long as the cost-per-thousand just- 
ified your stealing rate.” 

But Nielsen doesn’t guarantee 
the cost for more than two weeks. 
* 

Moral suasion works with some 
people, but Frederick Cullen 
thinks government agencies need 
a big stick in dealing with the re- 
calcitrant operater who under- 
stands only compulsion. 
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| ¢ 5* Dimension’ 


RAISES THE EARNINGS OF ADVERTISING DOLLARS IN 


: ELAWARE VALLEY, U.°.A. 
THE GREATER PHILADELPHIA MARKET 


POPULATION phitadel- 


phia area, over 4,500,000 persons 


RETAIL SALES Phitladel- 


phia area, over 4 billion dollars 
yearly 


MANUFACTURING 


Delaware Valley is World's Great- 
est Industrial Area 


STABILITY Diversified indus- 


try means steady employment, 
fewer fluctuations in labor force 
... always a sure market 


THE GROWTH FACTOR 


Capacity and potential for dynamic 
expansion 


A mammoth market opportunity shapes up in 
Delaware Valley’s first four dimensions alone. 
Here today, industry invests a record $1% billion 


in expansion. Bigger incomes boost better living 


for 1% million families. Here tomorrow, the “5th 
Dimension” —the growth factor— promises higher 
sales curves at even lower advertising cost. With 
its dominant influence on progress all over 
Delaware Valley, THE PHILADELPHIA INQUIRER 
raises returns on advertising dollars for the 


Valley’s most successful advertisers. 


Now in its 20th 
Consecutive Year of Total 
Advertising Leadership 

in Philadelphia! 


he Philadelphia Anguirer 


Constructively Serving the World's Greatest Industrial Area 


Exclusive Advertising Representatives: ROBERT T. DEVLIN, JR., 342 Madison Ave., N.Y.C., Murray Hill 2-5838; EDWARD J. LYNCH, 20 N. Wacker Drive, Chicago, Andover 3-6270; GEORGE S$. DIX, 
} Penobscot Bidg., Detroit, Woodward 5-7260. West Coast Representatives: FITZPATRICK & CHAMBERLIN, 155 Montgomery St., San Francisco, Garfield 1-7946 © 1127 Wilshire Boulevard, Los Angeles, Michigan 0259 


Oy, sit aa cs 2 2 # ne ae : the a) Ve 23 ns pS C 4 a + * s we 7 ~~ atin . oe oy : aa < a ‘ ce ¥ - : sy ae ny Py. ag F oo 4 5 a s a aes e eM. ae eS e nar ee see ae . ir 0 ; fas a a sere ry we feat ns fee Fe a = ay reg es ‘i lab ee Se 
' 
3 ry ; 
af 
DS 
i- 
Po 
—_— 
th {: 
é 
ia 
aS 
is 
or 
l- .. 
m eae ‘bees 
ee 
” Be 
4 ) 2 ae alia 
f- ee 
is ies Se 
\- | peace 
} Bi i ia 
. i ee set 
= i thee see . - 
— ee ia 
. " rc 
d { . ect. 
eae 
. | ee 2 
a 
a Ae 
Gee 
{ Seer ; 
a } es Fos 
{ wo . eke 
, ae 
| j in. ae 
te oe. 
1 | a3 
4 ee ee a Pg eee raat 
} eS ase a os oe ee Tec secon si “ > Tene 
‘ eo as Lani : ve : . “¢ pra on é 
ft ie a en oe Oe | 
r “ee “so i Qe ee ae meow 9%: ag Sm 
| = IVet * a ia 
| as, aa” , — ee bad ae 
% : St Fis aad et i. ise ae 
» | Lt Ol ie Sg 2 2 owe 
” ¢ hag fe Sri; Sa Prien RC pe. aa ‘wml : me Bs tees 
| (5* tASE FS Ee ee ae ae ea 
e Si 3 SP 0 FH ma te | 
| Cig tS a | 
n | soe Se Agger Y Cane C4, » ey = jie f 
gasses Fass. 
- ee . 5 woe ‘4 = Sage ee Pore, 
a gt Ce ah a SF bat ane “ 
| = ee aaa 9 
es 7 os 7 &. heer ee 
j - foe ee tale 
* a a ‘ae tine t 
- f es ae jo + Ps ae ete = € ee 
= | ian Se At ee ee BO ace 
e* * 1... -@ Fig 2 ‘Fa pore 
1 | =h5; 38 ot eS aan ave 
~ v ase 
: tre fe, par Bese 
? s J ie 7 -, han 
n . 4 ek ook 
, j t ie ee ae 
f i 
y : 
an : 
a 
ly Bh 
: | a 
e 
. . : 
rs | 
e Bos 
1 e 
ee , 
B . 
‘ ey és 
Z ma, Res : f D Sa hs i te See . a aes a “ fin ote 2 “4 dig ere . = ¥ > > > . # : Ba “ os f * ' | f 


2 82. ‘, 
a eoee: 


or : ck 
nee 8,05 RII - 
ape ee ets caveecees ren ee epee mes xX ee ae o 


CK 4 ae 


/ yee s * ‘ a Aged pel mo, so, oa e = he : wre & 
f x 
at ; oo | o cifet ae Se oe f cs 
; $ A. ; S5 / we oa) sa “ Pate we a oa 
Seana: 


io, ‘ee: ak. 
SOCCCS 002 IK eee 
RAY) ‘ ve poe oe 


i i De 


ad Sager re as eee vieee oe 


ae 


sa orn in me 


ive Sheep tpn * 
me e % 
; 
* BY § 
a ye ry on : 
“rach bata tf : ; m 
: 
< + 
; ; \/ 
c ‘ 4 
q 4s ‘ A 
: 4 Me a i , § “ ere 
‘ eee 3 
ay Sy 3 + 
< 
% * 
® » ee y 
¥ 
| é 
‘ 
f 
uilicecnee aes 
My ; : 
; 3 pe neeoasee | 
Pew 
—v 
ws 
rn ex 
iy 
j aca OE On NA IO 
‘ wn" g 
Fi Fy 
_ 
q ‘ e 
sarasota 
se ” peace ew ne 
’ wu Sait ten latte 
j 
elena al . : 
= a ‘ul i ~ 
a, 
Pell its A ctype, q 
j orn siaieal 
4 + ; vii 
z= 5 5 , > At thine Ah» eagee 
ng é 
ee % 4 
fseitidtaned 
a > 
Z 4 : 
A bj 
ay 
ce 
r . 
ee 
a f 
ede Lae <| ‘ ’ = : 
he ; a 
, i - 
x : ; é ¥ P 4 : ‘ 
; ; ‘ e irr 3 : “ 


PAE ia ue ee ea Ga eee re CL Se ey I Bas 00 a Nic eerie hea ate ey Selec A ca UME OR Ginna A aes 00" wa IE Man Pane Oe a Rie eel! Baer 2 ha ae an 5 APRs a tS Fee ee Le Pa es Paha. bate 
: ee ae ce Sah rien ee ete aes FOL eee Ric ae ihe Elem BOER Er is OOS REE Pee ae ERs, Vt aii Ges We ee hat eae ie ae MGR ee vs Sea dn MR ny eahaeg 
Th Ate are : Hy mp + ORs ; : I od FONE te aia IN es ee : ee Pap tee: oe A ec eee Ye ie Lica oe eae Seuss eM! Fe) ee tut 
Fae et are tea ee he ¢ an Ce aa iN ee pel ik ue te i ee er = : hay a ? yn af ran tiga a ctr nice ie aa Bae Me + en eye a 
ida ie oe Me ilies. ve SOG Sil me teh It Fea cae Be Ree ors — or eld Weenies e pees? : ‘teed a ee ie Rae a oe A : 5 4 . mane ie) 3 oh elena Pee ee pate “hs sole a eaten boa iets ae % oe soe Py c 
ia ; | , ee ee oe fe re a 
et te , = nae We iiiiiaeelioeesa lene 4 . tlm 
t ra Ae Mie, Toe Pia : = 1 F ; 2 
aD Se » FP igs “is ’ 
Tee ee a ry doy oes : : te at ny ga eh Maal hall oul sal inl : ay F Ne Holy s a. 
i ae y" ® oe ae  _3eoe ~~ eee Os : 2 e sit _@ 
7 fs t (Oop ; 2 . e beady . & : ae. ia : — cs 7 — ue oe a * 
; ; eo : “es, ne en nla a ee ne 
. bitline noe pied onl < i Sarre A e.. “a 4% cr 3 "sa oe, 
3 ne P a Le a by 4 a € re Le A 2 
isd gi disband yo o-,rtt—‘é “eo — , A i ss eo. ma 
p P py , a, halt ar ‘ di ae ae De cx ’ , * 4 as 4 , y 
Py 4 tt fe 4 s é. gcg ¢ yy > 7 ‘ N rom ‘ Ca " “4 bk . ¢ a b 7 om 
e ‘: t % , ¥ oe “¥ ‘oe “  ¥ we ry 
. . ry waste 
bs aI Tee I Sa -] 
- . ; Ja S 
PPIs, ee MY OX 
ue ee sas CELLS ~ ee ae) ; oy ‘ 
aes’ sam ‘ % Rncecuka cai 
poh ett , e¥ a ed ag aan 
52,928,286 ,2,2,9 wh Pads een wa ocd weses s 
P Y Lee ot to 4 oe er e nee Fr, 
Le S226 8 @ ae ) 4 ¥ O46 6 0% gt ee ae onl 
Sedesmesigens ss BEER ISIS: 
Sagaen vanes) . «a Ne hhh FF 
SOnbeeeeee: . * I, : i 
a Oeeee. KO I ocbed dado Ks “" ves 
pe fe Pipe out oe ee Shin mt Pa we 
/ LiKe (SA EeO EES DOT COM we ‘ale 
: AA " ‘4 a aS 7 “ee ed “ Py 4s 
; Pe 2,0,0. 00M: KES IL KLLIL NL RAS dy ey 
oe Pa RK PY CMY 1) , a: Cee ; ? ea al aa ed om 
As ee v "s cy \" - anf Wah a tan ll , Pra ol ny i , os 
Beers ts F Valdas p BR tt SES we CRS sry 
a os te, “x feat af "Sra ee . 
Pe a at" en ae 4.6 * = yy ¥ ae Se + , Wy Be 2 3 
= at, } 9 x / : — : ne ies diy boo 
<a } j, 08. a é Fa Lx ny hi So ah Ob at Sy Wr 1 ESBS, me ee 
ee te, pO es e c DO i SLD Sa ee es PE DE SB Ss 
" - Eu ndind ysl [oe Xs ‘_ LC OSLALG IRE DAG ML ASH UO Be 
ee “a's A bo. Pe a x yx Y rey | led ™ sae i . , ee . : @ mix) Oe OLS, SPF eae Me Se gM WY Wy 
as. LK ae a‘n'a'a'a' 6 et KS a Pl ge ok on me lo Sek a oH I ke le 
eh Kn Ct a Owe nm, pel yon ind ie Pre pd ad . Sal ode. I De DI et ol at Sal» Loe BES SOG Ge CO Ob OO am ae we ¢ 
a oC Bee enrammavaee € 2 88S. 8'0.0'9'8 6.6 & te "Seceae OY ME EO LEEK KEL KY 
heed CUNO TOES ECCOHLOSOSEOSESE SE i oe COCeas ~ ‘ese 8 86¢¢888 Py) Seta, 
“i Steeeecesecesetadee e wa Si x e : one RESSIAELAD © 2 
oe i @, 2 OO BS a ty i. ow ° ¢e ¥ & & 4 os ki , 4 f Pa &. SEE ale ae 
ee we Ne SIVOCCICOS x ¥ KX fee te, 2 Be hag Ps sb Ge ee me eh Be hk e — * 
oS e) 3 ; : * ? ee, y $5 as he eee 5g eg ‘ GOR SH oa! SRE BGS ras E % $ ee é % 
oh ee Pond > C6889 Oe i Zee cE is Bi genes ee RES Oh PRO”, re Se Oe yt BORO RL LORE ee ee? eae 
Bae pie hin ©0288, 4 3 i ding MO sD E iy? Ya in ? 2 ; : Sa g ae 0 ae RE Ria erae ae ae GO Fg cee Hees ee an 
as ao . % Big. sd Onl nd o. * # Meee 2 hey cig pe ie, Ts Z eee x ; Ls Mae oo Cie, j ; ee : Pe es a se Le ceage A ee ae Mere i ‘ 
ian ool eae. Wis on et A oats} RSet ampere Lee ee er et os 
beer ba ee re Py Com, he pm nN Rie Ue Oe ge ee a ee Nt a ume PO a ota ee Oe ee Ce ee eee ‘ Se NUT eae e 
ur oe Mam ee x 8 BPA OE as TE ieee ae ae ee 2 des he see fe aes Seu hg lee Ne fas 2 iP hig? Bae o ee 
POLE at Bn Be GT we. we ; ae eet lt AeA ER hie Oe We a NO PE EM as erie Od ge GOD res Ga ey ee oe, fhe en eee 
SA eciatae baa had * ete S ey . o Pas, ak a3 ry te Ane be ogee i age Se ae ok oe We in Ge gs a My f ; se wig. 2 tog ho 8 eng Cee me $8 hata) ie te: Wi ep eee res % rear RE Rak ges 
Tener Be , z Paw bo ee eg A e Os AM Sg EG My a ie eee Se a a A OR ee ae, OR ee 
rH ; iM, ef a. Pein, o.. e Pegs s ae is “% ae " ‘ x oe 
ee ae Pee tw ie ae 
3 ; } : i i A / ( 2 m te” opt : eg s : ; , a 2 . ; ma al, Bee i iM 
one ’ a O he el oe ae te ay renee ems Fite 2 
ia : : i (Oca, ee an ‘ PT ciniininmen. * =~. ‘f : < ee mee Pe MEY iat imesciempemaltes SS é oe 
- . tea 3 A 2 me LA : ie s Bios? eae y ‘a +4 : sideteictinetcxsesu cae AnAoor ; ar ' Wid : z 
ae 1 x tea acai ja ' ; i : 
sear iy ; ; ee ee fay : ee ae i P 4 ; ‘ ee 
. . celia , 8 tg ee ees ay 4 a : y 4 a” Pte MA Fi ig SPE Ne Tg EPCS i me ree ae Or pete , be Oo SS PGR gs Pe he ae 
, ; % ae re e : ; ” 4 3 : z ‘ iif ee ina ‘ : Riic ee fy Maas : E 
wis Appa int en + | ke oa oe tc ne ES aE gash oc) OR ee gnc PE Oe ores Seer Ee oe 7 
ene ; , hes we * « A { 1 i <4 h “i fe a 4 5 $s i s gh ge Z é Ke 2 
ae sh ey ee be cs 3 oe fant Biss bing Pio ee Fe ON ae re ges io ee ae ae LF Me ey ; E25 RES I aia BF 
se ee ee oop eh aes see Ab cette Bem BALE aha tat Maer pe paper BOR oe sted oN igen er . Pein te Nake? x Y <s te daleoe +7 oe he, OS s Sie. ce Ae 
Pree ss é » % j oe gee i Mees Pag i s bts t Le tS, ah BE Fe Be ie ea. re x yee 4 ee: : ‘ 
wee a . ; ihe sii ‘ me ? m2, 44 Pass ote she 4 ‘ i eG s ae oat : foe gw ioe 
2 i ' ¢ 3 $s, bieee A 2 4 ‘A ‘ ns > JO Bas 
cee iy ae” ae oe Pury as 3 eg hd i Viee ar oe 5 Ra alae ca , ee bee Ea anes 7 0 He ee Ped ee es. ag PO ae aera ME tees ae Sa ee OM te 
eas ere hee ee a Stet, ae a Mi op od eee MOC gt MRE ON cea Ren ; i ah Ga” geet ine oe OEE E24. ce PS i a nie Katey Me ROR A tM as 
ee eee ,, a ages a : mereuar rs oe ‘aie Cash y ag ge hes : ; ss seme Lect aude oe hy ie ee S shomcguon ie - ene Fae 
CoM Secon scape Sede: Sede Skis a a», ge a ened, ee aN 4g) 7 ice ym, eg prarh we ee ES PO ae ME ee ee ee ; oa me 4 fo 
rs Fihiammtnnetesanenl 2 isi ih : a 4 
; : H i Ja 


OY 


VO 


X46 


Tex 


Tax 


NBC programs reach 
the largest audiences in television 


Day and night, the average NBC sponsored program consistently reaches more 
homes than those of any other network. 

The average daytime program on NBC Television reaches 448,000 

more homes than the No. 2 network. NBC’s average nighttime program 


tops the second network’s average program by 1,224,000 homes. 


NIGHTTIME NBC NETWORK #2 NETWORK #3 NETWORK #4 
AVERAGE NUMBER 

OF HOMES DELIVERED 6,556,000 5,332,000 3,173,000 2,131,000 
DAYTIME NBC NETWORK #2 NETWORK #3 NETWORK #4 


AVERAGE NUMBER 


OF HOMES DELIVERED 2,882,000 2,434,000 . * 


The network delivering the largest program audiences offers the best 
opportunity for the success of any program, for any advertiser. This is 


a very important reason why NBC is America’s No. 1 Network. 


Next week ... further proof. 


NBC’s Audience Advantage is to Your Advantage... Use It. 


© © @ trevision 


a service of Radio Corporation of America 


SOURCES: Nielsen Television Index; January-April, 1953, Averages 


NOTE: The accuracy of the above data has been verified by the A. C. Nielsen Company 
*No comparable daytime network service wa 
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Sores Aetion 


in the Oregon Country 
when you use Portiand’s 
_ ONLY home-owned sat! 


Get all the facts from 
REYNOLDS-FITZGERALD, Inc. 


the JOURNAL 


Member Metropolitan Comic & Pacific Sunday Magazine Groups 


Rising Demand for 
Paper Products Is 
Predicted for ‘53 


New York, July 8—Continuing 
high consumption of paper prod- 
ucts and possible price increases 
have been predicted by a New 
York investment advisory service. 

In its current “Value Line In- 
vestment Survey,” Arnold Bern- 
/hard & Co. forecasts a 1953 output 
|above that of last year, when 24,- 
| 400,000 tons were produced. 

However, the trend is not uni- 
form, the survey points out. Kraft 
paperboard gained more than 2% 
last year over 1951 production 
while output of container and box 
board plants was down 15%. Cur- 
‘rently, sharpest gains are being 
‘made in the paperboard classifi- 
cation while domestic newsprint 
production is running under 1952 
figures. 

Sales of paperboard, which ac- 


for livestock. 


stocker-feeder market. 


Favored by geography and transpor- 
tation facilities, Kansas City is a 
natural terminus and reshipping point 
A million and a half 
head of cattle and more than 2 million 
hogs are a normal annual business. 
Kansas City ranks first in the country 
as a cattle and calf market and as a 


City stockyards cover 242 acres and 
can handle 175,000 animals a day. 


THE KANSAS CITY STAR 


The Kansas 


Chicago New York 
atten Grand =" 202 S. State St. 15 E. 40th St. 
HArrison 1200 WEbster 9-0532 Murray Hill 3-616) 


JAMES A. SHELLENBERGER, for the past 
three years director of advertising, pub- 
licity and marketing research for Yale & 
Towne Mfg. Co., Stamford, Conn., has 
been appointed advertising and promotion 
manager of Ladies’ Home Journal, Phila- 
delphia, a Curtis publication. He will as- 
sume his new duties July 20. 


counts for about 46% of the in- 
dustry’s total tonnage, are closely 
tied to durable consumer goods 
production, the survey states. Pa- 
perboard manufacturers appear to 
have no more than normal inven- 
tories and orders have been com- 
ing in at an increased rate. 


® The survey cautions, however, 
that recent high output of electri- 
cal appliances has brought reports 
of excessive appliance inventories, 
thus indicating that there may be 
a preduction cut which would af- 
fect paperboard manufacturers. 

Prospects of more income for 
paper manufacturers are offset by 
rising labor costs, the survey re- 
ports, while recent and current in- 
creases in production capacity lim- 
it possibilities for price rises. 

“Average hourly wage rates now 
stand 32% higher than their av- 
erage for 1947-49,” the survey 
states, “while the over-all whole- 
sale price index for the paper in- 
dustry has advanced only 15% 
from the same base period. 

“Over the past year and a half, 
wage rates have risen persistent- 
ly, while prices for key products 
have declined. Since tne middie ot 
1951, quotations for open market 
pulp and paperboard have both 
dropped more than 6%, while in- 
creases in domestic newsprint 
prices have done little more than 
offset the lower value of the U. S. 
dollar in exchange with Canada.” 


Pushes Winning Rose 


Howards of Hemet, Hemet, Cal., 
has begun a series of full-page, 
four-color ads for its prize-win- 
ning rose, Lilibet. The rose won 
the American’ Rose _ Selection 
Award for 1954. Ads will appear 
in Better Homes & Gardens, House 
Beautiful and Sunset Magazine 
during the summer and fall 
months. The account is handled by 
Alfred Pettler Advertising, San 
Francisco. 


GENUINE 
GLOSSY 
PHOTOS 
ta Quantities 


SELL BETTER! 
ee 


FOR Att 


Reproduction negative 
where required — $1. 33 
additional (each subject) 


PHOTOMATIC co. 


53-59 E. Illinois St., Chicago 11, Mlinois 
Phone: WH itehall 4-2930 
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Metal Molds the World 


It’s difficult to imagine a world without metals. No other industry has 
contributed so much to our national economy —to America’s industrial 
leadership. Yet, despite their vital importance, metals and metal prod- 
ucts must be sold, and leaders in the field make wide use of the pages 
of Business Week as an ideal sales tool. 


REASON: Business Week is subscribed to and read by a highly con- 
centrated audience of Management Men. These are key executives 
to make or influence buying decisions for their firms. They comprise 
an important market for metals and metal products of almost every 
description. 


RESULT: Week after week, year after year, Business Week regularly 
carries more pages of metals advertising directed to business and 
industry than any other general-business or news magazine. For the 
sound reason that 


YOU ADVERTISE IN BUSINESS WEEK WHEN 
YOU WANT TO INFLUENCE MANAGEMENT MEN 


BUSINESS WEEK 


330 WEST 42ND STREET, NEW YORK 36, N. Y. 


These Metal-Producing Companies 
Advertise to Management in Business Week 


Acme Steel Co. 

Allegheny Ludlum Steel Corp. 

Aluminum Co. of America 

Aluminum import Corp. 
(Aluminium, Ltd.) 

Anaconda Copper Mining Co. 

Armco Steel Corp. 

Barium Steel Corp. 

The Beryllium Corp. 

Bethlehem Steel Corp. 

Brainard Steel Co. 
(Sharon Steel Corp.) 

Bristol Brass Corp. 

Bundy Tubing Co. 

A. M. Byers Co. 

Campbell, Wyant & Cannon 
Foundry Co. 

The Carpenter Steel Co. 

Chase Brass & Copper Co., Inc. 
(Kennecott Copper Corp.) 

Claymont Steel Products 
(Colorado Fuel & Iron Corp.) 

Cold Metal Products Co. 

Colorado Fuel & Iron Corp. 

Continental Copper & Steel 
Industries, Inc. 

Copperweld Steel Co. 

Crucible Steel Co. of America 

The Eagle-Picher Co. 

Federated Metals Div. 
American Smelting & 
Refining Corp.) 

Follansbee Steel Corp. 

General Metals Corp. 
(Enterprise Engine & Foundry Co.) 

Great Lakes Steel Corp 
(National Steel Corp.) 

Harvey Aluminum Div 
(Harvey Machine Co., Inc.) 

Inland Steel Co. 


j 


} 
| 


International Nickel Co., Inc. 
International Steel Co. 
Jessop Steel Co. 
Jones & Laughlin Steel Corp. 
Kennometal, Inc. 
Kennecott Copper Corp. 
Keokuk Electro-Metals Co. 
Keystone Steel & Wire Co 
Lukens Steel Co. 
The Malayan Tin Bureau 
Metal Carbides Corp. 
The Midvale Co. 
National Bearing Div. 
(American Brake Shoe Co.) 
National Steel Corp 
Oliver tron & Steel Corp. 
Pittsburgh Steel Co. 
Republic Steel Corp. 
Reynolds Metals Co. 
Revere Copper & Brass, Inc. 
John A. Roebling’s Sons Co. 
Joseph T. Ryerson & Son, Inc. 
(Inland Steel Co.) 
Sharon Steel Corp. 
Stondard Pressed Steel Co. 
Stoody Co. 
Timken Roller Bearing Co. 
(Steel & Tube Div.) 
Truscon Steel Co. 
(Republic Steel Corp.) 
U.S. Steel Corp. 
Union Carbide & Carbon Corp. 
(Electromet Alloys & Metals) 
Vanadium Corp. of America 
Wheeling Steal Cam. 
Wickwire Spencer Steel Div. 
(Colorado Fuel & Iron Corp.) 
Wolverine Tube Div. 
(Calumet & Hecla, Inc.) 
Youngstown Sheet & Tube Co. 


Source: Publishers Information Bureau Analysis 


A McGRAW-HILL PUBLICATION 
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, pacts That Really Count 
| “about Wisconsin’ S " Market-- 


1950 U.S. Census 


-93277—«Y 


\. 24,171 Families 


SOMEBODY’S GOT TO BE 


More often than not the simplest and most 

_successful selling ideas stem from modern design. 
That is why House & HoMeE’s editorial formula 
starts with the presentation of the best new 
selling ideas in modern homebuilding design, 
that is why... 


house+home 


IS READ BY THE BUILDERS 
OTHER BUILDERS FOLLOW 


eet es 


Advertising Age, July 13, 1953 


You Ought fo Knew . . « Robert Gros 


Of all the superlative expres- 
sions that may have been used 
about the new president of the 
Advertising Assn. of the West, pos- 
sibly the most frequent is “young- 
est.” 

At 39 not only is Robert R. Gros 
the youngest director of advertis- 
ing and public relations of the 
largest gas and electric utility in 
the U. S., the Pacific Gas & Elec- 
tric Co., but he has been the 
youngest for the ten years he has 
held that position. 

He is also probably the youngest 
world traveler who combines the 
most active schedule of interviews 
with the foremost celebrities in 
the world today, and as such he is 
a strong contender for the title of 
“best informed.” 

The first time the term “young- 
est’”’ was applied to him was at the 


Copyright, Time Inc., 1953 


Robert Gros 


age of 16 when he succeeded, after 
much effort, in gaining permission 
to interview Admiral Richard E. 
Byrd in 1931 when the latter had 
returned from his exploration of 
the South Polar areas. 


As editor of a high school news- 
|paper in Salt Lake City, his boy- 
‘hood home town, Bob Gros on a 
$5 bet wrote Admiral Byrd asking 
‘for an interview. The admiral 
‘turned him down, but Bob’s per- 
'sistence paid off. After several re- 
quests, phone calls, telegrams, Ad- 
/miral Byrd broke down in order 
‘to “quit being bothered” and 
|granted permission for a _ five- 
|minute interview. The interview 
stretched into one hour, and Bob 
was launched on the first part of 
‘his double career. 


's “I am interested in what makes 
big people tick,’’ he says, and in 
|order to find out he has made one 
of his careers that of going direct- 
|ly to the source. Since talking with 
| Admiral Byrd he has interviewed 
|so many famous men that Drew 
Pearson once said of him that he 
|interviews more men in a single 
day than most skilled newspaper 
men do in a week. 


Since the end of the war he has 
been four times completely around 
the world and talked with men of 
such varied natures, personalities 
and political philosophies as Joe E. 
Brown, Wendell Willkie, Franklin 
D. Roosevelt, John Foster Dulles, 
James Farley, Gene Tunney, Ye- 
hudi Menuhin, Anthony Eden, 
and Formosa Governor K. C. Wu. 


As a result, Bob Gros has be- 
come a popular lecturer on world 
affairs and the personalities of the 
men who make the news. His first 
lecture was in 1935, when a senior 
at Stanford University, Pal Alto, 
following the death of Will Rogers. 
As a friend and classmate of Will 
Rogers Jr., Bob was a frequent 
visitor at the Rogers home, and 
came to know the cowboy philoso- 
pher and entertainer well. Since 
then he has made some 2,500 
speeches, and has had to turn 
down a great many more. He es- 
timates he makes about 12 talks a 
month and turns down 80 or 90 
requests. 


se “I am terribly interested in 
people,” he says. 

Although he had to try persist- 
| ence the first several times, the 
|interviews come fast now, for his 
fame as a lecturer is spreading and 
|this gains him a ready entree into 
|many offices. 
| In the business world, Bob Gros’ 
‘rise also entitles him to another su- 
| perlative—fastest. He was gradu- 
j;ated from Stanford in 1935 with 
the honor of “great distinction,” 
ithe equivalent of magna cum 
| laude, and then spent a year on the 

campus as a graduate student in 
public opinion, and a second year 
|as lecturer in political science and 
coach of the debating team. 
_ But academic life was “too 
quiet” for the hyperactive Bob, 
who was not satisfied with a max- 
imum of 20 hours a week of class 
_lectures and office conferences. 

The subdued atmosphere of li- 

brary stacks for research and 
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study did not satisfy his extremely |8, respectively, at his home in Campbell Buys Telecast 


extroverted personality. The busi- 
ness world offered greater appeal, 
for it meant being out with people, 
talking and working with them, | 
and fulfilling his pressing need for | 
accomplishment and recognition. | 
® In 1937, during the second dark | 
period of the depression, he turned 
from the campus and sought a 
public relations position in San 
Francisco. His many applications 
resulted in a stack of letters of 
rejection, until he hit Pacific Gas 
& Electric Co. There he was of-. 
fered a position as field represent- | 
ative in public relations, and start-_ 
ed work that fall. After six years 
a vacancy was created in the top| 
position, and he was given the, 
title of acting director of adver- | 
tising and public relations. In 1944 | 
he dropped the “acting” and has | 
remained in the position for the 
decade succeeding. 
He now bosses a staff of some. 
20 workers in whom is invested 
the major responsibility of cen-| 
tralizing all advertising placed by | 
the company. Over 400 daily and) 
weekly newspapers use advertis- 
ing prepared in his office on reg- | 
ular schedules; outdoor posters | 
cover Northern California pro-| 
claiming the benefits of gas and | 
electrical services; regional mag-_ 
azines benefit regularly from the. 
expansive advertising schedule, | 
and almost every other known) 
medium is used from time to time. | 
| 


s The gas and electric utility does | 
not neglect the national market 
either, whenever it seems appro- | 
priate to try to attract wattenel | 
business to come to Northern Cal- | 
ifornia to do business. 

The most significant character- | 
istic of the company’s advertising | 
is the informality of its approach. | 
Mr. Gros believes that the staid, | 
dignified approach used by some 
utility companies is not effective | 
and is also out of date. Humor or 
sentiment, designed to appeal to. 
the 20th century mind is what he 
believes pays off. Cartoon char- 
acters of people enjoying the ben-.| 
efits of electrical and gas services 
surround home freezers, stoves, hot 
water heaters. Sometimes. the 
drawings in the ads are less hu-| 
morous, portraying the wholesome | 
family discovering the low cost of | 
utility services or the wonders gas 
and electricity can perform for! 
them. 


e The advertising takes two sine 
ses: institutional and sales of ap-| 
pliances that would increase the 
use of utilities. Some advertise- | 
ments encourage purchase of hot. 
water heaters or gas furnaces or 
home freezers; under the former | 
heading the utility company stress- | 
es the low cost of the services, the 
amount the company contributes | 
in taxation, and the extent of its 
services. | 

“Our advertising is unique not 
so much in the matter but in the. 
manner in which the subject is 
promoted,” Mr. Gros says. 

His election at the recent con- 
vention of the Advertising Assn. of 
the West a few weeks ago came as 
a surprise to him. Though long a 
member of both the AAW and the | 
San Francisco Advertising Club, | 
he has never before been an office | 
holder. A year ago he was selected | 
to chair a committee to investigate | 
the organization and operation of 
the AAW and to present a report 
on what improvements could be 
made. 


s The report was highly critical 
of the association, but the criti- | 
cisms were offered in a construc-_ 
tive manner—some 40 pages in all. 
AAW officers looked them over, 
and have adopted several in the 
succeeding year. 

When not involved in one or the 
other of these two careers, Bob 
Gros devotes himself almost ex- 
clusively to his two daughters, | 
Penny and Barbara, aged 13 and 


Palo Alto. Weekends he keeps free 
for “these lights of my life.” 


| 
Corning Glass Boosts Two 
/ Howard E. Bahr, assistant pub- 
lic relations director for Corning 
Glass Works, Corning, N. Y., has 
been promoted to director of dis- 
plays and exhibits. John T. Lana- 
han, editor of the company’s em- 
ploye magazine, “Gaffer News,” 
has been promoted to public rela- 
tions manager for the company’s 
Corning office. 


Campbell Soup Co., Camden, 
N. J., is presenting a new live, 
dramatic series titled “Campbell 
TV Soundstage” as a replacement 
for “Henry Aldrich” on NBC 
starting July 10 at 9:30 p.m., EDT. 
Ward-Wheelock Co. is the agency. 


2 Agencies Join Ad Research 


Gardner Advertising Co., St. 
Louis, and Reingold Co., Boston, 
have become subscribers to the 
Advertising Research Foundation, 
New York. 


FILMACK STUDIOS 1323 SOUTH WABASH AVE., CHICAG< 


AT LOWEST PRICE 
IN TV HISTORY / 


Hi Mom and Dad — 
We had one grand. show to 


This Spring, at the specific request of the Armed Forces, a troupe of WSM 
Grand Ole Opry Stars flew to Korea to bring a bit of home to the boys in the 
fox-holes, half a world away. They went because of all the entertainment 
available in the nation, our soldiers preferred the Grand Ole Opry. 


This letter, written by one of the many thousands whose lives were lifted out 
of the fox-holes by the Grand Ole Opry for a little while, tells a compelling 
story of what a single program on a single station has come to mean to a whole 


people! 


kimpo Air Base, Korea 


“Another day gone and another one ready to take its place. It soon gets so one day 


is like t 
are.) 


he other. 


(I just looked at the calendar and saw it’s Saturday, Friday where you 


Today was sure different than any so far since I've been here. What accounted for it? 
Well, I'll tell you. We had one grand show today. Ernest Tubb and his Texas Trouba- 
dours, Hank Snow and Lew Childre, and other Grand Ole Opry stars really gave us a 
good show. Hank Snow opened the show, singing “I’m Movin’ On,” “Golden Rocket,” 
and other songs he made famous. Then the Troubadours took over for a while. Ernie 
Tubb gave his show, Lew Childre gave us laughs, songs and his imitation dance, then they 
all got together and cut up and acted a fool for a while. The whole show lasted almost 
two hours. I almost felt like crying when they had to stop. That’s how much I liked it. 
I guess it’s because we don’t have much to do for entertainment, and when we get some- 
thing good for a change, just don't want to let it go. And too, it reminded me of Saturday 


nights a 


t home. We sure did have us a time. 


here at Kimpo. We were in an open theatre, and I mean it was packed. 


Surprised me how many hillbillies there are 


I guess it seems funny to you, us going crazy over a simple show that you hear every 


Saturday, but over here it’s something special to us.” 


(Name on Request) 


No wonder WSM and WSM’s Grand Ole Opry has become the greatest single 


selling force in America. 


tails for you. 


WSM Nashville . .. 650 


Clear Channel 50,000 Watts 


Tom Harrison, or any Petry Man, can fill in the de- 
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Business booms 


when you add The Elks! 


Welcomed into their homes by 1,054,748 men whose fam- 
ily incomes are far above average, The Elks does more than 
deliver your advertising message to a mass class market. 


It adds an important extra—readership loyalty. Elks believe 
in the magazine they own ... they give preference to prod- 
ucts advertised in it. This is why so many advertisers have 
testified that business booms when they schedule The Elks. 
Want to see our success stories? 


THE MAGAZINE 


New York * Chicago ¢ Detroit * Los Angeles 


New Production 
Book Has Tool Kit 


New York, July 7—“Helpful 
Aids in Book Production,” just 
published by the Book Manufac- 
turers Institute, looks like the ul- 
timate in publishing guides. 

The 200-page buckram-bound 
manual contains in a back-cover 
flap a complete kit of tools in- 
cluding a screen guide, type gauge, 
paper equivalentor and_ color 
guide. 

In addition, the 81x11” book de- 

votes more than half its space to 
_charts, tables, composite illustra- 
tions, a typographic style manual, 
etc., in an effort to give both the 
publisher and the book manufac- 
_turer a complete guide to current 
production standards and _ prac- 
| tices. 
_ The price is $11.50 with the tool 
‘kit, and $8.50 without. Exclusive 
| distributor is Bookbinding & Pro- 
duction Magazine, 50 Union Sq., 
|New York 3. 


Smith, Hagel Adds Four 


Smith, Hagel & Snyder, New 
| York, has added four new ac- 
counts. The agency will handle ad- 
| vertising and publicity for: Exacto 
| Industries Inc., producer of indus- 
‘trial clips and clamps; Office 
|'Equipment Corp., maker of busi- 
ness machines; Everlast Machine 
‘Corp., manufacturer of machine 
‘parts, and Dyna-Graphic Dis- 
plays, maker of advertising and 
trade exhibits. 


To Preveiw Toys July 22 

Toy Guidance Exhibit Inc., New 
York, will hold its annual press 
/preview of new toys on July 22. 
|More than 600 new playthings, 
‘representing most of the coun- 
| try’s major manufacturers, will be 
| presented. 


KWkEKH delivers over three times 


as many homes as Shreveport’s 


second station! 


It’s easy to pick the Shreveport radio winner — it’s 
KWKH, by more than three-to-one! 


Yes, KWKH delivers 302.9% as many Average Daily 
Listeners as Shreveport’s second station—yet costs only 
60.0% more money! 


These audience figures are from the new Standard Sta- 
tion Audience Report—the more conservative of the 
two recent audience surveys made in this area. 


Let your Branham man tell you all about KWKH’s 
overwhelming superiority, here in the important Ar- 
kansas-Louisiana-Texas area. 


50,000 Watts e CBS Radio 


“B” KWKH 
AVERAGE DAILY LISTENERS 


KWKH 


A Shreveport Times Station 


SHREVEPORT LOUISIANA 


The Branham Company, Representatives 
Henry Clay, General Manager 
Fred Watkins, Commercial Manager 


| 
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Getting Personal 


In recognition of his work as board president of Glendale Com- 
munity Hospital, J. C. “Jack” Morse, president of Dan B. Miner Co., 
Los Angeles agency, received an honorary Doctor of Laws degree 
at the 57th annual commencement exercises of the College of Osteo- 
pathic Physicians and Surgeons... 


THE WORKS—Edward F. Baumer, p.r. director in the western office of Prudential 

Life Insurance Co. of America, gets the Hawaiian welcome—a lei and a kiss—from 

Ashlyn Hurley, receptionist for the Hawaiian Suger Planters’ Assn. Mr. Baumer is 

president of the Southern California chapter, Public Relations Society of America, 
and Roy J. Leffingwell (left) is p.r. director of the trade association. 


Merrill C. Meigs, v.p. of the Hearst Corp., returned to Chicago 
June 30 after attending the Coronation and visiting Rome, Paris, 
and Caux, Switzerland...Edward J. Priddey, p.r. director of Gim- 
bels, Pittsburgh, observed his 70th birthday June 27 at a banquet 
in the Hotel William Penn, attended by scores of prominent Pitts- 
burghers. .. 


Richard L. Dexter, who has been serving as Naval Reserve rela- 
tions officer, Twelfth Naval District, for the past 22 months, has 
been promoted to the rank of commander in the Naval Reserve in 
San Francisco. He will return to his post of copywriter and junior 
account exec at Potts-Turnbull, Kansas City, Mo., when his tour of 
duty has been completed in August... 


KUDOS—Dana Tasker, editorial director of Look (right), watches as Governor Chris- 

tian Herter shakes hands with Charles W. Cole, president of Amherst College, after 

the governor had delivered the commencement address. Mr. Tasker (Amherst ‘25) 
received the Amherst College Medal for Eminent Service. 


Dr. Eric W. Stoetzner, director of foreign advertising, New York 
Times, received the Officer’s Cross of Order of Merit, West German 
award for civilians, for promoting closer economic relations be- 
tween the countries. The presentation was made by Dr. Heinz L. 
Krekeler, charge d’affaires, in Washington... 


Arthur Hull Hayes, CBS v.p. in San Francisco and general man- 
ager of KCBS, delivered the commencement address at Bellarmine 
College Preparatory School, San Jose. ..Fairfax M. Cone, president 
of Foote, Cone & Belding, has been elected 2nd v.p. of the Econom- 
ic Club of Chicago, and Harold E. Christiansen, head of Christian- 
sen Advertising Agency, was elected a member of the executive 
committee. .. 

The first permanent secretary-general of the Junior Chamber of 
Commerce International, Philip Van Slyck, owner of the San Fran- 
cisco advertising and p.r. firm that bears his name, will take up his 
new duties at the Tulsa headquarters of the International within a 
couple of months... 


Stuart Sherman, chairman of Sherman & Marquette Inc., New 
York, and v.p. and treasurer of the Chicago corporation, has turned 
out his first book, “The Aztec Two-Step,” a humorous account of 
his experiences on a trip to Mexico. Mr. Sherman is retiring from 
active participation in the New York company and hopes to devote 
his time to writing and his many other interests. . . 


Royden C. Berger, ad director of Connecticut Mutual Life Insur- 
ance Co., Hartford, is serving as general chairman of the 20th an- 
niversary meeting of the Life Insurance Advertisers Assn., slated 
for Boston Oct. 8-10... 
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(ADVERTISEMENT) 


someone with the “know-how” to 
determine the construction costs, 
even though he may be somewhere 
behinds the scenes in a large op- 
‘eration. This has to be, because 


B il * 4a H 

uilders Find “Better-Homes- 

for-Less’’ Makes Selling E 

or- ess a es e Ing asy the cost of any product put into a 
home today is the price of that 


Selling a house is not quite the | just entered the building business, product plus the cost of its in- 
same as selling a refrigerator, a is finally controlled by someone stallation. And no matter how 
can of Glass Wax, or anew 27” TV with construction 


screen to replace the old 12”, says | That is to say, selection of materi- | economically unless he also knows | dustry 


Practical Builder. All the tricks|als and equipment going into a|the cost of installation 
that we usually think of as mer-| home is controlled principally by 


chant builders,” “merchandising” | 
and “salesmanship,” let’s remem-_ 
ber that important as they are, in| 


the home building business the 
problem of building superior 
'structures, preferably at a lower 
/cost, must always come first. Re- 


member, too, that the publishing 


Wants to Use Air Conditioning 
Story to Teach Salesmen 

“Our Commercial Sales Depart- 
ment would like to use the article 
in your February issue entitled, 
“Air Conditioning—What Is It?” 
for condensing into a salesman’s 
bulletin. 


Thus, when we talk of “mer-|ience! 


philosphy of Practical Builder is “This is one of the best informa- 


“know-how.” | shrewd the buyer, he cannot buy) based on just such building in- tive articles on air conditioning 


facts—“know-how” that we've seen yet.” Worth Ware, 
‘comes easy after 18 years exper- Frigidaire Div. of General Motors 
| Corp. 


chandising—good newspaper ad- 
vertising, booklets, direct mail, ra-. 
dio, billboards, etc., etc.—cannot 
do much more than bring pros-| 
pects, already fairly well sold on) 
the idea of owning a home, to the) 
new home to look at it. After that, | 
it’s the home that does the selling. 


There’s a lot of talk about “mer- | 
chant builders” and the need for) 
merchandising and salesmanship 
in selling homes, Practical Builder 
continues, all of it fine—as far as 
it goes. But more than most any. 
other product, merchandising for 
the builder of homes begins on the, 
drawing board and_ continues. 
through the construction job. 


The most spectacularly success-| 
ful builders for the past seven. 
years have been those builders, 
large and small, who have had the 
construction “know-how” to put 
together good materials and equip- 
ment with good workmanship and 
good design. ..at a lower price. 


® Every builder works with, or 
has available to him, the same 
materials and products as every 
other builder, Practical Builder 
points out, but there is a vast dif-_ 
ference in the manner in which the | 
products that go into a house are 
put together—a difference based 
on construction “know-how.” 


There isn’t a builder in the. 
United States who includes in the 
price of his house a “selling cost’. 
of more than a fraction of the per-. 
centage included on any other 
major consumer product. What- 
ever the exact percentages, it is 
safe to assume that a $200 TV set | 
sells at the factory for 40 to 50% | 
less than its retail price to the con- 
sumer. An automobile carries al-. 
most as high a mark-up. This) 
mark-up frequently includes sales | 
costs at the manufacturer, the dis- | 
tributor and retail levels, and it 
is not unusual to add as much as. 
100% for total selling cost. 


In contrast, it is rare that a $12,- | 
000 house will have even as, 
much as 10% selling cost added | 
on top of the builder’s actual | 
cost for construction, site devel-| 
opment, overhead, etc. 


Since the builder is also a man-.| 
ufacturer just as the producer of, 
refrigerators and TV sets, and’ 
since 85 to 90% of his selling price | 
has to do with manufacturing 
“know-how, it is easy to see why 
a builder’s emphasis, whether he. 
is dealing in large projects or small 
operations, is placed on the busi- 
ness of producing the best house | 
at the lowest price. In fact, the| 
larger the builder, the more im-| 
portant the emphasis on reducing 
production costs, since $100 saved 
on each of 500 houses adds up to 
the sizable sum of $50,000. 


e Presumably a manufacturer of, 
say, a fountain pen of just fair 
quality can, through merchandis- 
ing and salesmanship alone, lift 
his product into the top spot in 
his industry. But’such an achieve-| 
ment would be virtually impos- | 
sible in the home building busi- 
ness, because no house can afford i 
to carry so high a proportion of 
sales costs. 

It is for that reason that every 
home building operation, from the 
smallest to the largest, and wheth- 
er headed up by a builder of long 
experience or a lawyer who has 


off the press, 


the courage th 


to transfer r 


Says a Chicago advertiser (name on request): 

‘In January PB ran some publicity on our 

new product. We have since received inquiries from 
this publicity almost every week... the largest 
amount ever received from publicity jn any 

trade magazine. You, of course, know we have 
always considered Practical Builder one of 

the leaders in the building field; and the ade 

we place in PB prove this daily.”’ 


‘‘Success,” once observed the great Disraeli,‘‘is the child 
of audacity.” To make a magazine truly great, you 

need more than cash... you need courage. You must 
not only do... you must dare. Those who have watched 
practical 
its field om why. From the first issue that rolled 


builder grow into the top book in 


PB has had guts, stamina, backbone: 


“‘stand up” for the industry it serves. 


Readers havé been quick to sense this cowrage 


and to respeat it. And advertisers who know how 


ader-loyalty from the editorial page to 


the advertising page, have been quick to profit by it. 


pat when they’re in PB, they're in... 


... Of the light 
construction industry 


© iwousTRiAr PUBLICATIONS, INC., CHICAGO 8 
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7 POWERFUL INGREDIENTS — 


WHICH MAKE DUN’S REVIEW 
AND MODERN INDUSTRY A GREAT 
NEW FORCE IN BUSINESS AND INDUSTRY... RESULTING FROM THE MERGER OF 


THE QUALIFIED PEOPLE—to analyze and understand 
the essential character of American business and in- 
dustry — what it is, where it is, its growth, and its 
true potential. 


TWO OUTSTANDING PUBLICATIONS 


Dun & Bradstreet’s experience of more than 100 years 
of continuing analysis-in-depth of the character of 
American business and industry. 


THE COMPREHENSIVE FACILITIES—to translate the 
character of American business and industry into facts, 
trends, goals, and definitive analyses. 


The research background of Dun & Bradstreet — the 
organization’s continuing flow of facts — the continu- 
ous analysis and interpretation of these facts. 


THE SKILL TO PRESENT — the character of business 
and industry through staff-prepared articles which are 
at orie time factual, readable, and provocative. 


The editorial staffs of the two vital magazines — Dun’s 
Review, which has served business executives since 
1893 — and Modern Industry, an influential 12-year- 
old newcomer, the only magazine edited for executives 
in industry. 


THE STATURE TO ATTRACT — outstanding editorial 

contributions from leaders of business, industry, and 
overnment—thereby insuring a broad editorial out- 
ook on the problems of our expanding economy. 


a 


The separate backgrounds and stature of Dun’s Re- 
view and Modern Industry — combined to assure the 
significance of the new publication in all fields of 
business and industry. 


THE BEST FORMAT AND SIZE—to permit the widest 
possibilities for factual reporting, picture journalism, 
and readability. 


A large, 10% by 13 inch page size, combined with the 
best of production facilities and materials. 


THE PUBLISHER'S DETERMINATION —that Dun’s Re- 
view & Modern Industry shall be the most authori- 
tative and most vital publication for executives of 
business and industry. 


All of the other ingredients plus a sincere realization 
of the important service Dun’s Review & Modern 
Industry can perform in our expanding economy. 


THE FACTUAL ADVERTISING — straightforward and 

sincere product and service advertising which helps 
the executive reader to reach decisions advantageous. 
to himself and the advertiser. 


7. 


The unique nature of the audience of Dun’s Review 
and Modern Industry — representing the great bulk 
of purchasing power in business and industry. 
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inoustry ANNOUNCE 


...the merger of Dun’s Review and Modern Industry 
to form a great new editorial force in business 


and industry. 


KKK 


A VITAL PUBLICATION 
GEARED TO SERVE THE MEN 
WHO GUIDE AMERICA’S 
360-BILLION-DOLLAR 
ECONOMY. 


What this means to you as an ADVERTISER! 


If you have a product or service to sell to business or industry — here is a far more effective 


advertising medium than any yet available. 


It will offer you specialized sales impact—concentration in your best market —high reader- 


ship by the men who make the major decisions concerning business and industrial purchasing. 


*** CIRCULATION IN EXCESS OF 110,000««x FIRST ISSUE AUGUST 1953 


CONCENTRATED IN YOUR BEST MARKET REACHING THE MEN WHO MAKE DECISIONS 
Estimated distribution — Estimated analysis — 
ae me ee eae ee 75,224 pare ae ee 61.5% 
We 6 tH eS we 25,283 Production, Maintenance, 
Se a ee ae 5,639 and Department Heads . . . .... . 20.0% 
I ie a os eo Gh Ree ee a 3,854 Engineering, Design, and Development. . . 4.9% 
110,000 Pesan 6 6 se we wick Ete e Bee 1.9% 
Same 4k 8 8 6 Oe eee Toe Os 4.2% 
AG . 6 ts ee ew eR oe eee OO 7.5% 
100.0% 


A Great New Force for Business and Industrial Advertising 


DUN’S REVIEW & MODERN INDUSTRY 


A Dun & Bradstreet Publication 
99 CHURCH STREET * NEW YORK 8, N. Y. © PHONE DIGBY 9-3300 
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‘Telegram’ Names Richardson 
Burton Taylor Richardson, who 
has spent more than 20 years with 
|\Canadian newspapers, has been 
/named editor of the Telegram, To- 
ronto. He assumes responsibility 
\for the newspaper’s editorial page, 


JUST ASK FOR MARIE: 
Call WAbash 2-8655 and ‘ask for 
Marie Maize on your next multi- 
graph, m aph, addressing or 
mailing job.,Quick pick-up and de- 
accurate work, plenty » 
ersonnel, charges 


livery, fasta 
of éxperienced | : 
always in line. THE LETTER SHOP, succeeding Reginald McEvoy, who 


i eee! has retired after 50 years with the 


| paper. 


‘And Tonic’ Drinks 
Boost Gin, Rum and 
Vodka Sales: ‘True’ 


NEw York, July 8—It looks like 
a good summer’s in the offing for 


| gin, rum, vodka—and tonic water: 


Benjamin W. Carrado, who keeps 
track of such things for True, says 
the outlook’s bright because of (1) 
stimulation of gin deals and dis- 
counts to the trade and (2) an ex- 


pected further boost in sales of 


gin-and-tonic, rum-and-tonic and 
vodka-and-tonic. The tonic water 


ments have jumped 96% during 
the first four months of 1953 as 


compared with the same period in| 


1952. As a result, bondeds got 9.3% 


ket, as compared with 5.4% of the 
market last year. 


ket, were off slightly from last 
year’s 65.8% share. Straight whis- 


-kies slipped from 28.8% last year 
‘to 27% this year. 


Bonded whiskies, reports Mr. 
Carrado, may wind up the year 
with sales of 13,500,000 gallons— 
which would be the best in ten 
years. Straights and blends may 


Advertising Age, July 13, 1953 


Roper Survey Shows 
Owners Still Happy 
with TV Repair Men 


CAMDEN, N. J., July 8—TV set 
“owners across the country con- 
tinue to give the television service 
industry a hearty endorsement. 


‘try “tend to obscure the picture 
of the total domestic whisky mar-_| 


end up with better than 37,000,000 
—also the best in a decade. Spirit, This is reported by Elmo Roper, 
blends might go over 100,000,000 market research expert, on the ba- 
gallons—which would be 10% bet- sis of a continuous study sponsored 
ter than last year. ho ra gaead division and RCA 
True’s report says the wine busi- Service Co. 
ness seems to have recovered from | Public regard for the television 
its poor January-February start. technician is almost as high today 


| business may hop over the 2,500,-/A 10% gain in March brought | as was recorded in last year’s sur- 
/000-case mark. 

| Liquor consultant Corrado also, 
|reports “phenomenal” gains by) 
bonded whisky: distiller ship-| 


shipments of domestic vintners for | vey. Almost 90% of all television 
the first three months almost up to| set owners who had had exper- 
1952’s first quarter. This year, | ience with TV service indicated ap- 
table wines were up 5.5%, spark-| proval of the quality of work per- 
ling wines 28.8%, vermouth 9.9%,| formed by servce technicians. Last 
but dessert wines were off 3.5%.| year, 96% of those interviewed 
As for beer, strikes in the indus- | expressed a favorable opinion. 

The survey showed that 70% 
somewhat.” July and August, the of those who had had service calls 
report said, will pretty well deter- termed the quality of work “real- 
mine how the brewers will wind ly good,” 19% said it was “fairly 
up this year. good,”” 6% expressed dissatisfac- 

tion and 5% failed to reply. 


GENERAL MERCHANDISE 


STORE SALES 
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Blends, with 63.7% of the mar- 
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CAMBRIDGE, MASSACHUSETTS ° . . 
OKLAHOMA CITY, OKLAHOMA . ° ‘ 


SALT LAKE CITY, UTAH 
PEORIA, ILLINOIS. 
SYRACUSE, NEW YORK 
NASHVILLE, TENNESSEE 
DES MOINES, IOWA . 


SAN DIEGO, (olifornian « «© © $647 8/7 ,000 


Data Copyrighted 1953 Sales Management, Survey of Buying Power; 


Your best advertising buy is the San 
Diego Union and Evening Tribune — 


IMPOR 
offering the lowest cost per reader 


of any “Home Delivered” Media. =y 
ATW 

SAN DIEGO 

CALIFORNIA 


THE MOST 


TANT CORNER 
IN THE U.S.A. 


REPRESENTED NATIONALLY BY THE 
WEST-HOLLIDAY CO., INC. 


San Diego Union 


EVENING TRIBUNE 


@ When asked if the technician 
who called to service a set was 
pleasant and courteous, only 1% 
replied in the negative. A total 
of 95% gave complimentary an- 
swers, with 88% describing the 
technician’s manner as “pleasant 
and courteous.” 

On cost of service, more than 
two out of three said charges were 
entirely reasonable. Only one out 
of ten considered service bills ex- 
cessive. 

The public is also pleased with 
the promptness of service, accord- 
ing to the survey. Of those con- 
tacted, 75% reported service com- 
pleted either on the same day or 
within at least two days of their 
first call. Of those who waited one 
day or longer for service, 80% said 
they thought this was a reasonable 
length of time. 

Over 5,000 families were inter- 
viewed in the Roper survey, rep- 
resenting a cross-section of adults 
in television areas. 


Omar Inc. Goes National 


Omar Inc., Omaha food and 
|bakery products processor, has 
started national distribution for 
‘the first time. Omar, one of the 
‘largest food processors in the cen- 
tral states, spends about $750,000 
annually in advertising in that 
area. It has been making exten- 
sive use of radio, TV and news- 
papers. C. L. Schroeder, formerly 
v.p. and general sales manager of 
McLaughlin Gormley King Co., 


$64,743,000 |Minneapolis, has been named 
rersar te rayy = Pre Omar’s specialty 
$58,123,000 7 
Sawyer Buys WCMI Stations 
$55,423,000 tary of Coonsmeres, hes purcaeed 
710% of WCMI and WCMI-FM, 
$35,795,000 
$52,126,000 
$46,980,000 
$46,085,000 


Ashland, Ky., from J. Lindsey 
Nunn and Gilmore Nunn. The 
transaction, involving $140,000, 
awaits FCC approval. Mr. Sawyer 
|said he would also seek permis- 
| sion to operate a television station 
'in the Ashland area. He is owner 
/of WING, Dayton; WIZE, Spring- 
| field, O., and WCOL, Columbus. 


| Canadian ‘Time’ Hikes Rate 


With the Jan. 4, 1954, issue, the 
Canadian edition of Time will have 
a new rate based on a higher cir- 
culation range of 140,000 to 150,- 
000. At that time, b&w page rates 
will go from $1,000 to $1,075. All 
rates are quoted in Canadian dol- 
lars. The magazine had an aver- 
age net paid circulation for the 
first five months of 1953 of 155,- 
000. 


'Briese Joins Frank Wright 
anid | Starting July 6, Tidy House 

Product Co., Shenandoah, Ia., ma- 
_ker of Perfex cleaner, Dexol Safe- 
ity bleach and GlossTex starch, be- 
gan a 52-week saturation of 15 
TV spots per week over WLW-T, 
Cincinnati, WLW-D, Dayton, and 
WLW-C, Columbus, all Crosley 
stations. Buchanan-Thomas, Oma- 
ha, is the agency. 


further reproduction not licensed. 
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T. JACK HENRY, formerly v.p. with Kenyon 


pe 
& Eckhardt, Detroit, has been appointed 


advertising manager for the Lincoln-Mer- 
cury division, Ford Motor Co., Detroit. 


Johnson Joins D-F-S 


Robert S. Johnson, formerly a 
television consultant for RKO 
Pathe Inc., New York, has joined 
Dancer-Fitzgerald-Sample, New 
York, as a commercial film pro- 
ducer. 
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Dealers know when your 
advertising works: note that 


“several hundred” 


have sent their 


congratulations through 
Mr. Rolfing. More evidence that 
it pays to be a REGULAR 


House Beautiful advertiser! 
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Advertising Age, July 13, 1953 
Six-Month Budget 
of $2,000,000 Set 
by Landers, Frary 

New BritTAIN, Conn., July 8— 


In line with a January prediction 
of a 30% increase in sales for 1953 
over the previous year, Landers, 
Frary & Clark, manufacturer of 
Universal household appliances, 
reported that sales for the first 
six months of this year are 58% 
ahead of 1952. 

To maintain this pace, the man- 
ufacturer has introduced new 
models and added a new steam 
and dry iron to the lines, which 
will be pushed during the second 
half of the year with a $2,000,000 
advertising and promotion budget, 
officials said. 


® Four-color, two-color and b&w 
pages and fractional pages will ap- 
pear from now through December 
in American Home, Better Homes 
'& Gardens, Brides, Butterick Pat- 
tern Book, Country Gentleman, 
Farm Journal, Good Housekeep- 
ing, Guide for the Bride, Holiday, 
House Beautiful, House & Garden, 
Ladies’ Home Journal, Look, Mc- 
os McCall’s Pattern Book, The 

New Yorker, The Saturday Even- 
ing Post, Simplicity Pattern Book, 


Sunset Magazine, Time, Vogue 
Pattern Book, What’s New in 
Home Economics, Woman’s Day 


and Woman’s Home Companion. 
In addition, Universal electric 
housewares will be featured on 
the Kate Smith NBC television 
show starting in September, and 
|}on one-minute radio spots in local 
| markets. 
| Window and _ store displays, 
| streamers, counter cards and other 
‘point of purchase materials will 
| be made available, officials said. 
| Goold & Tierney, New York, is 
‘the agency. 


NARTB Sets Schedules 
for 1953 District Meets 


The National Assn. of Radio & 
Television Broadcasters, Washing- 
ton, has arranged for the 1953 an- 
nual membership meetings of its 
17 NARTB districts. 

Districts and dates are: 17, Sept. 
14-15, Seattle; 15, Sept. 16-17, San 
Francisco; 16, Sept. 18-19, Los An- 
geles; 14, Sept. 21-22, Sun Valley, 
Ida.; 10, Sept. 23-24, Cedar Rapids, 
Ia.; 11, Sept. 25-26, Minneapolis; 
9, Sept. 28-29, Milwaukee; 8, Sept. 
30-Oct. 1, Indianapolis; 7, Oct. 2-3. 
Cincinnati; 12, Oct. 12-13, Ard- 
more, Okla.; 13, Oct. 14-15, Dallas: 
6, Oct. 16-17, Biloxi, Miss.; 5, Oct. 
19-20, Atlanta; 4, Oct. 21-22, Ashe- 
| ville, N. C.; 3, Oct. 23-24, Phila- 
| delphia; 2, Oct. 29-30, Albany, N. 
'Y., and 1, Nov. 4-5, Boston. 


— Corp. Buys Eljer Co. 

| Murray Corp. of America, De- 
| troit maker of passenger and com- 
mercial body stampings, has pur- 
chased Eljer Co., Ford City, Pa.. 
manufacturer of plumbing fix- 
tures. Murray will acquire the El- 
jer capital stock at $7.21 a share. 
/representing approximately $16,- 
000,000. Eljer will be operated as 
a Murray subsidiary and will re- 
tain its name. No change in the E]- 
jer management will be made, with 
the exception of R. E. Crane, pres- 
ident, who is retiring. 


‘La Hacienda’ Names Two 


Frank J. Kurka, formerly New 
York district manager for Mc- 
Graw-Hill International Corp., 
New York, has been named v.p. 
for advertising sales by La Haci- 
enda, New York Spanish-language 
magazine. Rose Bodet, secretary 
for La Hacienda Co., and adver- 
tising manager of the company’s 
publications, has been promoted to 
v.p. and assistant publisher. She 
will continue as advertising man- 
ager of La Hacienda’s Spanish and 
Portuguese monthly editions. 


Agency Boosts Miss Sadow 

Carolyn Sadow, a copywriter 
with Mervin & Jesse Levine, New 
York agency, has been promoted 
to copy supervisor. 
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Jantzen 


WHO, ME?—This poster, created by Botsford, Constantine & Gardner, San Francisco, 
for Jantzen Knitting Mills, was picked from the New York Art Directors Club show 


to tour the country under the auspices 


of the American Federation of Arts. 


N. Y. Sales Execs 
Report Industrial 
Calls Cost $17.24 


New York, July 7—The average 
cost of a salesman’s call on an in- 
dustrial prospect is $17.24, accord- 
ing to a survey by the Sales Exec- 
utives Club of New York. 

Tabulation of data furnished by 
228 representative manufacturers 
of industrial materials, equipment 
and services further indicates that 
orders are harder to get than a 
year ago, and more than half of 
the companies replying expect that 
their business volume will suffer 
if military spending is cut. 

The survey disclosed that indus- 
trial salesmen average 9.2 orders 
per 100 cold calls, 16 orders per 
100 calls following leads developed 
through advertising, and 38.4 or- 
ders per 100 calls on prospects who 
have had an opportunity to study 
the manufacturer’s catalog. 


@ The cost per call ranges from a 
low of $1 to as high as $130, de- 
pending on the product or service 
being sold, its cost and the amount 
of research and engineering re- 
quired to meet customers’ needs. 
Although the average cost per call 
for all companies furnishing data 
in the survey is $17.24, about 81% 
of the firms indicated that sales 
costs are between $5 and $30 per 
call. 

Based on the $17.24 average call 
cost, the Sales Executives Club cal- 
culates the average cost per order 
at $187.39 for cold calls, $107.75 for 
advertising follow-ups and $44.89 
per order where prospects have 
studied catalogs. 

The club also reported that 
52.4% of the companies surveyed 


5. Manuscripts, Illustrations, 
etc., All Risks Floater—Covering, 
in addition to manuscripts, illus- 


, trations, 


Ste 
Reis: oa 


first editions, galley 
proofs, photographs, lithographs, 


'ete., and publisher's liability to 


authors, artists and others. 

_ 6. Pensions for Publisher's Em- 
_ployes—Covering publisher's pen- 
sion liability to employes and offi- 
|cers on a group basis. 


Cooney Joins KH]-TV 

Pat Cooney, formerly resident 
manager of the Phoenix office of 
Ley & Livingston, has joined KHJ- 
TV, Los Angeles, as an account 
executive. 


Alex Evelove Bows on Coast 
Alex Evelove has opened a pub- 
lic relations office at 332 S. Bev- 
erly Dr., Beverly Hills, Cal. Mr. 
Evelove formerly was studio pub- 


Pictures Inc. 


licity director for Warner Bros. | 
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eo KKK KEKE KARE 


CO As a result of our survey we 
took space in all editions. ©® 


AVOSET CO., San Francisco, Cal. 


SEND FOR new Market Data Book—it's yours for the asking. 


' “Home Office: 
3132 M ST., N. W. 
WASHINGTON 7,0.C. 


ARMY TIMES 
AIR FORCE TIMES 
NAVY TIMES 


(All Members: Audit Bureau of Circulations) 


Branch Offices. Chicago 
New York @ Los Angeles 
Son Francisco © Tokyo 
tendon = @ Frankfurt 


stated that business is harder to 
obtain today than it was last year | 
and that 46.5% expect business | 
volume to be “adversely affected” | 
if settled world conditions result in| 


a let-down in defense spending. 


ABP Offers Members 
Six Plans in Group 


Insurance Service 


New York, July 7—The Associ- 
ated Business Publications is of- 
fering its member papers a new 
service on group insurances. The 
service is made possible through 
ABP’s new membership in the 
American Book Publishers Council 
and its group insurance plans. 

ABP member papers may sub- 
scribe to one or all of the six types 
of group insurancé offered. 


s The plans are: 

1. Employe Benefits Plan—Cov- 
ering total disability, accident, 
sickness, hospital, surgical and 
medical expenses. 

2. New York Disability Benefits 
Law—Covering non-occupational 
and sickness insurance. 

3. Advances to Authors Life In- 
surance—Covering advances paid 
to an author if he dies before com- 
pleting a manuscript. 

4. Property (Inventory, etc.) at 
Processors and in Transit—Cover- 


ing loss or damage of paper, plates, 
other raw materials and stock. 


@ So you know you're right when you 
buy the Big-Time Buy ... the station 
with the fabulous personalities and 
the astronomical Hoopers! 


ONLY DES MOINES 
- STATION THAT CAN 


HOOPER LEADER... 


MORNING—AFTERNOON-—EVENING 


Katz Represents That Very Highly Hooperated, Sales Results 


Premeditated, CBS Affiliated Station In Des Moines 
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each year, the report says. Most! The published study will in- 
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s * 
20th Century Fund Finds Something lot these are young people gradu-|clude nearly 800 pages, with 360 


_ated from school, while 1,500,000 statistical tables and hundreds of/historical trends and economic 


Good to Say About Price Increases 


workers die or withdraw perma- charts and graphs. The five-year 


ity. About 6,000,000 persons or| economists under the direction of 
businesses hire labor at some time W. S. Woytinsky. 


New York, July 7—Americaneconomic advance has apparently during an average year. The| This survey of wages and em- 


wage earners can increase the 
buying power of their hourly 
wages over the next ten years at 
an average of 2.5% to 3%. 

To do this depends on continu- 


ing, or even speeding up, the pace) 
of technological advance in indus-| 


try, because new devices and me- 
thods of production are the main 
sources of higher productivity. 

Most economists now believe 
that a stable or slightly advancing 
price level helps to keep business 
active and employment high. 

These are some of the highlights 
in a new study of wages and em- 
ployment trends in the U. 8. to be 
issued later this month by the 
Twentieth Century Fund. Some 
advance findings of the study were 
made public by Evans Clark, exec- 
utive director of the fund. 


@ The study analyzes the relation- 
ships of wages, productivity and 
prices in the American economy, 
showing that if money wages as a 
whole rise faster than productiv- 
ity, the price level is pushed up, 
canceling out some of the gain to 
the worker. Wage earners as a 
group, the study says, cannot in- 
crease their real earnings much 
faster than the over-all rise in the 
nation’s productivity. 

This does not mean, the study 
shows, that wages could be set by 
a central authority, according to a 
formula based on productivity or 
anything else. 

Collective bargaining between 
employer and employes, respon- 
sive to supply and demand and the 
bargaining power of the two par- 
ties, is held to be the only basic 
wage-setting process that will 
work within our democratic tra- 
ditions. 


® Discussing the often-advanced 
idea that the public benefits from 
the falling prices that are possible 
if wages rise slower than product- 
ivity, the study points out that our 
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FILM INDUSTRIES 


WRITE OR CALL 
FOR YOUR 

PERSONAL SCREENING 
OF RECENT 

TV COMMERCIALS 


keid A- Kay 


FILM INDUSTRIES 

Chicago @ St. Paul 
Hollywood 

Established, 1910 


been accompanied in the recent spread of industry made it possible ployment, it is pointed out, is an 
past by a distribution of produc- |for one out of seven workers liv- attempt to establish frames of ref- 


tivity gains almost entirely in| ing on farms to work at a non-|erence equally acceptable to en-. 


higher wages. farm job in 1930. In 1940, it was lightened management, union 
Between 1,750,000 and 2,000,000 one out of five, and in 1949 one leaders and arbitrators of labor 
persons enter the labor market, out of three. disputes. It is not an appeal to mu- 
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‘tual understanding and tolerance, ; 
|“but a display of facts and figures, © 


outlook related to issues discussed » 
-nently because of age or disabil- study is the work of a group of in collective bargaining.” 


Names Joel Ad Professor 

Richard Joel has been appointed 
professor of advertising, school of 
journalism, Florida State Univer- 
|sity, Tallahassee. Mr. Joel former- 
\ly was director of the school of 
journalism, Emory University, At- 
\lanta, and Atlanta correspondent 
|for ADVERTISING AGE. 


How to make your advertising to 


Ne. 
Employees 


Agricultural machinery ..... habe heceleas 369 204,568 
Construction, mining end oii well equipmen 438 142,161 
Metalworking machinery .........0556. > 902 219,771 
Special-industry mechinery .... 6.6.6... 846 210,612 
General industrial equipment... ....... 940 299,435 
Office and store machines. ...........2. 182 122,318 
Domestic and service equipment, ..... aiden 367 204,377 
Electrical equipment ..........: Ae hliRah 1,609 915,542 
Motor vehicles and parts. ...... ee , 752 743.019 
Alrcratt ond parts...... pip ek ee eae 286 483.076 
Railroad equipment ..........46... ats 81 83,710 
Shipbuilding, ordnance and miscellaneous... 025 490,355 
Precision mechanisms ...... 2.5.4... a 529 221,798 
Fabricated metal products.............. me 4,152 | 1,005,122 
Miscellaneous machine parts & jobbing sho 450 169,972 


TOTAL 5,515,836 


91952 McGraw-Hill Consus 


In Metalworking, with its more than five million workers, 
almost 13,000 important plants, and $100 billion annual 
production, it is obviously important to concentrate your ad- 
vertising to reach and sell the men who have basic buying 
influence for your products. A lack of such concentration 
dissipates both your dollars and the sales effectiveness of 
your advertising. 


Metalworking'’s Capital Expenditure Plans 
1953-1956— Millions of Dollars 


(Source: McGraw-Hill 1953 Survey of Capital Expenditure Plans) 


Machinery other than electrical............ $2350 
Electrical Machinery .........ccccceescens 1729 
PUMOMOMNES occ nccccctvccccscesesvinsese Ce 
Transport equipment ............+-+++.+. 584 


TOTAL $8,139 


And this year, with metalworking production at the highest 
levels ever reached in other than the peak years of World 
Wear lt. . . and with this industry planning to invest $8.1 
billion in expansion and modernization during the next four 
years ... your advertising in American Machinist has a par- 
ticularly sales-wise job to do. 


And because Metalworking’s production executives do have 
this basic buying influence, your advertising works best for 
you in a magazine which concentrates on serving metalwork- 
ing production management .. . and delivers the coverage 
and deep penetration of this group which can alone produce 
maximum results for you at lowest cost. 


What's more, all of American Machinist's sound advertising 
values are available to you at a cost-per-thousand subscribers 
far below that of any other metalworking magazine. Here . . . 
and here alone among leading metalworking magazines 
. .. you buy the proved interest and attention of an all-paid, 
ABC-audited circulation, 31,272 strong last December, and 
now over 32,006." 
* subject to ABC audit 
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Advertising Age, July 13, 1953 


Walter Kane Leaves ‘Cue’ 
Walter P. Kane has resigned as 
western advertising manager of 
Cue. Kenneth S. Purdy, a staff 
member for eight years, will now 


represent the magazine in Detroit, | 
Morse Joins David D. Doniger 
Albert L. Morse, formerly v.p.. 


Chicago and other midwestern cit- 
ies. 


Sta-Rite Campaigns 


Sta-Rite Ginnie Lou Inc., Shel- 
byville, Ill., maker of Sta-Rite bob- 
by pins, has started a summer pro- 
motion for its product. An ad in 
Life will be backed by mailings to 


Sta-Rite dealers throughout the 
U. S. and new point of sale dis- 
play packaging. Promotion is be- 
ing handled by Jackson, Haerr, 
Peterson & Hall, Peoria, Ill. 


in charge of advertising for Good- 
all-Sanford Inc. and its subsidi- 
aries, has been named advertising 
and publicity director for David D. 
Doniger & Co., New York, maker 


of McGregor sportswear, effective | 


July 20. 


Steimle Joins D-F-S 


Jerry Steimle, formerly adver- 
tising and sales promotion mana- 
ger for Magna Engineering Corp., 
Menlo Park, Cal., has joined the 
San Francisco office of Dancer- 
Fitzgerald-Sample in an account 
and merchandising capacity. 


‘Bulletin’ to Open in Chicago 
The Philadelphia Bulletin has 

opened its own advertising office 

in Chicago, located in the Mc- 


schneider, for 15 years in charge} 
of the Bulletin’s New York office, 
is in charge at Chicago. John Slat- 
tery, formerly in the Philadelphia 
office, has also been transferred to 
Chicago. Sawyer-Ferguson-Walk- 
er Co. will continue to represent 
the Bulletin in Detroit, Atlanta, 


Los Angeles and San Francisco. | 


‘American Legion’ Names Rep | 

The American Legion Magazine, 
New York, has named Schipper-| 
Webb, Detroit, to represent it in. 
Michigan and Ohio. 


This job American Machinist is outstandingly equipped to do. 
Edited exclusively for metalworking production, this maga- 
zine offers you more production engineering and executive 
subscribers than any other metalworking publication has 


ever before delivered 


SO 


you why 


/'Graw-Hill Bldg. Frank H. Dilen- 


a 


materials, components and supplies used in Metalworking 
than are entrusted to any other magazine in the world, 


... when you seek increased sales in the $100-billion Metalworking Industry, 
and want to build preference for your products among this industry’s most 
important buying group . . . production management. . . the facts will tell 


2 sel Aas ie eva te 2. Y 


THE McGRAW-HILL MAGAZINE OF METALWORKING PRODUCTION 
McGRAW-HILL BUILDING, NEW YORK 36 
PUBLISHED EVERY OTHER MONDAY 


MEMBER OF THE AUDIT BUREAU OF CIRCULATIONS AND THE 
ASSOCIATED BUSINESS PUBLICATIONS 


~ 


| bureau which 


_ with a ticket to 


RCA VICTOR 


for promotions 
and premiums 


Want to coax a car to give 


its own sales pitch? 


Metalworking work harder... sell more 


Or sell cereal with a trip to Mars? 


The “idea” file at the RCA Victor 
Custom Record Sales Division is bulg- 
ing with exciting new sales promotion 
uses for records. 

A fresh, new premium can put an 
extra kick in a promotion! A custom 
recording by RCA Victor with your 
special message can be a winner. Sound 
sells — and a long list of successes 
proves it! 

You'll find RCA Victor prepared to 
do a complete job of unmatched qual- 
ity — at a price that’s right. Script- 
writing, recording, re-recording, 
processing, pressing, packaging and 
shipping services all are available. 

Check the thought-starters shown 
here — then give us a call to see what 


. : | we can work out together. 
. .. which is why over 800 adverfisers not only invest more | 

advertising dollars in American Machinist than are invested 
in any other metalworking magazine . . . but also place more i 
pages of advertising here for the machinery, equipment, 


e@eeereeeeeeeeeeeeeeeeeeeeeeeeeee 


If it’s your job 
spel POE” a to help 
OO pat TOS “move” kids’ 


shoes, suits, 
cereals, how 
about a 
recorded trip 
to the moon 
as a premium? 


7R/IRS 


A smart travel 


offers a record of 
foreign phrases 


Europe might put 
competition out 
of business! 


Cee eereeeeneeeeeeeeeeneeeeeeeeeeee 
| 


— | | 
This is the No. I place to do business with America’s biggest industry 


Custom 


mA Seles 


Radio Corporation of America, RCA Victor Division 


New York 20: 630 Fifth Avenue 
JUdson 2-S5011 


Chicago 11: 445 N. Lake Shore Drive 
WHitehall 4-3215 


| Hollywood 38: 1016 N. Sycamore Ave. 


Hillside $171 


RCA Victor Custom Record Sales Dept. G-70 


630 Fifth Avenue, New York 20, New York 


Rush me by return mail your free record 
and descriptive “idea” folder on the ef- 
fective use of records as: 


© premiums C) promotions 


NAME -_ 


TITLE 


FIRM 


ADDRESS 


- - . —— 
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Where 

 there’s 
smoke 
there’s 


Today, no one anywhere has to be shown what a cigarette 
looks like—or how to smoke it. Lighting one is the first 
thing many people do in the morning. Putting one out 
is the last thing they do at night. 

Everywhere people are smoking more cigarettes than 
ever before. Some 3 trillion since the war. An expected 
400 billion this year. They have more choice than ever 
before. Regular. King-Size. Tipped. Filtered. Flavored. 


And some 27 brands. 


That’s Where Advertising Comes In 


For the people who sell cigarettes know that a brand is 


by and large a state of mind. And that advertising creates 
this state of mind...turns a product into a brand...and 
slips it in the customer’s pocket. 

They know that a brand is no brand at all when it’s in 
a market advertising doesn’t reach. 

And they also know that as advertisers, they have less 
than 1¢ a pack (taxes, 8% plus) to win their share of 


the market. 


That’s Where Radio Comes In 


Of all media, radio alone exactly parallels the require- 
ments of the cigarette industry—and of any industry 
that wants to speak to everyone, often, economically. 

Like cigarettes, radios turn up everywhere — except 
in subways and the public library. Like smoking, listen- 
ing knows no boundaries — geographic, economic, or 
educational. 

And just as people are buying more cigarettes than 
ever before, they re buying more radios than ever before. 
Some 100 million since the war. Another 14 million 
indicated for this year. And among some 50 makes, 
radio sets also offer more choice than ever before. Auto. 
Portable. Clock. Console. Combination. 


Naturally these radios command a lot of listening, in 
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all markets. Day and night, the average family listens 
some 20 hours a week. For radio, as they say, satisfies 


and... 


CBS Radio Satisfies Best 


On CBS Radio, advertisers find their biggest audiences 
—and a cost per thousand that’s 20 per cent lower than 
on any other network. Consequently, CBS Radio makes 
even smaller that “fraction of a cent” which most rapid 
turnover, cumulative profit products can afford to spend 
on advertising. 

Perhaps that’s why all of the five major cigarette com- 
panies—American Tobacco, Liggett & Myers, Lorillard, 
Philip Morris, and R. J. Reynolds-are using CBS Radio 
in 1953. And why cigarette billings on CBS Radio are 


up 33 per cent over last year. 


For All Mass Products, Radio Is a Basic Medium 


Whether the product costs pennies or thousands. 
Whether it lasts for a week or a lifetime. For example, 
soap, now sponsoring 32 CBS Radio broadcasts every 
week. And drugs and cosmetics, sponsoring 55. Or 
household furnishings and appliances, today investing 


121 per cent more on CBS Radio than last year. Or 


automobiles, with two accounts new to CBS Radio this 
year alone. 

The dollar vote from advertisers of all kinds is run- 
ning 25 per cent stronger for the CBS Radio Network 
than for our nearest competitor. 

Whatever your product, if you’re looking for a low- 
budget way to maintain present market loyalties and to 
reach out to new customers...if your advertising 
requires frequency, and economy, and impact, strike up 


a match with radio. 


Where | 
there’s 
smoke a 
there’s |. 
radio-— | 


and no 
radio 
matches 


| CBS RADIO 
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Food Sales Count 
Shows Past Surveys 
in N. C. Erred 12% 


WinsTon-SALeM, N. C., July 7—) 
An actual count of retail food 
sales in Forsyth county here shows 
past estimates published have 
erred at least 12%. 

The survey was undertaken by 
Dun & Bradstreet for the Journal | 
Sentinel, which contended the 
mathematical formulas did not 
consider changing market condi-| 
tions and local buying habits. By 
actual count, total retail food sales 
for 1952 came to $29,818,664. 


s Chain stores captured the largest 
share ef this volume—39.15% or 
$11,672,905. Next, percentagewise, 
were stores doing under $50,000 an- 
nually. They billed 22.82% of the 
total volume. “B” stores ($50,000- 
$100,000) took 20.18%, “A” stores 
($100,000-$375,000) 16.51% and 
independent supermarkets 1.34%. 

Dun & Bradstreet representatives 
made personal calls on 519 Forsyth 
county grocery outlets. Grocery 
route lists were furnished by the 
newspaper through the local tax 
records of the county and city gov- 
ernments. 

Dollar volume counts of retail 
sales in other classifications may 
be undertaken in the near future 
for the Winston-Salem and For- | 
syth county market. 


SRDS Issues TV Film Service | 


Standard Rate & Data Service | 
Inc., Evanston, Ill., has issued a 
new service, Films for Television. 
Designed to facilitate the selection 
of filmed material for TV _ pro- 
grams and commercials, the serv- 
ice will be issued the ninth of 
every month. The latest informa- 
tion on TV films, as well as fea- 
ture films for TV use, their pro- 
ducers and distributors will be 
given. Also included will be data 
on producers of filmed TV com- 
mercials, together with a repre- 
sentative listing of products and 
advertisers for whom commercials 
are produced. 


KMTV, Omaha, Names 2 Execs 


Joe H. Baker, promotion mana- 
ger of KMTV, Omaha, has been 
promoted to promotion and mer- 
chandising director for May. 
Broadcasting Co., Omaha, opera-— 
tor of KMTV and KMA, Shenan- 
doah, Ia. Harrison Kohl, formerly | 
associated with the Des Moines. 
Register & Tribune, has _ been 
named to the KMTV sales staff. 


,..18 4 Sales tool 


An annual report can be 
an important sales tool if it 
is easy to understand, and at- 
tractive in format. 


WE'VE PRODUCED some of the 
best, two of which have recently 
won industry awards. It takes 
imagination, experience, a flair 
for visualizing statistics, and 
good taste. And with 
Chartmakers’ complete art 

and production facilities you 
can be sure of producing an 
annual report of which your 
company can be justly proud. 


THE BEST VISUALIZATION 
COSTS NO MORE AT... 


The Chartmakers, Inc. 


480 LEXINGTON AVENUE 
NEW YORK 17, N.Y. 
MUrroy Hill 8-2760 


Thyer Names Bayless-Kerr 


ufacturer of Pollman prefabricated 
houses, has appointed Bayless- 
Kerr Co., Cleveland, to direct its 
advertising. Business publications, 
consumer magazines and newspap- 
ers will be used. Previously, Bar- 


Gruen Joins Lester Harrison 
Thyer Mfg. Corp., Toledo man-_| 


Chuck Gruen, formerly art di- 


agency. 


ton Alexander Advertising Co., Mi]burn Joins KSFO 


Toledo, had the account. 


Ralph Sharp Moves 


Ralph Sharp Advertising, De- 
troit agency, has moved to new 
quarters at 736 Lothrop Ave. 


_ John H. Milburn, formerly com-_ 2 
‘mercial manager for KTIP, Port- tising and sales promotion execu- 
-erville, Cal., has been assigned to tive for Westinghouse’ Electric 
‘the sales force of KSFO, San Corp., has joined Ketchum, Mac- 
Francisco, as an account execu- Leod & Grove, Pittsburgh agency, 
/as an account executive. 


tive. 


|Mincher to Rhoades & Davis 

William O. (Bill) Mincher, for-| 
rector for Neiman-Marcus, Dallas, merly associated with 
has been appointed art director of Bothwell Co., 
the retail and direct mail division joined the Los Angeles office of 
of Lester Harrison Inc., New York Rhoades & Davis as v.p. and mer- 
‘chandising director. 


Laing to Ketchum, MacLeod 
Edward Laing, formerly adver- 


New York, has 
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Manages ‘Willows Journal’ 


John F. Wood, formerly a mem- 
ber of the promotion department 
of the San Francisco Chronicle, 
has been appointed general mana- 
ger of the Daily Journal, Willows, 


Cal. 


Mowery to WFIL, Philadelphia 

Paul B. Mowery, formerly gen- 
eral manager of WABC-TV, New 
York, has been appointed program 
and sales advisor for radio and 
television for WFIL and WFIL- 
TV, Philadelphia. 
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Cravagan Joins Katz Agency 


James W. Cravagan, formerly 
a sales representative for Blanch- 
ard-Nicols Inc., San _ Francisco, 
publishers’ representative, has 
Joined the sales staff of Katz 
Agency Inc., San Francisco radio- 
TV representative. 


Treseder Elected President | 


Ross C. Treseder, executive v.p. 
of Lorr Laboratories and Milkmaid 


president of the two cosmetic) 
houses. | 


National Lead Names Sarine Keystone Adds 5 Attiliates 


T. Howard Sarine, assistant ad- Keystone Broadcasting System 
vertising manager, has been pro- added five affiliates in June, 
moted to advertising manager of) bringing its total number to 669. 
National Lead Co., New York. He The new affiliates are WFOB, Fos- 
succeeds William Knust, who is, toria, O.; WPFP, Park Falls, Wis.; 
retiring after 44 years. KRHD, Dunean, Okla; WRUM, 

Rumford, Me., and WLEW, Bad 


Joins Reynolds-Fitzgerald Axe, Mich. 


Rod Keeney, formerly national | 
advertising manager for the Alfred N. Miller « Co. Moves 


To Promote 3-D Glasses 


Polaroid Corp., Cambridge, 
Mass., lens and camera manufac- 
turer, has appointed Cunningham 
& Walsh, New York, to handle ad- 
vertising for Polaroid 3-D glasses. 
The Boston office of Batten, Bar- 
ton, Durstine & Osborn continues 
_to handle other Polaroid products. 


Miss Landry Joins Cole 


Times-Herald, Vallejo, Cal., has| Alfred N. Miller & Co. New, Joan Landry has been appointed 
Inc., New York, has been named joined the San Francisco office of York, has relocatec in new and radio and television time buyer 
Reynolds-Fitzgerald, publishers’ larger quarters at 342 Madison with L. C. Cole Co., San Francisco 


representative. | Ave. 


| agency. 


Getting in an industrial plant doesn’t pose much of a 
problem to today’s salesman . . . but whom to see is a 
question. With only one pair of legs he can’t get his foot 
in all doors . . . nor can he be sure that he has contacted 
all the men who have a voice in purchasing decisions. And 
missing one unknown buying influence may cost a sale. 


One sure way of reaching these unknown buying influ- 
ences is through the magazines they must read to keep up 
with their jobs. Business decisions are influenced by what 
these men read in the editorial and advertising pages of 
their business magazines. 


We call Business Publication Advertising ‘‘Mechanized 
Selling’ because it gives greater productivity to the sales- 
man’s efforts . . . just as a high speed machine steps up the 
productivity of the skilled workman in the plant. Used for 
the preliminary steps of making contact, arousing interest 
and creating preference for your product, business maga- 
zine advertising gives your salesman more time to concen- 
trate on the important job of making specifications and 
closing the sale. 


For more information on how Business Publication 
Advertising can build sales and cut selling costs, ask 
your McGraw-Hill man for a copy of our 20-page book- 
let, ““Mechanizing Your Sales with Business Paper Ad- 
vertising.”’ 


M: GRAW-HILL 


A 4 FOR BUSINESS 


McGRAW-HILL PUBLISHING COMPANY, INC. 


ABD 330 WEST 42nd STREET, NEW YORK 36, N. Y. 


HEADQUARTERS FOR BUSINESS (HN FORMATION 


Your Foote in the Door 7 


NEW MECHANIZED 
SELLING FILM 
NOW AVAILABLE 


We have just produced a 35mm. 
sound-slide film entitled, 
“Plateau of Progress.” This 
film presents the application 
of mechanization to selling . . . 
shows the job that advertising 
can do in the kind of economy 
we’re living in today. 


The film fits ideally into 
conferences, sales meetings, 
sales training courses, adver- 
tising presentations and other 
gatherings where business pro- 
motion is the theme. 

This new film, and our earlier 
film, ‘“‘Mechanization—Blue- 
print for Profits,” are available 
at all McGraw-Hill district 
offices. For further informa- 
tion, ask your McGraw-Hill 
man or write Company Pro- 
motion Department. 
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Hotel Sherman Names Two 


In addition to his duties as pub- 
lic relations director for the Hotel 
Sherman, Chicago, William  V. 
Humphrey has been named adver- 
tising and market research direc- 
tor. Thomas A. Clarage, with the 
hotel for three years, has been 
promoted to assistant director of 
advertising and market research. 
Robert S. Taplinger & Associates 
Inc., New York, continues as pub- 
lic relations consultant for the 
Sherman and the Ambassador ho- 
tels, with Mr. Humphrey as ac- 
count executive for the Sherman. 


Gets Expando Name for Socks 


Chester H. Roth Co., New York, 
maker of Esquire socks, has been 
granted the sole and exclusive use 
of the name Expando for its size- 
less Nylon stretch socks, through 
an arrangement with Knothe Bros. 
Roth will launch a drive for Es- 
quire’s this fall including color 
pages in The New Yorker and 
Time. Extensive point of sale dis- 
plays for Expando socks will also 
be used. Hirshon-Garfield, New 
York, is the agency. 


YOUR 


PROSPECTS _» 


Pm 


gMmiDwest foo 
STATES MIDWEST UNIT 


SUBSCRIBERS 


171% 


U.S. 
AVERAGE 


VALUE OF FARM PRODUCTS SOLD 


(Average all Farms) 


In the MIDWEST 
Farming is 


Bis Buewece! 


Incomes that are more 
than twice as high as those 
of farmers in the other 40 
| states make the 8 Midwest 
| States your best market— 
and Midwest Unit Farm 
Papers your best media. 
Write us for a copy of the 
new special study by the 
U. S. Census Bureau and 
compare your sales with 
facts on income, invest- 
ment and production. 


ae 


WEST ety UNIT 


{ 
MID 


Seles Offices: 250 Park Ave., New York 17... 
59 East Madison St., Chicago 3. . . Russ Build- 
ing, Son Francisco 4... 1324 Wilshire Bivd., 
Los Angeles 17 ... 505 N. Ervay Street, Dallas 1. 
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( WHBF is now GBS 


FOR THE QUAD-CITIES 


Effective July 1, 1953 
Les Johnson, V. P. & Gen. Mgr. 


vic, WHBF :: 


~ TELCO BUILDING, ROCK ISLAND, splan 
Represented by Avery-Knodel, Inc. ; 


Hercules Powder Boosts Budd 


Montgomery R. Budd, since 1932. 
assistant manager of the advertis- 
ing department of Hercules Pow- | 
der Co., Wilmington, Del., has 


been promoted to advertising di- | 


rector. Mr. Budd succeeds Theo- 
dore Marvin, who has resigned to 
become president of Michigan 
Chemical Corp., St. Louis, Mich. 


Dowd Promotes Petrocelli 
Robert Petrocelli, with Dowd, 


Redfield & Johnstone, New York 
|agency, for the past two years, | 


has been promoted to assistant 
art director. 


‘Saratogian’ Boosts McCue 


Frank T. McCue, business man- 
ager for the Saratogian, Saratoga 
Springs, N. Y., Gannett Newspa- 


_ pers afternoon daily, has been pro- 
'moted to general manager. 


'Co-Ordinated Boosts Three 


Co-Ordinated Advertising Corp., 
New York, has promoted Arthur 
_A. Peltz, radio-television director, 
to head the new merchandising 
and promotion department. How- 
ard L. Field, publicity director, 
succeeds Mr. Peltz, and Michael 
Schwartz has been advanced to 
account executive for Diamond K 
Foodtown Super-Markets, West- 
chester, N. Y. 


Canners Name Carmichael 
Phillip T. Carmichael, president 


and general manager of S & P| 
‘Sales Co., Seattle, 


canned sea foods, has been named 
executive secretary of Canned 


Salmon Inc., Seattle, new trade) 
association organized to conduct) = 


national consumer education and 
trade promotion for the salmon 
canning industry. 


sell’em country style! 


broker for) 


While Dallas may reign as the South- 
west’s center of culture, Saturday 
nights the “‘white-tie set” dons sports 
shirts and joins the masses to seek 
entertainment on another level, and 
finds it in the hilarity and simple hon- 
esty of the Shindig’s country music. 


WFAA’s Saturday Nite Shindig is country music 
at its biggest and best. Fifty folk artists (many 
are recording stars), several comics, four bands, 
feature acts and guest stars congregate for a four- 
hour frolic. Folks flock from towns around to join 
in the foot-pattin’ fun — a big, paid audience that 
threatens to outgrow the Shindig’s summer loca- 
tion at the State Fair bandshell. 


On the air it’s the same story — multiplied by 


The Saturday Nite SHINDIG 


SHOW AND BROADCAST OF... 


the bigness of the Southwest. Warming up on 
WFAA-570, the Shindig switches to big WFAA- 
820 (rated by SAM among the top most-listened-to 
stations in the nation) — gaining in tempo and 
audience as these country music makers with 
native showmanship take it away from one an- 
other without a curtain. It’s fast-paced radio — 
from eight to midnight —and the ringing ap- 
plause of the Shindig’s unseen audience across 
four states frequently jams the wires with calls 
for favorites ’til the last song’s sung. 


The Shindiggers’ way with a song or a commercial 
is catching as laughter. And if you’d infect the 
mass millions of this big, rich WFAA market with 
your story, the way to do it is sell ’em country 
style — they'll love it! 


pe hres co 


S20WFAAS?. 


EDWARD PETRY & CO., NATIONAL REPRESENTATIVES ® ALEX KEESE, Station Manager ® RADIO SERVICE OF THE DALLAS MORNING NEWS 
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Advertising Age, July 13, 1953 
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< fi 
aside 

S. M. FASSLER, since 1949 advertising 
manager of the Radio-Television division, 
General Electric Co., Syracuse, has been 
promoted to advertising manager for the 
small appliance division, Bridgeport. Mr. 
Fassler succeeds P. A. Wassmansdorf, who 
becomes ad head for the major appliances 

division, Louisville. 


AL-PO Dog Food 
Getting Its First 
Summer Ad Drive 


ALLENTOWN, Pa., July 7—Allen 
Products Co., makers of AL-PO 
all-meat dog food, believes that, 
regardless of the heat, canines 
need food. 

So, for the first time in its his- 
tory, the company is launching a 
summertime advertising campaign 
that will run through August. 

Through Weightman Inc., Phila- 
delphia, Allen Products is using 
a saturation of 60 spots a month on 
radio station KYW to cover the 
Philadelphia region, supported by 
a weekly schedule in Sunday sup- 
plements throughout eastern Penn- 
sylvania, New Jersey, Delaware 
and Maryland. 

Also, on WFIL, Philadelphia, 
spots are being scheduled around 
Don MeNeil’s Breakfast Club ev- 
ery morning. All three Philadel- 
phia television stations will get 
filmed spots, and later on in the 
summer 24-sheet postings will be 
used on strategic highways to 
catch heavy summer highway 
traffic. 

Theme of the campaign is “AL- 
PO is best for your dog because 
it’s all meat and cubed.” 


Elect Four Merchants 
to Mart Hall of Fame 


Four pioneer American mer- 
chants have been elected to the 
Hall of Fame of the Merchandise 
Mart, Chicago. They are Marshall 
Field, founder of Marshall Field 
& Co., Chicago; George H. Hart- 
ford, founder of Great Atlantic & 
Pacific Tea Co., New York; John 
H. Wanamaker, Philadelphia de- 
partment store founder, and Frank 
|W. Woolworth, founder of F. W. 
Woolworth Co., New York, and 
originator of the 5¢ and 10¢ store. 

Busts of the four will be placed 
‘in the north entrance of the Mer- 
'chandise Mart. 


| KXA, Seattle. Names Two 


John Mowbray and Dick Schut- 
te, both formerly associated with 
-KSFO, San Francisco, have joined 
KXA, Seattle. Mr. Mowbray will 
| be KXA commercial manager, and 
Mr. Schutte will be account ex- 
ecutive. John Milburn succeeds 
|Mr. Mowbray at KSFO 


STEIGERWALD - 


GOLD AND SILVER 
EMBOSSED SEALS 


Square or die cut, distinctive 
shapes, single of multi-colored 


CONTINUOUS ROLL LABELS 


Ungummed, Gummed, Pressure sensi 
tive and Heat seal stock 


_ LABELS | 


) W. VAN BUREN. CHICAGO 7 « TAYLOR 9: 
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SINCE 1940 YOUR 

MARKET HAS MORE THAN 
DOUBLED IN 
METALWORKING HOUSTON! 


— 28,840 workers pg 
Sows = gine “employed in 308 metal- 
boasted 146 metalwork- le haat working plants—over. twice as 
ing plants employing 18,034 iii gu many as 1940. And nearly $400 
P par vere and hese see ORR milone in metal products are aed 


— In Erie, Cleveland, Detroit, Schenectady . . . throughout 

Similar growth Metalworking America... the same tremendous growth has 
taken place during the past decade! The number of plants 

throughout the has doubled or more. Twice as many workers are employed 
by Metalworking today. And the sales potential in your 
metalworking market has jumped from $40 billions in 1940 
to over $100 billions today. When a market’s growing like 
Metalworking, you need an advertising medium that’s 
means tremendous sales growing with it, to keep ahead of competition! Ask the man 
from STEEL to show you how STEEL matches its circulation 


opportunities for you! to the dynamic growth of the Metalworking industry. 
STEEL + Penton Building + Cleveland 13, Ohio 


Metalworking Industry 


STEEL Keeps Growing 
____As Metalworking Grows 


1940 TODAY Closely matching the growth of Metal- 


working, STEEL has more than doubled 
its circulation since 1940! 


a who manage, operate and buy for the Metalworking industry 
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WHAM Stays with NBC 


WHAM and WHAM-TV, Roch- 
ester, which had their choice of 
staying with NBC or switching to 
CBS, have decided to stick with 
NBC. Rochester was one of the 
television markets in which CBS 
reportedly made a big play for 
the basic TV affiliation. Coinci- 
dentally, WHAM-TYV signed a col- 
or contract with NBC. 


Supply Sales Dip 

A 3% dip in sales of industrial 
supplies for first quarter ’53 under 
the same period of ’52 is reported 
by Industrial Distribution, a Mc- 
Graw-Hill publication. Sales of in- 
dustrial supplies in the U. S., how- 
ever, rose 11% in March (latest 
month for which figures are avail- 
avie) over February, and repre- 
|sent a 4% increase over March, ’52. 


be chy 


SBoewry YEARS 
EXPERIENCE BACKS OuR 
OFFER TO FURNIGH ART — 
COPY AND ART OR THE COMPLETE 
PACKAGE ....COPY ART, PLATES, PRINTING. 
SAMPLES AND DETAILS ON REQUEST. 


Johnstone & Gushing 


292 MADISON AVE., NEW YORK !7, N.Y. LEXINGTON 2-1980 


COMIC BC For 


INDUSTRY — PUBLIC RELATIONS — EDUCATION — 
EMPLOYEE RELATIONS — COMMUNITY RELATIONS 

~ REPORTS — ADVERTISING — 
MERCHANDISING — PREMIUMS. 


Short on Ad Funds, Small Canadian Firm 
Uses PR Drive to Hit Big-Time Competition 


MONTREAL, July 7—Your com- 
pany is practically unknown. Your 
opposition includes two big com- 
panies which are not only well 
known, but which together spend 
millions a year in Canadian and 
U. S. advertising. 

One thing more: you can’t com- 
bat the opposition on the adver- 
tising front because your sales 
won’t justify it for maybe ten 
years. 

That was the problem facing 
Gevaert Ltd., a company turning 
out photographic films, chemicals 
and papers. Gevaert’s big oppo- 
nents were Eastman Kodak and 
Ansco. So 13 months ago Gevaert 
launched a public relations pro- 
gram that was to lay the ground- 


work for a subsequent advertis-| 


ing and merchandising drive. 
The PR campaign was handled 
by Editorial Associates here, which 


dreamed up the Gevaert Gallery. 
It was reasoned that the first es- 
ential was to gain recognition for 
Gevaert among professional pho- 
tographers and build prestige for 
the Gevaert name. 

“We decided to do this by asso- 
ciation, first with top  photog- 
raphers, and second with big Ca- 
nadian businesses,” said Leonard | 
L. Knott, president of E. A. 


} 
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e “Fifty photographers across Ca- 
nada were commissioned by Ge- 
vaert to take pictures for the Gal- 
lery. Each was paid his regular 
portrait fee, or higher, and was 
asked to suggest the name of a top 
business executive in his commu- | 
nity who would be a suitable sub- myptie’s GIRDLE—Retailing Daily carried 
ject for the Gallery. The only stip-| this back cover for the Norge division of 
ulation was that the portrait must) Borg-Warner Corp., pointing out (as the 
be taken on Gevaert film and_ Teddy bear said to the tennis shoes) that 


printed on Gevaert paper.” | “even Myrtle’s girdle’ can be washed and 
| dried in a Norge Time-Line. J. Walter 
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The ability of the Times-Star to inci 
better demonstrated. In just sixteen and 4 half days, 27,344 alert 


i oe 
expjosive action was never 


Cincinnatians clipped coupons from the Times-Star and trooped 
to the offices of the Cincinnati Gas & Electric Company. There 


they saw a mass display of late model home freezers and refrig- 
erators and frozen foods. They did so on the Times-Star’s say-so. 


All of which points up the keen responsiveness of our readers to . 


modern merchandise —a phenomenon that carries over to the ‘. 


advertising columns. The proof lies in the 45 consecutive years 


during which General and Retail advertisers have successfully 


placed more copy in the Times-Star than in any other Cincinnati 


daily. An imperceptible pause separates the placement of your 
copy and the ensuing, inevitable bang! 


a 
an concinnati... it’s the Times-§ ar 


WEW YORK 17: 60 E. 42nd St.; CHICAGO 1: 228 N. Lo Salle St. 
WEST COAST: John E. Lutz Co., 435 W. Michigan Ave., Chicago 13 


Thompson Co. is the Norge agency. 
| Executives thus selected were 
| asked to sit for the Gallery, which 
was described as ‘‘a tribute by the 
| photography industry to Canadian 
‘business leaders.” All the execu- 
tives were told their portraits and 
|the Gallery would contain no ad- 
| vertising. Only one of the execu- 
|'tives who was approached de- 
'clined to go along. 

As each portrait was secured, it 
| was mounted and fitted into a 
|portable display of four separate 
| panels. A catalog which repro- 
duced each portrait and gave the 
/ names of the executive and the 
photographer was printed. This 
was offered to schools, colleges, 
art galleries, museums and _ busi- 
ness and professional groups for 
their display. Currently, it is 
booked for a series of showings 
across Canada. . 


# “News releases on the selection 
of local photographers and _ local 
executives built up interest in the 
Gallery,” said Mr. Knott. “By as- 
sociation, Gevaert won recognition 
as a permanent and important 
part of the Canadian industrial 
picture. This recognition will in- 
crease as the Gallery’s showings go 
on.” 

The second project was the pub- 
lication of a 16-page brochure tcil- 
ing the story of professional pho- 
tography. It contains no advertis- 
ing for Gevaert other than a chaste 
notation, on the back inside cov- 
er, that Gevaert “has the privilege 
of serving Canadian photographers 
with photographic films, chemicals 
and papers and many allied lines.” 

Copies of ‘““More Than Clicking a 
Shutter,” intended to get greater 
recognition for cameramen, went 
to all professionals for distribution 
to their own customers and pros- 
pects. 


® The promotion program so far 
has paid off, according to Mr. 
Knott. “First is a 500% sales in- 
crease that is positively identified 
with the program,” he _ reports. 
Also, he says, Canadian photo 
magazines are now printing more 
news about Gevaert than about 
any other manufacturer. 

A third, highly satisfactory indi- 
cation came when, at a meeting of 
Quebec professional photograph- 
ers, the name Gevaert was re- 
ferred to as one of the “Big Four” 
in Canadian photography—right 
behind Eastman and Ansco. 

Gevaert plans to continue its 
publicity promotion, building up to 
the point where it can jump into 
advertising and merchandising in 
a big way. 


De Nero Joins Ted Bates Co. 

John De Nero, with Lennen & 
Newell for the past seven years, 
has joined Ted Bates Co., New 
York, as an art director. 
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oe partment Store Sales... | Joins Westinghouse Supply |Dan River Names Erwin |signing that position to become 
S ° ‘ — Ss. some! _tormetty tire William J. Erwin, v.p. and gen- president of Dan River Mills, Dan- 
‘sales manager for Firestone Tire eral manager of Reigel Textile ville, Va. He will join Dan River 
ales Hold 3 % Edge in Summer Slum _& Rubber Co., Akron, has been ap-|Corp., Ware Shoals, S. C., is re- Sept. 1. suet 
pointed —- manager of con-| 

WasHINGTON, July 7—S asf sumer products for Westinghouse | afar 

ume be dep uy TSales vol-' MSI SIV IMSIOLIEEE | Electric Supply Co. Pittsburgh, 
y department stores in the ; xa, national distributing outlet for MR. EXHIBITOR! 
week ended June 27 dropped con- [NAM acmiin1OL= aime h li “le 5. 
siderably from the mid-June pro- = ; F lvatus and gapplies te - Meet the dairy farmers of Ameriee 
° 947.- | Ss wr , 
motional peak, according to fig- # rience | Westinghouse Electric Cate ‘an at the INTERNATIONAL DAIRY SHOW 
ures released by the Federal Re- [| Week to June 27, ’53*.p94 other manufacturers. Mr. Gischel CHICAGO 
serve Board. But the big stores } ‘Wade tn Sune 28. °52*. 91 will be responsible for consumer October 10-17, 1953 
did manage to stay ahead of last | Week to June 90. '53*.111 product sales in 17 districts and A great opportunity for your company to present its products and 
year’s levels. i ow ‘ae ‘}112 branch offices. services in the premium exhibit area—the main floor of the Inter- 
The June 27 index figure of 94} ae - ; une - = Rage national Amphitheatre reserved for industrial exhibits. 
revealed , 4 eek to June 13, ” | me One-third of the nation’s milk is produced in the 6 Midwest states 
15% Pathe ong ho ge A oo | Week to June 14, '52*..116 | Breco Names Aitkin-K ynett closest to Chicago. There are over 100,000 dairy farmers in a 200 mile 
was largely seasonal “ : ie Breco Mfg. Co., Baltimore man- radius. Cover this vital market at low cost. 
onal, however,/}]{ ‘Not seasonally adjusted. ufacturer of couplings and con- Among the hibit h rese : 
representing the traditional drop-|[:}] PPreliminary. nectors for industria! and consum- at on ene tte Beart he omc 
off from the Father’s Day buying er products applications, has ap- Armour Kraft Foods 
spree. And the big retailers could | - ; pointed Aitkin-Kynctt, Philadel- Babson Brothers Libbey Owens Glass 
still point to a 3% sales edge | phia, to handle its advertising. Bethlehem Steel Maijonnier Bros. 
over the corresponding 1952 week, = — ellie gm — - = DeLaval ao Foundation 
: ncisco y — 

though this also was smaller than Oakland City ......... 1 32 —2| Names Eschen & Roe on Coast Under proved management. A distinguished board of directors. 
in most weeks of this year. a 9 —12| Farm Implement News, Chica- . ‘ f i j 
_ Among the individual sales} Salt Lake City ........ —9 22 0!/g0, has appointed Eschen & Roe, For information on choice still available 
items, summer apparel and sports- akan nena neers 33 if) =3| Los Angeles and San Francisco, to | Write — Wire — Phone 
wear were still doing well, ac-| snr" represent it on the Pacific Coast | Rnternatienel Hatey  paaaad Union Stock Yards 
cording to district reports, while | ‘Revised. and in the mountain states. So ew Yards 7-5580 
the chief mid-year declines were 
in heavy durable goods, especial- = * 
ly major appliances. Even here, A ck an d a pP ° ‘o> B 3 
furniture and air conditioners were c c | O mM ] Se eaenems () l 
selling well. 

For the year to date (25 weeks) 
the department stores were 4% 
above 1952 in sales volume. P ‘ 

= Chie ne In the first 21 weeks of this year, 189,986 pieces of 
Week Ended H : : : 

Federal Reserve pune Sune fens mail from Big Aggie Land were received by 
District, Area, and Cit 13 20027 e i 
oe 8S Se WNAX-570. Of this total, 75% was correspondence 
“‘ieeien [ga — ew 9» purchasing or asking about an advertised product. 

Lowell-Lawrence ad 1 13 4 Ninety-nine per cent of the mail came from our 4'/2- 

Downtown Boston ...... —7 7 7 illion- H n . - 

a oma a oF a , billion-dollar countrypolitan market: Minnesota, 

RID. cesscicerssicccssens 8 13 11 Sons 

eS Oe the Dakotas, Nebraska and Iowa. The remaining 1% / 

Metropolitan Areas H s ° 
— included a letter from a lady in Chicago who 
Rochester .scceccee —3 13 #13 wanted “complete data about scientific soil.” We asked 
Syracuse ciasicheaniitibiciass 1 £25 5 2 

Cities ii oe. aa for more information; turned out she had a window 
Newark veces —% 10 box garden. W. . ft. i i \ 

Philadelphia District... —2 9 9 & e sent her a cu. ft. of Big Aggie land. 

City 

Philadelphia  .................. —5 18 4 

Cleveland District ........ —3% rill 4 
Metropolitan Areas . 
BI Sekenchsieiivecitactcrarbenins =) 10 0 PR 2 
ae 1 14 0 am Wy, 
CID asccticerrsinssrcestee 1 18 7 
Toledo ..... . —10 10 3 / 4 y 
Ee 6 19 10 

Cities SS —~"~ NK 

Cleveland .... 7 9 3 a "Dy, 
Pittsburgh ............ . —2 10 3 
Richmond District .......... —13 o —2 P “ 7 

Metropolitan Areas ke. 7 

Washington  .........0..0 —12 —-2 —2 

Downtown Wash- 

ington ......... ‘ —4 —2 

Baltimore .... . 1 6 * \ \ 

Richmond 3 1 WNAX \ 
Atlanta District ........... , 11 —t1 Yankton - 

Metropolitan Areas S$. Dakota 
Birmingham _............ —7 9 —11 ’ 
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Metropolitan Areas 
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Minneapolis District ...... 4 15 3 : p 

Metropolitan Areas : 

Minneapolis-St. Paul. —4 14 3 « 
Minneapolis City ... —5 18 3 — 
St. Paul City .............. —3 7 4 

Cities 

Duluth-Superior ........ 4 30 5 
Kansas City District .... 1 19 —4 

Metropolitan Areas sie 
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Dallas District .............. —4 ri4 1) 

Metropolitan Areas | 
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Survey Measures 
Soft Goods in 
Supermarkets 


New York, July 8—Soft goods 
are beginning to take solid hold in 
supermarket operations, according 
to a survey conducted by New 
York University school of retailing 
in collaboration with Super Mar- 
ket Merchandising. 

Conducted among 68 companies 
representing 1,426 supermarkets, 
the survey sought to find out how 
many soft goods lines are carried 
by supermarkets in the general 
categories of men’s wear, women’s 
wear, infants’ wear and dry goods. 
Here are some of the highlights: 

In the men’s wear field, the top 
item is hosiery, stocked by 78% of 
the stores. Gloves, apparently work 
gloves, are in second place with 
47%. Tied for third place are 
underwear and ties, carried by 
27% of the markets. Other items, 
carried by a progressively smaller 
number of stores, include handker- 
chiefs, belts, raincoats, pajamas, 
sweaters and jackets. 


# As in men’s wear, hosiery leads 
among the women’s wear items, 
being stocked by 82% of the stores. 
After this, the survey says, indica- 
tions are that there is a bias by 
supermarkets toward men’s ap- 
parel. Aprons are carried by only 
20% of the markets, and handker- 
chiefs by 11%. Ranging downward 
from 5% are scarfs, housedresses, 
blouses, lingerie, raincoats, paja- 
mas, sweaters and skirts. 

Children’s wear also trails men’s 
wear as a supermarket item, but 
here again hosiery is leader. Sev- 
enty-eight per cent of the stores 
carry hose and 10% sell under- 
wear, the second highest item in 
this category. Other children’s 
items, in descending order, are 
overalls, pajamas, dresses, ties, 
trousers, jackets, hats and sweat- 
ers. 

Training pants lead the infants’ 
wear category and are represented 
in 33% of the supermarkets, fol- 
lowed by wash cloths (28%), ho- 
siery (24%), diapers, bibs and shirt 
and tie sets (16%). Other items 
ranging from 7% to 2% include 
sleepers, pants, blankets, baby 
buntings, play suits, bootees, lay- 


EXCLUSIVE! 

Color skywrit- 
ing—red—green 

) —black—orange- 
yellow—and white, 
of course. 


Aero Skywriting, \nc. 
203 N. Wabash Ave. Chicago}, I! 
ANdover3- 6143 4-5 


ettes and hats. 

Dish cloths appeared in 90% of 
the markets surveyed, leading in 
dry goods as well as the entire 
field. Dish towels follow close be- 
hind, with 86% distribution among 
the supers. From there on, there is 
a steep drop in the distribution of 
‘other merchandise in this category. 
‘Thread was stocked by 18%, towel- 
ings by 16%, table cloths by 8%, 
‘ribbons by 7% and on down 


‘through napkins, plastic curtains, | 


yarn, cotton curtains, paper cur- 


tains, sheeting, piece goods, rugs 
and blankets. 

® Rack jobbers play a varying role 
in the distribution of soft good 
items, the report indicates. In 
men’s wear, for instance, they 
seem to be a minor factor, with 
only 17% of the markets getting 
hosiery through them; gloves, 14%; 
underwear, 26%. About the same 
amount handle women’s and chil- 
dren’s wear and the rest of the soft 


| goods line. 


Certain isolated items, however, 
such as men’s raincoats and hand- 
kerchiefs and women’s raincoats, 
handkerchiefs and aprons, are 
handled by a larger percentage of 
rack jobbers. 

The survey also lists the degree 
of satisfaction by supermarket op- 
erators toward the various items 
they carry. It concludes that super- 
market operators seem willing to 
take the plunge into soft goods 
merchandising providing they have 
| the space to do so. 


ia 
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WGWVL., Greenville, Names 3 


Ben Greer, formerly with 
WFMY-TV, Greensboro, N. C., has 
been named program director for 
WGVL, Greenville, S. C. L. Her- 
bert Porter heads the promotion, 
merchandising and advertising de- 
partment. John Wrightson, for- 
merly office manager for Oilman’s 
Equipment Corp., Spartanburg, S. 
C., has been appointed business 
manager. WGVL, which begins 
programming Aug. 1, has affiliated 
with the DuMont Television Net- 
work. 


Gr i 


ARE YOU MAKING 


TIME WITH THESE 


GROWTH BABIES 7% 


No wonder Life Magazine called the CPI 
..» “anew keynote in the U.S. economy.” 
And no wonder CHEMICAL ENGINEERING needs the largest 
and best-balanced editorial team 

of any production magazine in the field 
... to give its 37,500 engineering-minded readers the applied technology 
they need to keep ahead of these great-growth industries. 


CHEMICAL PROCESS 


The way the Chemical Process Industries have been whvoping it up 
would make even the most conservative economist whistle. 


All manufacturing has been smashing records since the war, 

with an average annual increase of 5 percent. 

But every major industry of the CPI has topped this figure, 

with some segments climbing almost unbelievably. Antibiotics, for instance 
—118 percent a year since 1945. Synthetic rubber, detergents and fibers — 
all with annual production gains between 40 and 66 percent. 

And a dozen others that range from 11 to 23 percent. 

Here’s a market practically jumping right off the graph paper. 


Production value is up five times since 1940... 
it hit nearly $55 billion last year. 
Capital outlay for new plants and equipment was $7.5 billion in 1952 
—is predicted to go-well above $6 billion this year. 

Total investment for new capacity, power 
and raw materials in 1953 — over $39 billion. 


Bigger, bigger, bigger! Any way you measure it, 

your CPI market is bigger. In dollars, products, plants 

... and engineering manpower, the growing army of chemical engineers 
that design, operate and maintain these plants. 

And more of them pay to read CHEMICAL ENGINEERING 

than any other publication in the field. 
Are you making the most of it . . . to sell industry’s fastest-moving market? 


? 


INDUSTRIES 
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It was last September when the, Since then the program—aired Levyne & Co.), and Norge division, 
th Garry Moore Show network tried to talk the crew-cut Monday through Friday from 1:30 Borg-Warner Corp. (JWT). 
las : comedian, who has a way with to 2 p.m., EDT—has been steadily Other sponsors: C. H. Masland 
for Stands Pat, Lines housewives, into a daytime “Songs gaining advertiser support. Last & Sons (Anderson & Cairns); Bal- 
T= 2 for Sale” stanza. Despite a summer week Garry’s sales story was cli- lard & Ballard (Campbell-Mithun 
on, up Wives, Sponsors slump, he demurred. maxed with the announcement Agency); Purex Corp. (Foote, 
le- New York, July 9—Garry Moore that the 30-minute show, which Cone & Belding); Converted Rice 
< couldn’t be riding higher. = At that time he was able to up- features Durward Kirby and top Inc. (Leo Burnett) and Kellogg 
S. Less than a year after he weath- hold his convictions of what is guests, is SRO for fall. Co. (Leo Burnett). ; 
2SS ered a “crisis” during which CBS- good daytime video thanks to a Best Foods (Earle Ludgin Inc.) | | 
ns TV wanted him to switch from his couple of sponsors—Stokely-Van # Among the new advertisers are: for Rit, ete., which helped Mr. — 
ed casual style of daytime television Camp and Rit—who supported Swift & Co. (J. Walter Thompson Moore fight his winning battle, j 
t= to a highly stylized format, he is him in his fight with the program- Co.); Hoover Co. (Leo Burnett returns to the program this au- 
all sold out again. |ming department. Co.); Cat’s Paw Rubber Co. (S. A. tumn after a summer hiatus. 
apsod. tap Your CPI sling 
THE YEAR FOR DECISIONS . . . reprinted from 
March Cuemicat Encineening. Here are the eco- 
nomics of the industry, the plant picture, profit 
pattern, and a look at product performance—paints, 
lime, fats and oils, pharmaceuticals, plastics — all 
| i the growth markets of the CPI. 
: SYNTHETIC FIBERS .. . an 8-page report on the 
general production techniques, properties and uses 
of the newer fibers—with a comparison of viscose 
acetate and nylon against the newer synthetics— 
Orlon, Dynel, Vicara, Dacron, Acrilan, Saran. 
PETROCHEMICAL PROCESSES . . . a 20-page 
digest on petro-chemical technology, the glamour 
= baby of the CPI, Today it’s building so fast it’s a 


problem in itself to keep up with new plants and 
products. This little handbook can be of tremen- 
dous help to you. 


WRITE TO CE’s RESEARCH DEPARTMENT 
for copies for yourself (extras for your associates 
if you wish). Or give your CHEMICAL ENGINEERING 
representative a call. He'll be glad to serve you — 
carries other marketing helps, too. Remember - 
he’s your service man, 


LZ eed 
cet 


more engineering-minded production men read it... 


more advertisers invest more pages in it... 


A McGraw-Hill Publication, 330 West 42nd Street, New York 36, N.Y, 


BRAD WILKIN, assistant publisher and 
sales manager of Progressive Architecture, 
published by Reinhold Publishing Corp., 
New York, has been promoted to publisher. 


‘Your New Baby’ Hikes Rates 


fective with the January, 1954, is- 
sue will increase 
guarantee from 300,000 to 350,000 
copies a month, and advertising 
rates will go up 11.1%. A b&w page 
will go from $1,800 to $2,000. 


Your New Baby, New York, ef- 


its circulation 


WOWO listeners mailed 


78,000 


pennies in response to 
this one appeal! 


A FAN LETTER started it all. From 
Greene, lowa, a young shut-in wrote to 
WOWO in Fort Wayne.. and, in clos 
ing, he apologized for the performance 
of his battered typewriter. 


STATION STAFF PEOPLE read them 

letter, wanted to help, asked listeners 
to send in spare pennies toward the 
purchase of a new typewriter for thal 
Iowa youth. 


RESULTS were overwhelming! 78,00( 
pennies came in.. from listeners in 3 
states, the District of Columbia, Canada 
even Bermuda! 


WAS THIS RESPONSE UNUSUAL 
Yes. It isn’t every day that WOW 
gets action in Bermuda! But, as score 
of advertisers know, WOWO can be 
counted on to produce action almos 
automatically in one of the richest mar 
ket-areas in the Midwest.. an area tha 
simply isn’t reached by any other singl 
medium! For availabilities, check wit 
WOWO or Free & Peters. 


FORT WAYNE 


NBC AFFILIATE 


© 
WESTINGHOUSE 


RADIO STATIONS Inc 
WBZ > WBZA+ KYW+ KDKA 
WOWO » KEX » WBZ-TV * WPTZ 


National Representatives, Free & Peters, 
ae and WPTZ; for the 


except for WBZ-TV 
television stations, NBC Spot Sales 
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Greiz Beer Ads 
Bring Syllogisms 
to Philadelphians 


New York, July 7—How a me- 
dium-size brewer battles the 
giants of the beer business for 
consumer dollars was outlined be- 
fore a management executives 
convention of the Brewers Assn. 
of America by Philip Genthner, 
v.p. of Scheideler, Beck & Werner. 

Mr. Genthner, who works on 
the William Gretz Brewing Co. 


front Tce Ages Goh ony Fate Meee ent tee oy, 

Fo ewe We thm tommy Prema Rams Det Fass Poe Me Mowe Pewee te 
coe cot en ~ 

bas 


¥* Gret : 
Dae ‘Bitsy Premham Beer 


i 
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TWO-COLORS—Gretz uses ads like this in 
the Philadelphia Inquirer before major 
holidays. Gretz also uses smaller newspaper 
ads, featuring testimonials from Philadel- 
phia citizens, and radio and TV as well. 


account for his agency, attributed 
the success of Gretz to “fighting 
brand advertising.” 

Gretz, “the largest local brewer 
in Philadelphia newspapers,” uses 
large space on the best beer-buy- 
ing days in both the Bulletin and 
the Inquirer. Two smaller ads are 
run each week in both papers. 
Local newscasts and disc jockey 
radio shows are also used, as is 
“an unusually strong TV sports- 
cast.” 

The brewery, said Mr. Genth- 
ner, tells a reason-why copy story 
in all media, rather than reminder 
copy. 


many fabulous 
personalities 


GOOD GULF 
Goes WDIA, Memphis! 


. . « thus Gulf Ol] gains completely dom- 
inating coverage of the 562,212 Negroes in 
WDIA's big, 27-county Nielsen area. Nat D. 
Williams handles the selling, on a 15- 
minute weekdays schedule, as Guif joins 
the swing to WDIA that includes such 
names as Camel Cigarettes, Vicks, Carna- 
tion Milk, Comet Rice, Maxwell House 
Coffee, Pepsi Cola, Arrid, Purex, and many 
others. Join this great blue chip list your- 
self—Get the full WDIA story today! 


MOOPER RADIO AUDIENCE INDEX 
City: Memphis, Tenn. Months: Apr.-May ‘53 


Time WOIA 8 CC OD oe Te | 


T.R.7.P, 24.0 23.7 15.8 15.2 10.7 8.6 6.7 
(Mote: WDIA's shore Sat.: 22.2; Sun.: 35.6) 


mews WI DIA enn. 


John E. Pearson Co., Representative 
Dora-Clayton Agency, Southeast 


“|e Mr. 


| “We try to reduce our copy 
| souey to a syllogism: a major 
premise, a minor premise, and a 
believable conclusion. For ex- 
|ample: 

“Major premise: Everyone 
| would like to have a better tasting, 
_extra-premium beer, especially if 
it costs no more than ordinary 
beer. 

“Minor premise: Gretz is Phila- 
|delphia’s extra-premium beer be- 
‘cause only Gretz is brewed by a 
special process that calls for an 
extra step, and extra aging—yet 
it costs no more. 

“Conclusion: So to enjoy extra- 
premium beer, at no extra cost, 
get Gretz, Philadelphia’s extra- 
premium beer.” 


Genthner, who outlined 
research methods whereby the 
agency discovers appeal that seems 


ito be most effective with con-| 


|sumers, stressed that medium-size 


brewers have to get “concentration | 


and reiteration.” 
“In 1953,” he continued, “Gretz 
will call more frequently on more 


people than ever before in its his- 
| tory. Every day of the baseball 
/season, continuing whenever a 
| Philadelphia team is scheduled to 
| play, Gretz advertising appears on 
the sports page of the Philadelphia 
News. 

| “These are more than straight 
beer ads, for in each ad Lance 
McCurley, sports editor of the 
News, will list the following day’s 
game for the A’s and Phils, prob- 
able pitcher, season’s record and 
predict probable winners. From 
our viewpoint, this series—and it 
can go as high as 154 ads—is a 
salesman that is calling on cus- 
tomers every day of the baseball 
season—the hottest time of the 
year to sell beer. 


s “Then, we are running full- 
page color ads—three of them— 
and have them scheduled in the 
Inquirer just before the three 
biggest beer days of the year: 
Decoration Day, July 4th and La- 
'bor Day. The Inquirer also gets 
| 64 ads on the sports page featuring 
good average Philadelphia citizens 


who have tried other beers, local 
and national, and have decided 
that Gretz is the beer for them. 

“Remember, we’re talking fre- 
quency—and so far we have 
roughly 221 calls. But there’s also 
the Philadelphia Bulletin, which 
18 times in the peak of the beer 
season will carry 1,000-line ads 
for Gretz. 

“In addition, we are running a 
schedule in the Bulletin of testi- 
monial ads matching the schedule 
in the Inquirer—64 Gretz ads in 
the best part of the paper on the 
best beer selling days. 

“The total number of calls we 
make with all this advertising is 
303 in newspapers alone.” 


= Mr. Genthner said Gretz last 
year used two TV shows, each of 
which ran a full hour. One was 
seen on Mondays and the other on 
Thursdays. The agency canceled 
these shows because “they didn’t 
allow us to make enough calls to 
sell enough beer to pay their way.” 

As a substitute, the agency went 
into a five-nights-a-week schedule 
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with the “Gretz Sports Page”—a 
show starring Al Wistert, former 
captain of the Philadelphia Eagles, 
and Lance McCurley, sports editor 
of the News. Radio, he said, is 
also used on a frequency basis. 

“You can place your radio ad- 
vertising before the big evening 
TV shows take over, and you’ll get 
a bigger radio audience than you 
ever got before,’ Mr. Genthner 
continued. On WIBG, Gretz spon- 
sors a musical program six nights 
a week at 6:30. In addition, Gretz 
advertising is on WJMJ six even- 
ings at 5 p.m., on WFIL six morn- 
ings at 7, and on WCAU three 
mornings at 7. 


a “By buying time that doesn’t 
compete with the multi-million- 
dollar TV shows, by buying as 
many announcements as we pos- 
sibly can, we are using radio in 
a way that more and more adver- 
tisers, breweries and others, are 
coming to use it. Through concen- 
tration and reiteration, we are 
telling the Gretz story enough 
times to make that all-important 


Honorable Mention—Breeze Mobile 
Display Material, Miscellaneous 


Designed by Stuart Leech of Einson- 
Freeman, art by Bruce Steele... for 
Lever Brothers Company. 

Suspended from the store ceiling, this 
unusual display focused attention on a 
brand and a premium offer. 


2nd Award—History of Pharmacy 
Window Display, Multi-plane 


Designed by Russell Stone of Einson- 
Freeman and George A. Bender, art by 
Robert Thom... for Parke, DavisCompany. 
Exceptional institutional advertising, 
which augmented the prestige of the 
druggist. This display was enthusiastically 
received, and given unusually long showings. 


hee 


* 


7) 
3rd Award—Goodyear Sole 
Window Display, Multi-plane 
Designed by Phil Kaplan of Einson- 
Freeman, art by Charles Franc ... for 
Goodyear Tire & Rubber Company. 


The oversize presentation employed 
a dramatic new construction for Neolite. 


baw tt PHEWBOD thy = ben: 


Honorable Mention — 
Rheingold Moving Book 
Displays, Light or Motion 
Photography by Paul Hesse, prepared 
by Foote, Cone & Belding . . . for 
Liebmann Breweries, Inc. 

The Moving Book was used to publicize 
candidates for Miss Rheingold, and reached 
an enormous audience. 
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back bars, counters, ice boxes or Club of Chicago. Other officers; Jacksonville Adclub Elects 


, windows, and a back bar lamp elected are W. R. Egan, Foote, 
r with a revolving shade. Four dif- Cone & Belding, 1st v.p.; George PE nog 7 oo, = re ba 
is ferent shades—one for each season C- Papineay, Needham, Louis & bocn elected president of the Ad- 
ae , Brorby, 2nd v.p.; George Depp- s P 
are supplied by the brewer. The man, Owens-Illinois Glass Co, Vertising, Club of Jacksonville. 
- lamp base is a quart Gretz bottle treasurer and Robert Sullivan. Other officers elected are Joseph 
. set in a base that also holds a/ciner Market Merchandising, sec. M: Locke, Gulf Life Insurance Co., 
+t 7 Paces 9,S€C- yp»: H. Earl DeFlorin, Eastern. 
regular ten-ounce beer glass. ‘retary. Ps | 
u Another p-o-p piece is a new-. Air Lines Inc., treasurer, and Mrs. | 
r type coaster showing the famous ‘ Edith V. Shepherd, Newman- 
~ Gretz “man on the bike.” The oda. 2 2¢%m Launches Air-Purifier oe Advertising Agency, sec- 
| ‘ & : ’ ry. 
S shape coaster is printed in two. — ge gg By 8 ries 
= |colors on heavy stock. It may also | “Hay Fever Holiday,” to launch AAAN Issues Ad Budget Aid 
a be used as a back bar decoration. its new Therm Air-Purifier. News-| The Affiliated Advertising 
‘A paper mats, window streamers, in- Agencies Network has issued a 
e Electrotype Newsletter Bows ‘formative tags and glossy prints brochure entitled “Budget Deter- ° ofe 
® Reilly Electrotype Co., New Will be furnished dealers and dis-| mination,” which lists important Growing families! 
, : a - York, and Lake Shore Electrotype tributors in the Midwest andalong points the advertising budget 
t ee * Co. Chicago, both divisions of the East Coast, where the product | should cover. The brochure may be . k | 
- <<) Electrographic Corp., New York, is being introduced. Ads will fea-| obtained free by writing the pub- Growing market 
s ‘have started a monthly newsletter, | ture the unit’s patented four-way licity department of the group at 
- CHANGEABLE SHADE—This back bar lamp, «“What’s New in R.O.P. Color.” water wash method of purifying P. O. Box 104, Madison 1, Wis. 
" useful in taprooms and package stores, The newsletter will go free to ap- the air. Therco Sales Co., Chicago, | These 1 ,518,883 families 
e initial sale.” advertisers and publishers. ne 1 dG | William J. Sheehan, for the past y 
- 4 n : 
Mr. Genthner also covered mer- | pi ——— Elect CLEUGSES sOms rant |10 months — v.p._in — from YOU! 
e chandising aids to help tavern) cago Merchandisers Liec Charles J. McLaughlin, former- | of the Boston office of Doremus 
h ; | Carl Sigler, merchandising di- ly with the publicity and pro-|Co., has been promoted perma- ‘. 
t and store owners. The point of ‘rector with Gordon Best Co., Chi- motion staff of WJW, Cleveland, |nently to the post. Mr. Sheehan Feel the impact of this 
ws sale material for Gretz includes cago, has been elected president of has joined the copy staff of Grant | succeeds Charles W. Morse, who 1 ara ae 
a multi-package shadow box for the Merchandising Executives Advertising, Detroit. has resigned. volume buying by adver- 
tising in the Our Sunday 


Ist Award—Jax Beer Panel 
Display Material, Miscellaneous 
Designed by Alexander Stauf of 
Einson-Freeman, phctography by 
Greb & Scherk, prepared by 
Fitzgerald Advertising Agency, Inc. 
..- for Jackson Brewing Company. 
The faithful reproduction of the 


seafood gave a strong appetite appeal to 
this display, suggested product quality. 


“4 AWARDS! 


Entries in the Lithographers National 
Association Third Competition were limited 
to twenty-five. Einson-Freeman displays won 
seven Awards and Honorable Mentions. 

This Competition emphasizes quality 
fi mm =f reproduction. While Einson-Freeman is 

oe: es recognized for its original conceptions, novel 
light and motion applications, sales sense 
and merchandising strategy in display...these 
 Geelte seven LNA Awards are convincing evidence 
= eh ee that EF is also a fine lithographer. 

: ; The First Award displays for Lovell & 
Covel, and Jax Beer are realistic presentations 
of food... typical of the superior reproduction 
= 6 in all EF displays. 

- . Good reproduction is always enhanced by 
a a good idea—and you find both here! Bring 
- your display problems to us, and get the 
% maximum value for your display expenditure. 
We will be glad to show you our Award 
displays, and others. Phone, wire, or write... 


. 
Einson-Freeman Co. ic. 
Specialists in effective display 
Starr & Borden Aves., Long Island City, New York 


2nd Award—Bosco Wraparound 
Floor Merchandisers & Displays 


Designed by Charles A. Noel of 
Einson-Freeman, prepared by 

Robert W. Orr & Associates, Inc. ... 
for the Bosco Company. 

This amusing wraparound for a 
supermarket cart which carried local 
milk brands, gave Bosco a solo 
product display in supermarkets. 


Grady (pboard 


use good Pins. 
(2 c 


isl ¢ d 


Ist Award—Candy Cupboard 

Window Display, Flat Plane 

Designed by Eleanor LeMaire, 

photography by Albert Gommi... 

for the Lovell & Covel Company. 
Realistic reproduction of these candy 

ingredients made a display that was mouth- 

watering as well as cye attractive, 


Visitor-Register UNIT... 
the combination of two 
great weeklies which en- 
tertain, instruct and in- 
fluence these larger-than- 
average families across 
the nation. 


' Try this nationwide 
sales-producing UNIT 
now for convincing proof. 
Greater net profits and 
steady, volume-buying 
new customers are yours 
for a modest investment. 


Don’t be satisfied with 
claims! Prove it yourself! 
Just write, wire or tele- 
phone for helpful facts 
and information to sell 
this growing family mar- 
ket in the two national 
weeklies to which they 
respond with unusual 
regularity and strength. 


1,918,883 


WEEKLY CIRCULATION 


REPRESENTED SOLELY BY 


—CHICAGO 


cenmtrear 6-< 


UD Bertolet bo. 
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New Company Names Agency 

A new company, English Sports- 
wear, New York manufacturer of 
|sportcoats and weskits, has ap- 
pointed Daniel & Charles, New 
| York, as its first agency. Tentative 


SIGNS OF LONG LIFE* 
FOR QUANTITY BUYERS 
THE ARTERANT’ Stn co. 


Arthreft® Mant octuring Corperation 
900 Kibby St., Lime, Obie, U.S.A. plans for a fall campaign center on 
*Tredemerks Bog, US. Pot. Of. consumer and business publica- 


tions. 


live on the 
Illinois Side in 


ROCK ISLAND 
MOLINE 
EAST MOLINE 


They read these newspopers: 


7Vogus 


ATF Adds New Gothic 


_Franklin Gothic Wide, a new ad- 
dition to American Type Founders’ 


Franklin Gothic type faces is now | 


ready for distribution. It is avail- 
able in nine sizes, from 14-point 


to 72-point. Sizes in 6, 8, 10 and 12) 
points are in preparation. Speci-| 


men sheets are obtainable from 
Frank Gerhart, advertising and 
sales promotion manager, Ameri- 


can Type Founders, 200 Elmora | 


Ave., Elizabeth, N. J. 


Hoge Appoints Two 


Eleanor Amanna and Albert | 


Nahas have been named radio- 
TV time buyers for Huber Hoge 
& Sons, New York, replacing Lil- 
lian Zogheb. Miss Amanna former- 
ly was assistant in the department 
while Mr. Nahas handled radio- 
TV production. 


Bowen Joins Gair 


George A. Bowen Jr., formerly 
‘in the advertising department of 
| Otis Elevator Co., has been named 
|assistant advertising manager of 
| Robert Gair Ce., New York man- 
-ufacturer of cartons, paperboard 
‘and shipping containers. 


Advertising Age, July 13, 1953 
Distillery Price 

Raises Boost N. Y. 
Area Liquor Prices 


| New York, July 7—Package 
\stores here and in New Jersey 
have been getting a few cents 
more a bottle of liquor since new 
prices were posted last week. 
Distillers who posted new prices 
were motivated, it was said, to 
give package stores a higher mark- 
up since this is “a high cost mar- 
ket.” The new prices are said to 
give retailers an average mark-up 
of 27.5%. Retailers had been get- 
ting an average of 22.5% and were 
seeking an average of 33%. 

Trade sources indicated the 
price boost might eventually 
spread to a number of other areas 
where retailers have been hit by 
increased wages and rents and 
general costs. 


ENCORE—Because its first use of New York The hikes were not applicable 


subway posters last spring was so success- 


ful, Formfit Co., Chicago, i. repeating the 
campaign this fall with posters like this. 
MacFarland, Aveyard & Co., Chicago, is 


to all brands, nor were they uni- 
form. Some distillers and distribu- 
tors did not make any advances. 


Standing pat were Fleischmann 
and Publicker. 


the agency. 


PAPER FOR EVERY 
PRINTING NEEO 


THERE'S A 
n- 


District Sales Offices 


New York 
- Chicago 
Philadelphia 

Detroit 

St. Louis 

Cincinnati 

Atlanta 

Dallas 

San Francisco 


eR RR we y 


Templar Coated Offset 


is a utility sheet suitable for a wide range of jobs 
such as pamphlets, folders, catalogs, house maga- | 
zines, and magazine covers. It meets every re- 
quirement for black and white or multi-color lithog- 
raphy. A trial will persuade you to use it often. 


@ Changes went as follows: 

Brown-Forman: Old _ Forester 
was increased to $8.17 a quart, as 
against $6.50 a fifth. The King 
blend went from $4.99 to $5.15 a 
fifth. 

Calvert: Reserve was up to $4.50 
from $4.42. Carstairs White Seal 
went from $3.98 to $4.05. 

Frankfort: Four Roses, up to 
$4.85 from $4.79. Hunter’s is $4.50, 
up from $4.42. Paul Jones now 
costs $4.05 as against $3.98. 

National: Bellows Private Stock 
was raised from $4.33 to $4.40. 
Mount Vernon is $4.05 as against 
$3.96. PM now costs $4.05, up from 
$3.99. But Old Overholt bond was 
reduced from $6.96 to $4.99. 

Park & Tilford: Private Stock is 
up 2¢ from $5.23 per fifth. 

Schenley: I. W. Harper was 
raised a penny, to $7.35. Reserve 
was increased 8¢ to $4.50. Sir John 
Schenley now costs 5¢ more, or 


$5.15. 
Seagram: Seven Crown now 
goes for $4.50, an 8¢ advance. 


Gallagher & Burton was raised 
from $3.98 to $4.05. V. O. Cana- 
dian’s new price is $6.15 as com- 
pared with $6.10. 

Hiram Walker: Imperial is up 6¢ 
from $3.99. Canadian Club went 
from $6.12 to $6.17. 


ABP Appoints Two 


W. A. Averill, v.p. and publisher 
of Pacific Builder & Engineer has 
been named to the promotion and 
‘research committee of Associated 
Business Publications. Edward B. 
Wintersteen, general manager, 
trade paper division, R. H. Don- 
/nelley Corp., is chairman of the 
‘committee responsible for ABP’s 
|advertising, printed materials and 
annual competitions on effective- 
|ness of business paper advertising. 


Elect New Agency Officers 


John A. Pringle, pharmaceutical 
industry executive, and Ted Gott- 
helf, formerly head of Ted Gott- 
helf Associates, have been elected 
chairman of the board and presi- 
dent of the newly formed Pringle- 
Gotthelf Associates, New York. 
| The new agency specializes in ad- 
|vertising and public relations for 
the medical, pharmaceutical and 
drug industries. 


Haviland Names Agency 


Haviland & Co., New York man- 
ufacturer of fine china, has ap- 
pointed Cunningham & Walsh, 
New York, to direct its advertis- 
\ing. The agency will handle both 
the company’s French china and 
American-made line. Previously, 
‘advertising was done direct. 


Distributors 


in every 
major 


city 


The Champion Paper and Fibre Company | 


HAMILTON, OHIO 


Blissell Joins Glowmeter 


James N. Blissell, formerly edi- 
'tor of the Dispatch-Herald, Erie, 
|Pa., has been named advertising 
director for Glowmeter Corp., Buf- 
falo maker of special electrical in- 
struments and newly developed 
motion picture screens. 
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More businessmen read Nation’s Business ... more presidents ...more owners 


and partners . .. more general managers . . . more businessmen in big cities . . . more busi- 
nessmen in small towns. Only one “less” here...less cost per page per thousand than 


any other management or news magazine. Nation’s Business, Washington 6, D. C. 


NET PAID ABC — 800,880 
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SALES CONTROL OF 


THE NEW YORK MARKET 


This is New York! A hundred different markets in one ...a huge, 
complex pattern of sales areas, some better for macaroni, 
others for matzoths and still others for saverkraut. 

3 One basic requisite for the success of any sales operation 
in New York is thorough knowledge of the market. Section by section, 
block by block, the Journal-American’s giant Sales Control Manual provides 
you with the necessary localized working data that lead to volume sales. 

Part one ... desk top Sales Control .. . is by far the most valuable 
guide to sales planning and efficient coverage of the New York area. 
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and other helpful information. 

Part two... the extra sales pres 
backs your consumer pre-selling with 


get « 
the J 
y ba 
4 trai 
ble s 
on bi 


Bie este Gecige eh ead Sees ok LCN ty ee ne ee ee Ree eae RCA a ee sae ae Re kay Soa EN ee ce Ras ie oe A ener De saa co ee eMac HBT ty eR 3 mea 6 Wares te tf Wr he Soke ae ome PACE meee res Ses 
eg ge OM ee Roe ee ee acti Go My: PIN ge Ge RR ee yg Sn RR cgi wn on bef RRR peer” GL. acim Ree 7). pieeMealtds See eRmmnamie ets <)> oO aR Sg emean ns cor enn, foes" rare remaster Ft 
cE Sheeler AP so a - Saeea 2 lke Bao ieee acoA eee ae Ser: ees A eanwes Rshsinaec eR pa ee NMR Se hy. '< . ¢ 5 oie a Ne Reece ages uae: eee Ras or es, t 
eG peat oe oH Sas bat sitet ee 3 Sid eae ae peer as nae on ir EN es I el Bas i ade : poe  Bagetoies ge Seidl rey oe oar he este be 
Pe. Dal i ad On Se cae nk (ieee z Reigt 2 ami Sai aS aaa)! SA lo ee el ‘ ys come es hee ater a co eee oe Go  eeaeue OC ae fe es oe ae oe Peete ee pee paren = 
ey ON Rae te Be ree oe r os 5 Pi ‘ ly z \ . : =F aetna c ae E . . me 5 K Nae Wile ae f ae ie Biers aaa Ma oy Kean a | EE ae 
an ‘ % ‘ . . st . ar. S sLisiad :. aa Ba 5 on E 
| eal . NE Ge Rc. ete ee emaman Feta eo — " ew 
‘ 
ees ; : ee. oe ae (a oa en : : sn ; Frage ee i ; Co epee nn rate ity i : pe bs Soo | 
a: BE es ars ot game Nae DP me 25: ‘i : Pn, POs Seat ¢ ane sears eae aes : - “8 ESET "Age a eae pa a SU gad dares hohe RN # Loh as Epes ae, ee weit matinee | r 
asa 3 Eigse #: f & ie Sate 5 a ey ax FEE uk Se eee “ ergot ah Ni pocrnly ee Beno oe peitce oes ob Pe 4 i % : eRe, 
; F : Prati Ne . ei ia Boitin : A pS es ie, hy a Pai Per ieee Sort rey cet : Rea ee oe 5 ome Ms toc ras ees eS oe ee sett iF 
. Poets aa Pa Series 4 roghr ten a ae eee teh ' % i Aa, Cae = RRR ey CR OT ae = ie DS 7 Bee ps Cady a eee elias! an pes See Sia. 3 vas Poteet ee " Acne Be 
Pere ea ae ee eee he tila wi eet ah $e ne ae Pe Bei we “5 5 a GMMR namie sMedie ORE aa. 326d ha Tae. oa ay” ie ai a 1 Bee Pg ole Bis iy SA ae ES cea Fe SON, pc ha RS ea a MPU a he a ea ane te PT Rea ye. ar oo eee 
ET Maa ca Ie nas he Slim tyes re va eae Sy Be GP has acne sre ee age a Re RAD ee. RMR SIC Soe 5 Shay OES gE aan Cah aes U5 agp ie oN ane ce ea ar eS rl ay 2 Ns Sie etehe EINE Si: ae 
RN sane Pr 2 eae nas tg RRS AEN Nias g Mee i ee a dats SIGs ce Aap ae Bg SPA Mier ect S| ABS peer tea a Se anes Ce eat eae ete a AN Se eee eRe STRINGS sp peMuremernte ce OC See Bee 
2 ie : 6k ie ROPER REE Re bd ; ans lls Nag. bmp As Se, Rea ee ey gt Dest te od, Rees eae ee iter een) oe eek Begs : on ee ee : : 
¥ , Bowe Se Penis eo; i TRE Bis Ties he : om SE Sat oar OF be ei, it os. i missy ae Ge eek a. oe nie Sayers ores SB 4 a 1 av aaa Re ae ’ 
ae : Sara re = ‘ as : wit Suhel _ RES gop Ss ai aunt oa ek es te face. ee Re iat es im Be eat? ra : SS abies a 
ae eee ae ; ee cia Dag Pe Ra dng Peat Seay ear as cae : ea Pa es ated 7 Pei ae ae mn. ae 
5 é x : “ te C < 1 Sa ne be cea en ih ie OS a, em, Sam ce ee ri pee 7 all giles 
Dea Bo cigid, af saa 4 ea : Bee : ais 
Rr, ae fe SF # 
: ; ree a F see 
aan hag me ; 
. - ae a & 
Age (ite ROLE pees 
; PARR Re ean ae | ee 
e eee acct tae 
ie: ' Si accuses : ee KS ye Soh cee) 
i “ hice ei acs Dik meets 
. ® Bi Mes hk: 3 ae ae x a , . ‘ oa . Se ’ 
€ ‘ pan: ine Se S Bees . i 2 e Peet a et z er 2. F “ . ae a Se ae Rae AS : 
DIS, . ; ‘ f fy : I oie ye tig tee a x 
Krewe he : j ee é e ¢ Doh t oe ‘ te te ae ee 
rs | . © ue 
es aa : : ae : 4 nie , ae ae al _ F wee es teat # : 
‘ eve > or Ee ae, so. gneepe we? £9. son cows eee oe of Es 
3 : : af pas — - = £2 2 Bie a, is a 2 ee a ff Ce Ge ee ce oe wa. , me ae ae Foy i & ie: i a! ‘Gat gee 3 j 
oe : i = : ‘ vs : ; , > iin X * ee * 
ie " . : aye a s * * Me t 
oe ; : Diy ; ea 
eo cat ra : . Si a 
ra, pK cee ee a i pte it Noe ae cage ert <i aa em BEN 7 SSS TN a Sta ae ia a rn" 0-2 a Ga, pea aria Nea a alan 20.2 eee Lg ey fests aptipn © vee aaa eH Resi age eat Eee, eee B Pe ere ae edhe ere ee Ree ce ¥ 
cae & ee ee ees Beno ee ata eter rece Oe eae Dae Be ee Ur kee ee give ae! Pant eee rahe ee ete Tes = aa OMe gag ene Se Oe es Esme “4 a & = Bi ie Z Tae eee Brees 
rag ae pie TRON, OM Seige = RRM as cat eo Be en eeaece ay a (ta ea ‘i Jy ss AR eT ies, co Men us line anit 2 AA RR ce oo a eR GR een Bae Asis 3, pepe Sea oo icagmingmes Sr ea cam ARS RN eg Min ine set Ce pee ee aE ergy ND ae or 
bate Bae ee eee ee Jee ack Lehi mas peasy oe eee ty, Ri se gue ae i PR ee nceee eee iia le Sk ne at ey i ee ee eck 2 ee ae st. hm EE ead BIN oon Sisk Oe CR Oe P 
ee ees fanaiee til Mere oi AR cs eer sc won eal Bi Src ae Laan seo a gaa a te JA GRO, yas Saar ReaS cak ice 9! ie a ai Bi Ho in nea ceil EC Ra Se Ss Rea NE gg th, cape Loree tant i hi AS Se ey ra high Ot ae ee eS ae 
aa ceca eae He a reer et age ae a Re ae Lees is zs ese ear Pie eoalsaies yeep tae ehieenet are . seta a eae poe 2 es et Bots gapiited pS ee %g en gts ae ee Be Deg A a te es ioraeias See 3 aap Se got SRI 
. es Oe ee eg eh 5 aS Re: Bee uk ae ek Nee ay oe ee i Pee i Ai Stas oe ee k ee ak. et ae gee Mi 
Ypse . powet= yer eae Sr eA ere mh Ai ps : Ao, Bt hate pee, Saunt Be Ml a gies ng oc ea SE SS Oe Mati inal ae a eo. Paes, : to “ is 
ae Peg ES a OR Aa eRe aaa, ig Fe 2 ie eae es Pater hes Ie ee ee ae Se ee = | 
fale 3 Ra eee hey AA ig te St ee aa Mae troy ¥ we 2 Ss i ee ee a ! NewS eyed a eee Pager” Aes Corea I cde EO Te pg : Sage ; a ee. 
aoe re re sey Ree! on abe, Aa BE sis bl A aa cS ode a et ia ae Beak hielo aa baie eae eet. AGED Nr artes MME eS aes ee decane Pa ee 
ae eee ee ee Ee eer nee © , OA ar es sige Soe Rice eg St" Ciga ota (Ode 7 5 ee Rea bie ee ea Re pee) eS 2 SR ra i ee oe 4 
es, Pay a Pi ef Seen yk Agia oe RE et i Pee coke rage gs SPE Na Pee Pcs. Hie 3 . Lp ie ectammpeme rine wo ete ic, oye tee br [ae Game abet oo a) 3 o 
es iii 0 Gianna “e ee a bis pe Ce eer oy S Agee ER ae, | AN Ge i a rr ae TREN Sem prs re aayay _ Oa 5s a 
ts eee a ieee dag Tee ee Rie ie SOM Wits Bik hes be RC RR EES ga eB ces ie an te WER RR ake ae — 
ja Fae ee a a ee Pe Ch Se et BM, Sina ts Sige ted ag, oes ete - OO RTS NES GAN AOC SG Ni Sie ah nO eee eee et SR eae ones ee REO PO et ee 
ae os wae Bis co aul leat NS FLEE ee a ge ir arent . ei ge SO Ms i Chee ee Tae eh, ee a ee ee oe ee 1 am wicdvicinis. emis Samat Ron ciauee gaors SS eee & “a 
sae Ye eS odo, Mae : eh Zara aed 5 a A GABOLS Me te ee ee a so, ie mele 9 rahe Tak Sanat Oe PR RSD ot gO 7 Ui alee che ang al ie seein <_< eae os Reece ee ee ee ee ER Rake el Seep he tee. 7 Bie 
Puan i Be a ae eae Ss gall ¥ 5 are? be N gs ais wo 2 .. a Lae wien xo ie : ae . re Sa See ‘ | Ee a a8 $F ei Se et ee eer ete 3 eek | ama 
Fu ss te” | ee Rc or eS " es ah if 5 4 % of Reo ia oe oe eee ST a — se ae en, a Se rte %. apie Z eee ees 
vige ES ee ones a a oe e gt: ty  .—— ce eee cial pene ee ay RO a lacie Fe wee ihe. Ba} ~ ., oe ae 
et 3: A . ‘ : ae! OS : Eee : i bias igh pt , lig soe ap Moe) Eh As Cape oo = : f * 
_ "be dt Lok ZL! . ‘ $ oe ? ou 7 eae Sa ge a a ili wa 23 ae 
ws ke fi ed Ps |, 2 + SRS ee sf % ne ey 4 
nate gee ” p re i ; : , =" Ne zs 
ira j , ¢ 4A, ae Bas con 2 ; a ; oe s a 
are Ce, %. a Ps ot ’ i oe s i me ee ae ‘ ae we a 9 
et y , a nog y, y / é .-~ ae see os ; - EEE ed, ¢ as. wa eee Be : 
ie aye eae ene -... £ F i ee : i : sing | einem es Fez a Se ae nag. i ta Pe 79 Se 
fp. 4 4% ” —_ . 2 fry ts ue Slo. a ean ae 2 2° Ase . : he & 
a ; a Pe ; q hye 5S ts aeet 4 42 Ee: feo tema a fee eee | ae 
Cah ‘“ wg gi he . mee * _ era 1 y * Pe rs * * 4 ¥ . + i. ¥ £ 
any ‘ whe sc gli BS ») \ = ae Soran ¥i é ge cS - Olas. ena me — ial % : j ee eae 
A i — 2 > Pi i “a gti ps 22st Fe ae ‘ee . 
; sie . é if ip ' ; - me 4 am a ae i Sea Loaner ee | es “ Roma, cet) 2 ys Tale eae . iM 3 } “oe : ee ai fe Es: 5 
: r ee 7 "Gs a d a * . iin es Ae b § ? < ce a ee, seas petits i + ea. See + ¢ 
, AS a ie <a PA 4 nce io ae  . : ee sy es ime 
am ae y 4 a a & e “a i: Lt amar | a... Pe > fie 
oa Oe os aa ¥ y ‘ a a a be \ jill od se ip 4 ; TS: ae 
; j sii ee we U} lle ah J | aii j ane re ws sit si j \e* doe ee id ie alnads a Dy, p 4 Z 
me ‘Na sly tee he vt ey oS gam ee a : . <a OO ali ie ce ae * see os = + ., ee Sd Ae ee . a FI BR t 
vor Ree gig Vien: il cette , > le 5 soem merece” SN Boe", ae 3 Pate, ae ae i er o's 
ee Pre les ae cage a il eal ' ll - £25 2: ae ae i Piers 27s | ae + _ i _—__as guar 
j : AS a eae vege " Fr ee 3 TE es ‘ s Aa a eae ae i re i a thre he eet Bie PBs f) . 
a : eee i ee cia ies ee a ae id 2 ngs: . — #8 — Le. ies i : a aan ee 
; aoek . hat 5 ee a eas : f ae be ce Bs »-£ J i. ~ aR pee tat a Pe 
; a , a PF ie * ee . Site Peer ees ey oer one Y eae # 7 i, ae ie nt: v7 : ier ee a te 4 pat fo = 
‘ me ue : gS Nas ae > ae eee Pear = aa > ‘hej Re arte — ~ . . ee 
Soe # 5Hte i a % i ae a a “ *4 aa re ae 5 — - -~ 4 oe . ore ee 
i) 2 od aq “gf aoree ee Wie Ba ici : La = ii )_ — ‘ a aa So Se Ee 2 8 
ieee e's PP gr eR 8 ee ? f ; ‘ ee MP. ne ie “re. Sl cosa - >). gap ee os. % 3 
7 s x alee 1 re ” IN ee 8 2 A aes % Lee N eee ge 4 _- q ilies so wee is Se th ra Pave . i 
te ee Pee 4x : 6 OS Aegis #i By ¢ z ~ a re sa a { + SPD i EEN pilin 2 2 - | i 4 YF 4 : 
Runes ; eee ee Wee x ex, ig es ae , > ae Sex: % a Ay: es : eS, oe LC é ' 
fetes Pe Mae A E ; ee pee’ Tee Py nee J ‘ ; gs es ee ee. ee os At. had i. 7 . ae “~ = og 
ee ‘ ‘Ce tea er am 5 et ee Aig ths oh em ~ a ae 4 yy —— & O: Sa tindaw 8 Sey a <7 
Pe O22 <a Ga ol RRM eas ‘ me Cae ay) ; tetas p Re, wi/eees oe ’ — nf 3 ~ an aol oe Be om “4 | 
ogee eek pages a eT ae i ek ae rnd Mit Poteet es 3: ee a a : tee <7 ee sie : ie . ‘ Wire 1 ea Pt ae: ? ota Ne oa 7 
i; ie da a Pale RO fig tt Shh Good See > ye ene ! igs i. “mt 4" Wi ae “§ aN - e : | 
5 an y ; nce sal ‘ tant Py MO 9 eee . 1k ae Ns or ree | a s = * 2 foe a See H eB ag e i 
‘ , . ee ; Rede 2. es 8 Si) pees ~N eee re! “shee ee COREE ‘kh aad * roe oe = 9 : gee: &5 
: 7 a eee ge cdl oO: z ite Ree oe fo fe co chee rs = tee eee. |. [ " ~ Or eae ea ah 4 oe es “> 
Le Ci eee eet A MR ee bag Fe tego eee : Pere > Shiplearan at iy a eee Mae, ta ae? ;, "8 es "ae RS 
ad Raat eis TO, ig RE. Rl ok east iy a : a a i eo UO oe a 
ame ‘ . ome py e lr Peser PEAT ger rpe- e oe ae ae rr ae aa PRS Be ee ee, Z o thee. aig ees oes 
: per: ae Me 4 Pe PR i “ogy Bs come ania exer CR tea aa ay : enya: ( Tie i — -_ “hae , y aa: y 4 ae ee SS i é A - nic iaeaaiare 
cy nage, eee OR Se ee | ae Ce) ae RT 8 ae en <s ~ Be ah Yet oS F 0") ee 
ens 4 aoe fe gee i ete tae . ae wt . ais int dt ea rr er § ao oe cs qe cemmemeeeemne me % 5 it 
i & wih > er Z ‘ ae 3 ists . sae # ‘ees, oe ee w* ie " gee me ee ' at ia Ae if 
g a ee 4 i dy ' cat 3h oe ae Sha Boe ae bo gull eae fe ee CAKE 2 4 \ : w# ‘| Hae i. os ae. = 5 Sa eet 
Bie! Te eee eee eR ee Me LT REO OTe ae nme ens tt : Oe tae tae, <a Col ae \ wots Mak * CS 8 eee ee 
hp ee A z ; ey eee © ba a eae =, P rats giantess aetiia at gant ete kak Cote Pe Ge ties a RAS Tanti a» ae wet % + i Pe 4 § See E bi re eee os 
a es ; Se Bey ne, ic ect ta soa aR ie ~ Pde AT tae aus oe e soe: 1 an be gegen site = neces Sam — a Se ; : ‘ pT pA eng 
Ti, cg : Co a eb Mh ne eee ee rar Seeing nape aaa co Sg ee ae WO vce Gk ee bee Oe ee : ae LS; Pe oaatt: Be. ee e 
Ae -. oe 2 “ ha: wit ee: : ee a pay See 5. a ieiemed Ay fe, 1 Me eee igh hae ae Ot, ee * 30 0 i cstenar . -— is ae we Rae: See a, 
Rs a ae ns, 4 ee: ium. ‘Sr a a of ee a * ee ne / 7. cas eee ab ees mak ooh Get > ee Bg hs a” | S = P ee a A eo Sa" eae 
Be f ioe = «ee a i , 24 So Sh. oem teas Vea a eT as tales ee See ee oe! oe ey Ee : ~ | or sé y eal ee See es - Ce alee 
att ‘ A % a ae ; Me Pi Ss 3 eee ty ‘ ce ieee ate if mee vars a pce ? ’ 4 , atl . * or es eR ae 
: ee a , Wie co Mee ‘ ‘ AOR ga ape 2 ¥ on vais ; — : i? b. vid oo Te ie be es Ens Te Dees Be Pos 
: ‘, . ee fe OSes Ree pis Sk “ eh te woe r of ee se : mM? +: aes : A as ‘te Bo ese 
eek. pee i , ee : sl aA, 5 ee j pena WS a  — | ‘2 jae is te —e Soret aeais 
es ey ; ? os ee RN CY Ca Oe ae Nema es 1 ai oe a5 A 2 = aoe y : a i p i Senn 
: mes A i. mF hy ‘ .. ne ‘ya: en age 5 ae esi at hae (7 Sek ie iS a ele ace ma : c es < s ay 4 24 ; Pes eb 
ae A F ae. t —_ a . ee Dis 2 ‘ eo a i, m y na fi. < | t : \ ! soa " - ie 
ne 5 Bie es Ss » wa : e 2 . 
” bs ‘ ae eee a . mee, be AG 7 » gael A Te 5 i hs eee: A . 4 mite yay ia ae ey 53 a eae ieee ‘ive nae 
> i be ra aga aC : ¥ me g ee ee ; 5 Seni alae Nee til el gs : sarees picks —— a oe Bie" a 3 ose 
i ; ; EAN, Prete... ur ; ie. eee sprains A me Pre 2 Toge . eRe: he 2 pee we. rn Bee 
. Fee nae She ei eae a? ad is J gos PR, OE Ber ar Pk aie : ‘ cep ee ma, a » ee 23 Pete ae Wh oe = 
‘ ; ay ce : ie EF Z z (a hee IEE : ga at ae are ee eae 2 7, % - eer eee ia : Hpi e 9S Sra eats : wai tig ig: sR chaps tinea Be 
foie eo ae De co ee re ee ae td <. . en, eee on ee Pee ee eee Se Sr ey . Pee eae A i 2h Coal RM TG Sa eae erie ete). | pean es Dat 
ie i Sat Pee” jae Py vhs ee Oe ee ne a Reese ae Wit te pone SS PMA my sed 1S Ly Papen ae OEP 48 are i a i ly lier 5 a eee ee eee ath eee ital paMed nth leh ae CS gee ae 
eae eM eee a — eis ens. ~ —a= ae geen! eis) Poe alain tp Meee paar Lb Re Pes eee ee Suibeesdey" oa: ee ne ee eae | eke 
te a Pe aes se ape ee gta ee ee = Bg 2 OS oi GN Re Til aa = ars 3 Pa : aie ALN ea AN ON of, ae RSS Se ae te ees 8 lett oR Be ee oi ie ae Oe ak, ae ae oe 
melas ae ‘ et Sea he we 2 is ies NA Caney aera cS rs ihe ree we oe SA es ett ewe Oh oe F irae si esi, Sh ks SE PAS J SO RRS arg eh et neg ie oe as. ¥ Teh oe TARY See eee 
es Ee RES Ra ee. 3 pte Nee iets ae Sarita: ? é , r, ee en pe See ae Pe ee ton hare te pevtet oie erie ees i Be i am F Go eae Rane ORES sty Gaile eect Ce ek a hy 
ieee % Tay * er “a voles 1 UR. wee = ido 2 .: e a eae , s * , nae % CR ng Sa we Pind Fe Re tthe St exe we rs a @ ee We us = age etal PW eal ag Ee eee Be ge a | xc ie ree as a Ba a i 
aes 2 ee Sor oe mt oi me ee eS Sa en. 50) (eee 
poche : ge - ae Roe eaget : ‘eae? SSF nee Tom Oe eee fem kee te 
pe eae “Sew Mate tikes ; / eae ae aye Tey 
ec, tints aaa ee OS ine ie re srr ae oe ri’ ‘ sapere 
Ot as ee We eye A alpine com ea nL a? gs nce ee 8 ee t. 
came? me et, Bo cee ee a ee 
a DM ice ea ay Me | ars PS ee as eat ane ag a 
4 : Eee ste peers eel [a "a 
Py Pear ee Boe ea 
. a oe =e ee 
| ; N 
‘ 
Rea 
ett 
ee ti 
; 
. ‘ ; y . £ 
- } E 4 
s ‘ é ¥ ‘ om J ; : F 3 ae i a s 
wed : ; ; re tes 2 ; : ne tig SEN ay ‘ i x 4 X : > . i 6 yee E i 4 ’ ‘ “is - od aes 


- PURCHASE | LARGEST 
ANDISING _ GOING CIRCULATIO 


must™ get as much cooperation as possible 


The trends to self-service and automatic shopping demand that 


s. Ing the Journal-American, your campaign you pre-sell more customers through consistent advertising. : 
heavavy barrage of P-O-P merchandising. In New York, truly a market of millions, the Journal- | 
d an@@ trained staff of field men will build American reaches far more families than the two other home- 
‘aluampble shelf positions for your product; going papers... 123,000 more than the second; 265,000 more than the third. 
porti on brand popularity, dealer attitudes Why not take advantage of the most powerful program for sales 

ever offered in America’s richest market? The combination of a well- 
presm@ure of effective P-O-P merchandising coordinated campaign in the Journal-American and a sound merchandising 


withme aggressive dealer pre-selling. effort gives you New York’s only complete, most successful sales package. 
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FTC Helps Consumers, 


As Well As 


(Continued from Page 2) 
gress in 1914 passed the Clayton 
Act, listing some of the restraints 


of trade which it considered inim-_ 
ical to free competitive enterprise. | 


In addition it passed the Feder- 


al Trade Commission Act, setting | 


Business 


|up the commission of five experts, 
with authority to knock out “un- 
fair and deceptive practices in 
commerce.” 

Congress made no effort to list 
“unfair and deceptive practices.” 
It visualized that these five com- 
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Represented by Avery Knodel, inc 


{missioners would sit, in effect, as; petitor where the effect would be 
a continuing Congress, hunting to substantially lessen competition 
down and eliminating unhealthy or tend to create a monopoly. 

developments which threaten to! Section 7 of the Clayton Act— 
'restrain competition. Prohibits mergers where the effect 
| A long series of court cases was; would lessen competition substan- 
“required, but the principle was | tially, or tend to create a monop- 
soon established that the inde-|oly in any line of commerce. 

pendent commission was the “ex- 
pert” which spotted and proscribed 


tices. 
The role of the courts was con- | corporations which sell in compe- 

fined to seeing that the commis- tition with each other. 

sion provided litigants with a fair Webb-Pomerene Act of 1918— 


decisions were reasonable, on the! combinations, exempt from anti- 
basis of the record which was ac- trust regulation, for export pur- 
cumulated. poses, 
/operate under the supervision of) 

® Here are the major statutes that! FTC. 
the FTC enforces: Robinson-Patman Act of 1936— 
The FTC Act—A basic law au- Revises and extends Section 2 of. 
thorizing the commission to pro-|the Clayton Act. Specifies that. 
ceed against “unfair and decep- price differentials must be based 
tive” acts in commerce. /on differences in cost of manufac- 
Section 2 of the Clayton Act— ture, sale and delivery; prohibits 
Prohibits a seller from discrimi- payment or furnishing of services 
nating in price between customers| by a seller unless payments, serv- 
for goods of like grade or quality ices or facilities are also available 
where the effect would substan- on proportionately equal terms to 
tially lessen competition or tend to all competing customers; bans pay- 


= Section 8 of the Clayton Act— 
unfair and deceptive business prac- Prohibits an individual from serv-| 
'ing as a director of two or more) 


hearing, and that the commission’s | Authorizes U. S. exporters to form 


provided the associations | 


create a monopoly. 
Section 3 of the Clayton Act— 


tions, agreements or understand- 
‘ings that the purchaser shall not 
use or deal in the goods of a com- 


Prohibits tying contracts, condi-| 


|ment of brokerage to representa- 
fives of a buyer. 


first “consumer statute” ... author- 
izes FTC to obtain court injunc- 


s Wheeler-Lea Act of 1938—The 


tions to block false and misleading 
advertising for dangerous foods, 
drugs and cosmetics. 

_ Wool Products Labeling Act of 
/1941—A consumer statute that 
|; authorizes FTC to require full 
disclosure of fiber content in fab- 
rics. 

Trade-Mark Act of 1946—In- 
structs FTC to move for cancela- 
tion of deceptive trademarks. 

Oleomargarine Act of 1950— 
Specifies that margarine shall not 
be advertised as a “dairy product.” 

Fur Labeling Act of 1951—In- 
structs FTC to issue a directory of 
fur names to be used in advertis- 
ing and labeling of fur garments. 

Inflammable Fabrics Act of 1953 
—Prohibits interstate shipment of 


| highly inflammable fabrics, which 


have been used in sweaters and 
cowboy suits. 


s While these great powers are 
exercised by five commissioners, 
the commissioners themselves are 
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aloof from a good deal of the agen-' meaning of the case. Where an mony in the written record, 


cy’s day-to-day activity. FTC's 


FTC order is violated, the com-| 


The courts will not retry a case. 


business is handled through four mission has authority to request Only the facts before the commis- 
big bureaus, each with a number federal courts to levy heavy fines. sion—or those which the accused 


of divisions and sections: 


wanted to offer—wi!! be consid- 


e The Bureau of Antideceptive # FTC’s orders go to court largely ered. 


Practices, headed by Dan Murphy, 
has a staff of 150, to track down | 
and bring the commission’s atten- 
tion to all the cases it ought to 
consider in the field of false adver- 
tising and similar offenses. He’s 
been with the commission since) 
1936, when he gave up a Boston 
law practice and joined FTC as an 
attorney in the chief counsel’s of- 
fice. His appointment to direct the 
Bureau of Antideceptive Practices 
came in January. 

e The Bureau of Antimonopoly has 
about 160 employes, searching for 
cases involving restraint of trade, 
price discrimination, and other 
anti-trust matters. 

e The Bureau of Industry Coop- 
eration, with a staff of 40, devel- 
ops trade practice codes, and nego- 
tiates non-litigated settlements of 
deceptive practice cases. 

e The Bureau of Industrial Eco- 
nomics is devoted to economic 
studies which point up trends in 
various lines of business. 


# In addition, there are “house- 
keeping” units—the Office of the 
Secretary and Executive Director, 
which handles personnel and op-| 
erating problems; 
the General Counsel, which repre-| 
sents the commission in court, and 
the hearing examiners—those in- 


dependent souls who sit in the. § 


capacity of judges, taking the testi- | 
mony which becomes the basis of | 
the commission’s record. 

Cases originate in the FTC staff 
—either in the Bureau of Anti-| 
deceptive Practices or the Bureau 
of Antimonopoly. (Often they are 
based on complaints from other 
business firms.) When the staff 
has what it considers a prima fa- 
cie case, it sends a memo to the 
commissioners, who meet twice a 
week to go over matters of this) 
kind. | 


= The commissioners may decide | 
this is a matter to be settled quiet- 
ly, by negotiation, or perhaps on| 
an industrywide basis, through a) 
trade practice conference. Or they | 
may decide there is evidence of a| 
serious offense. In the latter case, | 
they issue a complaint—which is 
roughly similar to an indictment. 

This complaint specifying the 
offense is a matter of public rec-| 
ord. Twenty days are allowed for 
the accused to prepare a written 
reply, but often additional time is 
allowed, because it is seldom pos- 
sible to answer in so little time. 

At the hearings, the procedure 
closely resembles a court, with the | 
hearing examiner acting as judge. 
Witnesses are offered by the com-| 
mission staff to support the com- | 
plaint and by the defendant to re-| 
fute it. Witnesses are sworn and| 
cross examined, and a stenographic 
record is taken. 


s After the hearing, each side} 
submits proposed findings to the | 
examiner. Later, on the basis of 
the record, and the written propos- | 
als of both sides, the examiner is- 
sues an “initial decision.” 

Unless this is appealed by the | 
losing side, this becomes the de- | 
cision,of the commission. General- | 
ly, however, the losing side ap-| 
peals, pointing out the instances in | 
which the examiner appears to 
have misinterpreted the record. 
With the commissioners sitting as} 
a court of appeals, both sides argue 
the merit of the examiners opinion. | 

Then the commissioners retire | 
to their offices. With only the help) 
of their law clerks—and with no) 
prompting whatever from the com- | 
mission staff—each reaches his de- | 
cision. At a commission meeting 
they vote. 


Where an order is issued, one of | 


the commissioners may be asked | | 


to write an opinion explaining the 
{ 


the Office of| | 


on procedural questions. 


“We were prevented from of-| 


fering our whole case because the 
examiner refused to accept the 
testimony of one of our witnesses,” 
the accused may charge. 

In cases involving new legal 
principles—such as the Automatic 
Canteen Co. case—he may contend 


the commission has misinterpreted | 


the law. Or he may merely insist 
the commission’s decision can’t be 
justified on the basis of the testi- 


today has no resemblance to the 
‘bench of a decade ago, when the 
‘commission was Widely criticized 


as a group of “old and stubborn” 
men. 

Lowell Mason, who was the 
“fresh new blood in 1945,” is as 


irrepressible as ever, but he is no 
longer the “new blood.” Actually, 
in terms of service, he is the senior 
member of the commission. 


recent GOP election blitz. 


Next in seniority is former Sena- |, 
tor James M. Mead, who was ap- 
pointed to the commission in 1949, 
and served as chairman until the 


Then there’s Stephen J. Spin- 


garn, a New York attorney who 
ws The Federal Trace Commission) 


had been on the White House staff 
before his appointment in 1950; 
Albert A. Carretta, a respected. 
lawyer from nearby Virginia, ap-| 
pointed last year, and the commis- | 
sion’s new chairman, Edward F, 
Howrey. 


® Except for James Mead, all the 
commissioners are lawyers—a con- 
dition which Congress certainly) 
did not anticipate when it talked | 


47 


about the need for a “business 
‘man’s court.” Three members— 
Howrey, Spingarn and Carretta— 
are only in their 40s. Commissioner 


_Mason—a Republican—is undoubt- 


edly the best known, and certainly 
the most avidly solicited as a con- 
vention speaker. 

There have been times during 
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There’s no business like more business— 
especially to prove the box-office vitality of net- 


work radio. And more business is what’s 


lighting up the sky over Mutual these nights. 


Coca-Cola, Bromo-Seltzer... Chesterfield, 
Camel... Lever Bros., General Mills... Kreisler, 
Carter, Murine, Mennen — names like these 

are now up in lights along this busy Rialto, 
moving here on advice of such audience-wise 
agents as D’Arcy, Lennen & Newell, Esty, 
Cunningham & Walsh, Tatham-Laird, Bates, 
SSC&B, Grey, BBD&O, Foote, Cone & Belding. 


It takes a multiple Mister PLUS to provide the 
special advantages that keep all this business 


thriving under the Mutual marquee: 500-plus 
affiliates in 48 states...program realignment, 
winning the only gain in network listening, 
8-9 p.m?...long-run program strength, deliver- 
ing a five-year high in listening, 7:30 p.m™... 


mass economy, unmatched elsewhere. 


No wonder Mutual’s business is thriving, with 
a whopping, contra-industry gain in bookings 


i 
, for all 52, and still greater sales for’53 to date. 


Meanwhile, if more business is important 
to you, we have a special plus-combination 
that can put your name in lights like these. 


May we show you how it works? 


*NRI, Jan-Apr,’52-'53 (Period audience, M-F) **NRI, Jan-Apr,'49.’S3 (Program audience, M-F) 
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the past eight years when his sharp. 


attacks on FTC’s legalistic ways ley answered. “If you feel it is ir-| maximum limit on discount quan- 
left him something of an outcast regular, I’ll withdraw. But,” said tities in the rubber tire industry, 
among his fellows. A few years|Mr. Kelley, who has been with/| the other a cease and desist order 


ago—in the days when the FTC 
chairmanship was rotated annually 


FTC since it started, “I’m going to 
be 70 in a few months, and I will 


paring down the discounts avail- 
able to Automatic Canteen Co.— 


—the other commissioners showed be retiring. So my only interest were before the courts for review 
their suspicion of Mason by re- here is to let the committee know at the time of his appointment. 


fusing to approve his term in the 
chairmanship. 


s Often his fellow commissioners 
would writhe at the picturesque 
phrases which Mason worked into 


dissents. Several times, commis- | 


sioners went to considerable pains 
to write opinions which—in their 
restrained way—were most un- 
complimentary of his knowledge 
as a lawyer. 

Nevertheless, on the big things 
he was destined to be right. In the 
advertising field, the commission 
came inevitably to the Mason point 
of view—handling more and more 
controversies through industry- 
wide agreements and trade prac- 
tice codes. Even in the anti-trust 
field, where Mason was most vul- 
nerable, the commission seems to 
be moving toward a less legalistic 
policy, which may clear the way 
for consultation and cooperative 
action toward the elimination of 
practices which appear to be re- 
straining trade or discriminating 
against particular groups of cus- 
tomers. 


= The commission’s new chair- 
man, Edward F. Howrey, has al- 
ready announced a far-reaching 
reorientation of FTC’s philosophy 
and operating methods, along the 
lines long advocated by Commis- 
sioner Mason. 

Because he practiced before the 
commission for 25 years, Mr. How- 
rey—a Republican-—was required 
to spend two hard days before the 
Senate interstate commerce com- 
mittee before his nomination was 
approved this spring. 

Democrats particularly wondered 
whether his past appearances be- 
fore the commission might not be 
embarrassing when the time comes 
to vote on some of the controver- 
sial issues which must inevitably 
be resolved. 

Among those who voiced their 
endorsement of Mr. Howrey as an 
eminently qualified candidate was 
William T. Kelley, FTC’s general 
counsel, whose appearance sur- 
prised Sen. Charles E. Potter (R., 
Mich.). “Isn’t it a bit irregular for 
you to be here endorsing a candi- 
date for the commission?” the sen- 
ator asked. 


500,000 


Rs 
by far 
the most powerful 


‘that I think the President has 
|made a wonderful appointment.” 

= Before joining FTC, Mr. Howrey 
‘handled a number of important 
‘cases before the commission. Two 


Senators wondered how FTC’s 
new chairman would operate if 
_the courts eventually decided these 
_cases contrary to the point of view 
he presented for his clients. The 
tire case is particularly important, 


Conehaggagerwren 


Advertising Age, July 13, 1953 


“I’m here on my own,” Mr. Kel-|of these cases—one involving a|!committee members said, because | cepted Mr. Howrey’s point of view 


quantity discount limits may be!in the Automatic Canteen case.) 


needed throughout the automobile 
parts industry, where manufac- 
turers of original equipment, and 
big chains, buy at prices far below 
those available to small independ- 
‘ent retailers. 


“When the courts act, that’s the 
keep advertising truthful, (2) to 


law as far as I am concerned,” Mr. 
Howrey said. As for cases involv- 
ing former clients, he would, of 
course, disqualify himself. (The 
Supreme Court subsequently ac- 


On taking office he declared, “I 
subscribe to the high purposes for 
which the commission was estab- 
lished, and I believe in the laws 
it administers. It is my desire that 
a high level of efficiency should be 
maintained in its efforts (1) to 


prevent false and deceptive trade 
practices, (3) to halt monopolistic 
tendencies, and (4) to administer 
its other programs.” 
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selling force in 
the Negro market! 
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Eisenhower's 


" by Charles J. 


The story is told that shortly after his inauguration 
Dwight D. Eisenhower took a telephone call from the Chair- 
man of the Joint Chiefs of Staff, General Omar Bradley, 
over in the Pentagon. As the new occupant of the White 
House put down the receiver, he remarked to his secretary 
in some bewilderment, “He called me Mr. President, and 
I’ve known Brad all my life.” 

The presidency has evoked in Mr. Eisenhower, as it did 
for a time in Mr. Truman, a searching sense of humility— 
he has commented on this privately to friends. But the 
White House has not overawed him as it did his predecessor. 
Accustomed to grave responsibility as the Supreme Com- 
mander of great coalition armies, equipped with cosmopoli- 
tan experience in a wide variety of state affairs, Eisenhower 
has fitted himself into the presidency with a calm assurance 
that in some respects is reminiscent of Franklin D. Roose- 
velt’s regime. “F.D.R. was always in command,” says one of 
Eisenhower’s aides. “So is Ike.” 

The description is not entirely accurate. The habit of 
command remains, but the habitual exercise of its preroga- 
tives has been put aside. The skill with which the President 
has detached himself from the superficial implications of his 
past is evidenced by the virtual disappearance of the term 
“military mind” from the commentaries of his critics. This 
has been a studied psychological divestment on Eisen- 
hower’s part, His staff was instructed, even before the move 
from the Hotel Commodore to Pennsylvania Avenue, to 
avoid any partiality to the military idiom or military analo- 
gies. An occasional slip of the tongue will still betray a pre- 
election associate into addressing the President as “Gen- 
eral”; otherwise the rule has been faithfully observed. 

The galaxy of ribbon-bedizened two-star aides that 
flanked Truman and Roosevelt on official occasions has dis- 
appeared. Eisenhower’s senior military aide is a lieutenant 
colonel, the President having declared that generals should 
be doing a general’s work, not acting as flunkies. Except 
for a small portrait of Lee on the wall (side by side with one 


The U.S. has a new kind of President with a 
new interpretation of the President’s job. 
Below, a report on his working methods: a 
shunning of operating detail, an unprece- 
dented delegation of authority, and a desk 
cleared for concentration on the broadest 
issues of national policy. 


White House pa 


V. Murphy 


of Lincoln), only the tidiness of Eisenhower’s office suggests 
a soldierly past. On the wall opposite the President’s desk 
is a bright painting of an Alpenhiitte on a windy ridge, 
which the President admires for the painter’s success in 
producing the luminous haze of the high mountains—a trick 
that eluded his amateur’s resources when he tried painting 
mountain scenes last summer in the Colorado Rockies. 

But ridding oneself of the working habits of a lifetime is 
quite ancther matter. There has unmistakably descended 
upon the White House a formality, an orderliness, and a 
quietude reminiscent of SHAEF and SHAPE. Moreover, the 
President in his approach to the machinery of government 
employs much the same methods that he perfected as the 
Supreme Commander of highly variegated forces. To a 
degree unknown to the presidency since Calvin Coolidge’s 
Administration, Eisenhower practices decentralization and 
delegation of authority. Between him and the heads of gov- 
ernment departments and agencies is a definite understand- 
ing established forthrightly in advance: “You have full 
authority. I expect you to stand on your own feet. Whatever 
you decide goes. The White House will stay out of your hair.” 

It was with such an understanding that the President 
delegated to Herbert Brownell the heroic task of reorganiz- 
ing the inchoate affairs of the Department of Justice; to 
George Humphrey an unqualified charter for management 
of fiscal policy ; and to Charles E. Wilson the responsibility 
for the Pentagon. Eisenhower has accepted their decisions. 
The President as an impresario, an all-knowing virtuoso, 
governing by lightning riposte at press conferences or swift 
judgments at suddenly called meetings of his lieutenants, 
has no place in Eisenhower’s scheme of things. 

It is, for that matter, perhaps too early to judge precisely 
the kind of President he intends to be. Nevertheless a new 
conception of the presidency is beginning to emerge. The 
outline is still amorphous, and the pressure of events may 
dwarf the concept short of fulfillment; but the idea, as 
explained by a senior presidential adviser, is about like this: 
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' Advertising Age, July 13, 1953 


j No more than three FTC mem-| A former White House staff | enable the : commission to issue| Weeks with a summary of FTC’s 
bers may be of any one political' member, Mr. Spingarn brought contempt citations against those activities in the case—a summary 


allegiance, so the commission still some of the rough and tumble of who attempt to app!» pressure out- which showed that the commis- 


| has three Democrats. (Mr. Howrey the political world to the commis- | side the normal icga! channels. sion debated the problem for four 


replaces Commissioner John Car- sion. In recent months he has Recently he wrote a letter to Pres- years, and took no action which in- 


Republican.) felt the commission was getting FTC’s budget had been cut to dan- marketing of the product. 

Of the Democrats, Commissioner a “raw deal.” gerously low levels. | Commissioner James Mead, 
Stephen Spingarn is assumed tobe He accused oil and fair trade) When FTC was criticised by FTC’s only non-lawyer, was a sen- 
on the way out. When his term ex- groups of lobbying in Congress to Commerce Secretary Sinclair ator from New York state who was 
pires in September it provides the influence the commission’s han-| Weeks for “persecuting’” the man- stranded after an unsuccessful at- 
President with an opportunity to dling of pending cases, and sug- ufacturer of a controversial bat- tempt to unseat Gov. Tom Dewey. 
give Mr. Howrey a third Repub- gested that Congress should con- | tery additive, Commissioner Spin- His life story starts with a series 
lican vote. sider new legislation which would | garn snapped back at Secretary of salty experiences as a “pio- 
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Bote chief reason) why the White Heal 


through the last twenty vears it beg 
eh of the government. Labor disputaull 
ieigistrative and Gperational details @ ‘ 
; prettion the dispensing of patronage ail 
ite House. More olten than not, decal 


mies were reversed by White House 


along the “channels 
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Poritics and 

ut there is no doubt! 
ng toward that end with pati 
Mealism. His purpose is visible int 
Mihe dispensation of patronage fn 


Sbip with the heads of the deg 
ment—a relationship marked 
edented delegation of op 
mart of the President, by 4 
tion on issues of national pal 
ly the machinery now install 
ly different from that whid 


7 €ight of the White 
, a 


the President 
ehas turned him 
men counterpart @&f 

nd Al Gy yenthef, 
Chief Staff. 
Ts must po throug® 
the President. He 
twenty-five fewef 
Truman's staf. 


son, who was considered to be a lashed out publicly whenever he ident Eisenhower protesting that terfered with the advertising or) 
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neer” railroader, riding the Flagler 
line, the Erie and other roads as 
an engineman shortly after the 
turn of the century. 

Later he had a distinguished 

career in the New York legisla- 
ture, and eventually became a 
staunch New Deal senator. Besides 
serving on FTC, he currently has 
a fruit orchard in Florida. 
Mild mannered, but still very 
much a New Dealer, he adminis- 
tered FTC with such skill that the 
great backlog of unfinished busi- 
ness which remained after World 
War II (when most cases came to 
a standstill) was whittled down, 
and the commission’s docket 
brought up to date. When he took 
over, FTC had a low efficiency 
rating in the Civil Service studies 
of government agencies. At the 
present time its staff morale is 
considered tops. 


® Appointment of a Republican to 
replace Mr. Spingarn has less 
significance than the words might 
imply, for the differences at FTC 
are ideological rather than politi- 
cal. 

Commissioner Albert Carretta 
shares the Howrey-Mason ap- 
proach to FTC’s mission. Even 
without a third Republican mem- 
ber, his vote is providing Mr. How- 
rey with the strength required to 
introduce important shifts in poli- 
cy and methods. 

In his brief time in FTC, Com- 
missioner Carretta has already 
turned out several dissents which 
are winning recognition as un- 
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How to be remembered 


Give your prospects 


‘tatwom MONOGRAM S:=---- 


with your name here 
on 2-color metal plate 


uses 
standard 
size staples 


KEEP YOUR 
NAME UP FRONT 
4 ways 


1. Strong attention value...your ad is sure 
to be seen 


2. High readership...your ad is rarely 
out of sight 


| 3. Repetition builds remembrance...your 
ad sells all day...every day 


| 4. No competition...your message is read 

| without distraction 

Ask your stotioner or office supply firm for 

details and quantity prices of MONOGRAM 
Staplers, or mail coupon today. 


r WILSON JONES COMPANY . 
s 209 S. Jefferson StipChicago 6, Ill. s 
Please send complete dota explaining how : 


| can put the MOMOGERAM Staplers to 8 
work on prospects’ desks, Als 
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usually competent legal docu- | mission toward those who defend 
ments. His dissent in a minor case “discriminatory” discounts by sub- 
involving the word “free” is ex- mitting proof that they were act- 
pected to become the maiority ing in good faith to protect them- 
viewpoint soon, clearing the way selves from the low price offer of 
for use of “free” where the condi- a competitor. 
tions are clearly and honestly ex- Commissioner Carretta was with 
plained. the Securities & Exchange Com- 
Another Carretta dissent, in the mission before entering private 
commission’s revised order dealing practice in nearby Virginia, and 
with gasoline discounts in Detroit, has taught at one of the nearby) 
seems to be clearing the way for law schools. His appointment as a) 
a less dogmatic policy in the com- Virginia Democrat had the en- 
_dorsement of Sen. Harry Byrd— 
| though he had campaigned in 1948 


Se WM M11) (CRO), Ram with the anti-Byrd wing of the 


Virginia Democratic Party. r 


Next week: How the lawyers 
took over. 


Clippings from the business press, 
farm papers and consumer maga- 
zines can keep you posted on what's 
going on. The 2,272 publications we 


read are listed in the 192-page 
Bacon’s Publicity Checker in 99 
market groups. 

Ask for free copy of Booklet No. 50 
“Magazine Clippings Aid Business” 
Order Bacon's Publicity Checker on Approval 
Price $6.00— it will soon save its cost. 


BACON’S CLIPPING BUREAU 


343 So. Dearborn St., Chicago 4 


Schnurer Files Klein Suit 


Carolyn Schnurer Inc., New 
York designer of sportswear and 
bathing suits, has filed a $500,000 
suit against S. Klein on the Square 
Inc., New York, charging the de- 
partment store with false repre- 
sentations in the sale of garments 
bearing the “Carolyn Schnurer” 
‘trademark. The suit alleges that 


POWWOW-—AMinnesota Gov. C. Elmer Anderson adjusts the headdress of William S. 
Moeller, general manager of the Tribune, Bismarck, N. D., during festivities at the 
Northwest Daily Press Assn. summer meeting. They have both been inducted into 
the Pine Beach Tribe at Madden Lodge, Brainerd, Minn. Onlookers are Harry M. 
Johnson (left), media director, Campbell-Mithum, Minneapolis, and George Hooper, 
account executive in the Chicago office of the Bureau of Advertising. 


Klein’s, in some manner, obtained guaranteed perfect quality,” and 
a quantity of soiled and damaged“every garment is clean and 
apparel and ran large space news-fresh.” The complaint seeks an in- 
paper ads saying “every garmentjunction in addition to damages. 
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Beaird Co. Prints 
House Organ as an 
Ad in Newspapers 


SHREVEPORT, La., July 7—One 
way to avoid the production and 
distribution problems involved in 
putting out a house organ is to 
print it as an ad in local newspa- 
pers. This is what J. B. Beaird Co., 
which makes L-P gas systems and 
anhydrous ammonia equipment, 
among other things, has done. This 
method also helps to improve pub- 
lic relations, the company says. 
The company published its house 
organ, “The Beaird News,” as a 
six-column, 18” ad in both the 
Shreveport Times and Journal. It 
appeared in a regular newspaper 
format with its own masthead and 
dateline. The two-thirds-page size 
was chosen as a means of getting 
higher readership with news mat- 
ter around the ad. 


@ The house organ actually was 
an outgrowth of a series of bi- 
monthly ads, entitled “Folks at 
Beaird,” which ran in the papers 
for 18 months in a four-column 10” 
format. It served to give public 
recognition to individual Beaird 
employes as well as to advertise 
the product. This has been incor- 
porated into the house organ ad as 
a special feature. 

The company feels that its house 
organ ad serves to sell the com- 
pany to a community in which 
there is limited knowledge of its 
products and marketing area as 
well as reading employes. 

Glenn Mason Advertising pre- 
pared and produced “The Beaird 
News” feature. 


Apparel Hall of Fame Backed 
by ‘Apparel Manufacturer’ 


Apparel Manufacturer, published 
by Frederick Kogos Publish- 
ing Co., New York, will honor 
apparel and textile leaders who 
have contributed to the industry. 
They will be elected to a “Hall of 
Fame” by leading retailers, manu- 
facturers, textile and service or- 
ganizations and textile apparel as- 
sociations. 

The men and women chosen will 
be depicted in photo plaques to be 
— in the Lowell Bldg., New 

ork. 


Van Handel Joins Agency 


Eugene T. Van Handel, Wis- 
consin advertising and merchan- 
dising consultant, has joined Mer- 
chandising Advertisers, Chicago. 


MAIL ORDER JACKPOT! 


If you have the right product, 
selling at the right price, you can 
hit the mail order jackpot in 
V.F.W. MAGAZINE — just as 
scores of other mail order clients 
have been doing month after 
month, year after year. The 
A.B.C. circulation of more than 
one million subscribers is made 
up of loyal “buying” readers. 
We can furnish “proof positive” 
of the V.F.W. MAGAZINE'S mail 
order pulll 


For a sample issue and complete 
information, write: 


GE A nacazine 


(Formerly Foreign Service) 

Dan B. Jesse, Ir. & Associates, Inc. 
Advertising Directors 
10 East 43rd Street 

New York 17, New York 
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I'm Getting a Little Bored 
With the Old Masters 


By James D. Woolf 


(Mr. Woolf is an advertising con- 
sultant who spent many years as 
v.p. in charge of creative activities 
of the western offices of J. Walter 
Thompson Co.) 


I have been a faithful disciple of the 
old copy masters for lo these many moons. 
Many times, over the last six years or So, 
have I sung their praises in this column. 
Stoutly have I defended the doctrine that 
advertising at its best 
is Salesmanship-in- 
Print. 

But of late I am be- 
ginning to believe that 
our reverence for thé 
old-timers is getting 
out of hand. I, for one, 
am getting more than 
a little bored with 
“Look at All Three!,” 
“Within the Curve of 
a Woman’s Arm,” “They Laughed When 
I Sat Down at the Piano,” “The Penalty 
of Leadership,” and “Imagine Harry and 
Me advertising our PEARS in Fortune!” 

This confession of my boredom with 
the old classics is, I admit, somewhat be- 
lated. But now I am convinced that the 
time has come for all good admen and 
true, of this generation, to come to the aid 
of the party. 

What rouses me now is a piece in the 
June issue of Harper’s Magazine, “Where 
Are the Ads of Yesteryear?” A great deal 
of childish nonsense has been written 
about advertising, but for unadulterated 
absurdity this one surely wins the green 
banana. The article dribbled off the pen 
of one Robert L. Heilbroner, a free-lance 
writer whose writings ordinarily deal 
with such subjects as “The Socialist 
Devils of England.” 

Mr. Heilbroner doesn’t think advertis- 
ing packs the wallop it used to. There 
was a time, he asserts, when a copywriter 
who couldn’t sell an icebox to an Eskimo 
wouldn’t have been worth his $17.50 a 
week. Copy by modern writers no longer 
takes you by the lapels, backs you into 
a corner, and leaves you stupified, glazed, 
and pantingly acquisite. 

Quite possibly Mr. Heilbroner is spoof- 
ing Harper’s readers just for the hell of it. 
If he is, his moonshine is out of place in 
this scholarly old journal. 


James D. Woolf 


Why the Old-Timers Were Good 

Mr. Heilbroner generously tells us what 
the old master had on the ball. 

“Do you want to know what all these 
ads had?” he asks us. “One thing. A love 
for prose—pure, rich, beaded prose.” 

I don’t know precisely what “beaded 
prose” is. But if it means really good 
writing—writing that reveals mastery of 
a fine English style—it means something 
possessed by few if any of the old-timers. 


The clipped, meat-axe style of Kennedy 
and Hopkins, for example, was, in my 
judgment, totally without literary merit. 
“The Lasker Story,” as told by Albert 
Lasker himself, says nothing about the 
“love of prose” beating in the hearts of 
these two men. I find no pure, rich, 
beaded prose in one of Kennedy’s early 
successes—the “1900” Family Washer ad 
that in seven days produced 1,547 in- 
quiries at a cost of 47¢ each. 

What Kennedy had—what all the old 
masters had—was an intimate and sym- 
pathic understanding of the forces of 
human motivation within the hearts and 
minds of people. 

But this seemingly is something that 
escapes Mr. Heilbroner entirely. The se- 
cret, he repeats, is good prose—which, 
alas, has been pretty near clubbed to 
death. But a little of it, he assures us, 
is still breathing; for example, the bril- 
liant brevity of Modess (‘‘Because...’’), 
and the continuing good humor of the 
Burma-Shave jingles. 


Products of Circumstances 

Is it really true that the best of the 
old-timers were more competent at their 
trade than the best admen practicing 
today? 

I do not believe so. They were talented 
and able, of course, but their work was 
conspicuous because the average level of 
competence was so pitifully low. Adver- 
tising as an art and a science was in its 
infancy, and it offered a golden opportu- 
nity to the handful of brilliant and imagi- 
native men who embraced it seriously. 
The old masters were products of the cir- 
cumstances of their times. Today, in com- 
petition with literally hundreds of accom- 
plished copywriters, their work, however 
excellent, would not create much of a 
stir. In his later years at Lord & Thomas, 
Mr. Lasker himself admitted that “The 
advertising agencies of America through 
accumulated experiences have scientif- 
ically worked out the road and the rea- 
sons to mass appeal...So it has come 
about if you pick up a magazine where 
20 years ago there wasn’t 5% of good 
advertising, today in magazines and 
newspapers 80% of advertising is good.” 

I am not trying to sell the old-timers 
down the river. I am greatly in their debt. 
But I deplore the current inferiority com- 
plex I so often hear expressed by our 
speakers and writers. 

Harper’s explains that Mr. Heilbroner 
was inspired to write his piece by looking 
over Julian Lewis Watkins’ book, “The 
100 Greatest Advertisements.” This is a 
fascinating and useful volume and I keep 
it parked within easy reach of my type- 
writer. But I think the time has come 
for my friend Julian to apply his talented 
pen to another book, “The 100 Greatest 
Advertisements Produced During the 
Last Ten Years.” 


Mail Order Man Frustrated 


Woolf Claims Boredom 


Employe Communications ... 


More on Old Fashioned Types 


C. M. Spots an Agreeable Ad 


The CIO Aims to Win New Friends 


By Robert Newcomb and Marg Sammons 


(Mr. and Mrs. Newcomb operate 
their own consulting organization on 
employe relations.) 


Anyone who has watched the conflict 
between labor and management over the 
years has wondered, at some time or 
other, whether labor might not gain its 
ends with less effort by the use of the soft 
approach. The strong-arm techniques 
have admittedly been productive, but 
even the labor veterans at the bargaining 
table would prefer to win their victories 
with words. 

A short time ago Walter Reuther, the 
head of the CIO, decided that his union 
could afford to build up its public rela- 
tions, and an immediate consequence was 
a dinner in Washington, to which many 
legislators—among them several who are 
strongly anti-CIO—were invited. It was 
a good starting point, and along about the 
same time the word got out that the CIO 
was about to invest around a million dol- 
lars in communications, specifically in 
radio and television, during the coming 
year. Reuther is reported to favor a soft- 
ening of the organizing approach in com- 
munities also, whereby the citizenry will 
first learn that the unionization of a plant 
can be a help to the whole community. 


# A lot of people are ready to listen to 
this sort of talk. Many feel that unions are 
here to stay, and that intelligent manage- 
ment must learn not how to fight them, 
but how to get along with them. The sug- 
gestion that a union can enter a com- 
munity picture and make that picture 


healthier isn’t an unwelcome one. There 
are many industrialists who say that they 
prefer to do business with a responsible 
labor union as a bargaining agency rather 
than with a non-unionized group without 
leadership. The newspapers carry many 
reports of strife between unions and man- 
agement, but there are many organiza- 
tions across the country with smooth 
union relationships you never read about. 
They aren’t news. 

The peaceful gestures of the CIO will 
be looked upon with suspicion by many. 
But they will be welcomed by those who, 
doubtful or not, continue to hope that a 
way may be found to industrial peace. 
The union overtures will amount to little, 
however, unless two adjustments are 
made in union conduct. The first is the 
elimination of physical violence; few lo- 
cals are guilty of it, but the whole union 
movement suffers as a result of it. The 
second is irresponsible union journalism. 
No person in management communication 
could survive for a day using the below- 
the-belt copy approaches some of the 
smaller union papers employ. These are 
the products of amateurs, who have no 
fear of libel. But their stuff is allowed to 
appear by union leaders who ought to 
know better, and do. 

In union publishing circles are some of 
the smartest copy men of our day. They 
write skillfully, and many of them write 
circles around the high-salaried publicists 
who don’t get deep enough into working 
neople’s feelings to understand them, If 
Mr. Reuther needs good journalists to 
convey his philosophy, he’s already sur- 
rounded by them. 


GUESS WHO—This was a confab of two Lord & Thomas men—Fairfax M. Cone of San 
Francisco, and Don Belding of Los Angeles—at a Four A’s meeting held in 1940. Mr. 
Cone is now president of Foote, Cone & Belding in Chicago, and Mr. Belding is chair- 
man of the executive committee of FC&B in Los Angeles. 
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The Eye and Ear Department... 


Fresh Note of Interest 


Maxwell House has a smooth, profes- 
sionally-done quiz show in “Masquerade 
Party”—on CBS-TV, Monday nights, 9:30 
to 10. Doug Edwards is the emcee and 
Peter Donald, Ilka Chase, Ogden Nash 
and Buff Cobb, a peevish looking blond, 
comprise the panel. 

Well-known personalities appear dis- 
guised as characters from fiction, history 
and other pursuits, including the mytho- 
logical. The disguise is intended to give 
a clue to their identity—which it general- 
ly does, even if in a rather roundabout 
way. Benjamin Franklin, for example, 
suggests Philadelphia. Philadelphia sug- 
gests Pennsylvania. Franklin also sug- 
gests politics. Pennsylvania politics. Sen- 
ator James Duff. Get it? Oddly enough, 
the panel is generally successful. 


® The audience is let in on the identity of 
all contestants except the last—so that, 
if time runs out, that particular contestant 


can appear on the following week’s show. 
The panel is given five minutes to un- 
mask each contestant. For every second 
they consume, a dollar is given the con- 
testant’s favorite charity. Just to make 
the job a litle harder, the contestant’s 
voice is also disguised through a filter 
mike. 

Appeal of the show is the appeal of all 
quiz shows—putting weli-known people 
on the spot. “Masquerade Party” follows 
a well-beaten track, but adds color 
through dramatic costuming. 


® Rex Marshall handles the main com- 
mercial and does so in his customary clear, 
simple, friendly, convincing manner. No 
new ground is broken by “Masquerade 
Party” but it adds a fresh note of interest 
to a type of show that grows tiresome all 
too quickly. While it lasts, however, it’s 
sure-fire and much less expensive that 
Milton Berle, Ed Sullivan or Sid Caesar. 


What the Mail Order Man Does Not Know 


We have with us today a frustrated mail order man. Mr. Lindeke here 
lets the reader look over his shoulder at the results of a dozen or so mail 
order campaigns—results which have managed to convince him that mail 
order advertising has not yet been reduced to an exact science. If any 
readers can shed light on any of the confusions which face the writer, AA 


will be glad to hear from them. 


By Bruce Lindeke 
Vice-President, Edward S. Kellogg Co., 
Los Angeles 


What happens when an ad is repeated— 

What months are best— 

What size ad is best— 

What media pull best— 

After working on accounts ranging 
from food to industrial, I decided to 
tackle the mail order field. Here, at last, 
I would be working with tangibles. No 
more theory. Just cold hard facts. You 
pay in so much and you take out so much. 
No ifs, ands or buts. No readership re- 
ports—no market surveys—just $$$s. 

And then there is that selfish motive. 
My “old-age pension” could well be a 
mail order business of my own. And, by 
concentrating on mail order clients, I 
could learn what to do and what not to 
do when my own money is at stake. 

After eight years of placing space, 
analyzing returns, testing, re-testing, giv- 
ing up, starting over, etc., I feel more 
and more like a confused bookie. 

“Place your bets here, gentlemen. 
McClure’s is hot—especially in August. 
Bet on Youth’s Companion in February— 
good mudder. Click to Win, Slick to Place, 
and Tick to Show.” 

Even our language—“Paid off 8 to 1 
in Gentlemen”—echoes of nearby Santa 
Anita. 

But what strange figures have crossed 
my desk! 

Same product—same issues—same ads 
—two magazines: 


Household pulls Sunset pulls 
821 October 175 
805 November 161 

December 192 
459 January 250 
654 February 253 
534 March 147 
427 April 133 
388 May 136 
431 June 122 
464 July 112 


You tell me what happens when you re- 
peat an ad. Also, what is the best month? 
A publication of 400,000 (House & Gar- 
den) pulls 306 orders while in the same 


issue, with the same ad, a 4,000,000 cir- 
culation books pulls 96! 
” > . 


A hose nozzle, run in 27 publications, 
pulls best in a SEWING MAGAZINE. 
Best months were February and Novem- 
ber when you need a hose nozzle like a 
shot in the head. A sewing item goes 
great in Elks! 


* * * 


Client has response like so: 620 August, 
147 October, 605 November—same maga- 
zine—same ad! What happened to Octo- 
ber? “Position,” we say. The ad was in 
the gutter of a thick book. 

Hold it! Let’s look at another item that 
ran 12 months in the same book. Best re- 
sults were in March: position—GUTTER! 


* * * 


A 52-line ad vs. a 38-line ad vs. a 19- 
line ad. Best results (returns per dollar) 
from 38 lines. 52 vs. 104? Same orders 
from each—but not the same cost! 

* oo ae 


If we, the “advertising in the raw” 
lads, are confused, how much is wasted 
when $1,000,000 is dumped on “general” 
advertising? 

If you have ever sat quietly computing 
the returns from a non-seasonal item in 
an April issue and found the peak was 
the third week of April, you can’t help 
but wonder what goes with the big boy 
on the back cover. He tells us to buy his 
product for Easter. But on Easter week, 
we had only 15% of our total—this par- 
ticular book had its impact long after 
Easter! 

. * + 


A publication (Household) prints 
2,000,000 copies a month. We repeat the 
same ad for 12 months (24,000,000 cop- 
ies). From the 24,000,000 exposures, 
5,292 women send us $2.95—and that is 
profitable! A response of .0022%! 

So, we run for 12 more months—24,- 
000,000 more impressions—and the re- 
sponse is 2,678 (.0011%) and that is not 
too profitable. 

Anyone in the audience know how to 
increase response from .0011% to .0022% 
or better so we are in the chips again? 
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The Creative Man’‘s Corner... 


FRE NUMBER ONE BANK IN PHILADELPHIA 
— te the heart of the warid’s qrounet indmanal area 


180 


MO YEARS OF 


7953 


National.” 


able ad. 


A Good Impression 


tee 


We have several times voiced the opinion in this column that the impression 
an ad makes by its very appearance is frequently of much more value than 
what it says. When a good piece of copy can be combined with layout, art 
and typographic treatment that suggests character, dignity and honesty, we 
feel the ad must perforce be unbeatable. 

Since an ad actually represents a company before the public, we feel it is 
very much like a salesman, who occupies a similar position. A salesman who 
is dressed neatly, looks well groomed, speaks reasonably and makes sense is 
generally a better bet than a carelessly dressed individual who uses poor 
English but has all the drive and tenacity in the world. 

This particular ad for The Philadelphia National Bank, we feel, is very 
much like the former as a salesman. It immediately gives you a good im- 
pression of the bank. The copy is short, but to the point. “Chemicals,” it says, 
“play a billion-dollar role in the Philadelphia area, from explosives to fer- 
tilizers, from wonder drugs to plastics. If chemicals mean business to you, 
you'll benefit from the ‘on-the-spot’ contact provided by The Philadelphia 


As it originally appeared, the ad was in color. The top crucible was black 
and contained a blue liquid, the bottom one was brown and contained a red 
liquid. The headline and the slogan were both printed in red. A most agree- 


Who’s good at working on the head of 
a pin? 
* * + 
Like things nice and steady? Read 
this response: 
April 87—May 70—June 77—July 79— 


August 80—September 81—October 73! 


Tips for the Production Man... 


In seven months, in a publication print- 
ing 500,000 copies, no more than 87 and 
no fewer than 70 women sat down each 
month and wrote a check for $2.95. 

Not the same 87 or 70 either—all differ- 
ent! Ever get 13 spades hand after hand? 

See you at Hollywood Park! 


The Vogue for Old-Fashioned Types 


By Kenneth B. Butler 
(Mr. Butler is head of The Wayside 
Press and of Kenneth B. Butler & 
Associates, Mendota, Ill.) 
A while back I wrote a piece about a 
new hobby among some typographers... 


hunting around in old print shops for 
types of yesterday, then starting a collec- 
tion. I said that this should make a good 
business for somebody. 

Then, as is so often the case, a faithful 
reader in Texas wrote to state that there 
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You'll get more volume 


in the big volume stores 


when you talk 
the retaaler’s 


language 


Ever tried talking to a busy man when 
his thoughts were off somewhere on 
business problems? You might as well 
talk to the wall. But catch him at the 
right time — with ideas that help solve 
his problems — and you win a willing 
audience every time. 


Some of the busiest men in business 
today are the operators of Super Mar- 
kets and Superettes. What with plan- 
ning new and bigger stores, deciding 
on new equipment to handle an ever- 
increasing number of items, and their 
interest diverted to high-margin non- 
foods . . . is it any wonder they don't 
pay as much attention to individual 
grocery items as they once did? 


‘Tue brands that do get the retailer's 
attention — and get the kind of dealer 
action that keeps sales jumping — reach 
him when he’s in a frame of mind to 
listen, and tell him what they want 
and what’s in it for him. They talk his 
language. 


In ProcressiveE Grocer your message 


24% of the stores . 


Joe Trout, associate editor, discusses material for 
an article with a Super Market operator. Almost 
entirely staff-written, Progressive Grocer’s edi- 
torial content is based on field work and research 
under everyday store conditions. 


Inset: Trout turns out the article 


THIS IS THE PROGRESSIVE GROCER MARKET 


78% of U.S. grocery business 


. in the retailer's language. 


will reach Super Market and Superette 
operators when they are in a frame of 
mind to do something about it . 
because they read this magazine with 
open minds, looking for ways to solve 
their problems and build bigger vol- 
ume. And they find the answers in 
ProGressiveE Grocer, because our 
whole editorial theme is built on the 
idea of helping the retailer operate 
more profitably — a language they all 
understand. 


Tuat’s why Super Markets and Super- 
ettes vote ProGressiveE Grocer their 
“most helpful” trade publication. And 
that is why advertising in ProcressiveE 
Grocer is read deliberately, decisively. 
It talks the same language our editors 
talk . . . merchandising and profit. 


Your Procressive Grocer man is ex- 
ceptionally well versed in the retailer's 
language. He will be glad to help you 
plan a strong trade campaign to get 

more action for your product. Why not 
get in touch with him today by calling 
or writing the office nearest your own: 


$14.4 BILLION | 
43.8% of salsa. 


As of January 1953 


BILLION 
ae sales 


Eip@ 


oak 


Editorial Vigilance 
Through Eastman Research 


Eastman Editorial Research is to a 
publication what product research 
is to a manufacturer. Continuing 
reports on reader traffic and atti- 
tudes keep editors advised of the 
relative interest value of their arti- 
cles. Used solely for the editors’ own 
guidance, Eastman research enables 
them to maintain high standards of 
editorial excellence. 


This constant editorial vigilance as- 
sures advertisers of association with 
high-quality, high-interest reading 
material. 


Progressive Grocer is the only trade 
publication in the food field em- 
ploying Eastman Editorial Research 
service. In fact, Progressive Grocer 
is Eastman’s oldest client. 


PROGRESSIVE 
GROCER ::2; 


-the magazine of 
SUPER MARKETS and SUPERETTES 


| yas 
i ay 
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New York, 161 Sixth Avenue, Algonquin 5-2100 
Chicago, 111 N. Wabash Avenue, Central 6-3070 
Los Angeles, 1127 Wilshire Blvd., Madison 6-1271 
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is now such a specialist in old-fashioned 
types, and he sent along a copy of a pro- 
motion piece for his Texas State Fair to 
prove it. 

So I wrote to my bookseller and pro- 
cured a copy of the Phillips’ book of old- 
fashioned types. I have spent a pleasant 
weekend browsing through it. The collec- 
tion was made and the book published at 
considerable effort, it is apparent, but 
the result is refreshing, in a nostalgic 
sort of way. 


® It is hard to realize that there was a 
time when type design was so imagina- 
tive. These faces now look primitive or 
even rococo, but some of them have an 
unmistakable charm. 

For an occasional headline where the 
production man wishes to establish a 
mood of the old days, or of Victorian 
sentimentality, or of antiquity—these 
types are priceless, 

To have a line set and proofed for re- 
production purposes beats hand-lettered 
reproductions, which at best are costly 
and static in design. Existing type fonts 
list P. T. Barnum, Trylon and Showboat, 
of course, but few others. Fournier is 
another contemporary face with the 
charm of antiquity. 

Especially interesting in a study of 
these old types are the efforts that were 
made to achieve third dimension, even 
in those far-away days. Many of the types 
employed hairline outlining, or shadow 
lines, to make it appear that the type is 
rising out of the paper. 


TRYLON ABCDEF abcde 12 
P. T. BARNUM is 


SHOWBOAT abcdefghi 123 


ENGRAVERS BOLD 


LANDI LINEAR 


CRTLON SHARD AB 
FOURNIER ABC 


w Charles H. Falk, San Francisco typo- 
grapher, has just sent me a showing of 
unusual new European type faces of his 
selection. His Landi Linear is a modern 
re-creation of some old type design mo- 
tifs, a combination of outline and solid 
bars incorporated in the design. 

Another old face coming back is En- 
gravers Bold and Engravers Roman. 
Reader’s Digest uses it in headings quite 
frequently. So, with all our emphasis on 
modern design, we are not yet rid of the 
old and personally I think these types 
have a definite place in present-day typo- 
graphy. 


Mail Order and Direct Mail Clinic... 


What to Do About Cash Remittances 
Lost in the Mail 


By Whitt Northmore Schultz 


(Mr. Schultz conducts a mail order 
business in Highland Park, Ill.) 


What can you do about cash remit- 
tances lost in the mail? 

Sooner or later, when selling by mail, 
your firm will face the problem of having 
cash remittances disappear in the mails. 

It’s true that sometimes mail frauds 
attempt to make the envelopes they use 
appear as though cash remittances were 
actually enclosed. 

However, the great majority of missing 
remittances are lost or stolen. 


® Lost remittances are extremely diffi- 
cult to trace. The U.S. Post Office De- 
partment, however, does provide Form 
No. 1510 which your customer should im- 
mediately file in claim for lost remittance. 
Form 1510, when properly filled out, 
not only helps the customer recover his 
loss, but also assists the post office in 
localizing pilferage complaint areas. Such 
action frequently results in the prompt 
dismissal of a dishonest mail handler. 
Therefore, should your firm receive an 
order with the remittance missing, here’s 
specifically how to handle the problem: 
Immediately acknowledge the order, 
using a letter which could read like this: 


(LETTERHEAD) 
Date 

Dear Customer: 

Thank you for your order just received 
for ‘ 
We should like to fill your order imme- 
diately, as is our policy, but when your 
letter was opened, your remittance was 
missing. Apparently your letter was tam- 
pered with in the mails. 

We are returning your order and en- 


velope exactly as received so you may 
examine it. 

Whenever remittances are lost or stolen 
in the mails, the Post Office Department 
advises our customers to fill out their 
Form 1510 so that a claim may be filed 
with the government. 

To help you at once, here’s what we 
recommend you do: 

1. Fill out Form 1510, answering each 
question as completely as possible. 

2. Please take this form to your post- 
master and have him certify it. Your 
postmaster will then file your claim so 
that we can get our money. 

3. When the form has been certified by 
your postmaster, please sign and return 
the enclosed post card to us so we'll have 
a record of the claim you filed. 

Upon receipt of your post card, stamped 
by your postmaster, we will ship your 
order. This is the only way this matter 
can be handled. We ask your full and 
speedy cooperation. Thank you again for 
your order and your courtesy. 

Sincerely, 


Now, if your customer is honest—and 
the overwhelming majority of mail order 
shoppers are honest, our experience ver- 
ifies—he or she will promptly file Form 
1510. 

If the person is dishonest, you probably 
won’t hear from that person again. It’s 
wise, by the way, to keep the name of 
any known dishonest mail order buyers 
and turn them over to postal authorities. 
This is one way to rid our nation of costly 
mail thieves. 


s The post card your customer returns to 
you should be dated and stamped by the 
claim clerk at the sare time Form 1510 
is filed. 


Reo, 
a age 


The card, described below, serves as 
your receipt and may be used for follow- 
up purposes in case the claim is not paid 
in a reasonable time. 

Here’s how that 2¢ card may be worded: 

Date 

Gentlemen: 

I have today filled out Post Office 
Form 1510 and turned it over to the 
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postmaster at , in compliance 
with the instructions in your letter 
of 

NAME: 

STREET & NO. 

CITY & STATE 

Amount of remittance——--—-———— 
in—————- (coin, currency) 

Specific product ordered 


them. down by size. 


Lynn and Mary B. Ellis, agency management consultants, estimate there 
were 4,600 U. S. advertising agencies on Jan. 1. Here is how they break 


2.7% ---124 agencies— 
have 30 or more people 


3.9% ---180 agencies— 
have 15 to 29 people 


---1,145 agencies— 


68.5% 


of all agencies— 
3.151 agencies have 


fewer than 


7 people 


24.9% 


have 7 to 14 
people 


Chart Copyright Advertising Age 


By Clyde Bedell 

(Mr. Bedell is a consultant in cre- 

ative advertising who was at one 

time advertising manager of Mar- 
shall Field & Co.) 

A&P here illustrates for us a rather 
common advertising dodge. They as- 
sume, perhaps, that the public is adoles- 
cent in its judgment—or that it will 
read so little of an ad it will not aiscover 
what are, in my opinion, weasel-like 
arguments. 

The same sort of thing done here is 
sometimes done by big stores, and it is 
quite commonly done by gasoline adver- 
tisers. Perhaps it is an attempt to cash 
in on the fact that more people see a 
picture in an ad than read a headline, 
and many people who read a headline 
stop—and never go on to read the copy. 

The heading here boldly says: “HERE 
IS A BETTER BREAD.” 

A subhead says in bf, “MORE NOURISH- 
ING.” But the development of the copy 
says in effect: “What we really mean is 
‘this bread is as nourishing.’” 

For to quote directly, they say: “Yes, 
comparison proves that penny for penny 
among America’s ten leading brands, 
no other bread gives you more vitamins, 
minerals, iron and protein.” So this 
bread is only “better, more nourishing” 
than only those of the ten that do not 
give you as much of vitamins, and so on, 
as this bread. That’s different from the 
headline’s shouted message. 

At the bottom of the ad they also say 
in a “FRANK STATEMENT,” “We make no 
exaggerated claims for Jane Parker 
Bread.” 

Well, maybe I misunderstand the 
whole thing. 

While we're on the subject of A&P: I 
I recently tore one of their ads from a 
Chicago paper because of the sweet little 
sentiment expressed in an institutional 


Looking at the Retail Ads 


box. It said: 

“You’re the Queen of the May to us! 

Of course, we can’t tenderly place a 

floral crown 

upon your head, much as we'd like to, 

but you’d 

lead our popularity poll any day!” 

And the special signature to this 4 line 
mushy effort to be highly intimate and 
personal with the women in a circula- 
tion of several hundred thousand, was 
“CUSTOMER RELATIONS DEPARTMENT, New 
York,” 900 miles away! 

It’s sort of a “let’s be cozy, but not 
intimate” anticlimax, I think. Seems to 
me people are more irrational about 
their advertising than about almost any- 
thing else. 
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In Catamarans... 


.. some of them capable of carrying more than 100 persons 
with water and stores for a voyage of many weeks duration, 
Polynesian navigators crossed great areas of the Pacific in the 
fifth century to settle the “Paradise of the Pacific,” Hawaii. 
These were the finest vessels of the age. But without knowledge 
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( 3g AE” of the stars and tides, the achievements of these explorers 
a WL og 
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; would not have been possible. It’s the combination of the best 


wy lii 


: 4s 
, “Ks ; ' . P . 
hs: se Uj equipment plus the ultimate in skill and craftsmanship that 
a, pa, a produces achievements. Devoted to that indisputable 
: i} oO ns pli principle, Collins, Miller & Hutchings, Inc. have built 


S America’s Finest Photoengraving Plant. 


~~~ 


COLLINS. MILLER & HUTCHINGS, INC. 207 North Michigan Avenue, Chicago 1| 


America’s Finest Photoengraving Plant 
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McKee & Albright 
Has Unique Plan to 
Sign Ads It Creates 


PHILADELPHIA, July 8—The 
much-discussed problem of wheth- 
er an advertising agency should 
sign the ads it prepares for its 
clients is now being met by a new 
“signature” technique employed 
by McKee & Albright. 

The “signature” idea was 
launched with a full-page color 
ad for Breyers fresh peach ice 
cream in the Philadelphia Inquir- 
er yesterday. A 56-line ad ap- 
peared on the facing page reading: 
“The advertising for Breyers Ice 
Cream (see facing page) is cre- 
ated by McKee & Albright Inc., 
1809 Walnut Street, Philadelphia.” 
Where future ads are run on a back 
page, the agency ad will appear 
on the first page of the financial 
section, with a reference to the 
back page. 

Roy J. McKee, agency presi- 
dent, told ApverTisinc AcE that 
the “signature” type of ad is ex- 
perimental. The Breyers campaign 
is appearing in 159 newspapers in 
eight states and the District of Co- 
lumbia. ites 


es Mr. McKee pointed out that Mc- 
Kee & Albright has had the Brey- 
ers account since 1928. Since that 
time the advertising appropriation 
has multiplied more than 10 times. 
Today, Breyers is the largest sell- 
ing single brand of ice cream in 
the world. 

“We feel this is a real advertis- 
ing success story,” he said. “We 
have discussed many times the 
best method of identifying our- 
selves with this story and decided 
that Breyers’ ads prepared by this 
agency spoke more eloquently of 
the agency’s services than any- 
thing the agency could say about 
itself.” 

He added that McKee & Albright 
will continue this new policy of 
buying space to “sign” its ads in- 
definitely, because no time limit 
has been set on it. He believes it 
is a sound method for gaining rec- 
ognition for the agency’s work. 


= “We're in a competitive busi- 
ness like any other and this pre- 
sents a challenge of finding new 
and effective ways of bringing the 
quality of our service to the at- 
tention of potential clients,’ he 
added. 

Just what will be done about 
some 159 radio spots and a large 
number of television spots pre- 
pared and placed by the agency 
for Breyers has not yet been 
evolved. 

Breyers maintains a newspaper 
advertising schedule 52 weeks a 
year in 160 newspapers covering 
130 cities. 


Bannan Names Tiemer 


Paul Tiemer, formerly sales 
manager of the New York office 
of Paul H. Raymer Co. and later 
New England manager for the ra- 
dio-TV representative, has joined 
the staff of Bertha Bannan, Boston 
radio-TV station representative. 


Bruce Publishing Names Fabrer 


Jack Fabrer, New York, has 
been appointed advertising sales 
representative for Bruce Publish- 
ing Co., Milwaukee. 


‘users oF PASTE-UP-TYPE- 
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|Ross Named Ad Director 


Maxwell C. Ross, formerly sub- | 


scription promotion manager for 
Look at Des Moines, Ia., has been 
named advertising director for Old 
American Insurance Co., 
City, Mo. 


‘Geographic’ Promotes Weist 


John R. Weist, for 16 years a 
member of the advertising sales 


staff for National Geographic Mag- | 


azine, Washington, has been pro- 
moted to assistant eastern adver- 
tising manager. 


Publication Accepts Ads 


months ago, will accept advertis- 
jing with its September issue. The 
e, 


Children’s Times, launched three. 


Advertising Age, July 13, 1953 


| O’Brien to ‘Sales Management’ Shannon Joins Mathieson 


|. Gerald O’Brien, for the past 
'four years assistant to the promo- on the staff of Earl Newsom & Co., 
tion manager of McGraw-Hill public relations consultant, has 
based on 100,000 circulation Publishing Co., will join the sales joined Mathieson Chemical Corp., 
Kansas rr until Dec. 31, is aed |: va of Sales Management July Baltimore, as assistant public re- 

page. \ 


James V. Shannon Jr., formerly 


lations director in charge of 
/Mathieson divisions in the New 


Neville & Bell Changes Name Airline Names Waddill 


Neville & Bell, Philadelphia 


H. H. Neville Co. James T. Gal- Trans World Airlines, 


will remain the same. | west Airlines Inc., St. Paul. 


| York area. 


John W. Waddill, formerly as-_ 
/agency, on July 1 became Wm. sistant advertising manager for John Patterson PR Moves 


Kansas | 


| Ave. 


John C. Patterson Public Re- 
lagher has been named v.p. and City, Mo., has been named assist- lations Service, New York, has 
copy chief. Personnel and accounts | ant advertising director for North- moved its offices to 347 Madison 


ee 


COMBINED COVERAGE OF 


LIFE 


SATURDAY EVENING POST 


COMBINED COVERAGE OF 


BETTER HOMES AND GARDENS 


All of the coverage maps on this page are based on ratio of 


circulation to TOTAL number of households, urban and rural, by counties. 


Number of Households: 1950 Census. 
Circulations: Latest available county counts. 


These maps enlarged to 22” x 17” and reproduced in four colors are available 


without charge from any office of The Progressive Farmer. 


20% and over. 


10% to 20%. 


[| Less than 10%. 
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| Your Advertising Needs 
The Progressive Farmer 


Advertising Age, July 13, 1953 


CBS Radio Adds Two | Telford Joins DuMont 


KHSL, Chico, Cal., and KVCV,| DuMont Television Network, 
Redding, Cal., will affiliate with New York, has named Frank Tel-| general manager of WPIX, New 
the CBS radio network effective ford, formerly of Young & Rubi- | York, has been named operations 
Aug. 14. KHSL replaces KXOC cam, as producer-director of manager of the TV station as well. 
as Columbia’s affiliate in the area; | “Captain Video,” one of the net- Formerly administrative assistant 
KVCV will be a bonus station. | work’s highest rating shows, which to the business Manager of the 
These additions bring the total is now looking for a new sponsor|New York Daily News, which 
— of CBS AM affiliates to to replace General Foods. owns WPIX, Mr. Pope transferred 


to the station in 1951. 
; Miller & Co. Names Holmstad 
Kahn Heads Harrison Media Ralph Holmstad, formerly with Mrs. Reese Joins Copy Staff 
Daniel H. Kahn has been ap-| the Associated Press, has been ap-| Mrs. Mary Eleanor Reese has 
pointed media director of Lanter | pene publicity director of Miller joined the copy department of 
Harrison Inc., New York agency. |& Co., Seattle agency. | Sherman & Marquette, New York. 


/WPIX Promotes Pope 


Leavitt J. Pope, assistant to the! 


Sharp Heads Purex Sales | 


Robert F. Sharp, who started) 
with Purex Corp., New York, in| 
1937, has been promoted to gen-| 
eral sales manager. Mr. Sharp. 
succeeds William Neal who has re- 
signed to enter the food brokerage | 
business, but continues as an of-| 


Chaltan Joins Tracy-Locke 


Waldo C. Chalfan has joined 


Tracy-Locke, Dallas agency, as 
field director of merchandising, a 
new post. 
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Coming 
Conventions 


ficer and director of Purex. | Aug. 29-Sept. 3. Advertising Specialty 


| Institute, advertising specialty show, La- 
| Salle Hotel, Chicago. 

Sept. 14-15. Pennsylvania Newspaper 
Publishers Assn., annual classified clinic 
for mid-Atlantic states, Furt Stanwix Ho- 
| tel, Johnstown, Pa. 

Sept. 14-18. Outdoor Advertising Assn. 
of America, 56th annual convention, 


Research men who study markets soon discover 
that the South is uniquely different...different in geog- 
raphy and climate...different in the type and person- 
ality of its people...different in the way it works and 
lives... different in its reading habits...different in the 
tremendous progress it has made during the last decade. 
Even Southern cooking is different! 


The South is a rural market, 51% rural in popula- 
tion. (The rest of the country is only 28.9% rural.) 
The South has 49% of the nation’s farms and 51% of 
the nation’s farm population. Magazines, preferred by 
urban readers, do not adequately serve the rural South. 
The South subscribes to The Progressive Farmer! 


Take a look at the three maps on these pages. See how 
The Progressive Farmer fills a big gap in the Southern 
coverage of Life and The Saturday Evening Post. See 
how The Progressive Farmer fills a similar gap in the 
Southern coverage of Ladies’ Home Journal and Better 
Homes and Gardens. Remember, these coverage maps 
are based on total households, urban and rural. The 
Progressive Farmer is a Southern magazine, edited by 


Southerners for Southerners for 67 years. Published 
monthly in five separate editions localized to the five 
distinct farming areas of the South, The Progressive 
Farmer is a local magazine to each of its 1,227,000 
subscriber-families. This intensely-localized editorial 
service gives your advertising powerful local impact 
and influence in the 16 states of the rural South. 


Leading advertisers and their agencies recognize 
the vital importance of The Progressive Farmer’s power- 
ful influence in the South. That’s why The Progressive 
Farmer ranks second in advertising linage among all 
U. S. monthly magazines of more than a million circu- 
lation. That’s also why The Progressive Farmer is Tite 
Nation’s No. 1 Farm Magazine in Lines and Pages of 
Advertising! 

By every important yardstick, the rural South is the 
fastest-growing big market available to advertisers 
today. Let your Progressive Farmer representative 
show you how The Progressive Farmer paces the 
growth of the South. He will quickly present many 
convincing reasons why The Progressive Farmer is 
your best advertising buy today! 


coveraAcE OF THE PROGRESSIVE FARMER 
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THE SOUTH supscnriseEs TO 


The Progressive Farmer 


Advertising Offices: BIRMINGHAM * RALEIGH * MEMPHIS * DALLAS * NEW YORK * CHICAGO * LOS ANGELES * SAN FRANCISCO 


Shamrock Hotel, Houston. 

Sept. 21-23. Assn. of National Adver- 
tisers, annual meeting, Drake Hotel, Chi- 
cago. 

Sept. 27-29. Mail Advertising Service 
Assn. International, annual convention, 
Hotel Statler, Detroit. 

Sept. 30-Oct. 2. Direct Mail Advertising 
Assn., 36th annual conference, Hotel Stat- 
ler, Detroit. 

Oct. 4-8. Advertising Specialty National 
Assn., annual convention and Specialty 
Fair, Palmer House, Chicago. 

Oct. 4-10. Produce Prepackaging Assn., 
third annual exposition, Chase Hotel, St. 
Louis, 

Oct. 5-6. Inland Daily Press Assn., an- 
nual meeting, Hotel LaSalle, Chicago. 

Oct. 5-8. Printing Industry of America, 
1953 exhibition and awards, annual con- 
vention, Shoreham Hotel, Washington, 
Do. C. 

Oct. 8-10. Life Insurance Advertisers 
Assn., 20th anniversary convention, Hotel 
Statler, Boston. 

Oct. 9-10. Pennsylvania Newspaper Pub- 
lishers Assn., 29th annual convention, 
Penn Harris Hotel, Harrisburg. 

Oct. 11-14. American Photoengravers 
Assn. and Equipment Exhibition, 56th an- 
nual convention, Hotel Statler, Boston. 

Oct. 12-15. Financial Public Relations 
Assn., 38th annual convention, Sheraton 
Cadillac Hotel, Detroit. 

Oct. 15-16. Central Council, American 
Assn. of Advertising Agencies, Blackstone 
Hotel, Chicago. 

Oct. 15-17. Newspaper Advertising Man- 
agers Assn. of Eastern Canada, Windsor 
Hotel, Montreal. 

Oct. 19-20. Agricultural Publishers Assn., 
annual meeting, Chicago Athletic Club. 

Oct. 19-20. Boston Conference on Dis- 
tribution, 25th anniversary meeting, Hotel 
Statler, Boston. 

Oct. 23-25. Midwest Intercity Confer- 
ence of Women's Advertising Clubs of the 
Advertising Federation of America, Edge- 
water Beach Hotel, Chicago. 

Nov. 5-7. Southern Newspaper Publish- 
ers Assn., annual meeting, 50th anniver- 
sary, Boca Raton Hotel and Club, Boca 
Raton, Fla. 


Seymour Named ARF Director 


E. P. Seymour, v.p. and adver- 
tising director of Crowell-Collier 
Publishing Co., New York, has 
been named to the board of di- 
rectors of the Advertising Re- 
search Foundation. Mr. Seymour 
succeeds E. P. Schirmer, who re- 
signed ARF and the publishing 
company to join Campbell-Ewald 
Co., Detroit. 


Opens Minneapolis Agency 


Maurice McCaffrey, formerly 
| Seversene manager for Dayton 
Co., Minneapolis department store, 
will open his own agency July 15. 
The agency, specializing in retail 
advertising, will be located in the 
Syndicate Bldg. 


Burgess Boosted to Glenn V.P. 

Duke Burgess, public relations 
director for Glenn Advertising, 
| Dallas, has been promoted to a v.p. 


'YONNE SAYS: —1 KNOW 
BAYONNE’S FAVORITE 


Ask for this Grocery Store Inventory and other 
ten-week surveys. 


also 

Send for Complete 10 Week Studies of 
Margarine © Instant Coffee ¢ Detergents 

Packaged Tea © Tea in Bags 
THE BAYONNE TIMES 
BAYONNE, NEW JERSEY 
| “Bayonne cannot be sold from the outside” 
| NATIONALLY REPRESENTED BY 
BOGNER & MARTIN 
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Strategic, Tactical 
Strategy for Space 
Salesmen Explained 


WASHINGTON, July 8—A promi- 
nent agency space buyer warned 
today that “vicious attacks” on 
competing publications seldom do 
a magazine salesman any good. 

In an informal talk to the sales 
staff of Nation’s Business, R. A. 
White, of the media department of 
Fuller & Smith & Ross, New York, 
said comparisons should be made 
“sparingly and only when neces- 
sary to illustrate specific points.” 

“When a salesman speaks dis- 
paragingly of a publication a me- 


ROSKAM 


Fer LISTS, DIRECT MAIL, MAIL ORDER ADS 
We've got the lists—the know how—mall pre- 
grams planned, created, completed. Cut cests, 
increase pull, avoid mistakes and headaches. 


WRITE OR WIRE TODAY! 
©. H. ROSKAM, ADV., 1430 Grand, K.C. 6, Mo. 


dia man has already decided to! 
buy,” Mr. White said, “he is in 
effect telling the buyer he is stu- 
pid. That’s certainly no way to in- 
fluence people.” 

Addressing an annual meeting 
of the publication’s sales staff, Mr. 
White listed two “strategic” at- 
tributes and four “tactical” attri- 
butes of his mythical “favorite” 
space salesman. 

Strategically: 

1. He concentrates on his best | 
prospects, and doesn’t waste time} 
on an account merely because it| 
happens to be in his territory. 

2. By consulting the advertising | 
manager or agency in advance, he 
gets to know the prospect and his} 
problem before sitting down to} 
make his presentation. 

Tactically: 

1. He sells quality of circulation 
rather than quantity. 

2. He keeps his presentation 
simple. 


| casters Assn. and the Southern California 


mented case histories. 


| JOINT MEETING—Officers of the Southern California Broad- 


| Assn. were on deck for a joint meeting of the two groups in Los 
| Angeles. In the front row (left to right) are Robert McAndrews, 
| KBIG, Avalon; Calvin J. Smith, KFAC, Los Angeles; Thelma Kirch- 
3. He offers thoroughly docu- | ner, KGFJ, Los Angeles; Norman Ostby, Mutual-Don Lee Net- 


Advertising Agencies 
Steller, 


Jorgensen, and Al 


work; Douglas Anderson, Anderson-McConnell Advertising; Walt- 
er Tilds, Tilds & Cantz. Second row: William Beaton, KWKW, 
Pasadena; Frank Burke Jr., KFVD, Los Angeles; Bob Millar, 
Millar & Lester; 
Douglas Young, Taggart & Young; Kai Jorgensen, Hixson & 


Ralph Yambert, Yambert-Prochnow 


Atherton, Atherton Advertising Agency. 


4. He stresses the uniqueness|clear of oral asides which dis- 


of his own publication and steers |parage his competitors. 
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HE WANTS top visibility, outstand- | ¥ be 
ing readership and mass m mee 


THE SUNDAY P-I reaches an average of 53% of all 


urban families in the 
entire market arec. 


THE SUNDAY POST-INTELLI 
the greatest circulation in the 
but also the best show plac 


ment in every city and town in 
n market... at the lowest cost! 


arket penetration. 


PICTORIAL REVIEW [i 


HE GETS IT by advertising in the = 
SECTION of the Sunday Seattle Po at 


st-Intelligencer. 


cities and towns throughout this 


GENCER offers not only 
state of Washington 
e for your advertise- 
this great Western 


Me SEATTLE 
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‘Product Use Grows, 
Brand Choices Shift 
in 29 Ilinois Cities 

| SPRINGFIELD, ILL., July 7—Max- 
well House instant coffee leap- 
frogged from sixth place in pref- 
erence in Illinois, with use among 
| 4.4% of the families using instant 
coffee, to first place this year with 
'a 31.0% consumer preference. 
This is according to a survey of 29 
Illinois markets, Chicago and Cook 
county excluded. 

| The report is made by Illinois 
‘Daily Newspaper Markets Inc. for 
'29 Illinois daily newspapers, in 
its eighth annual Illinois Consumer 
Analysis. 

| Nescafe is the second most pop- 
‘ular instant coffee brand in these 
markets with 19.5% preference, 
and other brands in popularity 
rank are Borden’s (15.6%), and 
Chase & Sanborn (12.4%). There 
_were 14 instant coffee brands cov- 
ered in the survey. 


's The percentage of families buy- 
ing any brand of instant coffee has 
increased from 21.1% for 1952 to 
25.0% for 1953, the report says. 
| The 29 markets covered in the 

|survey have populations’ ranging 
from 8,000 to more than 127,000. 

To get sufficient sampling of the 
318,000 families in the area cov- 
ered, the samples varied from 
2.25% to over 5%. 

| According to the report, 53.5% 
of the business in these markets is 
handled by chain stores, 41.5% by 
independent grocers. 

Pancake and waffle mix as well 
as cake mix showed a decided in- 
crease in the per cent of families 
buying. Cake mix increased from 
66.0% in 1952 to 72.5% in 1953. 
Pancake mixes increased from 
/45.8% in 1952 to 69.9% in 1953. 


_@ Pillsbury cake mix remains first 
choice in these markets, leading 
with a 43.5% consumer preference 
average for all markets. However, 
|Duncan Hines led in three of them 
and Swans Down in one. 

The Duncan Hines cake mix, in- 
troduced here within the last year 
and a half, shows the largest gain 
of all. In 1952, after its introduc- 
tion, it had a 4.2% preference. 
Now, a year later, it is in second 
place with 19.2% of the families 
choosing it. 
| The leading gasoline in the state 
|is Standard Oil, with a state aver- 


age of 20.7%. Shell with 11.7% and | 


Texaco with 11.3% were close for 
second place. Altogether, 61 
| brands of gasoline are listed in the 
| survey. 

. Cooking ranges are introduced 


‘in the survey this year. There are 


178.8% of the families owning gas 
ranges and 19.3% owning electric 
| ranges. 

Usage of automatic washing ma- 
lchines has increased to 20.4% 
\from 16.1% in 1952. 


General Electric, owned by; 
17.0% of the families, is the most 
popular make mechanical refriger- 
ator. Frigidaire is second with 
16.8%, Sears’ Coldspot third with 
9.6% ownership. There are 26 
makes covered in the survey. 

The entire survey covers 41 
products and folders for each 
product, at $1 a copy, are avail- 
able from Illinois Daily Newspap- 
er Markets, 605 E. Capitol Ave., 
Springfield. 


66-Year-Old West 
Coast Drug Maker 
in National Drive 


San Francisco, July 7—San 
Franscisco Drug Co., established 
in 1887, is entering the national 
market with a campaign for 
Sleeps, an over-the-counter seda- 
tive capsule, following a change of 
ownership. 

The company has been pur- 
chased by I. F. (Ivan) Schiller, 
who has been in retirement since 
he left Payless Drug Stores in 
1946. The company has established 
new offices and laboratories at 
539 Natoma St. 


® Umland-Eastman-Becker has 
been named to handle the cam- 
paign for Sleeps, and future cam- 
paigns for other products. In ad 

dition to Sleeps, the compar 

makes Tu-Doz Sleepers, a sedative 
tablet, Lifts, a chlorophyll-coated 
tablet for relief of headaches, hy- 
peracidity and nervousness due to 
overindulgence and _ Blak-Out, 
which removes skin discoloration 
caused by bruises. 

The Sleeps campaign is being 
backed with radio spots in San 
Francisco, Los Angeles, Kansas 
City, Dallas and Tacoma and na- 
tional and cooperative ads _ in 
newspapers on the West Coast and 
in midwestern and southwestern 
markets. 

Additional b&w newspaper and 
color supplement pages, radio, and 
TV advertising are scheduled for 
the fall and winter in the above 
areas and in southeastern and 
eastern markets. 

Market studies and test cam- 
paigns for San Francisco Drug’s 
other products are now in the 
|planning stage. 


Bozell & Jacobs Not in 


_on Mason FTC Agreement 

An item in the June 29 issue of 
AA reporting signature by Mason 
Shoe Mfg. Co., Chippewa Falls, 
Wis., of Federal Trade Commis- 
/sion stipulation in connection with 
Foot Preserver and Velvet-Eez 
shoes, contained the information 
that this account is handled by Bo- 
zell & Jacobs, Chicago. 

This is true, but agency and cli- 
ent point out that the FTC stipu- 
lation refers to copy used some 
|years ago, before Bozell & Jacobs 
took on the account, and the agen- 
cy was in no way involved in the 
FTC action. 


ue sth pies nt _ er [on es ; Oa ed bs par BONE eet? ay ; tote a Be ie Es a te ANS = Sei Ahi ap iA Dea ee Kee ea FE SP ae ite, Ne iy a‘ S Madi o Beh Aer ere tS meg Hf eS ae a A ee tee ae 4. Java et coe wie 
— Be has | as BM Salt ip eeceret 20 Cie a eit Bg eee | a) ee ea Ve aa ota pa ascot er fires oy) a sare eal i ih Pe yee RMU a te) Nery ae tes : Seer 
a ” : : ee sate ca okeat oa ‘ ae ee se i e . ¥ i ein ae a toe ee oe =o ee aa eS Ee poe ot # : 
= by . y 2 a er eee Saget er > meen Wee a ee ees Sf fi aa cae ¢ : yi eto cpg: Papert ae cee i. gee Be eS Bt ene ares fee OT a st a i ere ne) 
ems | ieee ee le ie ae aurea eee eo melt aisece- -  SARRRS. - REaersd e eeeer 5 ee eee jena. mies «| ye ee ee pits. Rb nae eee one oon. Se bo ae eet 
Sa ee , ; z , ’ ‘ sy sa Fei ee spud sited Ee ae 
eat oe. | * sus 2 eater ony 86 alae ee 
Soe ‘ ¢ ee 
wap t= . ; a — 
ae 
es 
= re : : 
Advertising Age, July 13, 1953 pi” 
fer gig 
| FS he ; ‘ . , a gets 
. ; le : Vif re ic oe 
< UL dei a, lenis CRT! ier . | a 
% ata a 1 Re Be eee 5 ae ae «ee grt le es ', : eos Reston. 5 as ee 
- iN f Pees hs ee ee Oe ee 4 FA 4 +d “qe ) dome “ae id . Riese Peres ge eee 
oe ea) Be PF i au Qe ee ie é As Eames. ‘a : ays ‘= Be’ pias ¥ ash, ieee 
a — a ae + <n PR Po a? ae oe Tee ee ey 
y a Se oo , bs Pe, ey = tie ae, a 
: 4 Soe : ce Be. ‘i * eae 
+, a faa ~ = lle ay matt Renee. 
ee ;, ~ ee * ane 4 Z - oan Pe Sa a a 
Rf an, oe , oS a. itis eee 
4 : < % “ft eee a : gE es Se ht 
; ‘ “ : i A Sm : ; « : ee eet We ee \ 
: “ - ys } * : Daa. ee es 
7 pe ~ * : ae 
w : ae? me 4b 4 7 fe ee ai ie 
| } SEN | Sy ae Cee ee SS 9 . ae ; 
uae G.~h 7 © : ¢ a bet 
2 Te: Zs i 3 - . ‘4 ud J , Z - 2 p a4 rh, 
} : < j q _- ~i_—_* : a e Ge a ‘ : 
: y ; a ‘ “a i 4 g 4 y a ab. ‘ 
Ne ‘ , - ie er ree : : 
= Py y é -~ Fes: ve : f ' ges HN Fs - 
nal | 4 , = = s ’ a e F Ep, ’ O# 
- Ae Bir ak \ : ee. as ~~ aa S& 
—— ’ russ ne . 5 Pe oe a | + ; f 
~ \ ee eo. ; © - - os F ; é F 
i Z ee a : i Bi: 
ie d f ip Meese ap ; ae ” q cs oF 
; i ae. me (LS ee 
4 eae Wa eer og i, = ; t 
K t j > Sead SE ae Rag > "ae a. : 4 es %. “ 4 
i & %, ‘ ee Oy we Wak oc ie Ese it ee — a e® . - ss" 
'e Arn, ‘ ‘ - 2 aot ag Tee 3). aie See te ae Mr, fe. baad 
: ee, me ME SENS CE = i a es “a ae 
a “ vad 5 Bo OM rons Fi re. ; ri re - i ay . 
i eee) Be (Si aie ee ee . " \ 
Sige — RS ee ey a C5 
Suehte ss i i 4 ; ee ag : Ai ey 
Bike | ie BB % YE ee. f ‘ ‘Be at " 
Br sh 
sae 
satin a 
Spel Se i 
cent ine, Pp 
kee PC 
oe eT — RE TT 
Se - 
ane ae ee 
aed ‘ 
4. SEAS 
ASW (ie eiieaaietaeeietnneeeadpaeainae aie dagiieinatiligmtaaememntmaatinataia —_ ” Ce: Sa 
ee — : a 
cg Bey 
i : re 
Eps: eee ne * 
pete , — 
ono it 
peers ~ 4 vomasae? 
wer 
: bye 4 WK s1000 coosey Wesnteers 
c . Dy pes ncr0e 
AS ie PX wove vannon ote oman 
Seas P) ™ ts conere On Anoc Anat 
5 ee 4 5 Bapeoe 
i A ioe fe oO : 
tae ¢ am reeton eneren 
sue poet ssomt SA 
; oe ‘ Wesororrys oe 
ts ‘a * ayeart Le . paiocercer COMLes Gan 
Kjousw. 
, a 
Brie, # ee a be, >) 
eee a 
ra , os t 
pes ~ 3 
es att Fi 
i te cs Xe: owes 
fens enti Tor suevne 
ee } oT HL Acorme rere) 
aie ae. a ‘ dear ‘ Ae oe a 
? « 4 ume [ “ ; ; 4 : 
rR ~ an 4 —- “Alte mrer: me = F 
a a 1s Teva aie ea : 
le , : ON eo Wane eaTOmviLie \a soce wit 
tte ee ) ke ee ce 
ae eye Lane J macat Vageeas oe So 
Geese z = ae 
oa ‘ " Tievomgy oruan ey a 
2 eee iB : ope ew 
ihe 2 é vans en city ny. 
ee: e vmog & i ay Fy 
ai igs ae ' ware’ rer) re YAR 
it rie ees 2 
pcan y wey pew ' ee ‘: 
HSE ce sd n mae a as s 
ee ip Frosses canner OR mea | 
. 7 3 yg 
<a . 
ae | : 
“egal , ay, ir <<< sag - F ' 
25g : | ee 
iorcacs ; ; 
ey ae ; ; 
pee Svs pa iad 
Mee : ae ' bb 
Spee, Ona r 3 : 
: = 
. 4 
oe ys 
oi ' ; if 
a (© me i: 
a ae : £4 aes ; 
ie aa iia ie f Ve ‘ | 
is eel ts re te. ; 
Sy eee ee. Mir 1A { 
Bee fates Daay ype % 
2 _ cot pee oe i i a 
eT aa se NE: i 
oats aie Pie ‘ 4 
: “ é © 4 . iy 
: BES KE ar 
cee . we 
Set ae. ‘ : ; : 
7 Bee SS vt ; y eae Se ¥ ; 
; Retyee hs ais Pepe Se Fhe) tle COM ee ee ey ena ep eT é f 
fa : : : ef a as si Re eae ee oe: > eo mi aeees ae he 
: ¥ a ais 
3 :: ie; . os ¥ 
BPRS ck * OP i a See ee ay + EA Baer tele asc ie Sera 29 tim Sead Ga nie 8 ee < oe Re aire pe ae SN Pa OE OS AEH Sole nlee Rates Be Senda fo Wee ie ee to ina Inf Pale era he aa ree my oo ay <p ee 
+ at 4 7 P ; BS 24 + * A. aS J eur ah - fe 4 *. r # ; ig TY Soin ea t S a ats eee pe Hi oe ne z er ae sal ze 
“t i" my ~ = pe ee Oe. ies i. |S : a oe a ee, ae at ay eee ee es ee eee ee a Oe ae tle ye wD ae te . cues 


-San 
shed 
onal 

for 
eda- 
se of 


pur- 
iller, 
since 
s in 
shed 
Ss at 


has 
-am- 
-am- 
aa 

Dar 

ative 
ated 
hy- 
le to 
‘Out, 
ation 


eing 
San 
insas 
na- 
; in 
and 
stern 


and 
.and 
l for 
bove 
and 


cam - 
rug’s 
the 


ie of 
jason 
“alls, 
imis- 
with 
-Eez 
ation 
Y Bo- 


1 cli- 
tipu- 
some 
cobs 
igen- 
1 the 


xford Papers 
se dp Build 


An Industry sells a 
better life for millions 


Better housing is more than a matter of building 
new homes, thanks to forward-looking 
manufacturers of remodeling materials. Inspired 
by their promotion of constantly improved 
products, and aided by “do-it-yourself” 
manuals, many a home owner has modernized 
room after room. 

Many of these brochures and manuals, 
reproducing true color and realism in finest 
details, appear on Oxford papers. For better 
results, either black and white or four-color 
process, Oxford grades are fit foundation 
for pages that sell. 


PHOTO COURTESY OF UNITED STATES PLYWOC 
CORPORATION PHI 
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For your next letterpress job 


a 


Mainefold Enamel 


OXFORD PAPER COMPANY 


a RUMFORD, MAINE * WEST CARROLLTON, OHIO 


This bright white enamel paper has a high polish, 
excellent surface smoothness and improved ink affin- 
ity. It is ideally adapted to multicolor process as well 
as black and white halftone reproduction with sharp, 
true detail across the full range of tone values. 


IT PAYS TO ASK FOR ANC USE THESE FINE 
OXFORD AND OXFORD MIAMI PAPERS 


COATED PAPERS UNCOATED PAPERS 


Carfax English Finish 
Carfax Super 

Carfax Eggshell 

Wescar Offset 

Wescar Satin Plate Offset 
Wescar Gloss Plate Offset 
English Finish Litho 

Super Litho 

Duplex Label 


Polar Superfine Enamel! 

Maineflex Enamel 

Maineflex Enamel Cover 

Maineflex Enamel, Coated One Side 
Mainefold Enamel 

Mainefold Enamel Cover 

North Star Dull Enamel 

Seal Enamel 

Engravatone Coated 

Coated Publication Text 


OXFORD PAPER COMPANY, 230 Park Avenue, New York 17, N.Y. * OXFORD MIAMI PAPER COMPANY, 35 East Wacker Drive, Chicago 1, Il. 


Nation-wide Service 


Through Oxford Merchants 


Albany, N. Y. 
Atlanta, Ga. 
Augusta, Maine 
Baltimore, Md. 
Bethlehem, Pa. 
Boise, Idaho . 
Boston, Mass. 
Buffalo, N. Y. . 
Charlotte, N. C. 


Chattanooga, Tenn. 


Chicago, Ill, 


Cincinnati, Ohio . 


Cleveland, Ohio 
Columbus, Ohio 
Dayton, Ohio 


Des Moines, Iowa 
Detroit, Mich. 
Fresno, Calif. 
Hartford, Conn. 
Indianapolis, Ind. 
Jacksonville, Fla. 
Kalamazoo, Mich. 
Kansas City, Mo. 
Knoxville, Tenn. 
Lincoln, Neb. 
Little Rock, Ark. 
Long Beach, Calif. 
Los Angeles, Calif. 
Louisville, Ky. 
Lynchburg, Va. 


Manchester, N. H. . 


Memphis, Tenn. 
Miami, Fla, 
Milwaukee, Wis. 


Minneapolis, Minn, 


Nashville, Tenn. 
Newark, N. J. 


New Haven, Conn. 


New York, N. Y. 


Oakland, Calif. . 
Omaha, Neb. 
Philadelphia, Pa, . 


Phoenix, Ariz. 
Pittsburgh, Pa. 


Portland, Maine . 


Portland, Oregon . 


Providence, R. I. . 
Richmond, Va. 
Rochester, N. Y. 
Sacramento, Calif. 
St. Louis, Mo. 


San Bernardino, Cal. 
Salt Lake City, Utah 


San Diego, Calif. 


San Francisco, Calif. 


San Jose, Calif. 
Seattle, Wash. 
Sioux City, Iowa 
Spokane, Wash. 
Springfield, Mass. 


Stockton, Calif. 
Tacoma, Wash. 
Tampa, Fla. . 
Toledo, Ohio . 
Tueson, Ariz. 
Worcester, Mass., 


Mills at Rumford, Maine, and West Carrollton, Ohio 
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W. H. Smith Paper Corp. 
Wyant & Sons Paper Co. 
Carter, Rice & Co, Corp. 
The Mudge Paper Co. 

Wileox-Walter-Furlong Paper Co. 
Blake, Moffitt & Towne 

Carter, Rice & Co. Corp. 
Franklin-Cowan Paper Co. 

. Caskie Paper Co., Inc. 
The Charlotte Paper Co. 
Bond-Sanders Paper Co. 

jermingham & Prosser Co. 
Bradner, Smith & Co. 

The Whitaker Paper Co. 
The Johnston Paper Co. 
The Whitaker Paper Co. 

The Cieveland Paper Co. 
an Scioto Paper Co. 
Cineinnati Cordage & Paper Co. 

The Whitaker Paper Co. 

Bermingham & Prosser Co. 

Chope Stevens Paper Co. 

Blake, Moffitt & Towne 
Green & Low Paper Co., Ine. 
MacCollum Paper Co. 
Jacksonville Paper Co. 
sSermingham & Prosser Co. 
Bermingham & Prosser Co. 
Louisville Paper Co. 
Western Newspaper Union 
Roach Paper Co. 

Blake, Moffitt & Towne 
Blake, Moffitt & Towne 
Louisville Paper Co. 
Caskie Paper Co., Ine. 

C. H. Robinson Co, 


Louisville Paper Co, 


Everglades Paper Co. 


Allman-Christiansen Paper Co, 
Sensenbrenner Paper Co, 


Wilcox-Mosher-Leffholm Co, 


Bond-Sanders Paper Co. 


Bulkley, Dunton & Co., Ine, 


oe Bulkley, Dunton & Co. 
(Div. of Carter, Rice & Co, Corp.) 
. Baldwin Paper Co., Ine. 
Bulkley, Dunton & Co., Ine. 
Green & Low Paper Co., Ine. 
Miller & Wright Paper Co. 

The Whitaker Paper Co. 


Blake, Moffitt & Towne 


Western Paper Co, 
Atlantic Paper Co. 


Wilcox-Walt er-Furlong Paper Co. 


Blake, Moffitt & Towne 
General Paper Co. 
Brubaker Paper Co. 

C. H. Robinson Co. 
Blake, Moffitt & Towne 
Carter, Rice & Co. Corp. 


» «+ Cauthorne Paper Co. 


Genesee Valley Paper Co. 


Blake, Moffitt & Towne 


» Bermingham & Prosser Co. 


Shauchnessy-K niep-Hawe Paper Co. 


Tobey Fine Papers, Ine 
Blake, Moffitt & Towne 
Western Newspaper Union 
Blake, Moffitt & Towne 
Blake, Moffitt & Towne 
Blake, Moffitt & Towne 
Blake, Moffitt & Towne 
Western Newspaper Union 
Blake, Moffitt & Towns 
Bulkley, Dunton & Co. 


(Div. of Carter, Rice & Co. Corp.) 


Mill Brand Papers 
Blake, Moffitt & Towne 


Blake, Moffitt & Towne 


Tampa Paper Co 
Paper Merchants, Ine. 


e-« Blake, Moffitt & Towne 
Esty Div. Carter, Rice & Co, Corp. 
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Arndt Study Shows 


Buyers’ Brand-Name > Sa 


Awareness Growing 


PHILADELPHIA, July 7—The 
growth of brand-name conscious- 
ness among both men and women 
is becoming very evident. 

This fact came from the fifth 
study of consumer acceptance of 
brand names made by John Falk- 
ner Arndt & Co., published in the 
current issue of “Results,” a bi- 
monthly publication sent by the 
agency to clients and retailers. 


Also brought out by the study | 


was the fact that consumers assoc- 
iate many brand names with al- 
lied products not made by the 
brand name manufacturers. In 
fact, some products, as shown in 
previous surveys, show no brand 
leaders at all. 

According to “Results,” this 
opens opportunities for manufac- 
turers. The house organ points out 
that those whose names are ident- 
ified with an allied product or 
products have an opportunity to 
expand into a market that is par- 
tially pre-sold. 

The product classifications that 
have no brand leader, it concludes, 
leave the way clear for manufac- 
turers to plan dynamic sales cam- 
paigns to capture this leadership. 


# Among the 33 product categor- 
ies surveyed this year that were 
also surveyed in 1951, the brand- 
consciousness rating of 21 went 
up, while the rating of 12 others 
dropped. Of the 12 that dropped, 
seven are in the 90%-and-over 
rating bracket. All but one is in 
the 50%-and-over bracket. Con- 
clusion reached by Arndt survey- 
ors: Brand leaders are faced with 
a tougher job this year to maintain 
their leadership. 

Watches continued to lead the 
field of brand names, with 97.8%, 
only three-tenths of 1% ahead of 
kitchen ranges. Electric irons, 
which held second spot in 1951 
with better than 98%, were fourth 
in this survey with 96.1%. 

Towels maintained their third 
place position with 96.1%. Sheets 
were in fifth place with 94.7%, and 
men’s shoes in sixth with 93.6%, or 
an increase of about 6%. 


# Furniture brackets, which are 
still largely below 50%, showed in- 
creases without exceptions. Living 
room furniture was the only furn- 
iture category to go above 50%. 
This group had 58.7% response in 
1953 as compared with 52.4% in 
1951. Bedroom furniture had 
34.1% brand-name recognition. 

Dining room furniture and di- 
nette furniture were 30.5% and 
30.4%, respectively. The gain was 
7.1% for dinette furniture and 8% 
for dining room. Outdoor furniture 
was at the bottom of the 33 cat- 
egories listed with 14.3%. Wool 
rugs and carpets still led the field 
of floor coverings, although it lost 
2.6%. Cotton floor coverings 
showed a gain of 8.2% in the two- 
year period. 

Silverware dropped from fourth 
place in 1951 to 13th place with an 
85.8%. 

The Arndt brand-names _ con- 
sciousness survey covers the $4,- 
000 and over buying bracket. 


Grant Leaves General Motors 
R. H. Grant, associated with 


2 


NEW LINE—Kabnet wax for kitchen equipment has been introduced by A. S. Harri- 
son Co., South Norwalk, Conn. In addition, the company has redesigned the pack- 


aging for its Preen and Preenet waxes. 


Smith, New York, is the agency. 


Quaker City PR Execs Elect 


Glee A. Duff, public relations 
manager for Scott Paper Co., Ches- 
ter, Pa., has been elected presi- 
dent of the Philadelphia Chapter 
of the Public Relations Society of 
America. Other officers elected are 
John Harvey, John Falkner Arndt 
& Co., Ist v.p.; Joseph V. Baker, 
head of Joseph V. Baker Associ- 
-ates, 2nd v.p.; John K. Murphy, 
'p.r. manager for Pennsylvania 
| Railroad, treasurer, and William 
W. Weston, assistant p.r. director, 
| Sun Oil Co., secretary. 


Names Saunders, Shrout 

White Stokes Co., Chicago man- 
ufacturer of ingredients for the 
- _confectionery, bakery and foun- 
sig |tain trade, has appointed Saun- 
ders, Shrout & Associates, Chicago, 
to handle its advertising. Previous- 
ly, the company was a direct ad- 
vertiser. 


Giegengack Named V. P. 


Calkins & Holden, Carlock, McClinton & 


General Mills to Introduce Four New 
Appliances with All-Out Campaign 


MINNEAPOLIS, July 9—General 
Mills Inc. this week is unveiling 
four new electric appliances which 
for the first time will give the 
company a complete line of small 
appliances. 

The additions are a mixer, deep 
fryer, coffee maker and sandwich 
grill-waffle maker. 

For four years, since the com- 
pany abandoned its pressure cook- 
er, it has had only a toaster, elec- 
tric iron and iron steam attach- 
ment in its appliance division. 

Introduction of the appliances 
will be accompanied by a heavy 
advertising campaign breaking 
this month in business papers. 


@ The appliance division will take 


A. E. Giegengack, public printer 
of the U.S. from 1934 to 1948, has 
| been elected v.p. and a director of 
Army Times Publishing Co., Wash- 


| ington. 
| number of cities. General Mills e 


| oria, 


63 


KNX, Los Angeles, Names 2 


Leon Forsythe, merchandising 
manager for the advertising and 
promotion department of KNX, 
Los Angeles, and the Columbia Pa- 
cific Radio Network, has assumed 
the added duties of program pro- 
motion. Arthur W. Sawyer be- 
comes assistant sales promotion 
manager. All advertising and pro- 
motion functions will remain under 
the direction of James W. Frost, 
department manager. 


Mace Resigns Four Accounts 


Mace Advertising Agency, Pe- 
Ill., has resigned the ac- 
counts of O-So Grape Co., Bubble 
Up Corp., Dr. Swett’s Root Beer 
Co. and General Beverages Mid- 
west, all of Peoria. 


We produce the 
UNITS ond METAL PARTS plus 
IDEAS ond WORKING MODELS 


' SJ 
CCLIILEEREI) THE AMERICAN DISPLAY CO.)ouro: 


Onin 


said it will have TV coverage in 
| about 60 markets for the appli- 
| ances. Heavy direct mail and) 


|point of sale promotions also are | 


fom Landmarks in history ..and.. 


| The agency is Batten, 
| Durstine & Osborn here. 


Barton, 


_@ Development of the appliance’ 
line is the result of several years | 
of research by General Mills. The 
|mixer has a built-in timer, and 
'a 10-speed dial. It will be priced 
| at $43.95 with the timer and $39.95 
| without. The deep fryer, to sell at 
| $29.95, has a temperature selector 
| and signal light. 

| The coffee maker, which will 
brew from four to nine cups, has 


over a large share of the Dave a control dial that can be set at 
Garroway TV show “Today” start- | mild, medium or strong. It will 
ing about Sept. 15. The appliances | Sell for $27.95. The grill-waffle 
will be featured on the back cover maker, priced at $29.95, is of cast 
of The Saturday Evening Post Oct.| aluminum, with interchangeable 
10, Nov. 7 and Dec. 5. General | grids. 

Mills says it will be the first time | 


an appliance manufacturer ever) 


has had that spot. 

In addition, the campaign calls 
for ads in October issues of Better 
Homes & Gardens, 
Farmer, Successful Farming and 
Sunset Magazine. Trade press ads 
will begin this month in Electrical 


Merchandising, Hardware Age and) 


Progressive | 


Adds 4-Color Litho Section 


Graphic Arts Monthly, Chicago, 
with its October issue will in- 
augurate a four-color lithograph- | 
ic section for advertisers. Adver- | 
tisers will be billed approximately | 
$250 for the color separating and 
other production work, with no 
additional charge for the necessary 


General Motors Corp., Detroit, for | 
33 years as an executive and a di- | 
rector, has resigned as a member | 


of the board, in order to devote 
more time to personal affairs. 
From 1920, Mr. Grant was presi- 
dent of the Delco Light and Frig- 


idaire divisions and in 1924 was) 


named general sales manager of 
Chevrolet Motors. 


Leaves ‘Rock Products’ 

Morgan K. Cottingham, eastern 
manager of Rock Products, To- 
ronto, published by MacLean- 
Hunter Publishing Co., has re- 
signed, 


offset plates. Regular rates for 
two-color ads, plus an additional | 
$100 each for the third and the. 
fourth color, will apply. 


Retailing Daily. 
In addition to “Today,” local’ 
TV programs will be used in a 


CHICcCACcCS 


Jahn &@ OQOllier 


ENGRAVING CO. 


817 W. WASHINGTON BLVD. - CHICAGO + MO 6-7080 


The Nation’s Capital 
is famous for both. 


Looking for landmarks? Then visit 
the famed Smithsonian Institution. 
Searching for sales among the 
women of Washington? Then 
snatch up some participations on 
Nancy Osgood’s radio show, time- 
tested weekday series guaranteed to 
sell foods or fashions, household 


THE 
services or hats in the city of Wash- NANCY 


ington, which ranks ninth in food + | 0SG00D h 
store sales throughout the country. | ~ 
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NBC in Washington 


980 on AM ¢-—s( 93.9 on FM 
Represented by NBC Spot Sales 
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‘02 Cigaret Ad Costs 
Averaged 3c a Carton 


(Continued from Page 1) | All but five of the top 17 brands 
lished by Leading National Adver- | were backed by increased adver- 
tisers for magazines and network tising budgets during 1952, and all 
radio and TV, and by the Bureau but three reported sales gains. 
of Advertising for newspapers and | Two of the brands with drooping 
Sunday supplements. sales figures—Lucky Strike and 


| Regent—decreased their advertis- 
EL Oo 


ing during the year. 
| The king-size brands (including 


(of the cigaret market last year, 


VERTISERS © AGENCIES @ CLIENTS fore. 
are all exposed daily to claims for LIBEL, 
SLANDER, Invasion of Privacy. Violation of w Figures on separate expendi- 
Copyright. tures for Chesterfield’s king-size 
Our BFP en med ape he + | and regular are a ot available, but 
inexpensive. Experience proves it’s smart the other king-size manufacturers 
to be protected \spent a total of $10,819,130 for 
WHITE LATTIcee TT Thhaee «their growing share of the market. 
EMPLOYERS REINSURANCE This was an increase of 47% over 

their expenditures in 1951. 

Three more major brands—Old 

Gold, Philip Morris and Raleigh— 


CORPORATION 


Insurance .Eachange Kansas City. Mo 


What about Needham, 
Louis & Brorby... 
do they have an oil account? 


No, but they could go to town with one... 
judging by the job they do for their 


present clients! 


%* 
Here are the clients of Needham, Louis & Brorby... 


Cummins Engine Company, Inc. 
Derby Foods, Inc. The Peoples Gas Light and 

The Eagle-Picher Company Coke Company 

Household Finance Corporation Phenix Foods Company 

S. C. Johnson & Son, Inc. The Quaker Oats Company 
Kraft Foods Company State Farm Insurance Companies 
Macwhyte Company Swift & Company 

Marathon Corporation Wieboldt Stores, Inc. 
Monsanto Chemica! Company 


Morton Salt Company 


Chesterfield) accounted for 18.1% | 


| 


| 
| 
| 
| 


| 


Per Carton and Per Million of Cigarets Sold 


Sales of leading brands of cigarets related to the amount invested on each in 
magazines, newspapers, Sunday sections, network radio and television, and 
farm magazines during the past four years. 
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Costs of Cigaret Advertising 


‘compared with 12.2% the year be-| LUCKY STRIKE (Amer. Tob.) 


1949 1950 1951 1952 
CAMEL (Reynolds) 
ose icici psenssadeass 97.0 98.0 102.5 104.5 
Be IE ai csccestsstrSedetsisaserisacesee $10,426,627 $11,444,570 $12,262,067 $13,313,273 
Ad cost per million ................000006. $107.49 $116.78 $119.63 $127.40 
ans listaslsseisbtisessrenai 2.1¢ 2.3¢ 2.4¢ 2.5¢ 
Raa Socass peisisoosensciouee 94.0 82.0 76.0 73.5 
RN iid ils as napus cepesiavees $8,627,620 $8,127,146 $8,726,620 $8,257,187 
PA BEE EE GID cistccssscsssinscecsesss $91.77 $99.11 $114.82 $112.34 
a ee is ieee sien 1.8¢ 2.0¢ 2.3¢ 2.2¢ 
CHESTERFIELD (Liggett) 
I oc skis sans cnensdacocensivsies 68.0 64.6 64.1 68.0** 
Pe I aired dikcsensissptenesicheseadsoss $8,001,555 $7,377,689 $8,750,191 $9,858,060 
Ad cost per million ................00.006+- $117.67 $114.66 $136.51 $144.97 
Pe I sc ccacisnpaadvives 2.4¢ 2.3¢ 2.7¢ 3.0¢ 
*PALL MALL (Amer. Tob.) 
RN a5 cancandnvcodiondiucbisbeses 17.5 23.0 31.3 41.5 
ss ces asanse $2,133,998 $1,877,661 $1,761,663 $4,138,492 
Ad cost per million ................00... ' $121.94 $81.64 $56.28 $99.72 
Mn Re 2.4¢ 1.6¢ 1.1¢ 2.0¢ 
PHILIP MORRIS . 
a8 8. ss oniccansunbiane 32.0 40.0 39.3 36.5 
Pe NINE biikictasscshisesissinentercsiainss $7,658,041 $8,460,814 $8,541,998 $9,154,503 
Ad cost per million .............0.000000 $139.33 $214.40 $217.36 $250.81 
Oe oat yt UO kc scclanwechentbcnseesoed 2.8¢ 4.3¢ 4.3¢ 5¢ 
| OLD GOLD (Lorillard) 
SII, adsinccosagssscescesncasvis 18.0 19.5 21.0 23.0 
tN ooo sicainacdacsdxobaevacneds $4,584,541 $5,054,444 $6,919,722 $6,981,309 
Ad cost per million .............0000005 $254.70 $290.06 $329.51 $303.53 
a OY OT I: Sek cab apessobiabesiens 5.1¢ 5.8¢ 6.6¢ 6f 
| “TAREYTON (Amer. Tob.) 
Sales (billions) ...... Lickdiodes 5.5 7.0 8.5 12.5 
Be IE ciisestiasicicotsiccssss.s $402,761 $762,860 $777,234 $890,414 
Ad cost per million ................ $73.23 $108.98 $91.44 $71.23 
OF. en eI, cakdphadinnabotessavinshics 1.5¢ 2.2¢ 1.8¢ 1.4¢ 
| KOOL (Brown & Williamson) 
NED Siscisonaconesssssees 78 9.2 10.5 11.5 
Ad investment .............. oindaa $118,832 $110,278 $519,442 $493,046 
BE GE OP II: cats sicsessisimsesssssases $15.84 $11.94 $49.47 $42.87 
pC 0.3¢ 0.2¢ 1.0¢ 0.9¢ 
RALEIGH (Brown & Williamson) 
ices dssinesstcenbobacsicacts 7.0 7.5 8.0 8.3 
PUNE si cacssicccesdsvesesenessssccs $1,037,518 $1,057,724 $1,127,597 $1,425 
Ad cost per million . $148.22 $141.03 $140.95 $0.17 
oe OD sis 3.0¢ 2.8¢ 2.8¢ .003¢ 
“FATIMA (Liggett) 
I III. s5esdauabiscavoasacssaes — 2.0 2.0 3.0 
I  Sivivisiindss sitdvoesssesoss $835,196 $1,328,022 $2,716,212 $3,152,072 
Be I EG: cssessescagecsnsivessss — $664.01 $1,358.11 $1,050.69 
ae) te MD. scicieasenainebieeiwnees — 13.3¢ 27.2¢ 21¢ 
| 'VICEROY (Brown & Williamson) 
bE si ainssiceennsiisbstinndinse 0.8 1.2 1.8 2.7 
Oe Me ii wi casskicvenbacisess $263,454 $299,832 $79,040 $166,748 
Ad cost per million 00.0... $329.32 $88.14 $43.91 $61.75 
Re re as 6.6¢ 1.8¢ 0.9¢ 1.2¢ 
| PARLIAMENT (Benson & Hedges) 
INES. sa sprecndecssssernsiscacsesotaevess 06 1.0 1.4 19 
IE pics ssssnncsantdosesnnsisopevesi oe $362,553 $424,464 $444,204 
Ad cost per million oo... — $362.55 $303.19 $233.79 
Oe Oe Oe  uicaiinvsbissuighinsiveterde ~o 7.3¢ 6.1¢ 4.7¢ 
*CAVALIER (Reynolds) 
NE IE abide ccssciseiesessecesieses ; —_-— 0.8 0.5 1.5 
Be BI rcasttcades invednivectnciesns ; $347,343 $393,179 $1,183,025 $1,982,296 
Ad cost per million 0.0.0... — $491.47 $2,366.05 $1,321.53 
Sy inte  e L » abaketeideansvessbesenans — 9.8¢ 47.3¢ 26.46 
| FREGENT (Riggio Tob.) 
IE siiiassscrorheisisviciepesvoorsee —— 0.8 1.0 0.8 
I hn ssccccsssseccocevanbastvortes — $76,980 $256,780 $184,430 
Ad cost per million 0.0.0.0... -— $96.21 $256.78 $230.53 
Pm Fr MIN. ‘ciassstibeninctedintecetns a 1.9¢ 5.1¢ 4.6¢ 
*WINGS-AVALON (Brown & Williamson) 
ee I coh chasse sniesnoecsineeheoenes 1.0 0.8 0.7 0.7 
I yates snicticciepnindianaonisteores — eS $3,384 $14,946 
Ad cost per million o0..occccceeee — -— $4.83 $21.35 
er Or MEIN | acsenahsbedivcavescut ; oo -- 0.1¢ 0.4¢ 
*EMBASSY (Lorillard) 
SE IIE isiecescascnscinsctevieissovons ~ 0.8 0.5 0.7 
BN NE oases pexsssnpsiacencessecasters $626,234 $562,944 $644,961 $456,480 
Ad cost per million... a $704.18 $1,289.92 $652.11 
Be OID | snrscacsccsensinsonseseves wears 14.1¢ 25.8¢ 13¢ 
KENT (Lorillard) 
= Re oor _- -—— — 0.7 
ie IID kos. \snrcssscecacnaiaadsabinaion —— --- —_— $991,672 
Ad cost per million 0.0... ccc — San “a. $1,416.67 
0) aE. <thtaniminaniteaiitbeiiade — _— ~— 28¢ 


NEEDHAM, LOUIS & BRORBY, Inc. Advertising — 


135 South lo Salle Street, Chicago 3, Illinois 


*King-size 
tFiltered 
**The sales figure for Chesterfield includes both regular and king-size. Ad expenditures for each group are not available so 


meee both are included in this table. - 

New Yor Based on (1) Business Week sales data, (2) Bureau of Advertising figures on newspapers and Sunday supplements, and (3) Leading 
Hollywood National Advertisers dato for mugazines, radio, TY and farm magozines, 
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have entered the king-size field | 


this year, and others are expected 
to follow the trend. 

Among the established king-size 
brands, Pall Mall made a good 
showing last year by pushing Phil- 
ip Morris out of fourth place. For 
sales of 41.5 billion cigarets (10.2 
billion more than were sold in 
1951), Pall Mall spent $4,138,492 
or 2¢ per carton for advertising. | 
King-size Tareytons went up to) 
12.5 billion while ad cost per car- | 
ton dropped from 1.8¢ in 1951 to. 
1.4¢ last year. All of the other. 


king-size brands but Regent in- 
creased their sales, but Cavalier’s 
ad cost per carton was a high) 


26.4¢ and Fatima’s hit 21¢. 


® R. J. Reynolds Tobacco Co. 
spent 2.5¢ per carton to keep Ca- 
mels in the No. 1 sales and adver- 
tising Spot they have enjoyed for 
several years. 

American Tobacco Co. decreased 
its Lucky Strike advertising, and 
the $8,257,187 it spent sold 73.5 
billion Luckies last year. The 
ad cost per carton came to 2.2¢, 
and the brand continued in sec- 
ond place, although sales declined 


average per-carton cost of five- 
tenths of a cent, but again it must 
be mentioned that the bulk of the 
advertising of the last three brands 
ran in non-measured media. 


Takes Over Milana Co. 

The television film program di- 
rectory division of Broadcast In- | 
formation Bureau, New York, has 
taken over the operations of 
Thomas L. Milana Co., New York | 

V film consultant. Tom Milana, | 
president, has retired from the 
film program informational field 
to join a film distributing organi- 
zation. 


Rickard & Co. Names March 
Robert March, formerly with 
Fuller & Smith & Ross, Cleveland, 


‘has joined the contact and crea- 


tive staff of Rickard & Co., New. 
York. 


Don Dennett Associates Bows 

Don Dennett & Associates, a new | 
publishers’ representative, has | 
opened offices at 161 E. Grand | 
Ave., Chicago 11. 


Height means reac 
in TV, too! 


+e and reach means people. EN 


Two-thirds of a million 
persons live in KSL-TV’s 


eee ci. booming Intermountain 
> coverage area. These people 
> LA annually earn — and spend 
SZ N\ — nearly a billion dollars. 
NAC AV Get details from CBS-TV 
ai , LAN] Spot Sales, or 
: \ : , YY om KSL-TV Serving Intermountain America 


sources upon request 


for the third consecutive year. 

Philip Morris & Co., despite an) 
increase in advertising, lost sales 
for the third straight year, too. | 
With an expenditure of $9,154,503 | 
and sales of 36.5 billion cigarets, | 
this brand’s advertising cost per 
carton was 5¢. King-size Philip 
Morrises were introduced in Jan- 
uary of this year as a possible so- 
lution to the problem of lagging 
sales of the regulars. 


@ Three brands with decreased 
advertising appropriations _ still 
managed to come out with higher 
sales, and Old Gold, with only a 
slight increase in advertising, sold 
2 billion more cigarets in 1952 
than it did the year before. 

Raleigh sales were 8.3 billion, | 
an increase of 300,000,000. Not in- 
cluding the cost of coupon re- 
demption (AA, July 9, ’51), Ra- 
leigh’s cost-per-carton was pared 
to 0.003¢ from 2.8¢ the previous 
year, but much of this, as indi-'| 
cated, is due to a shift from meas- | 
ured to unmeasured media. Em-. 
bassy’s sales gain was slight (200,-| 
000,000), but its per-carton ad_ 
cost went down to 13¢ from 25.8¢ 
the year before. The third brand) 
which had its advertising appro- | 
priation docked was Kool, which | 
was moved down a notch in the 
ranking by Herbert Tareyton but 
still reported a sales increase of 1 
billion. The per-carton ad cost for 
this brand was a low nine-tenths 
of 1¢, but here again a large por- 
tion of advertising dollars went 
into radio and TV spots. 


se Lorillard’s widely-publicized 
Kents were backed by $991,672 in 
advertising, and 700,000,000 of | 
them were sold. This brings the) 
per-carton ad cost for introducing | 
the brand to 28¢. 

R. J. Reynolds continued to lead 
the group in advertising invest- 
ments, which this year amounted 
to $15,295,569. The cost of selling 
106 billion Camels and Cavaliers 
came to 2.9¢ per carton. 

American Tobacco Co. was sec- 
ond in total expenditures ($13,- 
286,093), but fared better than. 
Reynolds in total sales. Sales of | 
Luckies, Pall Malls and Tareytons | 
amounted to 127.5 billion, and the | 


ad cost per carton averaged 2.1¢. 


Liggett & Myers Tobacco Co.| 
spent $13,010,132 on advertising | 
for Chesterfields and Fatimas, | 
and sold 71 billion at a cost-per- 
carton of 3.7¢. 

P. Lorillard Co.’s total expendi-. 
ture came to $8,429,461 to sell. 
24.4 billion Old Gold, Embassy) 
and Kent cigarets. The cost-per- | 
carton was 6.9¢. 

Brown & Williamson’s total 
dropped from $1,729,463 in 1951) 
to $676,165 last year. The com- 
pany sold 29.5 billion Kools, Ra- 
leighs, Wings and Viceroys at an 


Remember the 


old chestnut... 


about putting green glasses on a horse, so he'd 
think straw was grass? Well, it looks as if 
straw, corn cobs and stalks may be standard 
diet for steers—without the green glasses, but 
with such feed supplements as molasses-urea. 

SUCCESSFUL FARMING advises its farmer 
businessmen readers on new cattle feed tests. 
Object: lower cost beefsteak. 


Farming is a business... that pufs to use 
research findings on feed, fertilizer, nutritional 
advances, antibiotics, new products and methods 


model kitchens, glass block bathrooms, major 
appliances, new furniture and furnishings chosen 
for function, color, and design as well as utility. 


The best class market of the nation’s best 
farmers... the 39° which earns 88% of US farm 
income...is best reached by SuccessFUL FARMING. 
‘The average annual cash income of the SF farm 
subscriber is in excess of $10,000-—-64°%, above 
the national farm average. 

SUCCESSFUL FARMING gives deep penetration, 
high readership, and influence based on more 
than a half century of service. In a market lightly 
fringed by general media and TV, the national 
advertiser needs SF to balance national effort, get 
maximum sales and potential. For full facts, call 
the nearest SF office. 


...to raise production, increase 
efficiency, cut costs. Agriculture is 
notonly the country’s majorindustry, 

but the most rapidly developing! 

The farm family is upping its 
living standards, building and 


Merepitn PusiisHinc Company, Des Moines 
. New York, Chicago, Cleveland, Detroit, 
Auanta, San Francisco, and Los Angeles. 
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SERVICE WITH A SMILE—Outgoing president of the American 
Marketing Assn.’s New York chapter, John Shepherd of Fletcher 
D. Richards Inc. has the pleasure of serving luncheon to the 
chapter's new officers. Seated are the new president, John Cole- 
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THE WEEK 


FOURSOME-—Stage and screen actress Grace Kelly shows TV Guide's trophy during 
the magazine’s first annual golf tournament at the Bala Golf Club, Philadelphia. Ad- 
mirers of girl and trophy are (left to right) Richard G. Fighthorn, v.p. of WHUM, 
Reading, Pa.; Joseph Zimmerman, promotion director, and Kenneth Stowman, sales 
manager, of WFIL and WFIL-TV, Philadelphio Inquirer stations. 

ey 

& Presbrey, secretary; Philip Agisim, Cowles Publications, direc- 
tor; Paul Benson, Benton & Bowles, director; Margaret Booss, 
D’Arcy Advertising Co., director; Charles Smith, McKinsey & 
Co., director; Mr. Shepherd; Elliot Reid, Socony-Vacuum Oil 


Co., director, and Charles Squires, Fletcher D. Richards Inc., 
assistant secretary. 


man, General Foods Corp., and Ernest Engel, treasurer, Thomas 
J. Lipton Inc. Standing left to right are Melvin J. Davis, Cecil 


* TITS MKHIGAN = © «33. MICHIGAN 
© 214 N.MICHIGAN © «17S W.JACKSON 


FASHION JEWELRY 


www OF bersas stop af @ Marvey Shop 
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CAPITALIZING—While five blocks of Chicago’s Michigan Ave. are being torn up 

to make way for an underground parking lot, the Una Harvey jewelry shops in the 

area are capitalizing on the spectacle with car cards like this to promote business 
as usual, Chicago Car Advertising Co. helped work up the idea. 


WITH CHLOROTEX—Prince Matchabelli Inc., 

New York, is using b&w half pages in 

Argosy, Esquire, Life, The Saturday Evening 

Post, Sports Afield and True to introduce 

its new Seaforth solid deodorant stick ‘with 

Chlorotex” for men. Morse International, 
New York, is the agency. 


MINE OF INFORMATION—Ketchum, Macleod & Grove, Pittsburgh, says these two 
gentlemen are digging up information in a West Virginia coal mine about Edison 
miners’ cap lamps and MSA MinePhones for its client, Mine Safety Appliances Co. 
They are James J. Welch (left) and R. Forrest Rosenberger, agency account executives. 


- Pe i SON, FOR GERTIE’S SAKE—With student nurse Grace Goldy looking 
on little Johnny Kubis accepts a $25 bond at Children’s Hospi- 
tal, Washington, from PGad B. Morehouse of Silver Spring, Md. 
This is because Mr. Morehouse, assistant general counsel for the 
Federal Trade Commission in charge of compliances, had won 
the bond from the Washington Post for submitting a winning 
humor story. The story: The FTC reviews advertising for false 


amet _—_— 
gatsesoem 


a 


DOUBLE EXPOSURE—Theo: Hamm Brewing Co., St. Paul, is taking double transpor- 
tation poster spots like this to make sure riders know there's Hamm's beer to refresh 
them on a hot summer day. Similar posters are being used in outdoor locations in 
Kansas City and other markets. Campbell-Mithun, Minneapolis, is the brewer's agency. 


ea 


SUPERCHEF—J. Morse Ely (right), Henry M. Hempstead Co. account executive, re- 

ceives a special master of “magiric’ science citation from Orrin E. Wolf, executive 

v.p. of the commercial cooking division of Hotpoint Co., Chicago. Mr. Ely attended a 

four-day course on big-scale cooking for hospitals and other institutions in order to 
do his job better. The Chicago agency handles the division's advertising. 


and misleading claims. One girl who reads about ‘5,000 radio 
commercials daily marked for inquiry this transcript of a radio 
broadcast for a carnival: ‘Gertie, the chimpanzee with a human 
brain.’ A reviewer studied the case and concluded that, while 
false, it was not deceptive; that, solely for entertainment, Gertie 
had been trained to do things. The papers were directed to be 
filed without action, with this note: ‘Suggest we hire Gertie.’ 
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ODAY, more and more of the Big Fellows — national advertisers — are 

using the Mighty METRO network of Sunday picture magazines. 

Big Names in national advertising are hobnobbing with leading department 
stores, grocery, drug and variety chains — retailers whose ads regularly appear 
in these sections. 

In Baltimore, Milwaukee, Houston, Des Moines, Buffalo or wherever, it’s 
mighty good business for both national and local advertisers to be in the best 
papers in the best markets in America every Sunday. 

You know why. Nothing interests people like themselves. Each Metro 
picture magazine belongs to its own community .. . is read cover-to-cover by 
better than half the community. Each is locally edited, locally respected — 
is locally stimulating. 

You know this, too: When you put your foods, cars, cigarettes, soaps, 
beverages, appliances “next door” to local advertising, you get ready-made 
response from two sources —from consumers who Anow your retailers and 
from the retailers themselves who eagerly tie-in to cash-in on your advertising. 


BALTIMORE Sunday Sun Magazine 
BOSTON Glope Pictorial 

BOSTON Herald Rotogravure Section 
BUFFALO Courier-Express Pictorial 
CHICAGO Tribune Picture Section 
CINCINNATI Pictorial Enquirer 


MIGHTY METRO magazines 
are individually owned, edited 
and distributed by these 
leading American newspapers: 


CLEVELAND Plain Dealer Pictorial Magazine 
DES MOINES Register Picture Magazine 
DETROIT News Pictorial 

DETROIT Free Press Roto Magazine 
HOUSTON Chronicle Rotogravure Magazine 
INDIANAPOLIS Star Magazine 

LOS ANGELES Times Home Magazine 


MILWAUKEE Picture Journal 

MINNEAPOLIS Tribune Picture Roto Magazine 

NEW ORLEANS Times-Picayune & States — Dixie 
NEW YORK News Coloroto Section 

PHILADELPHIA Inquirer Magazine — Today 
PITTSBURGH Press Roto Magazine 

PROVIDENCE Journal Magazine—The Rhode Islander 


For instance... 

One big national advertiser, with a brand-new product, took space in 
Mighty METRO. Result: /n one year, his product outsold — and continues 
to outsell —the former big leader in the Metro Market where sales were checked. 

Another advertiser came into Metro and doubled his share of the market. 

Another presold over a million dollars worth of merchandise six weeks 
prior to the appearance of the advertising — the result of dealer acceptance 
and enthusiasm for the Metro program. 

All these — and more — are eloquent testimony of Metro’s unique, local- 
level selling effectiveness. Success stories from leaders in all fields are in our 
files... yours to see on request. 

Yes, the Big Fellows are moving in with Metro’s mighty merchants. Last 
year, these teammates-in-selling invested more than $27,000,000 to mine 
the gold from Mighty METRO’s network of picture magazines. 

Look into Mighty METRO — for the big, the consistent pay-off! 


35,000,000 READERS EVERY SUNDAY 


NOTHING SELLS PEOPLE 
LIKE METRO BECAUSE 
NOTHING INTERESTS PEOPLE 
LIKE THEMSELVES! 


ST. LOUIS Globe-Democrat Magazine 

ST. LOUIS Post-Dispatch — Pictures 

ST. PAUL Pioneer Pictorial 

SEATTLE Times Pictorial Section 

SPRINGFIELD Republican Rotogravure Section 


WASHINGTON Star Pictorial Magazine 


Metro Group Editorial Bureau (New York) MUrray Hill 9-8200 
METROPOLITAN SUNDAY NEWSPAPERS, INC. + Sales Offices for Metro Magazine and Metro Comics .. . NEW YORK: MUrray Hill 9-8200 


CHICAGO: WHitehall 4-2280 + DETROIT: TRinity 2-2090 « 


SAN FRANCISCO: GArfield 1-7946 + LOS ANGELES: Michigan 0259 


SYRACUSE Post-Standard Pictorial Gravure Magazine 
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Advertisers Need Revival Effective, bell-ringing advertis- 
To the Editor: Too many skep- | ing has real enthusiasm behind it | 
tics in advertising! 
Ever since Hector was a doggie thinking and the sincere beliefs of 
in the window, it’s been considered | its creators. 
fashionable for advertising and| We are standing on the thresh-| 
marketing people to be Doubting hold of advertising’s golden age— 
Thomases on all subjects within| within a hand’s reach of the mer- 
the depth and breadth of human chandising Utopia promised by 
understanding. Under the guise|our ancestors. But those guys 
of free and unhampered thinking,| weren’t skeptics. They knew the 
too many present 
“show-me” boys are tossing up for 


JouNn B. MALONEY, 


grabs every principle of thought Chicago 
that even remotely smacks of e e -e | i 
dogma. Catches Up with AA 


Far too many of our advertising 
leaders are out and out skeptics— 
skeptical about the merits of the 
pag cee ear pee about | ADVERTISING Ace, did not come to) 

e inteligence of the people to! my attention for almost two weeks | 
whom they sell—and skeptical after its publication, due to my 
about the free enterprise economic | being on an extended trip; then I 
system under which they sell. began to receive letters from 

This vinegar-saturated skepti- friends in different parts of the 
cism isn’t a healthy thing. It’s a| country. I think it is one of the 
symptom of a lack of critical judg-| best articles that has even been 
ment and results in dull copy, arti- read to me, and I want you to 
ficial layouts and high-pressure know how much I personally ap- 
promotional campaigns. /preciate the time and effort you 

Granted that advertising is a/| have given to this... 
most inexact art, that there are) JOHN D. HAyYEs, 
few yardsticks or rules of thumb, President, Fanny Farmer, 
the skeptics among us should still Rochester, N. Y. 
hang their heads in shame. They, AA’s Fanny Farmer story was 
have lost faith in their products, | “read” to Mr. Hayes because, as) 
in the American way of life, and| noted in the story, he has been| 
in themselves. | blind for the past 30 years. 


To the Editor: Mr. Bernard’s | 
article on Fanny Farmer, which 
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rooms that exist behind it. 
It is inescapable, I believe, that 


hs hd the effecti ctice of public re- 
The Voice of the Advertiser boodhangp ol tenga cr la 


not only a dedication to truth, 
honesty and service, but, as well, 


'the faculty of placing himself in| 


Advertising Age, July 13, 1953 


need for either a new designation 
for those who actually practice 
true public relations, or the im- 
position of substantially restrain- 
ing penalties on those who do not. 

Human nature being what it is, 
and recognizing the fact that the 


Title Bout 


‘the position of the individual to practice of public relations will 


generation| meaning of simple, honest faith. my 


‘appeared in the May 18 issue of| 


To the Editor: The enclosed W20m his communication is di- 
tising Agency’s Irvin Teitel and ® Sensitivity and sympathy which 
our own Irving Titel is self-ex- | enables multiple emotional reac- 
planatory. | tion—which means he must be- 
Since it seemed easier to re- ©°OM€, momentarily and at will, 
quest a photograph of Mr. Teitel the person he is visualizing. 
the Canadian than to fly our Ti| , Ssentially, then, it should be 
up to Toronto for that picture at Obvious that public relations, in its 
|best sense, is the possession of 
\strong humanitarian qualities 
coupled with the ability to be sim- 
ply articulate, and assuming the 
term public relations to imply the 
highest expression of its standards 
fF | (and also being aware of the lim- 
|ited number of persons innately 
m | qualified to exercise these prin- 
|ciples), it seems equally obvious 
\that most public relations, so- 
called, are not truly public rela- 
tions at all. Rather, they are no- 
thing more than a sleazy attempt 


Irvin Teitel 


Irving Titel 


a bar, I did so. You'll find it en- 
closed, along with a picture of our 


‘ of opinion through a variety of 
Titel. 


questionable techniques—w hich 
include the dispensing of free food 
and drink, the procurement of 
feminine diversion, the outright 
gift of money or some object of ap- 
preciable value—or the blatant 
and unprincipled imposition of de- 
sired action through the threatened 
disclosure of intimate personal 
knowledge concerning the person 
to be influenced. 

What all this amounts to, 
course, is the fact that the exercise 
of true public relations 


Lynn C. WIMMER, 
Public Relations Department, 
Burton Browne Advertising, 
Chicago. 


May 27, 1953 
Mr. Irving Titel 
Art Director 
Burton Browne Advertising 
619 Michigan Avenue 
Chicago, Il. 


Dear Mr. Titel: I had read the 
April 20 issue of ADVERTISING AGE 
fairly casually and it wasn’t until 
somebody called me up about Page 


at special pleading, the influencing | 


/not change much, it might be bet- 


'—enthusiasm founded on positive material on the Canadian Adver- ‘ected. To do this he must possess|ter for everyone concerned to 


|abandon the term public relations 
‘entirely and label the activity it 
‘encompasses for what it actually 
is...opinion engineering. 
WELLES IRWIN PRICE, 
| Public Relations Consultant, 

Genoa, III. 

e * ° 

Celotex Reprints Editorial 

To the Editor: We would like 
to have your permission to reprint 
|an editorial of the May 25 Issue of 
| ADVERTISING AGE entitled “Easy 
Living Is Too Easy” in the fall is- 
|sue of “Building Materials Mer- 
| chandiser.” 

The “Merchandiser” is the Celo- 
tex publication to 20,000 lumber 
dealers, intending to give them 
helpful and timely articles about 
| Successful retail operations. 

WILLIAM M. KAMMANN, 
Kammann-Mahan Inc., Cin- 
cinnati. 


‘Never Underestimate’ 
| To the Editor: The enclosed 
'photo and caption (AA, June 15, 
|Page 2) caught my eye. 

“Pleased by Advances” indeed! 
I always did suspect that most 
'of these secretaries pictured run- 
‘ning around the office with the 


j 


of boss in full chase were setting a 


pace that would assure their get- 


in the ting caught. 
world today is very slight, and) 
it points up even more sharply the 


Moriz M. DreyFus, 
Philadelphia. 


88 that I did a double-take. - 

Aside from the fact that your 
forte is art and mine is copy, that 
you have more hair on your face 
than I have on mine, and that I 
have more hair on my head than 
you have on yours—there is a 
definite —nomenclatural—r es e m- 
blance. 

The next time you're out this 
way I insist you let me buy you 
a drink—a glossy print of Irving 
Titel and Irvin Teitel at a Toronto) 
bar is something ADVERTISING AGE| 
couldn’t resist! 

IRVIN TEITEL 

Manager, Canadian Advertis- 

ing Agency, Toronto. 

s . * 


Sets AA Right on Ball 
Clinic Classification 

To the Editor: You attention is 
directed to Page 54, June 29 edi- 


‘caption Advertisers’ Expenditures 
_in Newspapers, 1952. 


tion of ADVERTISING AGE, under 


The Ball Clinic is listed under 
a classification of ‘Rupture Treat- 
ment.” Our institution does not 
treat rupture. For more than 35 


‘years we have specialized in the 
| non-medical, 


| 
| 


Suggests PR Change to | 


‘of the more 


non-surgical treat- 
ment of rheumatism. 

We would greatly appreciate | 
your printed notice of error in 
this instance. 

Louis G. MANHEIM, 
Assistant Advertising Man- 
ager, The Ball Clinic, Excel- 
sior Springs, Mo. 

. * e 


‘Opinion Engineering’ 

To the Editor: Your June 8 sur-| 
vey of public relations organiza-| 
tions was most interesting, and, to) 
me at least, very revealing, al- 
though in a somewhat different 
sense than that disclosed by Mr. 
Lesly in his letter (AA, June 22) | - 
setting forth the tendency of pub-| | 
lic relations firms to exaggerate 
the magnitude of their operations. 

The thing that occurred to me, 
not only after reading your article 
but also from long past experience, 
was the inconsistency of the fa- 
cade of public relations practice 
with what actually goes on in some 
lavishly furnished 


fit 


demands the utmost skill and 
constant application of a wide vari- 


ety of techniques: here at WASHINGTON 


every job, big and small, gets the bene- 


of our unmatched skill. 


PHOTO ENGRAVING 
COMPANY 


118 S. Clinton Street 
Chicago 6, Illinois 
FRanklin 2-6343 
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Unit costs of most things you buy 
have gone up nearly 100% —and 
so have publishing costs. But an 
advertising dollar buys more in 
The Milwaukee Journal today 
than in 1933! 


Because of steady circulation 
growth, The Milwaukee Journal 


general advertising rate per 1,000 
reader families is 18° less than 
in 1933 for the daily issue, and 31% 
less on Sunday. 


Moreover, the average reader 
family today is worth far more to 
the advertiser. Median family in- 
come in Milwaukee county is ap- 


that buys 
) years ago! 


proximately $4,700 compared to 


$1,500 twenty years ago, and only 
$1,800 in 1940. 


That’s why The Milwaukee 
Journal 1953 advertising dollar 
is just about the “buyingest” 
dollar in the business! 


THE MILWAUKEE JOURNAL 


Leading Newspaper in Advertising Linage Since 1949 
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Winslow Heads Ad Club 


Ralph Winslow, manager of pub- 
lic relations of Koppers Co., Pitts- 
burgh, has been elected president 
of the Advertising Club of Pitts- 
burgh. He succeeds Jay M. Sharp, 
advertising promotion manager, 
Aluminum Co. of America. AA, 
June 29, erroneously reported Mr. 
Winslow had been appointed Kop- 
pers public relations director, and 
that he had succeeded Mr. Sharp. 


Bingham Named Sales Head 


Cc. F. Bingham has been pro- 
moted from assistant sales direc- 
tor to sales director of Columbia- 
Southern Chemical Corp., Pitts- 
burgh, a subsidiary of Pittsburgh 
Plate Glass Co. He succeeds E. W. 
Haley, who has become assistant 
to the v.p. in the New York office. 


Let us put more pennies 
_§in your “52-cent doilar” 


Getting full value and reducing 

the cost of your inquiries puts 

JAY pP More sense in your advertising 
dollar. Free samples show this. 

WAL Advertising Typography 
14 E. HUBBARD ST., CHICAGO 11 © MO 4-6134 


New Yorx, July 10—A new 
company, Box Office Television, 
has appeared on the theater TV 
scene. 

This company’s advent on the 


horizon was heralded by the an-| 
'the sports schedule, which starts 


nouncement that it will begin op- 
erations this fall with an impres- 
sive sports lineup. 

Box Office Television is headed 
by Milton N. Mound, a New York 


attorney. Included among its v.p.’s| 


are NBC comedian Sid Caesar and 
Abram Chasin, music director of 
WQXR, New York. 

Theatercasts now lined up in- 
clude all five home football games 
of Notre Dame, which experiment- 
ed with theater TV over a limited 
hookup in 1950; at least four Notre 
Dame basketball games, and four 
basketball contests of the Har- 
lem Globetrotters. In the talking 


stage: some away-from-home No-| 


tre Dame gridiron games, Univer-| Northwest has moved to 1832 S. W.|Inc., New York, has been pro- 
basketball' 11th Ave., Portland 1, Ore. 


sity of Kentucky’s 


‘Box Oftice Television Forms to Promote 
Theater TV; Notre Dame Games Scheduled | 


games and 
fights. 

Mr. Mound said there are 110 
theaters throughout the country 
now equipped for large-screen vi- 
deo. How many of them will carry 


two championship 


Oct. 17 with Pittsburgh and No-| 
tre Dame, is indefinite at this time. | 
Welch Signs ‘Dotty Mack’ 

Welch’s Wine division of Quality | 
Importers Inc., New York, has| 
signed to sponsor “The Dotty Mack | 
Show” on WABD, New York, and 
the Du Mont Television Network.| 
Effective July 7, the contract runs 


BBDO Shifts Christy Allen 

Christy Allen, account group 
head on the Gallo Wine account in 
the San Francisco oxfice of Batten, | 
Barton, Durstine & Osborn, will be | 
transferred to the agency’s New 
York office on Aug. 15 to become 
group head on the Lever Bros. Co. 


account. Jim Cook succeeds Mr. be 


Advertising Age, July 13, 1953 


Allen at San Francisco. He will be| ~ 


assisted by Don Tibbetts. 
Campbell-Ewald Names Doty 


Arthur D. Doty, formerly nation- 


al advertising and sales promotion 
manager of Hiram Walker Inc., 
has been named assistant director 
in the research department of 
Campbell-Ewald, Detroit. 


Lever Bros. Boosts Woods 
J.R. Woods, brand merchandising 


for 41 weeks. The show switches manager in the Lever division of 
from Sundays to Tuesdays, 9 p.m. Lever Bros. Co., New York, has 
to 9:30 p.m. Monroe Greenthal Co.,| been promoted to assistant field 


New York agency, handled the 
negotiations. 


‘Automotive News’ Moves 
Automotive News of the Pacific, 


sales manager. 


Hillman Promotes Ryan 


Michael J. Ryan, advertising 
manager for Hillman Periodicals 


moted to advertising director. 


— ee pe eee 


LIKE 


CALIFORNIA WITHOUT THE 


STUART K. HENSLEY, sales manager for 
the past two years, has been promoted to 
v.p. in charge of sales, advertising and 
brand promotion for the Toni division of 
Gillette Co., Chicago. He succeeds Wilmore 
H. Miller, who has become v.p. in charge 
of operation, in assuming the advertising 
and brand promotion responsibilities. 


CBS-Columbia Maps 
Fall Campaign in 


New Video Areas 


New York, July 9—CBS-Colum- 
bia has completed plans for a “big- 
ger than ever” advertising cam- 
paign this fall. 

The drive for the company’s TV 
and radio receivers will cover the 
country, with emphasis on new 
television areas as they open up. 
Spot radio and TV will be used 
heavily, along with newspapers, 
magazines and business publica- 
tions. 

The Columbia Broadcasting Sys- 
tem subsidiary will move into the 
new TV areas with factory-paid 
newspaper space and radio spots 
several weeks before a new station 
is due on the air. Each local cam- 
paign will continue for at least 
three months. 

Magazine copy will break in 
September, with four full-page 
ads scheduled (between Septem- 
ber and January) for Better Homes 
& Gardens, Life, Look and The Sat- 
urday Evening Post. Two new 
high-fidelity radio-phonograph 
combinations will be included in 
the campaign. 

Ted Bates Inc. is the agency. 


Cinch Products Campaigns 


Cinch Products Inc., Los An- 
geles, has begun an intensive tele- 
vision spot campaign for its cake 
and other mixes in a minimum of 
20 markets, some of them as far 
east as Milwaukee. The drive, run- 
ning through November, concen- 
trates on the four cake mixes and 
corn bread mix. Similar spots will 
be used in Los Angeles and El Pa- 
so to introduce a new product, a 
biscuit mix. Elwood J. Robinson & 
Co., Los Angeles, is the agency. 


| Four Appoint E. J]. Lush Inc. 
E. J. Lush Inc., New Haven, has 


BILUION DOLLAR VALLEY OF THE BEES 


But even a clock without hands isn’t as preposterous as trying 
to cover California without including the Billion Dollar Valley of 
the Bees. This inland area has more buying power than San Francisco 
ard Oakland combined. So make sure your schedule includes the Valley’s 


‘vetenewrer Hg CLATCHY NEWSPAPERS 


| , THE SACRAMENTO BEE « THE FRESNO BEE « THE MODESTO BEE 


NATIONAL REPRESENTATIVES . . . O'MARA & ORMSBEE 


been named to handle the ad- 
| vertising for: Ernest Bischoff Co.. 
plastics division, Ivoryton, Conn., 
maker of Thermo-cote strippable 
| protective plastic coatings; Ameri- 
can Electro Products Inc., Water- 
bury, electroplating; Davis Elec- 
tric Co., Wallingford, Conn., mak- 
jer of wire and cable machinery, 
and Arthur M. Rosenberg Co., 
New Haven men’s clothier. 


| ‘Chinese Daily Post’ Bows 


A new Chinese-language news- 
| paper, the Chinese Daily Post, 
/made its bow in San Francisco on 
| July 6. It is published by W. F. 
'Doon, formerly head of the Chi- 
nese Anti-Communist League. Al- 
| bert K. Chow is the assistant pub- 
lisher. The newspaper has taken 
| over the properties formerly owned 
by the Chinese Nationalist Daily 
at 809 Sacramento St. 


| Publisher Boosts Driscoll 


_ Maurice P. Driscoll, v.p. for In- 
|dustrial Publications Inc., Chica- 
go, has been promoted to publish- 
‘ing director for Practical Builder 
and Building Supply News. Mr. 
Driscoll succeeds Herbert  V. 
Kaeppel, executive v.p., who has 
_retired from company activities. 
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Who is Mr. X? 


He’s a thousand different men. 
And every day he blocks a thousand different sales. 


He’s the fellow your salesman never sees... 
maybe doesn’t even know he exists. 


But he crops up more often than you may realize. 
He’s the man who sits in on a buying decision 
and says, “Never heard of that outfit.” The block 
thrown up by Mr. X can kill the sale—or divert 
it to a competitor. 


This serious problem in industrial selling was 
brought into sharp focus by a thorough survey 
recently made in one fairly large company. 


This company had 125 key officials and 97 of them 


stated that they had a voice in buying decisions. 


30 of these men with buying influence make a 
practice of seeing salesmen... but the other 
67 almost never had a direct sales contact! 


Sa an 


know about 


your product ? 


The firms which were attempting to sell this 
company invariably had no more than six sales 
contacts. Depending upon the product sold, these 
firms were missing from 30 to 67 men who could 


block the sale. 


Reaching and influencing such men is one of the 
main jobs of your publication advertising. 
Establishing contact with all the hidden buying 
influences and with the oncoming crop of new 
men is a far greater job than any sales force can 
cope with personally. But these men must read 
industrial publications .. . and 95% of the readers 
of business papers read the advertisements. 


Why not talk this over with your advertising 
agency ? A capable agency which has the benefit 
of a completely frank discussion of sales problems 
can help immeasurably in solving them. 


And an effective advertising program, well planned 
and executed, can put “Mr. X” on your team 
when buying decisions are discussed. 


PUBLISHING 


™ PENTON company 


PENTON BUILDING e CLEVELAND 13, OHIO 
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THE ADVERTISING MARKET PLACE 


< 


Rates: $1.00 per line, minimum charge $4.00. Cash with order. Figure all cap 
lines (maximum—two) 30 letters and spaces per line; upper & lower case 40 
per line. Add two lines for box number. Deadline Wednesday noon 12 days 
preceding publication date. Display classified takes card rate of $12.75 per 
column inch. Regular card discounts, size and frequency, apply on display. 
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HELP WANTED 


COPY CHIEF: Young, ambitious agency 
copywriter ready to step up to first chal- 
lenging job as our first copy director in 
17-man Eastern agency, billing about mil- 
lion, specializing industrial accounts. 
Small city, beautiful countryside, excel- 
lent living conditions and schools, agen- 
cy-paid insurance program, annual bonus, 
ample salary. 
Box 5838, ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 


FRED J. MASTERSON 
ADVERTISING - PUBLISHING 
PERSONNEL 
All types of positions for men and women. 
185 N. Wabash Fr 2-0115 Chicago 
READ THIS AD TWICE 
Will pay salary, commission and expenses 
to two ambitious men not afraid of hard 
work who believe in and can SELL non- 
local advertising for a regional group of 
75 progressive weekly newspapers. Must 
know how to “get-into” advertisers’ of- 
fices, intelligently discuss advertising, 
markets, distribution, merchandising and 
sell schedules. This is soundly financed 
new organization in Mid-Atlantic States. 
Now read the ad again...slowly. If still 
interested send background resume to 
Box 5832, ADVERTISING AGE, 

801 Second Ave., New York 17, N. Y. 


ADVERTISING & PUBLISHING 
FOR ALL TYPES OF POSITIONS 
GEORGE WILLIAMS - PLACEMENTS 
209 S. State Ha 7-1991 Chicago 
RADIO-TV TIME BUYER 
EXPERIENCED 
For Chicago Office International Adv. 
Agency. Excellent working conditions. 
Unlimited opportunity. All replies held 

confidential. 
Box 5836, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 
MOLENE PERSONNEL 
SPECIALISTS IN GOOD JUDGMENT 
ANdover %-4424 
BANKERS BLDG. CHICAGO 11,ILL. 


SALESMAN 


to sell in Chicago our revolutionary 
new printing service that cuts 4- 
color printing prices 50 to 70% in 
quantities of 500 to 100,000. Un- 
believable but true. Beautiful repro- 
ductions. Every adv. agency, manu- 
facturer, or user of printing, a 
prospect. Anyone can now afford to 
use 4-color circulars or postcards. 
500 circulars, 80 Ib. enamel (842x11), 
4 colors one side, reverse side one 
color complete including plates and 
comm. $88. Must be experienced 
in selling printing, artwork, news- 
oaper or magazine space or TV time. 
Piberal drawing account against 
commission for right man. State ex- 
perience and qualifications in reply. 


Box 572, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


HELP WANTED 


Advertising Sales Help Wanted by Trade 
Paper - Chicago - Detroit - Philadelphia - 
N. Y. City - N. E. areas. Comm. Basis - 
Home Comforts Wholesaler - 60 E, 42nd 
ee Ae fk Ee A 

ADVERTISING - SALES - PROMOTION 
Quality jobs for qualified men and women 

THOMAS PERSONNEL 
8 S. Michigan FR-2-6230 Chicago 
ACCOUNT EXECUTIVE: Heavy experi- 
ence copy-contact bakery and/or chemi- 
cal equipment accounts to assist agency 
officer handling major account, handle 
smaller industrials himself. Salary medi- 
um to high four figures, numerous unique 
fringe benefits, bonus. Eastern location. 
Box 5837, ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 


BARNARD 
A service for employers and applicants 
in the fields of advertising and publishing. 
Office and Professional CEntral 6-3178 
176 W. Adams Street Chicago 3, Ill. 


JR. ACCOUNT EXEC looking for real op- 
portunity to step in, handle copy and 
contacts on going accounts about half 
small industrials, half consumer, Chance 
to develop or self-starter. Recognized 
agency, entirely self-contained, in Penn- 
sylvania city. Starting salary $5,000-$6,000. 
Box 5839, ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 


LITHOGRAPHIC SALESMAN 


Must be carrying $75,000 or more annual 
volume from Chicago firms interested 
primarily in fine quality four-color process 
work. Modern plant with all press size 
from 17 x 22” one-color to 52 x 76” four- 
color. Large staff of color artists; make 
our own color separations, plates, etc. 
Nationally known for award-winning color 
lithography. Liberal commission, many 
free employee benefits, plus profit sharing 
plan. Write fully and in confidence. Our 
sales staff knows of this ad. 


Box 577, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


WANTED 
TRADE 
PUBLICATION 


Successful publisher with 
organization wishes to ac- 
quire another trade paper. 
Willing to buy all or part 
interest. 


Box 570 ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 


a 


Fast moving opportunity for 
highly capable account executive | 


We need an able account executive for one of the 
largest, fastest growing concerns in its branch of the 
liquor industry. Liquor experience highly desirable, 


but not essential. 


This man must have a practical knowledge of all 
phases of distributor and dealer promotional activi- 
ties. Be fully capable of following through every 
detail of a major advertising promotion. Hard-headed 
sales sense and ability to think on his feet are major 


requirements. Successful experience in working with 
a top-notch creative team important. 


This account is under the personal direction of a 
senior officer of the agency; contacts will be with 
client's principals. Consideration will be given only 
to applications furnishing complete details of em- 
ployment record, type of accounts handled, age, 


present salary. 


All replies will be held in strictest confidence. Our 
staff knows we are running this advertisement. 


Box 576, ADVERTISING AGE 


200 E. Illinois St. 


Chicago 11, Ill. 


POSITIONS WANTED 


PUBLIC RELATIONS DIRECTOR 
Seeking organization conscious of public 
responsibilities, or agency with PR de- 
partment. Widely connected New York, 
Chicago. Presently director multi-million, 
newly organized southern corporation. 
Experienced broadest concepts PR phil- 
osophies, methods, functions. 

Box 5831, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Il. 

DIRECTOR OF ECONOMIC SALES AND 
MARKET RESEARCH 

15 years unusually broad experience or- 
ganizing, planning, directing research op- 
erations. Excellent writer, public speaker. 
Keenly sales rninded. Extensive contacts. 
M. S. degree in Business. Age 42. 

Box 5834, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 


MEMO TO A PROGRESSIVE BREWERY 


or 

AGENCY WITH BEER ACCOUNT 
Looking for a young man with creative 
know-how in sales, merchandising and 
advertising? A man able to conceive and 
direct a sound, modern program, geared 
to the present competitive market but 
which recognizes the traditional problems 
and does something about them? I know 
just the guy - He is presently a Division 
Sales Manager for a large, regional brew- 
ery but is looking for a connection with 
a more progressive firm. He is willing 
to relocate anywhere for the right op- 
portunity. If you would like to know 
more about me, I will be pleased to send 
a full resume for consideration. 

Box 5833, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


Top notch supervisor of printing and 
paper purchaser available in Chicago. 
Thorough knowlege of all four major pro- 
cesses of printing. Salary with bonus ar- 
rangement desirable. Box 1, 7338 W. 
Everell Ave., Chicago 31, Ill. 


SALESMAN VER1 


ADVERTISING MAN 
Creative self-starter, knows how to sell, 
what it takes to sell. Seeks agency or 
other wanting spark plug with imagina- 
tion and ideas, to create, develop, and 
sell practical sales building programs. 10 
years successful background sales, advt. 
Expd. Heating, Plumbing, Air Condition- 
ing, major appliances. Age 32. N. Y. N. J. 
preferred. Box 5835, ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 


MISCELLANEOUS 


4,500 SQ. FT. . MICHIGAN AVE. 
500 block - [st floor 
$3 per sq. ft. - pos. 6 mos. 
ARTHUR RUBLOFF & CO. 
100 W. Monroe St. Chicago 3, Ill. 
ANdover 3-5400 
3-D COLOR GLASSES 
for direct mail or newspaper 3-D ads 
contact Micheal Chapman, Mfg. Rep., 
P. O. Box 413, Waukesha, Wisconsin 
CANADA’S BEST MAILING LIST 
200,000 live names on Elliott stencils 
Cal your list broker - TO-DAY 
or Tobe’s - Niagara on the Lake, Canada 


for Copywriters oe 
Production men 
: and Artists 


: | contact res 
mary campbell agency 


165 West 46th St., N.Y.C. JUdson 6-5371 


POINT OF SALE MANUFACTURER 
WANTED IN NYC AREA 


Company with original items in illumi- 
nated signs needs a larger, fully integrated 
organization to expand, produce and pro- 
mote its products. Take over all accounts 
—small staff and some equipment. 


Box 574 ADVERTISING AGE 
801 Second Ave. New York 17, N. Y. 


ADVERTISING EXECUTIVE 


The Toni Company needs a top advertis- 
ing man with imagination between the 
age of 27 and 40. This man must have at 
least 5 years’ experience with either an 
advertising agency or advertiser, handling 
all phases of advertising and brand pro- 
motion of products soid in food or drug 
stores. Please do not apply if these mini- 
mum requirements are not met. 

Starting salary open and in line with 
experience. Advancement opportunities 
are exceptional. 

Furnish résumé of exper‘ence and salary 
required in first letter. All replies held 
in strictest confidence. 

Write Mr. Norbert Willging, The Toni 
Company. 456 Merchandise Mart, Chicago 


ative Artist for Visuals as 
well as Comprehensive 
layouts. Should know 
production processes and 
be able to design complete 
jobs. Write: Western Ad- 
vertising Agency—610 


Wisconsin Avenue, Ra- 
cine, Wisconsin. 
VVVVVVVVVVVVVVVVVyV 


Wanted experienced Cre- | 


Here's an 


ADVERTISING AND 
SALES PROMOTION 
MANAGER 


who earns his salt! 


@ He’s a sales-minded, promotion-in- 
itiating executive. 

@ Some of the ads he has written have 
become classics in the advertising 
world. 

@ The D.M.A.A. has granted him a 
top award for his direct mail cam- 
paigns. 

@ He can handle a substantial staff; 
knows how to work with artists, 
printers, engravers for efficiency, 
harmony, economy. 

@ He can set up a budget, sell it to 
management, see it through. 

@ He knows how to direct the adver- 
tising agency or function as a one- 
man agency and public relations di- 
rector, if necessary. 

@ No neophyte, he. His judgment and 
experience are seasoned, sound. 

@ He has reached the top potentiality 
in his present position. 

@ He wants to take the final step in 
his career. Opportunity now is the 
prime consideration. Do you have 
the challenge? 


Please write to 
BOX No. 569 


ADVERTISING AGE 
801 - 2nd Ave., New York, N. Y. 


AAAAAAAAAAALAAAAAA 


SALESMEN 


Retailers. 


43 W. 57 St., N.Y. 


FORMER PAL-PERSONNA 


Due to our recent disposal of assets of PAL and 
PERSONNA, about 40 top-notch Salesmen, also 
Sales Supervisors and Sales Managers are avail- 
able for lines sold through Drug, Tobacco, Hard- 
ware and Grocery Wholesalers and Chain Drug, 
Supermarket, Department and Variety Store 


These are loyal, productive men with good, 
strong personal followings in their respective 
territories. If you need capable, personable rep- | 
resentation, we will be glad to put you in touch | 
with any or all of these men. 


Otto E. Kraus, c/o Mailman Bros., 


MUrray Hill 8-1500. 


AVAILABLE 


19, N.Y. 


COLOR—This display, created by Ohio Ad- 
vertising Display Co., Cincinnati, for the 
Crosley division, Avco Mfg. Corp., Cincin- 
nati, is reported to be so popular that it 
has been reordered as much as three times 
by many dealers and distributors. Designed 
to illustrate the complete color line of the 
new Coloradios, it occupies seven sq. ft. 
of space. 


KWWL Sues KXEL, Waterloo 


Black Hawk Broadcasting Co., 
operator of KWWL, has brought a 
$500,000 triple damage suit in fed- 
eral court against Josh Higgins 
Co., operator of KXEL. Both sta- 
tions are in Waterloo, Ia. Black 
Hawk charges Josh Higgins with 
seeking to misrepresent Black 
Hawk in various speeches by its 
officials before local clubs, of try- 
ing to destroy the radio station’s 
credit and to induce advertisers to 
boycott KWWL. The petition al- 
leges that Josh Higgins Co. seeks 
to impair Black Hawk’s position 
before the FCC and other govern- 
ment agencies and to force it to 
withdraw its TV application so 
that KXEL may gain a monopoly 
of major power television in Wa- 
terloo. 


COPY © ART © TV @ RADIO 


Top creative men in these fields want 
free lance work. For estimates write: 
“Creative Clearing House,"’ Box §73, 
801 Second Ave., New York 17, N. Y. 


To You WHO ARE CONCERNED — 
re there GREMLINS in your GRAM- 
MAR? BUGS in your speeches and BUG. 
BEARS in your delivery? Away with 
them! Private, individual, confidential in- 
struction in all forms of written and 
spoken English, including radio & t-v, 
offered by former Northwestern teacher 
with academic integrity plus wide pro- 
fessional experience. 

Home Studio—Evanston, Ill.—UN. 4-9793 


ARTIST 
FOR TEXAS 4-A AGENCY 


Excellent working conditions, poten- 
tial unlimited. Address full expe- 
ones particulars and starting salary 
oO 

Box 571 ADVERTISING AGE 
200 E. Illinois St. Chicago 11. Ill. 


REAL 
COPYWRITER 
WANTED 


Important Chicago agency is wid 
open for the hard-to-find anon whe 
does more writing than copying. 
Our emphasis is on ideas, not 
ideals. This is no job for a nicey- 
nicey writer, the framer of the 
high-flown phrase. Nor is it a spot 
for a beginner, no matter how 
promising. 
The man selected will have a firm 
foundation of experience on na- 
tional accounts. He must know 
TV techniques, space and trade 
paper approaches, and be able to 
prove it. 
In return, he'll have a part in 
planning, an opportunity to work 
with the most congenial, ad-wise 
group in the business, a chance 
to grow with a solid, booming or- 
ganization and a share in our 
generous profit plan. 
Write us as if you were a prod- 
uct. Give your full background. 
State salary desired, but make it 
realistic and be certain your ex- 
perience warrants it. nd no 
samples with your introductory 
letter. We'll look at those later 
if your application sells us. 

Box 575 ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Il. 
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29 State Farm 
Papers Join Hands 
in New Promotion 


Cuicaco, July 9—Twenty-nine 
state farm papers throughout the 
country will join hands to empha- 
size the merits of their type of pa- 
per to national advertisers and 
agencies in a unified promotion 
campaign which will get under 
way next week. 

Although individual state farm 
papers have actively promoted 
their markets and media, and var- 
ious groups such as Midwest Farm 
Paper Unit and Western Associ- 
ated Farm Papers have acted in 
concert for some time, the new 
campaigiu is the first which has 
brought so many state papers, in 
so many states, under a single pro- 
motional tent. 

The publications involved have 
a total circulation of 3,780,000, and 
last year carried between them 
more than 10,000,000 lines of com- 
mercial advertising. 


a The new campaign, which will 
be spearheaded by dominant space 
in ADVERTISING AGE, was developed 
by a committee of state farm pa- 
per representatives headed by Fred 
O. Toof, national advertising man- 
ager of Western Associated Farm 
Papers. Other committee members 
are Vern Anderson, advertising 
manager of Prairie Farmer; Dave 


Decker, The Katz Agency, Chicago; | 


Frank Gaughen, Capper Publica- 


tions, and Bremer Peck, Peck & | 


Billingslea. 

The advertising will be backed 
by special sales promotional mail- 
ings to advertising agencies and by 
intensive merchandising of the 
program to space representatives 
of all the cooperating papers. First 
step in this merchandising pro- 
gram will be taken in Chicago, 
New York and San Francisco dur- 
ing the week of July 13, when 
space representatives in those 
cities will be given details of the 
program at special kick-off lunch- 
eons. 

The promotion will emphasize 
the strides which state papers have 
made in market coverage and ad- 
vertising in recent years, and will 
tell the story of their localized 
impact upon the farm market. 


s Publications joining in the ef- 
fort are American Agriculturist; 


The Fabuhus Southwest 


NATION'S LARGEST TRADE TER@ITORY 


EL PASO 


Metropolitan Area 
(El Paso County) 
Population 224,000 
Families 53,800 
Circulation 59,711 


Coverage Ratio Over 100% 
CITY ZONE & RTZ 


24 counties of West Texas 
ond New Mexico 


Population 555,200 

Families 142,900 

Circulation 84,896 
Coverage Ratio 59.2% 


Che Z1 Paso Cimes 


An Independent Newspaper 
Morning and Sunday 


El Paso Herald-Post 


A Scripps-Howard Newspoper 
Evening 


TWO Separate Newspapers 
30 Line BUYS BOTH! | 


| Arizona Farmer; Arkansas Farm- 
er; California Farmer; Colorado 


Farmer’s Guide; Kansas Farmer; 
Kentucky Farmer; Michigan Farm- 
er; Mississippi Farmer; Missouri 
Ruralist; Montana Farmer-Stock- 
man; Nebraska Farmer; New Eng- 
land Homestead; New Jersey 
Farm and Garden; Ohio Farmer; 
Oregon Farmer; Pennsylvania 
Farmer; Prairie Farmer; Southern 
Planter; Utah Farmer; Wallace’s 
Farmer and Iowa Homestead; 
Washington Farmer; Western Farm 
Life; Wisconsin Agriculturist and 
Farmer. 

Heinze and Penfound, Chicago, 
is the agency handling the cam- 
paign. 


To ‘Automotive Chain Store’ 


Don Dennett, formerly associated 
| with the Chicago Journal of Com- 
| merce and Oil Daily, has been ap- 
|pointed midwestern advertising 
‘representative for Automotive 
|Chain Store, published by Babcox 
Publications Inc., Akron. 


Rancher and Farmer; Dakota 
Farmer; The Farmer; Florida 
Grower; Idaho Farmer; Indiana 


nde 
oe 


CELEBRATION—Host William Melish Harris (right) is toasted by Mrs. Harris at an | 


} 
| 


open house party to celebrate the move of Wm. Melish Harris Inc., merchandising 
and point of sale specialist, to larger quarters at 25 Vanderbilt Ave., New York. 
Between the Harrises are A. E. Stevens, v.p. in charge of sales and advertising of 
Minute Maid Corp., and Robert Brown, sales promotion manager of same company. 


Two Buy Slots on ‘Today’ 

Anson Inc., Providence, R. I., 
maker of men’s jewelry, has pur- 
chased participations on “Today,” 
National Broadcasting Co. televi- 
sion show, featuring Dave Garro- 
way, in approximately 40 markets 
beginning early in September. 
Prince-Gardner Co., St. Louis, al- 
so has bought time on the program 
for Prince Gardner billfolds, go- 
ing to 40 markets with a mid-Nov- 
ember starting date. Grey Adver- 
tising, New York, is the agency for 
both companies. 


Quality 
CIRCULATION BUILDERS 


for leading 
Magazine Publishers 
UNION CIRCULATION CO., INC. 


Florida Broadcasters Elect 


ident of the Florida Assn. 


Broadcasters. Other 


officers elec-/! treasurer. 


|ted are John B. Browning, WSPB, | 

Herschel Graves, WTAL, Talla-|Sarasota, Ist v.p.; Tom Gilchrist, 
hassee, Fla., has been elected pres-| WTMC, Ocala, 2nd v.p., and A. B.| 
of Letson, WCNH, Quincy, secretary- 


5 Columbus Circle, N.Y.19 © CO 5 8088 


“Over a Quarter Century 
of Dependable Service” 


AGEL 


| 
} 
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He’s happy as a lark. Because he’s found the 
answer to a problem that’s been needling his ulcer 
for the past week. 


If your advertising chore is copy or customers, 
media, markets or merchandising—this little book- 
let may have what it takes to brighten your life. 


It may help you get more mileage from your 
advertising dollars in any market—in any state. 


The booklet is titled, “Advertising and Mar- 
keting Services from America’s Newspapers.” 
Chances are you'll find its list of services as valu- 
able as hundreds of advertisers do—as a guide to 
facts on brand standings, family preferences, 


-_ 
om” ee, 


~~ 
Se “Look at the state this man is in” 


and distribution in various markets. 


Also facts on newspaper advertising readership 


—on merchandising newspaper campaigns—and 


Sponsored by the Worcester Telegram and Gazette rerests of fuller understanding of 


newspapers 


in many instances, facts on the very products you 
sell or advertise. 


This booklet is free from daily newspapers 
through the Bureau of Advertising. Write or 
"phone for your copy today. 


Bureau of Advertising—American Newspaper 
Publishers Association, 570 Lexington Ave., New 
York 22, PLaza 9-6262—360 N. Michigan Ave., 
Chicago 1, STate 2-8681—240 Montgomery St., 
San Francisco 4, EXbrook 2-8530. 
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We've got 400 of them 
at your call every day! 
Pontiac can give you the 
assistance, advice and help 
you need because only 
Pontiac has Artists, Color 
Process, Photographers, 
Typographers, Electrotypers 
and Photoengravers all 
under one roof plus 40 years 
of experience in service to 
the advertising profession! 
Call or write and let 
us tell you more... 


Co 
ART WORK 
PHOTOGRAPHY 


pry 


UNIFIED 
SERVICES 


| 


Cagraving and 
Ga 
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by jam or cheese spreads, or com- | $7,000,000 for a fall-winter adver-| Aa \ 
bined with salads, desserts and tising campaign to push its radio. 


Americans Ate 
75 Doughnuts 
Each Last Year 


New York, July 9—The govern- 


ment isn’t the only one dealing in 
astronomical figures. Take the 
doughnut industry. It reports that 
Americans last year ate 12 billion 
doughnuts—better than 75 each 
for every man, woman and child. 


Doughnut sales totaled $278,000,- Kart A. BRAUTIGAM, account executive. 


000, a gain of 9% over 1951. 
| These figures are reported by 


€ J. 1. Sugerman, advertising and 
sales promotion director of the McCann-Erickson since the merger in 1930. 


Doughnut Corp. of America. Mr. 
|Sugerman, a man with a big bump 
of curiosity, has even investigated 
| how all those doughnuts were con- 
sumed, to wit: 

About 72% were eaten with cof- 
fee; 18% with milk or other bev- 
erages; 6% by themselves, and 
'4% were toasted and accompanied 


“other foods.” 


s Mr. Sugerman also found that 
sugar-coated doughnuts are the 
most popular. In second place are 
old-fashioned plain doughnuts; the 
chocolate variety rank third. 

His revelations were by way of 
introduction to the fact that Na- 
tional Donut Month, set for Octo- 
ber, will be the silver jubilee of 
the promotion. He called it the 
_“granddaddy” of all cooperative 
industry-wide “weekly” and 
\“monthly” promotional drives. 
| This year the campaign will be 
‘headed by the American Dairy 
_Assn., the Doughnut Corp., and the 
Bakers of America. Thousands of 
‘supermarkets, delicatessens, gro- 
ceries, bakeries, restaurants, ho- 
'tels, house-to-house route men 
_and other food handlers will also 
cooperate in the campaign, Mr. 
/Sugerman said. 


8 About $750,000 will be spent in 
magazines, newspapers, radio and 
TV, and business publications, and 
on point of sale material, he con- 
tinued. The money will be used to 
push the idea that doughnuts and 
milk are good as a snack, or with 
any meal. A four-color page in the 
October McCall’s will start things 
rolling. Doughnuts and milk will 
be featured, and Abbott & Costello 
will be tied-in. “Hundreds” of ra- 
dio and TV shows sponsored by 
dairies, bakers and other com- 
panies will support the drive, Mr. 
Sugerman said. 


‘Mutual Life Piles Up 
‘Sales With Ad Drive 


Six months of an advertising 
/campaign prepared by Benton & 
| Bowles, N. Y., for the Mutual Life 
|Insurance Co. of New York (AA, 
| Feb. 25, ’52) saw coupon leads re- 


{sult in 1,600 applications for $4,- 


680,000 of life insurance, according 
|to a report called “Pre-Selling the 
MONY Market.” 

The report is the first of its kind 
/ever prepared by Life on an insur- 
l'ance company. The 24-page illus- 

trated booklet is addressed to the 
| 2,500 field underwriters of Mutual. 
| 


Potter-Repak Adds Account 


| Potter-Repak, Providence, R. I., 
has been named to handle adver- 
tising for American Mfg. Co., 
Cranston, R.I., maker of a fashion 
jewelry line. Copy will be placed 
initially in Esquire, Vogue and 
trade publications. R. Read Shaw 
has joined the agency as an ac- 
count executive. 


Ace Embraces Florida 

Ace Signs Inc., North St. Peters- 
burg, Fla., which last May pur- 
chased all highway locations oper- 
ated by J. N. Norton Advertising 


| 


| with McCann-Erickson, New York, has been 


| appointed a v.p. Mr. Brautigam joined the 
| Erickson Co. in 1922 and has been with 


Emerson Will Spend 
$7,000,000 to Push 
Radio-TV Sets in ‘53 


| New York, July 9—Emerson Ra- 
dio & Phonograph Corp. will spend 


-and television sets, according to 
| David J. Hopkins, director of sales 
j}and advertising. 


| A heavy share of this budget 


| 


son on an average of every other 
day. 

Magazine copy will break to- 
ward the end of August. TV re- 
ceivers will be featured in Better 
Homes & Gardens (three inser- 
tions), Collier’s (five), Ebony 
(four), Fortune (one), Life (10), 
Look (three), Parents’ Magazine 
(four), Progressive Farmer (four), 
The Saturday Evening Post (six) 
and Time (seven). 


@ The radio story will be told with 
full-color ads in Collier’s, Fortune, 
Life, Look and The Saturday Eve- 
ning Post. Look gets three inser- 
tions; the other magazines, one. 

Supplementing this will be fac- 
tory-paid newspaper promotion in 
major markets across the country, 
as well as co-op newspaper ads, 
two outdoor posters, trade ads and 
sales promotion material. The lat- 
ter will include streamers, displays, 
decals, tags, outsize banners, il- 
luminated marquees, color foot- 
lights and_ identification signs, 
consumer folders, back-to-school 
pennants, etc. 

Emerson’s new TV line, intro- 
duced here a couple of weeks ago, 
features a 17” table model at 
$149.95 and a 21” table model at 
$199.95—the lowest prices ever 
“for comparable television recelv- 
ers,” the manufacturer claims. 

In the radio category Emerson 
‘offered the “world’s smallest per- 
/sonal portable.” 

Grey Advertising Agency han- 
dles this account. 


Typographic Society Elects 
‘ieube Beck, Whitaker-Guernsey 
Studios, Chicago, has been elected 
president of the Society of Typo- 
graphic Arts, Chicago. Other of- 
ficers elected are James Wells, 
custodian of the Wing Foundation, 
Newberry Library, Ist v.p.; Susan 
Karstrom, art director, Science Re- 
search Associates, 2nd v.p.; Violet 
Fogle, illustrator, secretary, and 
Carl Regehr, designer, treasurer. 


Aldens’ Prices Show Dip 

Aldens Inc., Chicago mail order 
house, has issued its largest fall 
and winter catalog. Prices show 
over-all declines of about 1.5% 
under those in the fall, 1952, cata- 
log. Slight increases over 1952 are 
reflected in_ table appliances, 
household gadgets, curtains, radios 
and television sets. 


Leonard to Campbell & Co. 
George O. Leonard, formerly v-p. 
of Ann Arbor Trust Co., Ann Ar- 


| will go into magazines; when the 
drive gets into full speed, there. 
will be a magazine ad for Emer- | 
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Videodex Network TV Ratings 
Week of June 1-7, 1953 


Copyright by 


Program Popularity Rating 
Rank Program (%) 
1 1 Love Lucy (Philip Morris, CBS, 
| | ERE AAP MERE ete 60.5 
2 President Eisenhower (all networks, 
Ig RACES SRS Ee 50.0 
| 3. Godfrey & Friends (Liggett & 
Myers, CBS, 69 Cities) «0.0.0.0... 44,7 | 
4 Dragnet (Liggett a Myers, NBC, 
RAI, = nccadis atlas scdaceessipaiisinl 44.1 
| 5 Godfrey’s Talent Scouts (Lever- 
Lipton, CBS, 46 Cities) ................ 41.5 
6 Red Buttons (General Foods, CBS, 
Fee ME Secenentticscsencdssichoemsaeiin’ 40.4 
7 Groucho Marx (DeSoto-Plymouth, 
DP SPD anixcniinetsdaiconionsersesoie 40.3 
8 What's My Line (eles 
Montenier, CBS, 45 Cities) ............ 36.2 
Colgate Comedy Hour (NBC, 
Fee MII shnsabidciaserasived tev endtiedanaci aes 36.1 
10 Jackie Gleason (Several sponsors, 
es Se ND eitistrisecrcisictioneis 34.8 


Videodex Inc. 
Total Homes Reached 


Rank Program (000) 
| 1 1 Love Lucy (Philip Morris, 
ot, 2 RSE eres 13,817 
| 2. President Eisenhower (all net- 
WOE, GP GIMBE)  cccccsccesssccecsss 11,271 
| 3 Godfrey & Friends (Liggett & 
Myers, CBS, 69 Cities) ............ 9,459 
| 4 Dragnet (Liggett & Myers, 
Pig FW MAMINOD evctincescncsccivscesees 9,349 
5 Groucho Marx (De-Soto- 
| Plymouth, NBC, 81 Cities) ........ 9,250 
| 6 Red Buttons (General 
Foods, CBS, 76 Cities) ................ 8,712 
gE, Colgate Comedy Hour 
CRs, FS CHIGE)  cvscicsecsecscccsces 8,046 
8 Godfrey's Talent Scouts 
(Lever-Lipton, CBS, 46 Cities) .. 7,644 
9 What's My Line (Jules 
Montenier, CBS, 45 Cities) ........ 6,563 
10 Your Hit Parade (American 
Tobacco, NBC, 76 Cities) ........ 6,442 


_ National Nielsen-Ratings of Top TV Shows 
Two Weeks Ending June 13, 1953 


All figures copyright 


| 
| 


Program Pepularity* 


Ran Homes 
Program (%) 
1 1 Love Lucy (Philip Morris, CBS)....59.7 
2 Colgate Comedy Hour (NBC).......... 47.7 
3. Philco TV Playhouse (NBC) ........ 46.8 
4 Dragnet (Liggett & Myers, NBC)....44.3 
5 Coronation (General Motors 
MI i IE Sadesewcssctcnsncaueieadeensd 43.4. 

6 Godfrey & Friends (Liggett & 
PR, IUD. Ratecatdesssdivseecosseossccid 41.5) 


| 10 Texaco Star Theater (NBC)............ 39.6 


7 Studio One (Westinghouse, CBS)....41.4_ 
8 Red Buttons (General Foods, CBS)..40.4 8 
9 Pabst Blue Ribbon Bouts (CBS)......40.0 9 


by A. C. Nielsen Co. 


Total Homes Reached 


Rank Homes 
Program (000) 
1 1 Love Lucy (Philip Morris, CBS)..13,885 
2 Colgate Comedy Hour (NBC) ....11,006 
3 Philco TV Playhouse (NBC) ...... 10,168 
4 Dragnet (Liggett & Myers, NBC)....9,509 

5 Godfrey & Friends (Liggett 
Te PR GI Socicecisaserscscscessss 9,046 

6 Coronation (General Motors 
as TE  cdsasdeckcssscadcsvicsoncacd 9,006 

7 Red Buttons (General Foods, 
OP. Sessa exksesadeidsiiséackctlaseaxice) 9,001 


Pabst Blue Ribbon Bouts (CBS)..8,866 
Studio One (Westinghouse, CBS)..8,384 


|10 Gillette Cavalcade, (NBC) .......... 8,262 
*Percentage of homes reached in area where program was telecast. 


Hardy C. Aldridge 
of ‘Toledo Blade’ 
Succumbs at 55 


| 
ToLepo, July 7—Hardy C. Ald- 
| ridge, 55, general advertising man- 
‘ager of the Toledo Blade, died 
here yesterday after a month’s ill- 
ness. He had been ill with diabetes 
for several years. 

A native of Saskatchewan, Mr. 
Aldridge first visited Toledo in 
| 1923 to see a Canadian friend with 
| whom he had served in World War 
|I, and applied for work with the 
Blade. There was no opening, so he 
went to Detroit to take a job with 
J. L. Hudson Co. 

As he reported for work, he was 
handed a telegram from Edward 
Myers, then advertising manager 
of the Blade, offering him a job, 
and he promptly returned to To- 
ledo. 


a In 1935 he went to the oid To- 
ledo News-Bee as national adver- 
tising manager, where he stayed 
until 1938, when the News-Bee 
ceased publication and Mr. Ald- 
ridge returned to the Blade as as- 
sistant national advertising mana- 
ger. He was made general adver- 
tising manager in 1941. 

Mr. Aldridge was a pioneer of 
market maps. In 1945 he prepared 
'a census tract and shopping area 
|}map which was probably the first 
of its kind. It was requested by 


more than 7,500 advertisers and | 


agencies. 
His widow, three brothers and a 


sister survive him. 


DAVID J. BARRY 

Provipence, July 8—David J. 
Barry, 79, former publisher of the 
Providence Tribune, and _ first 
chairman of Providence Housing 
Authority, died at his home here 
yesterday. 

After attending the Rhode Island 
School of Design, he entered the 
‘contracting business with his fa- 


' 


812 W. VAN BUREN STREET Co., Tampa, is now operating 500 


HA ymarket 1-1000 # Chicage 7, illineis | CUtdoor advertising units through- 


bor, Mich., has been named v.p. of | ther and two brothers. In 1923, he 
Campbell & Co. Ann Arbor ad- acquired control of the Tribune 
vertising and marketing consultant. and published the newspaper un- 


til 1929, when it was sold to Peter 
G. Gerry. 

In 1932, Mr. Barry was ap- 
pointed a member of the City Plan 
Commission, and the following 
|year was named special agent in 
charge of investigations of federal 
| public works programs. In 1939 he 
|was named chairman of Provi- 
| dence Housing Authority and held 
that post ten years. 


FRANK W. SQUIRE 

Kansas City, Mo., July 8—Frank 
W. Squire, 71, a v.p. of Implement 
& Tractor Publications Inec., and 
in charge of the company’s Chica- 
go office, died July 7, following a 
heart attack, at his summer home 
at Bass Lake, Knox, Ind. 

Mr. Squire had been associated 
with publishing in the farm imple- 
ment field since 1907, when he 
managed the Omaha office of Im- 
plement & Tractor. He was named 
‘a v.p. in 1946. 


jOHN G. YOUNG 

GREENVILLE, S. C., July 7—John 
G. Young, 61, advertising director 
for the Greenville News-Piedmont 
Co., publisher of two daily and 
Sunday newspapers here, died 
July 1 in a hospital at Conway, 
S. C., after several weeks’ illness. 

Mr. Young was associated with 
(the Greenville Piedmont, after- 
|noon newspaper, before its merger 
_with the News. 


A. R. JENSSEN 7 
CHICAGO, July 7—A. R. Jenssen, 

_v.p. of X-Ray Visual Sales Meth- 

ods Inc., died here July 3. He was 

/50 years old. 

| Mr. Jenssen was a founder of X- 

Ray Visual about 33 years ago. 


‘This Week’ Promotes Two 


Alan Bolte, an eastern sales rep- ° 


resentative for This Week Maga- 
zine, New York, has been pro- 
moted to assistant advertising di- 
rector. Thomas Bohan, since 1938 
an advertising representative for 
the magazine, has been promoted 
to manager of the Chicago office. 
He succeeds Miller Cross, v.p. and 
western manager, who continues 
as v.p. and board member. 
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The Saturday Evening — 


Leads again in advertising linage 
for the first 6 months of 1953 


Bwet........:.... 2217 pages 


TOPS 


its own record for 


6 months advertising 


revenue (°41.650 391) 


TOPS 


in newsstand sales 
among weeklies (A.B.C. 


1844444 |Stquarter) 


y. I 17 pages 


TOPS 


its previous high for 


single-issue circulation 


( Feb. 14 - 4,934,764 ) 
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PY SOO 
New Sales Opportunities 
for Fishing Tackle and 
Equipment Manufacturers 


It will pay to investigate this new tackle and 
merchandising medium. Write or 


phone Fred E. Owens, Publisher 


Fishing “Jackle 


TRADE NEWS 


Phone: Wilmette 4714 


Wilmette, Illinois e 


Noble Named Ad Manager 


John H. Noble, for the past three 


years with Roos Bros., a chain of, 


nine stores in the San Francisco 
area, has been appointed advertis- 


ing manager of Dayton’s, Minne-| 
apolis department store. He suc-| 


ceeds Maurice McCaffrey, who has 
resigned to open his own agency. 


Robert W. Hayes, assistant adver- 
| tising manager, will become assist- 


ant to the publicity director. 


Donnelly Buys Florida Plant 


John Donnelly & Sons, Boston tising director for WNAX 
outdoor plant operator, has bought 
|the outdoor advertising facilities 


jin the greater Miami area, embrac- 
_ing all territory from Fort Lauder- 
dale to the Florida Keys, former- 
‘ly operated by Packer Displays 
Inc. Robert M. Cochrane, sales di- 
rector of the company in Boston, 
has been named v.p. of the Florida 
operation. John H. Zimmer will 
serve as Mr. Cochrane’s assistant. 


| Cowles Promotes Sullivan 
| Donald D. Sullivan, commercial 


/manager for WNAX-570, Yankton, 


_S. D., has been promoted to — 
an 

| KVTV, Sioux City, Ia., all opera- 

ted by Cowles Broadcasting Co. 


Jones Joins Mayer & O’Brien 


Payson Jones, for ten years a 
public relations executive for Con- 


‘solidated Edison Co. of New York, | | 


-has been named an executive as- 
sistant for Howard G. Mayer and 
Dale O’Brien, Chicago and Los 
Angeles, public relations consult- 
ant. 


| Baker-Lull to Basford 


Baker-Lull Corp., Minneapolis 
‘maker of materials 
equipment, has named the Cleve- 
land office of G. M. Basford Co. 
ito handle its advertising. 


In a stelw aver 


reproduction. But, in addition, 


paper you're now using. Then compare 


You can reduce the heat the same way 
hundreds of leading Companies are doing every 
day. They specify Consolidate 
printing jobs ranging from product folders and ad 
reprints to catalogs and house organs. ‘That guarantees 
the very finest of bright, clean enamel paper 


style, premium-priced sheets. ‘T 
modern enamel papermaking method Consolidated 
pioneered. By making and coating paper on both 

sides in a single high-speed operation, it eliminates 
costly steps still necessary to other makers. 

The savings are worth cheering about. 


d Enamel Papers for 


it gives your budget 


something to cheer about because enamel papers of 
identical quality are not all the same price. 
Consolidated Enamels cost 15 to 25% less than old 


he sole reason is the 


free ta ste If there’s the slightest doubt whether 
Consolidated Enamels are actually as good as we claim, let us 
send you a generous supply without obligation. Just have 
your printer run them under identical conditions with the 


the costs and results. 


Yow ll be glad you took a moment to drop us a note. 


ondolkalece 
ENAMEL PRINTING PAPERS 


PRODUCTION GLOSS * MODERN GLOSS « FLASH GLOSS * PRODUCTOLITH * CONSOLITH 
Consolidated Water Power & Paper Co. « Sales Offices: 135 S. La Salle St., Chicago 3, IMlinois 
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|W. THACHER LONGSTRETH, with Life for 

the past seven years, has joined the Phil- 

adelphia office of Geare-Marston as v.p., 

executive on the Caloric Stove Corp. ac- 

count and a member of the agency’s man- 
agement committee. 


Sperber Indicted 
on Fraud Charge 
by Federal Jury 


New York, July 7—Stanley 
Mitchell Sperber has been in- 
dicted by the federal grand jury 
for the southern district of New 
York on 44 counts charging use of 
the U. S. mail to defraud in con- 
nection with a mail order business 
he has recently been conducting. 

Mr. Sperber was operating un- 
der the names Hudson Gem Co., 
Stanley Optical Co., Guaranteed 
Home Appliance Co., Mitchell Bin- 
ocular Co., Titania Cutters and 
Hudson Gem Co. 

The National Better Business 
|Bureau, New York, reported that 
_it had received a great many com- 
/plaints from the public against his 
/ various companies. The bureau co- 
operated with the Post Office De- 
partment in its investigation. 


CBS Adds TV Strength 

CBS Television has signed basic 
affiliation contracts with WHB 
and KMBC, Kansas City, which 
have been granted construction 
permits for share-time basis opera- 
tion of TV stations on Channel 9. 
The agreement is effective Aug. 1. 


McKellar Adds Ad Duties 

Hugh McKellar, sales promotion 
manager for Squirt Co., Beverly 
Hills, Cal., maker of carbonated 
grapefruit and soft drink mixer, 
has been given the added respon- 
sibility of advertising manager. 
Mr. McKellar takes over the duties 
of Carl Hoffman, named Squirt 
district sales manager in the east- 
ern area. 
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THE MULBERRY BUSH 


the mulberry bush—the mul- 
berry bush 

, Here we go round the mulberry 

. bush 

SO EARLY IN THE MORNING! 


The KMBC-KFRM Team is 
looking under every “Mulberry 
bush” in the great Kansas City 
Primary Trade Area in behalf 
of its advertisers! 


If your product or service 
needs to be brought out from 
under the bushes where people 
, can buy it, call KMBC-KFRM, 
Kansas City, or your nearest 
cy Free & Peters office, for 
availabilities on The 
/ KMBC-KFRM Team. 


+ The folks in the Heart of 
America won’‘t bother 

to beat the bushes for 
your product. Today 
they are buying the 
things they hear about 
on the radio station they 
listen to most... 
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How Effective Are TV Commercials? irs ALLA MATTER OF TASTE 


Two Surveys Give Opposite Answers r "™ 


NBC Says Public Is Some Brands Do Better 
Fickle, but Prefers Without TV, According 
Televised Products to Advertest Findings 


New York, July 10—The buying 


public is fickle as an 18-year-old There was less encouragement for 


beauty, but if you can get Mr. and 
Mrs. America to watch your TV 
program, they are more likely to 
be loyal to your product. 

This is lesson No. 1 for adver- 
tisers from the National Broad- 
casting Co.’s latest study on the ef- 
fects of TV on the nation’s buying 
habits. The specific topic examined 
was brand switching. 

The facts were obtained through 
a two-wave survey, with the same 
people asked the same questions 
on buying and TV program view- 
ing last February and 13 weeks 
later. W. R. Simmons & Associates 
did the sampling and field work. 
There were 9,762 interviews with 
a pre-listed probability sample of 
4,881 homes in the Quad City 
market area of Davenport, Ia., and 
Moline, Rock Island, and East Mo- 
line, Ill. Two-thirds of the inter- 
viewees were from television 
homes. 


= The study covered 42 TV-adver- 
tised brands in 18 product catego- 
ries on 45 network and local pro- 
grams and 44 non-TV advertised 
brands. In terms of their answers 
the respondents were classified in- 
to four customer groups: 

1. Bought in February; didn’t 
buy in May (loyal customers). 

2. “Bought in February; didn’t 
buy in May (lost customers). 

3. Didn’t buy in February; 
bought in May (new customers). 

4. Didn’t buy in February; didn’t 
buy in May (non-buyers). 

Respondents also were placed in- 
to four viewer classifications: 

1. Viewed in February; viewed 
in May. (continue viewers). 2. 
Viewed in February; did not view 
in May (stop viewers). 3. Did not 
view in February; viewed in May 
(new viewers). 4. Did not view in 
February; did not view in May 
(non-viewers). 

With these divisions made, NBC 
proceeded to analyze the data to 
see how the figures added up. The 
first fact noted by Dr. Thomas Cof- 
fin, manager of research for NBC, 
was that the “customer flow 
for the average of all 86 brands 
was practically a torrent,” al- 
though the “over-all customer 
level for most brands did not ap- 
pear to fluctuate greatly between 
February and May.” 

Taking the number of February 
customers as 100, Dr. Coffin ex- 
plained the arithmetic of the 
switching as follows: 


CUSTOMER FLOW—AVERAGE BRAND 
Customers in February 
February Customers not buying in 

May (lost) 
February customers still buying in 


NEw Brunswick, N. J., July 10— 


several TV sponsors—on the sur- 

face at least—in a product usage 

study released today by Advertest. .- 

Research. 
This comparison of how the - ener | 

sponsor’s wares are being accepted 

by viewers and non-viewers of his. : 

television program shows many *=-::2*-: wedge np 

brands are doing almost as well ~~ 99" 

without TV as others do with it. PResuen. 

Several brands even fared better LUCKIES TASTE BETTER 

with non-TV watchers than with : 

viewers. _CORUM'S CHOICE—Sports writer Bill Cor- 
Advertest’s analysis is based on ™, 7% he — a4 Senemy Satay 

769 personal interviews with wom-| and Lucky Stri es, in this ad running in 

be 3 125 newspapers in 69 cities. Later ads in 

en in the New York-New Jersey this new campaign will feature poet Ogden 

area. Interviews were conducted Nash and cartoonist Rube Goldberg. Batten, 

between June 5 and June 15. | Barton, Durstine & Osborn, New York, is 
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‘Double Exposure’ Plan on WOR-TV 


Starts July 18; 3 Sponsors Signed 


New York, July 10—“Double time on the station would resent 


exposure,” WOR-TV’s free-time- the “double exposure” sponsors’ 


in-exchange-for-outstanding-pro- non-payment, he said he did not 
grams plan, goes into effect July expect this reaction since the of- 
18 with a mystery block. fer is available to all sponsors of 
Some time ago, WOR-TV began “appropriate programs.” 
making a play for second runs of, By “appropriate programs,” he 
commercial network shows. Spon- Means “topflight attractions,” Mr. 
sors of “appropriate” telecasts Gaines explained. 
were invited to re-run their pro-| 
grams gratis on WOR-TV, com- & Nor is WOR-TV concerned about 
mercials and all. They were asked being accused of rate cutting, Mr. 
only to cut a minute out of the Gaines said, emphasizing that the 
film. |“double exposure” plan is on the 
The station expects to make this rate card. 
a paying proposition by selling “This is not an under-the-table 
this minute, plus the usual be- offer. There is no gimmicking-—no 
tween-program spot adjacencies, Mumbo-jumbo involved,” the sta- 
if not to the advertiser, who is tion executive continued. “We flat- 
getting the free program ride, then ly and clearly state that we will 
to somebody else—because of the exchange time for a top-flight 
strong audience pull of the shows Program.” 
involved. These spots will be sold| Mr. Gaines feels that the “pro- 
at the station’s regular card rates.| cedure of networks and stations 
‘absorbing time cost beeause of the 


® First advertisers to go for values received in program quality 


the preceding four weeks classi- 
fied as users. Next came the ques- 
tions about televiewing. Home- 
makers who had watched one-half 


ing the preceding four-week peri- 
od were defined as “light view- 
ers,” those who watched more than 
half, as “heavy viewers.” Product 
usage figures by these groups 
were compared. 


® Among the advertisers whose 
products did not do as well with 
viewers as non-viewers (percent- 
ages listed in that order) are: Col- 
gate-Palmolive-Peet, Palmolive 
soap on “Comedy Hour” (NBC), 
13.0% and 20.4%; Andrew Jergens 
Co., “It’s News to Me” (CBS), 
15.1% and 15.6%; General Foods, 
Instant Maxwell House coffee on 
“Red Buttons Show” (CBS), 13.2% 
and 18.5%, and the Borden Co., 
“Treasury Men in Action,” 14.5% 
and 15.0%. 


or fewer of shows presented dur-| 


Product information in 21 cate- the agency. 
gories was collected first, with peo- | 
ple who had bought the product in ant games (WPIX), 30.2 and 


(13.5%; F&M Schaefer Brewing 
|Co., Dodger games (WOR-TV), 
/13.8% and 6.6%; Colgate-Palm- 
olive-Peet, Colgate toothpaste on 
“Comedy Hour” (NBC), 43.5% 
land 16.0%. 


# Most popular brands with the 
Advertest sample in the various 
|product categories during the 
‘month surveyed were: Beer, 
Schaefer (9.4%) and Rheingold 
(7.6%); candy bars, Hershey 
(31.4%) and Nestle (15.4%); 
chewing gum, Wrigley (24.3%) 
and Beechnut (13.7%); cigarets, 
'Chesterfield (20.2%) and Pall 
|Mall (11.8 %), and cleanser, Ajax 
| (57.7%) and Bab-O (18.9%). 

| Others were: Instant coffee, 
|Borden (14.7%) and Maxwell 
|House (14.2%); regular coffee, 


|/Maxwell House (21.3%) and Sav- 


arin (12.1%); deodorant, Arrid 
/(15.1%) and Stopette (10.9%); 
facial tissues, Kleenex (30.4% 


and Doeskin (12.9%); frozen or- 
ange juice, Minute Maid (20.5%) 
® Sponsors that will be happier | and Snow Crop (14.2%); hand lo- 
about the findings include (usage tion, Jergens (15.4%) and Hinds 
percentages again listed in order | (6.6%), and evaporated milk, Car- 
of viewers and non-viewers): P. nation (18.8%) and Pet (8.3%). 
Ballantine Co., Yankee games _ Still other leaders were: Sham- 
(WPIX), 10.1% and 5.3%; Jules poo, Halo (13.4%) and Breck 
Montenier Inc., Stopette on’ (8.9%); shortening, Spry (34.2% 

“What’s My Line” (CBS), 13.1% |and Crisco (33.7%); laundry soap, 
and 4.9%; General Foods, Maxwell Tide (30.1%) and Cheer (17.2%); 
House coffee on “Mama” (CBS), | toilet soap, Ivory (37.0%) and Lux 
25.5% and 14.6%; Welch’s grape, (24.3%); soft drinks, Coca-Cola 
juice, “Howdy Doody” (NBC),)| (22.2%) and Pepsi-Cola (22.0%), 
45.7% and 28.0%; Liggett & My- and toothpaste, Colgate (37.0%) 
ers, Chesterfield cigarets on Gi- and Ipana (12.1%). 


Of the people who switched to a sw *! Buy aati 

j ; | eb. ay ange 
cleanser during the 13-week n= Start Viewing .... 16.0 17.6 + 10.0% 
terlude between interviews, 72% Non-viewers .......... 15.9 160 + 0.6% 
had seen the brand advertised on) 5 «when they continue viewing, 
television. A similarly high per-| customer level continues high; 


centage of switchers who had been 


ee when they stop viewing, customer 
exposed to TV advertising showed ’ ? ° 


level goes down.” 


May (lOyall)  ...cccccesessesessrssnesrenernenesnenessenenens 51 up in food (66 cigaret (55 
May customers who did not buy in Pp ( iy . ( %) % Buy % Buy Relative | 
February (MEW)  ...cccccccsseeseseseerereneerensnenanenes 49 and beer (76% ) rands. Feb. May Change | 
Customers in May (loyal plus new) ....100 Continue Viewing 19.7 20.3 + 3.0% | 


s He added: “Within the short 
span of three months, the average 
brand lost almost half its custom- 
ers. What maintained the brand’s 
position was the fact that 49 people 
who had not been buying in Feb- 


ruary had flowed into the customer | Start Viewing ..... . 
stream and were buying it in May. | Non-viewers 
So the average brand, with an ap-| Relative Diff... 


parently unchanged customer level, 


a Other findings noted by NBC on) Stop Viewing ........ 18.8 17.4 : 1 
the basis of results for the average The detailed study, which will 
brand in the 55 TV-advertised be presented to prospective video) 


“double exposure” will be Camel 
for “Man Against Crime” 
p.m., EDT), Sterling Drug for “In- 
spector Mark Saber” (10 p.m., 


EDT) and Derby Foods for the. 


kid show, “Sky King” (time not 
definite). “Man Against Crime” 
is presented over CBS-TV by Cam- 
el; the other two are ABC-TV 
attractions. 

To round out the Saturday night 
schedule, WOR-TV bought “Dan- 
gerous Assignment” from the 
NBC-TV film division, which dis- 
tributes this syndicated package. 
Not currently on the air in New 
York, “Dangerous Assignment’ 
will be televised at 9 p.m., EDT. 


a This strategy for building up 
the program structure of WOR-TV 
is the brain child of James M. 
Gaines, new v.p. in charge of Gen- 
eral Teleradio’s WOR and WOR- 
TV division. 

When AbDveRTISING AGE asked 
Mr. Gaines if he were fearful that 
other national advertisers who buy 


(9:30) 


is well established in both radio 
and television.” As an example, 
he cited a big nighttime network 
variety show which costs the net- 
work a good deal more than it 
charges the sponsors for talent. 


e “Every time a $30,000 30-min- 
ute program is sold for, say, $20,- 
000, with losses recovered on time 
charges, a clear parallel to the 
‘double exposure’ has been wit- 
nessed,” he said. 

“By trading top-caliber  pro- 
gramming for time,” Mr. Gaines 
said, “we will enable WOR-TV to 
present better programming in ad- 
dition to solving the here-today, 
gone-tomorrow dilemma facing 
many sponsors who get but one 
crack at an audience with their 
high-cost shows. By repeating 
their costly productions on Chan- 
nel 9, advertisers should reach a 
substantial part of New York’s 
/multi-million audience which they 
‘have missed with their initial 
showing.” 


FTC Changes Policy; 
Accepts Wildroot’s 
Settlement Offer 


(Continued from Page 1) 
dissented from today’s action, have 
taken the position that FTC must 
issue cease and desist orders in 
price discrimination cases, _ to 
guard against recurrence of the 
offense. 

In his opinion, Chairman How- 
rey noted that the commission has 


had a formal policy against set-| 


tlement of Clayton Act cases by 
trade practice procedure. 

In pushing the old policy aside, 
he said “the old policy cannot in- 
fringe on the commission’s dis- 
cretion to dismiss in cases where 
the alleged improper practices 


|have been abandoned. 

| “Respondent has stopped the 
practices. The circumstances do not 
indicate a likelihood of resump- 
tion. Everything that can be ac- 
_complished by a cease and desist 
order has already been accomp- 
lished by cooperative effort. In 
this situation the commission is of 
| the opinion that the present public 
interest will be adequately served 
by dismissing the complaint.” 


Armour Offers Dial Package 


| A package offer of Dial shampoo 
and soap for the price of the sham- 
| poo alone—an 86¢ value for 67¢— 
| will be promoted next September 
iby Armour & Co., Chicago. Inser- 
\tions in Parade and This Week 
Magazine on Sept. 13 and plugs on 
Dave Garroway’s “Today” TV 
show and “Dial Dave Garroway” 
over the NBC radio network Sept. 
7-26 will promote the offer. Foote, 
Cone & Belding, Chicago, is the 
agency. 


Pittsburgh Ad Group Elects 


George B. Motheral, manager of 


products covered: 
1. “When they begin to view, 
they begin to buy.” 


2. “When they stop viewing, they 


shows a customer turnover of 66% | stop buying.” 


in three months. That is, two out of 
three people in the total customer 
group either stopped or began buy- 
ing in this period.” 

At this point the first commer- 
cial for television was interjected. 


NBC reported that the study indi- |). nue viewers 


cated that “in case after case when 
they switch, they switch to brands 
they’ve seen on TV.” 


| 


% Stop Buying 
Stop Viewing a Ow 
Non-Viewers ................. ' 
BIND SIs -seciveonscsmtnnernereninciie 30% 
3. “When they continue viewing, 
they continue buying.” 


. 9.0 
33% 


The proof, according to NBC: | customer level goes up.” 


| clients, includes numerous case 


histories of switching patterns for| 
several | © 
% Start Buying types of breakdowns for selected) 


‘individual brands and 


product groups. 


Triangle Names Hunter Scott 


Triangle Co., Salinas and Dos 
|Palos, Cal., has appointed Hunter 
Scott Advertising Agency, Fresno, 
to handle advertising for its ferti- 


lizers, insecticides and farm chem-| 
icals. Principal media wil! be area’ 


newspapers, radio and direct mail. 


Industrial Sound to Schaller 


Industrial Sound Contro! Inc., 
Hartford, has named William 
Schaller Co., Hartford, to handle 
\its advertising. 


*| glass advertising and sales promo- 


RALPH R. BRUBAKER, general sales mano- 
ger for Carnation evaporated milk, has 
been promoted to v.p. in charge of sales 
for Carnation Co., Los Angeles. He suc- 
ceeds Philip G. Kinzer, who has retired. 
Mr. Brubaker is succeeded by Henry C. 
Arnest, who has been with the company 
since 1932. 


|tion for Pittsburgh Plate Glass Co., 
has been elected president of the 
Industrial Advertising Council of 
| Pittsburgh. Other officers elected 
jare Paul F. Vollmer, Blaw-Knox 
|Co., v.p.; Roy Johnston, Koppers 
'Co., secretary, and John Clampitt, 
Aluminum Co. of America, treas- 
| urer. 


3 Appoint Tower Advertising 


Sun West Fashions, Phoenix; Zip- 
Grip Inc., Buffalo, and the mail 
order division of Duval Jewelry 
Co., Jacksonville, Fla., have ap- 
pointed Tower Advertising Agen- 
cy, Chicago, to handle their adver- 
tising. The agency has moved to 
larger quarters in the Federal Life 
Bldg. 


| 
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Two Name Small, Brewer 

The Progress-Index, Petersburg, 
Va., and the Gazette, Gastonia, 
N.C., have named Small, Brewer 
& Kent, newspaper representative, 
to represent them nationally, ef- 
fective Aug. 1. 


Earl Avery Moves Oftices 
Earl Avery has moved his agen- 
cy offices to 209 Post St., San 
Francisco. Formerly the agency 
was known as Avery & Bruguiere. 


The Leader in 
Rapid Production and 
Effective Distribution of 
Radio Releases and 
News Mats 


ge se * DETROIT 


hs co 


* CHICAGO 
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LEWIS NEMERSON, for the past four years 

executive v.p. of Hirshon-Garfield, New 

York, has joined Alfred J. Silberstein— 

Bert Goldsmith, New York, as director of 
the planning board. 


| Drops Weekend Ad Rates 


The Bulletin, Norwich, Conn., 
‘has discontinued combination 
weekend advertising rates for Sun- 
day and Monday insertions. Cur- 
|rent daily rates now prevail in all 
editions. 


This Week in Washington... 


Ball Game Broadcast Showdown Due 


By Stanley E. Cohen 
Washington Editor 

WASHINGTON, July 9—The Sen- 
ate is moving toward a showdown 
on legislation (S. 1396) curtailing 
the broadcasting and telecasting of 
big league baseball games. 

| This bill, introduced by Sen. Ed- 

win C. Johnson (D., Colo.), ex- 
/empts baseball from the anti-trust 
\laws. This enables industry mem- 
_bers to agree that no outside team 
/shall sell broadcast rights in the 
home territory of another team 
unless the local team gives its as- 
sent. 

As a devoted friend of baseball, 
Sen. Johnson is convinced that the 
existing free competitive enter- 
prise in baseball broadcasts is kill- 
ing the minors. He is so convinced 

‘of the righteousness of his cause 
that he tried to put through his 
bill Monday on what is known as 


Prominent Users of Strathmore Letterhead Papers: No. 106 of a Series 


Only QUALITY 


passes inspection 


One of many 
operations in the 
manufacture of 
precision ball 
bearings is assembly 
of finished races, 
retainers and balls, 
shown here. 


THE FAFNIR BEARING COMPANY 


fav twee of Qmalary Ral! Brora sme 00) 


ete ee ee RNR 
PE RAITAIN CONNECTION 


From its start, The Fafnir Bearing Company—makers of the most 


complete line of ball bearings in the country —has aimed at pro- 


ducing only high quality ball bearings for applications where 


long and free-from-care life of the bearings is essential. For this 


reason, nearly one-fourth of the entire employee force is made 


up of inspectors. And more than 60 inspection operations are 


performed before a bearing can carry the Fafnir name, 


It is no coincidence that companies, like Fafnir, with rigid stand- 


ards for their own production, select Strathmore quality letter- 


head paper to do a selling job for them as the background for 


their correspondence. 


If you believe in quality...if quality is the standard by which 


you measure value ...then make Strathmore the choice for your 


company letterhead. Your supplier can help you select the Strath- 


more Paper that will best serve your quality needs. 


Strathmore Letterhead Papers: Strathmore Parchment, Strathmore Script, Thistlemark 
Bond, Alexandra Brilliant, Bay Path Bond, Strathmore Writing, Strathmore Bond. 
Envelopes to match converted by the Old Colony Envelope Company, Westfield, Mass. 


STRAT MORE 


MAKERS OF FINE PAPERS 


Strathmore Paper Company, West Springfield, Massachusetts 


the 
dar. 
But Sen. Russell Long (D., La.), 
registered an objection which up- 
set his play. Sen. Long has been 
hearing from broadcasters who op- 
pose this bill. He does not under- 
stand why these objections were 
not considered before the inter- 
state commerce committe gave its 
approval to Sen. Johnson’s bill. 


“unanimous consent” calen- 


# Sen. Johnson pointed out that 
hearings had been held for five 
days. While the National Assn. of 
Radio & Television Broadcasters 
filed its objections in writing, no 
opponent asked to be heard. It 
was only after the bill had been 
approved that the association came | 
to life and urged its members to 
make their feelings known. 

Sen. Johnson hopes to get the 
bill before the Senate during the 
regular order of business in the) 
next few weeks, under conditions 
where a simple majority will de- 
termine the outcome. 

Meanwhile, Sen. Long com- 
mented, “I understand no one tes- 
tified against the bill. Such things | 
happen many times. People enjoy 
seeing some form of entertain- 
ment. Suddenly some day they 
can’t see it any longer, and they 
find that Congress passed a law to 
outlaw it in order to protect a 
private interest.” 

Asserting that the Senate should 
give more thought and considera- 
tion to the problem he asked: “If 
we are going to protect the minor 
leagues by prohibiting such tele-| 


vising, are we similarly going to| 
protect the small promoters of 
boxing matches?” 


The Commerce Department’s 
new managers think they have 
found a way to get more informa- 


tion into the hands of business 
men—at less cost to the govern- 
ment, 


Their plan involves a network 
of about 700 chambers of com- 
merce and similar organizations 


'that will serve as outlets for Com- 


merce Department publications and | 
services. a 

Meanwhile, the department’s 
own field organization is under the 
economy axe in a move expected 
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,to save $200,000. The number of 


Commerce-operated offices is to 
be reduced from 42 to 31. 
Assistant Secretary of Com- 
merce James Worthy, who came 
here from Sears, Roebuck & Co., 
believes the network of volunteer 
outlets will enable the department 
to contact a greater segment of 
business than it ever did before. 
In addition, he believes the con- 
tacts with local business groups 
will yield an extra benefit, by 
transmitting to Commerce field 


offices up-to-date information 
about business opinion and re- 
quirements. 


e 7 * 

The House has given its approv- 
al to legislation extending the 
bonding period for liquor from 8 to 
12 years, after arriving at a com- 
promise which hinges on the ad 
copy which will be used for the 
12-year “stuff.” 

Over-stocked distillers pressed 
for the 12-year period and argued 
that the whisky market would be 
flooded if all the existing 8-year- 
old is forced out of storage. 

The compromise permits the in- 
dustry to hold the whisky in bot- 
tles for four more years, tax-free, 
but the whisky must eventually 
be offered as 8 years old, not 12. 

This is the truth, of course, since 
whisky put into bottles stops ag- 
ing. 

& * ot 


The Federal Communications 
Commission is proposing that 
would-be telecasters use newspa- 
per advertising as part of a short- 
cut to speed up the processing of 
TV applications. 

One of the big problems in pro- 
cessing TV applications is that, 


just as FCC is about to act, it may 


receive a competing application 
which prevents approval without 
a full hearing. 

Under the new plan, applicants 
would buy newspaper space for 
two successive weeks to publish 
notice of their plans. Unless a 
competing application appears 
within 30 days, the application be- 
comes contest-proof and can be 
approved by FCC at its conven- 


tence. 


McCarthy Gets Ray-Chex 
L. F. McCarthy & Co., Cincin- 


nati, has been named by Ray-Chex 


Co., Cincinnati, to handle adver- 
tising and sales promotion for a 
new non-staining vanishing sun- 
tan cream. 


Competition ZERO/ 


‘Wha 
~ TAXIPOSTER 


You sales message gets told with- 
out conflicting, annoying competition 
when you use Taxiposter advertising. 


Your colorful, eye-catching 


ter — 


and it alone — rides on the back of 


the cabs in 121 


leading markets. 


Pedestrians, motorists, bus _ riders 
read and remember Taxiposters. 


136 So. Fourth Ave. 


WRITE TODAY for rates 

and availabilities. 

Na oe Ouddoor Advertising Easiest lo See 
WILLIAM E. WHALEY COMPANY 


Louisville 2, Kentucky 
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‘Unique’ Mogul Agency Is Full of 
‘Warmth,’ ‘Mystery,’ Its Head Says 


(Continued from Page 3) that he wanted to be in good shape 

we expect to bill more than $4,- for his speech that night. 
000,000 with 11 clients and 70 em- | Later, at the convention, Wild- 
ployes. And from September on ™an had been speaking for maybe 
we'll be billing at the rate of $5,- five minutes, when he saw his din- 
000,000. - ner hostess turn to her husband. 

“We're not a ‘hot’ agency,” Mr.| Then, in a tone loud enough to be 
Mogul went on. “Not a ‘hot’ agency heard through the hall, she said: 
that zooms up and then drops dead.| “He could’uv et.” 
Some agencies are strong on copy 
and nothing else. There’s one copy Names Jewell Advertising 
agency that was ‘hot’ and getting) Vitaco Inc. has named Jewell 
awards and it recently lost $5,000,-_ Advertising Agency, Oakland, Cal., 
000 worth of business. Then there to handle advertising for its Vita- 
are art agencies, or merchandising Pakt orange juice. Newspapers, ra- 
agencies. Our talents are in al] | 0 and television will be used. 


fields. 
Joyce Joins W. H. Hunt 
Edward W. Joyce, formerly New 
England executive director for 
CARE, has been appointed to the 


a “We’re just a ‘warm’ agency. We 
have natural growth with almost 
all of our accounts. Our clients 


‘Weekend’ Hikes Ad Rates 


Weekend Picture Magazine, 
Montreal, with its Jan. 2. 1954, is- 
sue, will increase its cdvertising 
rates. One column, monotone gra- 
vure (key color, black) will go 
from $800 to $850. Two columns 
will go from $1,500 to $1.625. Since 


February, 1952, circulation has 
been in excess of 1,000,000 net 
| paid. 


Whirlpool Appoints Beckwith 

Robert E. Beckwith. previously 
sales promotion Manager and head 
of the market research depart- 
ment of Flexonics Corp., Chicago, 
has been named director of market 
research of Whirlpool Corp., St. 
Joseph, Mich., make: of home 
laundry appliances. 


Rilling Changes Agencies 
Rilling Dermetics Co , New York, 

has named Anderson & Cairns, 

New York, to handle advertising 


and promotion for cosmetics for | 


consumers and beauty shop prep- 
arations. The account was previ- 


were small advertisers at the start, 


staff of W. H. Hunt & Associates, ously handled by Ruthrauff & Ry-| 


Los Angeles agency. ‘an. 4 


or even non-advertisers. Today 


‘Lissner to Hirshon-Garfield York, to handle advertising. Plans 
H. Lissner Co., New York men’s will be announced shortly. Henry 


slacks manufacturer, has ap- Bach Associates, New York, is the 
pointed Hirshon-Garfield, New previous agency of record. 
ALIN RRC “as APES 
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TIES IN ALL OTHER 
TYPES OF ADVERTISING 
AT POINT OF PURCHASE 


118-124 WEST PEARL ST. CINC 
Producers of illuminated and non-illuminated types of signs. 


Serving manufacturers of brand-name products from coast to coast. 


Representatives in principal cities 


} 


they’re close to the leaders or are 
actually leading their fields. Some 
accounts we have will never be 
big advertisers, but we’re happy | 
with them. Very happy to work | 


with them. 
“The agency business is as)! 


screwy a business as you'll ever | 
find. But our agency has little or 
no turnover of accounts. We’ve 
been fired only two times. For in- 
compatibility. And they were small 
accounts. 


“I’d like to take a minute to tell 
you about some of our clients. Bar- 
ney’s Clothes, when they came to 
us, had a $15,000 ad budget and a 
$200,000 volume. They were a real 
schlag operation. Today they are a 
real prestige operation.” (Mr. Mo- 
gul didn’t get around to Barney’s 
current volume or appropriation.) 


s He mentioned National Shoes 
and Ronzoni macaroni, but he re- 
served the accolade of ‘“‘merchan- 
dising miracle” for Esquire boot 
polish. “Esquire had changed the 
character of the polish industry. 
The miracle is that it compelled 
the opposition by its advertising 
and promotion genius to start sell- 
ing a 25¢ item, like Esquire, in- 
stead of a 10¢ polish.” 

Mr. Mogul then introduced a 
mysterious touch. “Just yesterday 
we finished a special project. I’m 
happy to say that one client, one 
package, will mean $1,500,000 add- 
ed in billings. But I can’t go into 
details now. It will be announced 
in about ten days.” 

The mystery angle was revived 
when he spoke of another client, 
Rayco auto seat covers. “This ac- 
count is growing sensationally. It’s 
billing close to $1,000,000 this year. 
We have a unique arrangement 
with Rayco. There’s no fee, no 
commission. The commission ar- 
rangement in the agency field is 
archaic. I can’t talk about our ar- 
rangement with Rayco, but one 
day I hope to get them to let us 
tell about it. It will electrify the 
business.” 


s Then Mr. Mogul told about some 
other clients, including Bonomo 
taffy and Swingline staplers, and 
introduced Mr. Wildman, who 
opined he was delighted to be with | 
the Mogul Co., but was still find-| 
ing out about the operation since 
he’s been there only two weeks, 
and declared flatly that “there are 
too many services in the agency | 
business.” 

Mr. Wildman won a chuckle 
with a story about how he doesn’t | 
see much of a future for himself 
as a speaker since he graced the, 
rostrum of a tomato canners’ con- 
vention some time ago. 

Seems he was invited, before- 
hand, to the home of the canners’ 
president for dinner. But the wife 
of his farmer-host noted he ate 
very sparingly. Wildman explained | 
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THE SIOUX FALLS ARGUS-LEADER! 
The on/y medium that gives you: 


per capita—sixth highest in the nation) 


(Total retail sales $233,909,000) 


CHOOSE the LEADING medium i in South Dakota’ s richest market— 


98% coverage of Sioux Falls metropolitan area (retail sales 


66% coverage of Sioux Falls 14-county ABC Retail Trading Zone! 


Represented by 


biases lead 
GILMAN 
FALLS Argus lf nieea & 
South Dakota's leading daily newspaper RUTHMAN 


~~ 
; 
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8-Page Ad Will 
Introduce New 
TH ‘Fast-Hitch’ 


(Continued from Page 1) 
tional Harvester’s farm near Hins- 
dale, a Chicago suburb. The meet- 
\ings started June 11 and will 
_continue through next week. | 
During that period, some 8,000 
dealer personnel, representing ap- 
proximately 95% of the company’s | 
5,350 general line dealers, will 
-have come to Chicago (paying. 
their own transportation, with | 
Harvester taking care of meal,| 
room and other costs locally) to: 


with. FARMALL 


| 
| 
| 
| 
| 


REIDSVILLE® 


WINSTON-SALEM 


wimy-tv 


Mow’. : automatic hitching 
Ite rapmrere eee 


Fast-Hitch 


fer the McCormick’ Farmall’ Super € 


/. JOST BACK IM 


The easiest, festest way" 
to hitch implements 
ever developed! 


There is anthing dike s:. U's e0 new 9» revalutionary 
so a¢vanced that youl want ‘o try Farmall Pusat 


ums Go oe tte ae raat Super © 
ts to met The twin tee wf tenes car 
\. wo. fa ie tn <b pg tay ma the 
wt fowk astomaticails, :natantly, oe 


— hvdrauhe bever up comea the implement 


and you are ready tg work «i! without leaving the 
ars deol: eltheat Eases: tari ining Ne 
espensive of complicated linkages be gg 
ve brcaan de ger pear yy te trnctor and hydranisn 
: peewor ¢ y sesh essen tex 
‘ aie try BHOW. See your International Harvester dealer 
3 ‘ve a 
j i 
oa pe EE 
i ‘ complete hydravik implement control 


* 
_p-~ Greensboro 


HIGH}POINT 


THOMASVILLE 
LEXINGTON 


~ ASHEBORO® 
SALISBURY 


\ 
\ CARTHAGE ® 


this is where 
it PAYS to be in the middle... 


Providing it's the middle of this important mid-South region 


—an advertiser's paradise of progressive communities, all 
served by the broad circle of WFMY-TV's coverage. Packed 
into this zone of sales opportunity is a greater amount of 
buying power than you'll find in such media ‘‘musts’’ as 


Baltimore, Pittsburgh, San Francisco, or New Orleans. 


Strategically located in the middle of almost a billion and a 
half dollars — money waiting to be spent on what you have to 
sell —is WFMY-TV. Many of America’s most successful adver- 
tisers have discovered how well WFMY-TV reaches and per- 
suades the customers of this growing area. Why not share 


their good fortune with them? 


wimny-tv 


Basic CBS Affiliate — Channel 2 


Greensboro, N. C. 


Represented by 
Harrington, Righter & Parsons, Inc. 
New York—Chicago—San Francisco 


BIGGEST FARM AD—International Harvester will use ‘the world’s biggest farm ma- 
chinery ad” in August issues of 30 state and sectional farm papers when it runs an 
eight-page, full-color insert to introduce its new Fast-Hitch tractor line and a host 
of other new and improved products. Shown here is the first page of the insert, 
which is also running as a color page in August issues of national farm magazines. 


spend a full day seeing the new 
line, watching it perform, and 
getting the promotional story. 


ed vociferously by dealers who 
or two, under the pressure from 


developed easier hitching and un- 

hitching systems for farm ma- 

chines—is the star of the show. 
International Harvester claims 


arrangement, and that in most in- 
stances machinery can be hitched 
or unhitched from the tractor in 
a matter of seconds without the 


® The Farmall Fast-Hitch, greet-| 


ing altogether some 
competitive tractors which have. 


| machines, 
| with the magic word “new.” 
that its new, hydraulic system is 
far superior to any existing hitch. 


need for the tractor operator to 
leave his seat. And demonstrations 
of the machine seemed to bear out 
this boast. 

Star of the promotional parade 


is the eight-page gravure full- 
have been smarting, the past year | 


color state farm paper insert, cost- 
$300,000, 
which not only spells out the oper- 
ation of the Fast-Hitch tractor, but 
also pictures more than a score of 
all carefully labelled 


Ten copies of this ad, with the 
back page changed to make it 
serve as the cover of a self-mailer, 
are included in kits which go to 
every dealer. Along with them go 
a 24-page promotional booklet, 


Note these features — 


2. ENAMEL FINISH 
3. MODERN STYLING 


IN TWO MINUTES 


eT ee ee 


ALL-PURPOSE BOARD 


1. ALL STEEL CONSTRUCTION 


4. SIGN PANEL CHANGED 


FREE franchises OPEN in all cities 
Write today for full details 


Manufactured by CO URTE SY 


610 WHITE STREET ©® HOUSTON, TEXAS 


—$—$ 


AGENCY 


NATIONAL 
ACCOUNTS 
IT's 


NEW 


3 IN1 
1. PROCESS 
2. PASTE 
3. PAINT 
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giving complete ad schedules and 
a complete list of tie-in material; 
a demonstration instruction book- 
let; sales bulletin on Fast-Hitch; 
Fast-Hitch consumer catalog; 
proofs of four dealer newspaper 
ads; mats and proofs of publicity 
pictures; script for six radio spot 
announcements, and order blanks 
for a number of other tie-in de-| 
vices. | 


® Available for $8.50 is a promo-| 
tional carton which contains 90 
copies of the eight-page ad; 100. 
give-away tape measures; four au- + 
to bumper signs; a 28x38” full-| 


color blowup of the national ad; 


four window streamers, and a set 
of 20 tractor display arrows, de- 


signed for pasting on the tractor | 


to demonstrate its special features. 

Also available are View-Master 
stereoscopes with light attach- 
mnets and two reels for $5.50, and 
six radio transcriptions on a plat- 
ter for $3. Newspaper mats are 
available on order without charge. 
Three movie playlets and a TV 
spot can also be ordered. 

The advertising and promotional 
material was developed by IH and 
Aubrey, Finlay, Marley & Hodg- 
son, Chicago, which handles IH’s 
tractor and farm equipment ad- 
vertising. 


e T. B. Hale, vice-president in 
charge of “general” sales for Har- 
vester (tractors, farm implements 
and refrigerators), told the dealers 
frankly that, with rising costs, 
narrowing profit margins and in- 
dications of tough selling ahead, 
the only way they can hope to 
maintain profits is to take business 
away from competitors. 

“While we were working on war 
goods, and suffering from short- 
ages and other problems,” he said, 
“some of our competitors have 
managed to walk off with a lot of 
business that should be ours. We 
in the sales department have been 
arguing for more goods and better 
features to meet competition. Now 
we've got them, and it’s up to us 
to recapture a bigger share of the 
market.” 

He also emphasized the prob- 
lems of a large-line manufacturer 
compared with smaller competi- 
tors who make four or five items, 
and admitted frankly that in some 
instances competitors had moved 
ahead in product development in 
recent years. But the Fast-Hitch 
and other new developments “def- 
initely put Harvester far out in 
front, where we belong,” he said. 


s Despite generally harder selling 
in the farm equipment field, Mr. 
Hale told the press that Harvester 
expects its “general” sales this 
year to exceed last year, but ad- 
mitted that one reason was the 
fact that last year’s output and 
sales were severely affected by 
strikes. 

The company’s dealer organiza- 
tion is in better shape than it has 
ever been, he said, pointing out 
that the size and character of the 
dealer organization has changed 
drastically since prewar days. 

In 1940, International Harvester 
had about 12,000 general line deal- 
ers, and did a “general” sales vol- 
ume of between $200,000,000 and 
$250,000,000. When the company 
dropped all horse-drawn lines, 
this dealer list automatically 
shrank considerably, but the 
change in the character of dealer- 
ships is emphasized by the fact 
that currently, with 5,300 to 5,400 


runs between $600,000,000 and 


$700,000,000. This is an average of 
well over $100,000 per dealer. 


‘Coronet’ Hikes ‘54 Ad Rates 


Coronet, New York, published, 
by Esquire Inc., in January will! 


raise its page rates. At that time 
b&w pages will go from $4,700 to 
$5,000. Four-color pages will go 
from $6,680 to $7,300. The new cir- 
culation guarantee will be 2,650,- 


} 


|M. V. ODQUIST, formerly with the Biow 

| Co. as an account executive, has joined 

Hilton & Riggio, New York, as v.p. At one 

time he was a marketing and advertising 

executive with American Can, A&P, Glid- 
den and Best Foods. 


CBC Assumes More 
Rigid Controls Over 


Canadian Broadcasts 


TORONTO, July 10—The govern- 
ment-owned Canadian Broadcast- 
ing Corp. assumed more rigid 
control of radio here earlier this 
month with a new set of regula- 
tions. 

The regulations, applying to 
both CBC-owned and independent 
stations, give the corporation the 
power to supervise all program 
matter, advertising and speeches 
and political talks. 

All stations now are required to 
keep a program log, in a form ac- 
ceptable to the CBC. All identifi- 
cation announcements, title and 
brief description of program and 
name of sponsor, time and dura- 
tion of each spot and name of 
sponsor, names of speakers and 
political candidates must be en- 
tered in the log. 

These logs must be submitted to 
the corporation within seven days 
of the particular week. 


# Each station must also have 
available for a period of a year a 
copy of the continuity used for 
any program or spot and the man- 
uscript or reproduction of any talk 
or speech given. 

The rules limit the amount of 
advertising depending on the 
length of the program and the time 
it is broadcast. Advertising is also 
forbidden for insurance companies 
not authorized by law to Operate 
in. Canada, for any mining or oil 
property and for spiritous liquors, 
wine or beer. The latter is modi- 
fied for provinces where the ad- 
vertising of beer and wine is per- 
mitted. Broadcasts are restricted 
for patent medicines or on any 
treatment or cure of a disease or 
ailment. All time for political 
broadcasts must be equitably al- 
lotted among the various candi- 
dates. 

Except by consent of the CBC, 
no station is allowed to broadcast 
a program through network con- 
nection with another station or 
other stations inside or outside of 
Canada. 


Three Join Needham, Louis 


John R. Mooney, formerly as- 
sistant director of markets and 
media for Tatham-Laird, Chicago, 
has been named an assistant media 
director for Needham, Louis & 
|Brorby, Chicago. Albert A. Klatt, 
|formerly copywriter for Leo Bur- 
nett Co., Chicago, has joined the 


|man, formerly a member of the 
Central 
Washington, has been appointed 
a research associate in the agen- 
cy’s research department. 


Dodge Promotes Paul Ruef 


Paul M. Ruef, midwestern zone 
truck manager, has been promoted 
to the executive sales staff of the 
Dodge division of Chrysler Corp., 
Detroit. He will be active in the 
planning and direction of the over- 
| all Dodge sales program. 
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_ Last Minute News Flashes Owen. Charged With 


| Burma Vita to Introduce New Burma Shave Bomb 


‘July 15 will introduce its new Burma Shave Bomb in 10-oz. cans, 
|retailing for 79¢, in the Chicago market, with a four-color page in the 
|Chicago Tribune. In acdition to newspaper ads, window displays, 
elevated posters and a saturation spot television campaign will be 
used in the Chicago market. Bozell & Jacobs is the agency. 


‘Haag Will Become President of ‘Everywoman's’ 


New York, July 10—Paul Hunter will be succeeded as president 
and publisher of Everywoman’s Magazine by Robert L. Haag on Aug. 
1. Mr. Haag has been executive v.p. Mr. Hunter has established the 
Hunter-Tewksbury Co., San Francisco and Los Angeles, which will 
represent Everywomans and other magazines on the West Coast. 


Springs Mills Takes Account from Erwin, Wasey 

New York, July 10—Springs Cotton Mills, Lancaster, S. C., has 
taken its account out of Erwin, Wasey & Co., and will announce its new 
agency shortly. The Springmaid copy, which featured Col. Elliott 
White Springs’ adept use of double entendre, provoked a storm when 
it first appeared. Earlier in the week, Erwin, Wasey & Co. announced 
it had resigned the account of Paper Mate Co., affiliate of Frawley 
Chemical & Engineering Inc. 


Grand Union's Food-o-mat to Hilton & Riggio 

New York, July 10—The Grand Union Co. has named Hilton & Rig- 
gio to handle advertising and merchandising of its Food-o-mat opera- 
tion. Food-o-mat is a mechanical selling device. 


Rexall’s Vitamin Corp. Moves to BBDO 


New York, July 10—Rexall Drug Co., Los Angeles, which acquired 
the Vitamin Corp. of America (Rybutol, Juvenal) last fall, has 
switched the $2,000,000 VCA account from Kastor, Farrell, Chesley & 
Clifford to Batten, Barton, Durstine & Osborn. The change is effective 
Oct. 1. Rexall itself is a BBDO client. 


Rath Looks for New Agency: Other Late News 


e Rath Packing Co. executives were in Chicago Thursday and Friday 
shopping for a new agency. The Waterloo, Ia., company had been noti- 
fied about a week earlier that Young & Rubicam, Chicago, its current 
agency, will take on the Cudahy Packing Co. account effective Aug. 3. 


e Advertising scheduled to herald the July introduction in New York 


Mathes Inc. is the agency. 


of Canada Dry Ginger Ale’s new low-calorie beverage, Glamor, has 
been shelved temporarily because of production difficulties. J. M. 


e Sutherland Paper Co., Kalamazoo, Mich., has named Price, Robin- 
son & Frank, Chicago, to handle advertising for its Serviset line. For- 
mer agency for Serviset was Hirsch & Rutledge, St. Louis. 


e Davia N. Laux told AA on July 10 that he has completed the fi- 
nancing for his plan to revive Judge as a weekly. Mr. Laux is now 
lining up office space, and expects the magazine to bow in October. 


Isaac W. Digges, 
Expert on Ad Law, 


Dies in New York 


New York, July 8—Isaac W. 
Digges, 56, corporation lawyer and 
a leading specialist in advertising 
and marketing law, died today in 
St. Luke’s Hospital after a brief 
illness. 

He was general counsel of the 
Assn. of National Advertisers from 
1933 until his death, and for 30 
years helped many advertisers, 
agencies and national media solve 
their legal problems. 

His clients included Bristol-My- 
ers Co., Bissell Carpet Sweeper Co., 
Good Housekeeping, E. I. du Pont 
de Nemours & Co., Motor & Equip- 
ment Mfrs. Assn., Printers’ Ink, 
F. L. Smith & Co. and O. M. Scott 
& Sons. 

He was the author of ‘““‘The Mod- 
ern Law of Advertising and Mar- 
keting,” published in 1948, and 
was a frequent contributor to vari- 
ous publications on legal phases 
of business practice. 


s Born in West Point, Va., Mr. 
Digges was graduated at the Uni- 
versity of Richmond in 1917 and 
saw service in France during 


World War I. In 1922 he was grad- | 
uated at the Ecole des Sciences) 


Advertising Research Foundation, 
Advertising Council, American 
Fair Trade Council, Outdoor Ad- 
vertising Assn. of America and the 
Distributors Council of National 
Advertisers. 

Recently he had been active in 
helping to set up closer liaison be- 
tween government agencies and 
business. 


Summerfield to Ask 
Postal Rate Boost 


in House Monday 


(Continued from Page 1) 
not be brought under control with- 
out rate increases. 

The rate bill (H.R. 6052) pro- 
vides a 4¢ rate on out-of-town 
letters, a 7¢ rate for air mail, 2¢ 
bulk third class and a 32% hike 
on magazine and newspaper pub- 
lishers. With the parcel post in- 
creases already authorized by the 
Interstate Commerce Commission, 
it would provide the department 
with nearly $400,000,000 of new 
revenue annually. 


s There are reports that the ad- 
ministration hopes to televise Mr. 
Summerfield’s testimony Monday 
in an effort to develop public sup- 
port for the rate increases. 

A number of House postal com- 


dealers, IH “general” sales volume |copy department. Edward M. Free- | 


Politiques, Paris. Later that year | mittee members, led by Rep. Har- 
he was admitted to the Virginia | old Hagen (R., Minn.), have al- 
bar and in 1933 was admitted to ready registered their opposition 


Intelligence Agency, | 


the New York bar. 
| From 1923 to 1925 he was attor-| 
ney for the Federal Trade Com-) 
_mission. During World War II, he 
returned to Washington, first as 
associate administrator of the war 
savings staff of the Treasury De- 
partment and later as counsel of 
the War Shipping Administration. 


® He served as counse! ‘0 numer- 
‘ous trade associations, including 


to rate increases at this time. In 
calling today’s hearing, Rep. Rees 


acted after an informal poll of the 
_ committee. 


Besides the rate bill, Mr. Sum- 
merfield will be asked to discuss 
H.R. 5860, a bill by Rep. Katherine 


Fraud, Hints Envy 


Is Cause of It All 


| MINNEAPOLIS, July 10--Burma Vita Co., maker of Burma Shave, on_ 


BLOOMINGTON, ILL., July 8— 
James Owen, Bloomington nursery 
operator who conducts a mail or- 
der plant business, today indicated 
he believes competitors are behind 
mail fraud charges against him. 

He was named in a 20-count true 
bill charging use of the mails to 
defraud, returned last week by a 
federal grand jury in Springfield, 
Ill. 

The government charges Mr. 
Owen, whose products are adver- 
tised nationwide, with “making 
false claims” and selling “inferior 
plants.” The indictment lists 134 
persons he is alleged to have de- 
frauded and contains 21 specific 
charges of false claims and prom- 
ises. 

The indictment alleges that he 
sold seedlings as dwarf fruit trees; 
promised that they would bear 
fruit the first year when, according 
to the indictment, “they actually 
took two to five years” to bear; 
sold “Blaze Red” African violets 
which were ordinary blue African 
violets, and tried to “wear out” 
customers requesting refunds by 
offering alternate merchandise. 

The indictment said Owen did 
business from Bloomington and 
Normal, Ill., under the names of 
Cwen’s Nursery, James Owen 
Nursery, Marie Kruse Nurseries, 
Marie Kruse Enterprises and Bob 
Richard Nursery. 


a Suggesting that competitors may 
be behind the indictment, Mr. 
Owen said that he was ranked as 
the 82nd largest advertiser in the 
U.S. and that his volume of busi- 
ness has caused some jealousy. He 
charged that “strong forces have 
been working against us for some 
time.” 

(The Bureau of Advertising, 
American Newspaper Publishers 
Assn., listed Owen Nursery as 82nd 
biggest newspaper advertiser in 
1952, spending $954,329.) 

He added that he is only a mid- 
dleman in the sale of dwarf trees 
and African violets and that he ob- 
tains them from “one of the larg- 
est growers in the U.S.” Of the 134 
customers the government alleges 
were defrauded, Mr. Owen said 
that is a “very small number” 
compared with the “millions” of 
packages shipped by his firm in 
recent years. 

“We bend over backwards to 
give their money back, and can 
prove it,” he said. “We’re the 
farthest from fraud of any outfit in 
business.” 


® Agency for all Qwen Nursery 
divisions is Arthur Meyerhoff & 
Co., Chicago. John H. Black, gen- 
eral manager of the agency and su- 
pervisor of the Owen account, said 
the nursery’s ad budget last year 
was “over $1,000,000.” 

Newspapers, radio, TV, maga- 
zines and direct mail are used, 
with newspapers getting the bulk 
of the allotment. About 20% of 
the Owen budget was spent for 
radio and television and magazines 
got about 7%. 

Commenting on the mail fraud 
charges, Mr. Black said a recent 
mailing to 1,300,000 previous cus- 
tomers brought a 20% response. 
This, he said, indicates customers 
are satisfied with Owen merchan- 
dise. 


Moore-McCormack to Y&R 


Moore-McCormack Lines Inc., 
New York, has appointed Young & 


| Rubicam, New York, to handle its 
| advertising. Previously, Kelly, Na- 


St. George (R., N. Y.) establishing 


a rate bureau within the depart- 
ment. This bureau would be au- 


thorized to fix postal rates, subject named Donahue & Coe, New York, 


to congressional veto. 


son Inc., New York, had the ac- 
count. 


Bruce Payne to Donahue & Coe 


Bruce Payne & Associates, New 
York management consultant, has 


'to handle its advertising. 
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Lavenson Is Incorporated 
Lavenson Bureau of Advertis- 

ing, Philadelphia, after 24 years 

as a proprietorship and a partner- 


Sales and PR Notions... 


ship, has been incorporated. James. 
N. Lavenson, previously a _ part- 
ner, becomes president. Raymond 
S. Reinhart, also a partner, has 
been elected a v.p. Jay Laven- 
son, retired since 1950, has been p 
elected chairman. Jerrie C. Ro-|e Having made a debut in the 
senberg, with the agency for 18 newspapers, the 3-D principle is 
years, has been named secretary now hitting the direct mail circuit, 
and treasurer. courtesy of B. F. Goodrich Co., 
| Akron. 

| Goodrich is mailing to 500,000 
‘customers and prospects a two- 
‘fold self-mailing piece containing 
five 3-D photos to be viewed 
|through enclosed 2-D film glasses. 


RETAIL DEALER ADS 


Yours or Your Competitors 


From newspapers and 
magazines published 

out the country. 
Write for booklet . . . 


cago, devised the mailing. 


|e Another dimension in product 
| promotion has been added by Bau- 
ler & Black Co., Chicago, and Hall 
Bros. Inc., Kansas City greeting 
icards manufacturer. Their joint 


“Land Sakes! 
What do 1 do Now?” 


Most everybody knows that ambitious inten- 
tions alone, don't guarantee a job well done 


... even aided by perfect patterns and de- 
tailed instructions. When it's a question of 
plates to help high-priced white space pay 
dividends, shrewd advertisers demand the ex- 
perienced skill of craftsmen for faultless repro- 
ductions . . . It's significant that in growing 
numbers they specify photo-engravings 
custom-crafted by ROGERS. 


eae a AY AK GS 
Dow OO. Ff A UR UF 


Waster Craftsmen of Photo-Engraving 


Member of the 
CHICAGO PHOTO-ENGRAVERS ASSOCIATION 


2001 CALUMET AVENUE ¢* CAlumet 5-4137 * CHICAGO 16 


Merchandising Devices 


Reuben H. Donnelley Corp., Chi- r 


lpromotion features a Hallmark) 
‘convalescent card which contains 
one of Bauer & Black’s Curad plas- | 


© | you need.” 


§ 

'e When the Assn. of Ice Cream) 
> |Manufacturers of 
| |teamed up with Tobacco & Confec- | 
“4 | tionery Guide for this year’s sum- | 
| mer ice cream promotion it got) 


) |sultant publicity shots of Philip 
_. | Morris radio-TV stars eating peach 


* |one of them—Gale Storm—was 
* |named “Peach Ice Cream Queen of 


, | picture made the cover of the trade 
- |journal (see cut). 


BFGoodrich 


TUBELESS TIRE 


“ape es 
5 YEARS AHEAD "> "oo 


Blech rewsg thin pau oh games oS 99Gb pou at 
revit tee qoomninty ery A hab Conair PE SAVER 
Merete: Sve tat 8 VERE Ait Ak ire UE ae PRO 
Sake gross + right bent ith ond bans ower Ue wpe 


Lt UP AMD BEA 
IMSTRUCTIONS FG 
HOW TO USE 


“3.0 MAILING—If this cut looks a little | 
| fuzzy, it was planned that way. It’s from 
|a 3-D mailing piece by B. F. Goodrich Co. 
: | 


‘tic bandages. The greeting wishes 
'the recipient a speedy recovery, 
‘and adds “if you’re ever hurt 


© again, hope this (bandage) is all 


New York) 


more than it bargained for. Re-| 
|ice cream turned out so well that 
1953” by the association, and her 


| Now Philip Morris has joined in 


| 
KING-SIZE PEACH—Caught in a joint ice 
cream-tobacco promotion are the Philip 
Morris TV-radio stars, Gale Storm and 
| Charles Farrell. Miss Storm has just be- 
come Peach Ice Cream Queen. 


| 

to distribute 40,000 “Peach Ice 
|Cream Queen” posters in the New 
York area. 

| 

|e Richfield Oil Corp., Los An- 
geles, has gone all out for inter- 
planetary space in its current ad- 
| vertising. One facet of the cam- 
_paign is a 16-page booklet in comic 
| book form, called “Outer Space.” 
Available free at all Richfield 
'dealers, the non-fiction booklet is | 
‘completely factual, and has been 
checked by the Hayden Planetar- 
‘ium in New York. 


‘Three Join ARF Committee 
Robert M. Hoffman, director of | 
research, WOR, New York, and 
Charles H. Smith, research direc- 
tor of WCCO, Minneapolis, have 
been added to the main committee 
in charge of the radio-TV rating 
methods study for the Advertising 
Research Foundation, New York. 
Donald Coyle, research manager 
and consultant for the American 
Broadcasting Co., has succeeded 
Oliver Treyz as that company’s 
representative on the committee. 


Martinez to Stone-Stevens 
Raymond J. Martinez has been 
named an account executive and 
public relations counselor for 
Stone-Stevens, New Orleans agen-| 
ey. | 
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National Advertising Expenditures in 
Eight Media from 1948 through 1952 


(Millions of Dollars) 


(In last week’s issue AA published a chart similar to the one be- 
low, except that the 1952 position for “newspapers and sections” 
and “magazines” was reversed. Actually, magazines led newspa- 
pers in ad volume in 1952, as shown in this corrected chart.) 


soe Ge ee 


MAGAZINES 
~ 


ln 


NEWSPAPERS 
SECTIONS 


BUSINESS 
PUBLICATIONS-s4 


vs 


NETWORK TV, | 
emmmnnnnnt.___ NETWORK RADIO» 


ec eae 


a. NEWSPAPER 
Pr SECTIONS ™ 


“FARM PUBLICATIONS” 
~HEERIY NEWSPAPERS] 


Sources for the figures used in this chart are: 

Newspapers and sections—Bureau of Advertising, American Newspaper Publishers Assn. 

Magazines, network radio, network TV and newspaper sections—Leading National Advertisers Inc. 

Farm publications—Farm Publication Reports Inc. 

Business publications—Estimates of A. R. Venezian, MccGraw-Hill Publishng Co., as published in In- 
dustrial Marketing. 

Weekly newspapers—Estimated. 

Note: Newspaper section figures for 1948 are based on advertising appearing in the following sec- 
tions: The American Weekly; First 3 Markets Group; N. Y. Herald Tribune-This Week; N. Y. Mirror 
Magazine; N. Y. Times Magazine; Parade, and This Week Magazine. Figures for 1949, 1950, 1951 
and 1952 include these sections plus Puck—The Comic Weekly. 

Newspaper section figures included in the Bureau of Advertising’s figures for newspapers & sec- 
tions include all national advertisers’ investments in The American Weekly, Metropolitan Group, Parade, 


| This Week Magazine, and “the many other smaller publications distributed ...as sections of Sunday 
| (or Saturday) editions of daily newspapers.’’ 


Magazine figures also include ad revenue of six national farm publications measured by Leading 


| National Advertisers Inc. Revenue for these six publications is also included in the Farm Publication 


Reports Inc. farm figures. 
Network TV expenditure figure for 1950 does not include revenue of the DuMont Television Network. 


tq whom it may concern: 


©1952 by Chories R Luchsinger 


New York Cily 
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TELEVISION (THaTS iM ENGLUND 
HAVe TEW SELL iT wOTCE : 


THE DIFROWTIST & Fummy IST 
. ime 


aNd WE DIDuNT 
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BURD WATCHUR MYSELF. I HAVE a 
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ip YOOD LIke 710 HELP 
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4 BILDT tHE PUM MACHINE 
gpyTHING But tHE KITCHOM 
ve weees BOOKS FRUM SOM 
out WiTH MY SiNKING FORD 
TELL mB wieH YOR 
aE IS GOIn 
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Sink WITCH I'M PUTTIN iw 
Good AMERICAN SPONSUR- 
cALL AnDY AT tHE ABOV RItB BA ous 
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m™ 
THiS Is CUCKoo sPELL 
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ANDREWS AFFILIATES, Inc. 


ca CHARLES R. at the same address 
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Direct Mailers 
Honor Retiring 
Nelson Wenizel 


WASHINGTON, July 8—In an un- 
usual demonstration of respect for 
a career government employe, a 
group of about 60 of the nation’s 
leading business mail users as- 
sembled here this noon to honor 
Nelson Wentzel, who retired after 
47 years in the Post Office De- 
partment. 

The tribute, a surprise, was) 
arranged by the Direct Mail Ad- | 
vertising Assn. in recognition of | 
the service which Mr. Wentzel | 
rendered to the public and to busi- | 
ness during many years in top’ 
posts in the department’s bureau | 
of finance. 

As the department’s authority 
on rules and regulations, he par- 
ticipated in the development of 
new services, including business 
reply envelopes, and Form 3457. 
His word was generally final on 
such matters as the right of an in- 
dividual publication to qualify for 
second class entry, or the validity 
of a particular mailing piece under 
the regulations governing third 
class mail. 


® A slight, soft-spoken, cheerful 
individual, Mr. Wentzel was often 
referred to here as “Mr. Post Of- 
fice,” because of his unlimited 
amount of information about 
postal history, practices, organiza- 


MR. POST OFFICE—Direct mail advertisers last week presented 
a silver platter to Nelson Wentzel, who has retired after 47 
years in the Post Office Department. As assistant director, bu- 
reau of finance, Mr. Wentzel for many years drafted postal laws 
and regulations and participated in the development of postal 
procedures and services vital to publishers and direct mail ad- 


| vertisers. The group attending a luncheon in Mr. Wentzel’s 


honor included (I. to r.) Larry Chait, director of mailing lists 
for Life and Time and a DMAA v.p.; Harry Porter, senior v.p., 
Harris-Siebold, former DMAA president; E. V. Jackson, chief 
clerk and director of personnel, Post Office Department; Albert 


Henderson, executive director of the DMAA; L. Rohe Walter 


assistant to the Postmaster General and former DMAA president; 
E. L. Wight, United States Envelope Co., another former DMAA 
president; Mr. Wentzel; Ed Mayer Jr., James Gray Co., New 
York, onother ex-president of DMAA; Mrs. Wentzel; George Mc 
Kiernan, McKiernan Co., Chicago; Lester Suhler, Look, De 
Moines, president of the DMAA; Leonard Raymond, Dickie-Ray 
mond, Boston; Boyce Morgan, Boyce Morgan Associates, Wash 
ington; Jack Tillotson, Kansas City, Mo., DMAA representative o 
the public advisory committee of the Senate post office commit 
tee, and Henry Hoke, publisher of The Reporter of Direct Mai 


J. Robertson, assistant postmaster general 


for finance; William Advertising. 


83 


Garden Guild to Smith, Hagel 


The Garden Guild of America, 
Devon, Pa., which turns out horti- 
cultural products, has named 
Smith, Hagel & Snyder, New York, 
to handle its advertising. Garden 
Guild is a new advertiser. 


A TREASURED ART 
STOREHOUSE 


Each year subscribers to the month- 
ly CLIPPER receive more than 3,600 
individual art subjects, more than 
2,000 individual reproduction prints, 
every subject original! .. . Quality 
art costing $20,000 to $25,000 annu- 
ally to produce. 


op 


PICTORIALLY INDEXED 


FOR QUICK REFERENCE 
All pictorially indexed and organ- 
ized. You can scan twelve full issues 
on just twelve 1719” x 22” pages 
Entire service with more than 250 
“How to Use’ samples costs only 
$180.00 per year. 


Whit FOR FREE SAMPLES 
MULTI-AD SERVICES, INC. 


tion and problems. At congres- 
sional hearings, the burden of 
speaking for the department was 
generally left to Mr. Wentzel, once 
the “top brass’ had submitted 
their introductory remarks. 
Direct mail users at today’s 
luncheon recalled that his office 
door was always open to the mail- 
er with a problem. “Though he 
was unflinching in his defense of 
postal laws and regulations, he 
listened attentively to the mailer’s 


THERE IS A WAY TO PUT MORE BEER 
INTO ST. PAUL HOMES 


In the St. Paul “half” of the 
than three out of four adults are beer drinkers, a surprising 
number of people never have a bottle or a can of it cooling in 


the refrigerator, according to the 


/ he 


Twin City market, where more 


1953 St. Paul Consumer Analy- 


sis Survey. This accurate yardstick of buying habits in St. Paul 
reveals that of the 76.3% of adults who like beer, only 47.2% 


ever take it home in cans and 
bottles. 


These surprising figures indicate an 


only 58.2% take it home in 


important untapped 


market for both canned and bottled beer . . . and present a 
challenge to brewers whose aim it is to raise home consumption. 

The one sure way to put more beer into St. Paul homes is 
to SELL it through the advertising columns of the only news- 


papers to blanket this prosperous market . . . the St. 


Paul 


Dispatch and Pioneer Press. Because of their saturation coverage, 
the Dispatch and Pioneer Press offer a powerful selling medium 
for advertisers in the vital St. Paul area. 


The complete story of buying habits and consumer brand 
preferences for hundreds of major products sold in the impor- 
tant St. Paul market is to be found in the 1953 St. Paul Con- 


sumer Analysis Survey. 


If you desire a copy, contact your 


Ridder-Johns representative or write Consumer Analysis, Dept. B. 


DISPATCH 


Representatives 
RIDDER-JOHNS, INC. 
NEW YORK 
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problem, and, if an error had 
been made innocently, he would 
usually find a way to help out.” 


# In presenting a silver platter to 
him this noon, Lester Suhler, 
DMAA president, recalled the 
fact that this was probably the 
first time in 47 years that Mr. 
Wentzel had accepted anything of 
value from the department’s cus-_ 
tomers. Until now, Mr. Suhler 
pointed out, Mr. Wentzel made a's 
fetish of his independence, refus- | 
ing to accept even a luncheon. 
Others who spoke during the. 
brief presentation ceremony in-| 
cluded Assistant Postmaster Gen- | 
eral Albert Robertson, and Jack | 
Tillotson of Kansas City, a DMAA | 
director. | 
Mr. Wentzel expressed pleasure | 
“that so many important people | 
would take time from their busy 
day for an event of this kind.” 


= He spoke briefly of the growth 
of the department during his 47 | 
years, from revenues of $165,000,- | 
000 annually (and a $10,000,000) 
deficit) to revenues in excess of | 
$2 billion (and a much _ bigger | 
deficit). 

Noting that per capita expendi- 
tures for postal services increased | 
from less than $2 to more than} 
$12 during the period, Mr. Wentzel | 
said most of this increased postal | 
ictivity can be credited to the| 
initiative of business mail users. | 

He praised the new officials) 
who have taken over direction of | 
the department as Page iced 


| 
} 


imbued with a sincere desire to 
improve the service.” 


Crowell-Collier Makes 


Circulation Staff Changes 

Crowell-Collier Publishing Co.,| 
New York, has announced the fol-| 
lowing changes in its circulation) 
department: Clark J. Larkin has| 
been named assistant circulation 
director in charge of subscription | 
sales. B. H. Yount has been ap- 
pointed assistant circulation direc- 
tor in charge of single copy sales. 

I. T. Tweed has been named 


assistant circulation director in 
charge of publicity and promotion. 
Robert Dunn is manager of the 
field selling division. Albert W. 


3uchanan succeeds the late Thom- 
as R. Stewart in charge of the di- 
rect mail division. 


Hollywood Admen Elect 


Harlan Palmer J} assistant 
publisher of the Hollywood Citi- 
zen-News, has been elected pres- 


ident of the Hollywood Advertis- 


ing Club. Other officers elected 
are Harry Saz, Ted Bates & Co., 
Ist v.p.; Amos Baron, KECA-TV, 


| 2nd v.p.; Irving Eckhoff, Roche- 
|Eckhoff & ‘Associate: v.p. in 
charge of public relations; Vid 
Rosner, Lucy’s, treasurer, and Al- 
ice Anderson, Van De Kemp's Hol- 


land Dutch Bakeries, secretary. 


a Sherlock: Holmes 


to know that ADofA Services 


will help assure the success of 


your Sales Promotion Campaign! 


ADofA services are used by practically all the 


leaders of American Industry because they know that this 
organization has all that it takes to do the job fast, 


right and inexpensively. 


ANY SERVICE you need or can think of is part 
of our backlog of experience. Let us show you how 
we can SAVE TIME AND MONEY FOR YOU! 


Write or phone our nearest office now! 


Advertising Distributors of America, Inc. 


Serving many of the leading 
manufacturers throughout 
the United States andCanada 


NEW YORK 17 
400 Madison Ave. MUrray Hill 8-6500 
ALBANY N. Y. 
268 Central Ave. ALbony 5-243) 
CHICAGO 5 
624 S. Michigan Ave. HArrison 7-0678 
CINCINNATI 2 
509 W. Third St 
DETROIT 26 
834 Bagley Ave. WOodward 2-1174 
PHILADELPHIA 47 
N.E. Cor. Broad & Washington Ave 
HOward 8-9610 
PITTSBURGH 22 
243 First Ave. GRant 1-1100 
SAN FRANCISCO 3 
809 Mission St GArfield 1-1066 
LOS ANGELES 7 
151 W. 27th St PRospect 3064 
CANADA: TORONTO, ONT. 
1158-64 Dundas St., W. Lakeside 2017 
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The Audit Bureau of Circulations has called our atten- 
_ tion to certain statements ir our recent advertising which 
are contrary to the publicity rules of the A.B.C. 

In the March 2nd ad in Advertising Age we indicated 
**100,000+ active builders and able buyers.” 

In our April 27th ad we said, “More than 101,000 net 
paid A.B.C.” 

In the June 29th issue of Advertising Age, believe it 
or not, we said, “More than 10,000 by A.B.C. standards”, 
obviously a typographical error. 

In the 1954 Industrial Marketing Market Data Book 
we say, “More than 101,000 Net Paid A.B.C.” 

In the May 26th issue of Standard Rate & Data we 
said “More than 101,000 net paid A.B.C.” 

In the June 26th issue of Standard Rate & Data we 


said, “Average total paid circulation 98,820 net paid 
A.B.C.” 


An Apology to the A.B. C. 


and our Advertisers, Manufacturers and their Advertising Agencies 


In addition, in the April 27th issue of Advertising Age, 
in the Market Data Book and in the May 26th and June 
26th issues of Standard Rate & Data we said, “71,447 
Active Builders, Contractors”, “8,394 Able Buyers and 
Specifiers” and “12,364 Alert Boosters—Dealers, Job- 
bers, Sales Staffs”. These figures do not appear in any 
report issued by the A.B.C. They are the result of mathe- 
matical calculations made by American Builder based on 
the figures for the November 1952 issue in Paragraph 10 
of A.B.C. Publisher’s Statement for the six months end- 
ing December 31, 1952. 

May we repeat our apologies. These ads should have 
read, “98,820 Average Total Paid Circulation from 
Paragraph 8 of A.B.C. Publisher’s Statement for the six 
months ending December 31, 1952”. 

The total paid circulation of our December 1952 issue 
according to Paragraph 9 of the A.B.C. Publisher’s State- 
ment for the six months ending December 31, 1952 was 


100,219. 
Currently we are delivering more than 100,000 paid 

subscribers. 

e 
We regret these errors. We’re anxious to correct them 
immediately. For 74 years AMERICAN BUILDER has 
been published on the principle of strict adherence to 
highest publishing standards and business ethics, as 
evidenced by our many years of membership in both the 
A.B.C. and the A.B.P. — to assure advertisers and their 
advertising agencies the best value for their advertising 
investment. We apologize again for these errors. 

s 
We are reproducing Paragraph 10 in its entirety of the 
Publisher’s Statement for the six months ending Decem- 
ber 31, 1952 which gives the business analysis of total 
paid subscription circulation for the November 1952 
issue. Please note this is not an average for six months. 


10. BUSINESS ANALYSIS OF TOTAL PAID SUBSCRIPTION CIRCULATION for the November, 1952 issue: (Not an average for 6 months) 
NOTE—Total paid subscription circulation of this issue was 0.92% greater than average total paid subscription circulation for period. 
Breakdown of total to left By Title & Occuption 
Classification by Business & Industry o™ (B) (D) (EB) (PF) (Q) (sm) 7)) 
> - 
3 
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8 is © Sea 
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3. Contractors & Builders: 
(a) Builders & Contractors speciali in Residential or Light 
Commercial or Light Industrial B 6 44:0606000600000800 60,248 6045 35,803 24445 51,010 4 86 70 63 3,249 112 5,654 
(b) Contractors special’zing in Heavy Building or other heavy 
SU. FC h6545.. . uty saan ds 0465006654500060404460556000%5 1,420 1.43 1,007 413 678 67 13 338 18 278 
4. Subcontractors-subcontracting for only such parts of Building 

Construction as carpentry, masonry, plumbing, roofing, heating, 

ventilating, electrical, painting, concreting & excavating.......... 9,779 9.81 7,180 2,599 8,621 24 20 14 298 15 787 
8. Distributors: 

(a) Retail Dealers—lumber, building materials & installed 
NE 0.4. 5:460'0464.5408 04.56-0446405055600000045005564440085 11,239 11.28 8,054 3,185 9,672 6 9 52 32 84 350 1,034 
{b) Wholesalers, Jobbers & Manutacturers’ Agents............ 1,044 1.05 986 58 662 6 6 2 5 80 283 
(c) Distributors of Construction Equipment...................- 81 0.08 81 66 2 4 9 

1. Architectural, Architectural-Engineering Firms & Architects & 

Architect-Engineers Oh I Ps 66.66.5565 cb cckecesenscncs 1,726 1.73 1,171 555 1,154 25 36 277 195 20 6 13 
2. Consulting Engineering Firms & Engineers in Private Practice.... 333 0.33 312 21 218 1 52 15 25 4 14 
9. Realty: 

(a) Commercial & Industrial Realty Ownership & Management 151 0.15 149 2 140 1 2 5 3 

(b) Residential Income-Producing Property Ownership & Man- 
EN 66 56 b.6 60666 6006000 6500004000 04054550000000466854065 460 0.46 455 4 438 2 2 6 122 
Pe PTET TEE CeT TTT TT TT ITEC TTC Ce eT ee 955 0.96 675 904 1 2 2 12 34 

10. Insurance & Mortgage Companies, Savings & Commercial Banks 

& Building, Savings & Loan Associations............00.ceeeeeees 820 0.82 657 163 646 1 6 2 1 5 40 119 

5. Government: 
(a) Federal (923); Commissioned Officers in U. S. Armed Serv- 
EE NU 656d bacon cba a 655594000604040548 50000000000 6R%0%. 967 0.97 899 68 289 39 171 18 52 57 35 306 
(b) State, County, Township & District ...................0005- 260 0.26 211 49 49 6 34 4 7 33 34 93 
i I ooo in 55500 0500s nb rkeseesdes b0b4ceeeseasediares 314 0.32 224 90 33 3 40 3 24 78 17 116 
Se SE AD, 4:4 550606500 500:0 5 5600%460000000006008800000% 114 0.12 85 29 62 11 2 20 5 14 
6. Commercial & Industrial Organizations (including transportation 

& privately A a. ee SION s 6 5:653:006-40400004000006006062 2,294 2.30 1,633 661 482 5 331 100 111 533 691 
7. Manufacturers & Producers of Building Products, Materials & 

ID 50 5e-ck 0 i0940400006040064560100664R0N 68050EbRERdS 606s 1,947 1.95 1,864 83 771 70 41 28 158 857 
14. Public Libraries, Professional Clubs, Societies & Trade Associations 798 0.80 662 136 771 1 1 2 8 15 
13. Universities, Colleges & Schools, including Professors, Instructors 

Oe I 0:5 6:5:54.45.09'64-6.654000645.4400505050004448900065000865600. 3,303 3,32 2,597 706 1,176 9 2 2 7 67 2,038 
BE ID 0.6 5-0. 0:0'5:5'-0:0:05 600000955000 65060006098 0085080860588 0% 1,156 1.16 902 254 512 1 6 2 92 534 
ee Se ION, 6 5.604050 0 an scaccnestoaiesasvesesececsacee 250 0.25 196 54 250 

SR er Eee ere ee coer er St eS ee a en 99,659 100.00 65,804 33,855 78,354 93 965 547 598 4347 1601 13,154 
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